

















WArP's Wyr-O-GLASS— Trans. 
parent. Extra Clear, Durable Plastic, 
reinforced with ',” Mesh Galvanized 
WIRE Base — bonded together by 
Warp Bros.’ Exclusive Cushion Plastic 


THIS 
| DISPENSER 

FILLED 
14; 


——— 


oA TIME SAVER mt 


CHECK THESE IMPORTANT POINTS FOR W 


a... name “Warp’s” printed on the 


edge of each yard of Warp’s Window Materials means 
you are offering your customer a product made by Warp 
Brothers, Pioneers and Leading Producers of Flexible 
Window Materials. 


PrRopucT og of the Product along PRICE Pe s Top Quality Window Materials 


with the name “Warp’s” Printed on the edge assures are priced right, and their Nationally Advertised prices 
Customer Satisfaction-1 op Quality-Years of Service and protect you against unfair competition. 


True Economy. 















Samplers are made of sturdy cardboard 
construction, attractively processed in 
3 brilliant colors. Suitable for either 
counter or table use. Holds an appeal- 
ing display of 15 of the most popular 
Wooster Pure Bristle Foss-Set num- 
bers. Can be refilled from open stock. 
Dimensions: 27144” wide by 2214” 
high by 1934” deep. 


YOU JUST CAN'T MISS 
With These Fast-Selling 
Wooster Brush Samplers 






WOOSTER FOSS-SET PURE BRISTLE BRUSH DISPLAY 


No. 30 Suqgested 


Retail Price 
Consists of: Per Brush 
6only 1" TOPPY Varnish ni ksiattie a 
oSs-SE 6only 12" TOPPY Varnish ; mp 39 
F T Sonly 2" TOPPY Varnish ee 
oF An bonly 12" FOLLY Varnish. .. 59 
j 5Sonly 2" FOLLY Varnish ae 99 
Sonly 2'/2'' FOLLY Varnish 1.49 
4only 2" FONG Varnish Sea 1.15 
4only 2'2"" FONG Varnish ; 1.75 
4only 3° FONG Varnish........ 2.75 
Zonly 3° ONLIWON Wall... 1.25 
Zonly 3'2'° ONLIWON Wall 1.95 
3Zonly 4° ONLIWON Wall. ... 2.25 
Zonly 3” No. 500 Wall.... ' 1.89 
3Zonly 3'2'' No. 750 Wall 3.19 
Zonly 4" No. 1000 Wall Pes Tos 4.25 


63 Brushes Total Retail Value $90.91 


If if's worth painting 
ifs worth 





WOOSTER FOSS-SET NYLON BRUSH DISPLAY 


No. 35 Suggested 
Retail Price 
Consists of: Per Brush 
6only I” NV-2 Nylon Varnish $ .89 
OOSTE bonly 1'2"' NV-2 Nylon Varnish... ; . 1.20 
Wross SET 6only 2" NV-2 Nylon Varnish 1.40 
NYLON Zonly 2" NV-3 Nylon Varnish. ; . 2.25 
Zonly 2'"' NV-3 Nylon Varnish ss 2.75 
Zonly 3° NV-3 Nylon Varnish... 3.75 
Z2only 3" NC-87 Nylon Wall............ 2.19 
Z2only 3'2" NC-87 Nylon Wall... 2.35 
Zonly 4° NC-87 Nylon Wall icine 
Zonly 3" NW-1I9 Nylon Wall. . 2.95 
Zonly 32" NW-19 Nylon Wall........... 3.49 
Z2only 4° NW-1I9 Nylon Wall. . 3.95 





39 Brushes Total Retail Value $82.55 
Prices slightly higher west of the Rockies 


WOOSTER BRUSHES 


OSS-SEy THE WOOSTER BRUSH COMPANY - WOOSTER - OHIO Sedgl, 


oganmrecn, FB BRUSH MANUFACTURERS SINCE 1851 NYLOM 


IF 1T’S WORTH PAINTING IT‘S WORTH A WOOSTER BRUSH 
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oo Your sales of the popular new YALE Standard “e assembly that takes only 30 seconds! 


. 2.19 Duty Tubular Lock will get off to a good start Available in both pin-tumbler and disc 


2.35 s +e : o : : 
2.75 when you use this new merchandising help tumbler combinations, the special introduc- 


YALE — offers. tory package is offered for a limited time only 
. It’s an introductory offer for the Standard . 
3.95 ee : —order now from your jobber. 
Duty Tubular Lock, containing six locks plus 
. : : . Al PACKAGE—6 pin-tumbler locks—two front and back door 
an soreganied Lucite mount. The Lucite mount is D-1 combination sets. Each set keyed alike. One single D-} 
furnished to you FREE of charge. set and one D-1 set on Plastic mount. Wt. 14 Ibs. 
Y al ople have a real sellin in A2 PACKAGE—6 disc-tumbler locks—two front and back door 
sasha ws a4 a . 8 toot i D-2 combination sets. Each set keyed alike. One single D-2 set 
the exclusive packaging of the Standard Duty and one D-2 set on Plastic mount. Wt. 14 Ibs. 
Tubular Lock. Component parts are packaged 


in proper relative position for a quick 4-step 


~YALE~ 


YALE & TOWNE MANUFACTURING COMPANY STAMFORD, CONN 
The Name Yale Helps Make the dat 


HARDWARE AGE, OCTOBER 6, 1949 . 


Hardware ‘Age, rublished every y other Thursday by Chilton Co. (Inc. ), Chestnut ond. 56th Sts., Philadelphia $9, Pa. Entered as second class matter March 2&4, 1938, at the 
Office at Philadelphia under the Act of March 6, 1879 ( Printed in U. ) $1.00 per year. Single copies, 25¢ each. Vol. 164. No 











ANOTHER 


“Here’s a free sales kit 
to step up floor sander rentals!” 


| 


SERVICE STORY 












When Fall rentals are at the peak, let people 





know you are ready to serve them. 


Yours for the asking—a complete kit to help 
boost that profitable rental floor sander business, 
Kit contains 2 window streamers, 1 counter 
card, and 100 imprinted folders. If you can use 





e Sy “rt - nook SANDING MAACHINE 


eansives 
aneno 32M FL00R sunsacine & 
we aeco 


i, Ye * ah 






them, newspaper mats are also available. 









Offer good only while supplies last! So fill out 
the order coupon—amail it today. Don’t pass up 





this chance to get an attractive, effective pro- 


WINDOW STREAMERS. colorful, arresting. Will bring 
in prospects to talk about your rental floor sander service motional package—free! 
—take up little window space. 


Senitod FLOORS 





FOLDERS—-to be used as hand-outs or package enclo- 
sures. Takes your customers through an easy explanation 
of the 3M floor refinishing system. 





es ~ 
% 
‘ ee 


COUNTER CARD—an eye-stopper to remind your cus- 
tomers about your rental floor sander service. Card offers 
how-to-do-it folder, too. 


eee eee ee ee ee oe ee a ee ee ee ee oe ee ee ee oe 








{ i 

; SEND FOR FREE SALES KIT NOW! |; 

i K . | ® 

ee FLOOR SURFACING 

' St. Paul 6, Minnesota Dept. HA-109 ; 

Please send me your free sales kit which contains: ; PRODUCTS 

, 2 Window Streamers i ; 

: 1 Counter Card \ ee 

, 100 Imprinted Folders : 

5 In addition, please send newspaper mat 4 | os = 

‘ catalog page. ,; MINNESOTA MINING & MFG. CO., St. Paul 6, Minn. 
also makers of “Scotch” Brand pressure-sensitive tapes, “‘Underseal’ 

Be! © eee RCE RITES REE DY x +a airs be oo SSH ! Rubberized Coating, “Scotchlite” Reflective Sheeting, “Safety- 

“ TRE SOME A Ni Rr 2 Oe 5 ee i Walk” Non-Slip Surfacing, “83M” Abrasives, ‘“3M”’ Adhesives. 

f 38 ! General Export: Durex Abrasives Corp., New Rochelle, N. Y. 

i TE = <br tit £8 CSE SERA AE RET RR ee Oe OSH t In Diner Cnendins Geitte Micutved UML, Bradiord, Ontario 

ee ae eee 

4 E 

Bea ee ee ee ee ee ee ee ee oe ee ee et ee ee ee ee 
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write for 
FREE 

Holiday Gift 
Catalogue 

of Scissors, 
Cutlery and 
Manicure Set 
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MORE HOLIDAY SCISSORS BUSINESS 
PROMOTE the iA i : 








4 Mn, 


TERN 


PINKING SHEARS 
at the REDUCED PRICE $ °° 


of only 


A natural for Holiday Selling . . . gift wrapped .. . 
priced within everyone’s shopping budget . . . 
AGAIN THE FASTEST SELLING ITEM IN THE 
CUTLERY FIELD. 

RE-ORDERS PILING IN . .. GET YOUR ORDER IN 
NOW FOR PLENTY OF HOLIDAY SELLING. 


FREE MATS...NEW COUNTER CARDS... 


ee 
‘ ” 
PROMOTE the 


LOWEST COST...FASTEST SELLING 


SCISSORS aw SHEARS 
ASSORTMENT wo.797 


with FREE Display Cabinet, retails complete 563 


YOUR COST......*42 


e Over 50 MILLION women are now home sewers 

e Greater market for GIFT SELLING of SCISSORS 
poe AND SHEARS 

e This assortment displays attractively ... is compact, all wood with maple finish ... pad under 





AVAILABLE ON REQUEST. 






write f 
on - glass... ample space in rear for surplus stock. 
; e Hot Forged steel scissors, UNCONDITIONALLY GUARANTEED against defects...against SLOW 
Weliday Gitt SELLERS by “Griffon’s” offer to exchange equal-valued items. 
Catalogue e Easy to Sell From — scissors numbered on pad with surplus stock in boxes correspondingly 
of Scissors, gg numbered. 
Cutlery and - 
Manicure Sets CUTLERY CORP. Quality Cutlery Ever Since 1888 


151 WEST 19th STREET, NEW YORK 11, N.Y. 
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WHEN SECONDS \ COUNT... 





“4 


j 
j 
j 
i 



















































oe eet ge tae ee blk | 
a 
lncmammmmenmamni aca \ 
ROMO HLT 5 te erage. 
REAM «eStats silent 
SORT ONAP Miiniecnitatlss  Ote 
tilt cord ends pecan — 
dees ea ‘ 
within seas ee ee 
Tayerte | mae | a / 
automatically Bes 
“un cae You'll 
a Winte 
GE o One 
ae FZ) sales | 
magic 
Ret 
such 
in no 
5 miss ¢ 
” gift b 
FREE 
wit 














Cc. M. HALVERSON 
Merchandise Manager, 
Lorentzen Hardware 
Mfg. Corp., who col- 
laborated with us in 
the development of this 
successful display. 








A floor stand like this has about 11 seconds to get its sales story across 
to the passerby. This unit delivers its message in the allotted time— 
and solves a tough display problem for its sponsor, as well. Lorentzen’s 
Levolor Self-Adjusting Tilter though widely advertised to the con- 
sumer, is distributed indirectly through manufacturers who produce 
and promote their own brands of Venetian Blinds. This handsome dem- 
onstrator secures full display for Lorentzen’s Levolor, yet leaves the 
top panel free for the Venetian Blind makers’ brand names. The unit— 
a real sales stimulator for all concerned—is another example of intelli- 
gent use by a client of the facilities of our Marketing Division. 


We would welcome the opportunity to work with you on your display, 
label or packaging requirements. And if your immediate problem war- 
rants, we'll be pleased to offer the services of our unique Marketing 
Division, without obligation. 





ad 
LONSOLIDATED cascrsticn =? 
Corporation papal 
1013 Grand Street, Brooklyn 6, N. Y. > EVergreen 8-6700 hord 
ADVERTISING AGENCIES are cordially invited to draw on our specialized Point of Sale Advertising “know-how.” B 
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(7, ,| onty BURGESS orrers you THESE TWO 
PROVEN rast-set.inc ITEMS! 



















For Utility Painting and Spraying... 


BURGESS 


vibro -rprayer 


Pat. Applied For 





Ready To Use... 
No “Extras to Buy & 

Jas Fist In ‘ 
and Spray Y 


The Sales Sensation of 19491 ‘\Witae 


You'll hit the jack por for faster, easier, more profitable Fall, ° | 
Winter and Christmas business with Burgess Vibro-Sprayer. Ge i \ Sensationa 
One complete year of soaring, spectacular Vibro-Sprayer VBL S DA BEED MY § 95 
sales has proven that the name Burgess on a sprayer is profit- EE EEE EL ] y | 
magic to hardware dealers. 

Remember, only with Burgess Vibro-Sprayer do you get l LOW PRICE! 
such steady, quick sales and liberal mark up. Get your order 
in now for these handy, fast-selling electric sprayers. Don't 
miss out on your share of this handsome Fall and year-end- 
gift business. 


FREE COUNTER DISPLAY AND LITERATURE 
WITH EVERY SHIPMENT! 













L VERSON 
> Manager, 
Hardware 
, who col- 
Pot , 
neat of this vrs "oe 
splay. MASTER 
‘s CRAFT 
KIT 
OR THE HOME WORKSHOP.. 
« 
Al-be-md-]-] | 
MASTER CRAFT KIT 
PACKAGED FOR EYE-APPEAL AND SALES! 
pers } You'll be fascinated, along with your customers, by 
oor / the beautiful packaging and low price of this all- 


purpose marking, engraving and leather tooling kit. Ie 
has everything it takes to build sales: maximum eye 
appeal; 9 useful accessories to enable the hobbyist to 





Complete work with metal, glass, plastics, wood or leather; 


sols a 1) bl, a sharpening stone; 12-page instruction booklet. And 
¢ 2.0 . ‘ . °° : 


it’s backed by the greatest national advertising cam- 


LEATHER CRAFT KIT V225 os Vibro-Tool $Q95 paign in Vibro-Tool history! Place your Master Craft Kit 
and 9 accessories) only...... (iunewsdon eres order today! 
MARKING KIT V77 (including Vibro-Too! ja $7750 
hord Tantal bid int) Ofby. wc ccccccccce 
oP en ee Sapo ey Call Your Jobber... or Write for FREE Catalog 


and Price Sheet 


tows’! BURGESS BATTERY COMPANY tive cunicn, nuinors 


R 6, 1949 
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The Beautiful Leigh ARISTOCRAT Mail Box 
x 4 Christmas Gift of Enduring Charm x 


Your customers will be thrilled with this new combination mail box and magazine receiver! Here's a 
beautiful new gift that will be prized by any home owner — its smart styling will enhance any 
home — it will last a lifetime. And it's so practical, two spacious compartments for both mail and 
magazines, newspapers, etc. — at a price that is astounding — only a few cents more than ordinary 


mail boxes. 


The Aristocrat is something different in Christmas gifts that your customers have been looking 
for. Order them from your LEIGH Wholesaler today! Cash in on the Christmas market! 


The Leigh ARISTOCRAT is built of heavy aluminum, finished in beautiful antique bronze. 
Packed in individual shipping containers — complete with installation screws. 


me pacman 2 
easy! AIR CONTROL PRODUCTS, INC. 


COOPERSVILLE MICHIGAN 
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4 Sandee 


MERCHANDISING 
UBS 


THEY’LL HELP YOU SELL MORE HOSE 
THAN YOU EVER THOUGHT POSSIBLE! 


Sandee Feather-Lite GARDEN HOSE now helps you build a much 

larger and more profitable Garden Hose business! You take your 

* choice of 4 NEW MERCHANDISING KITS. . 4 combinations of 

tested promotional and display materials . . 4 different ways to 

tie-up with the BIG 1950 advertising campaign in SEVEN National 

Magazines! The kits bring you such powerful sales aids as: 1. Two 

H ' Metal Display Stands (complete Garden Hose Departments), 2. Two 

eresa Fibre-Board Display Stands, 3. Easel-back ‘“‘Nationally Advertised’”’ 

ance any Display Cards, 4. Full color Window Streamers, 5. Order-Blank 

Customer Folders, 6. Free adplates and mats, 7. Demonstration 

mail and lengths of Hose, 8. ‘‘How to Sell’’ Manual for salespeople, 9. Adver- 
tising material order card. 


ordinary BE FIRST! . . ACT NOW! . . ORDER FEATHER-LITE GAR- 
DEN HOSE FROM YOUR JOBBER AND ASK HIM FOR OUR 
NEW PORTFOLIO DESCRIBING THE COMPLETE SANDEE 
MERCHANDISING PROGRAM. OR WRITE US, TCDAY! 


looking 
REPRESENTATIVES IN 19 


e bronze. 


Oe. Bs LARGEST CUSTOM EXTRUDERS OF PLASTICS” (] 
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PROF! 







FOR YOU 


= MAK WASHER 


SAY ‘'MAKE-A-WASHER"' 


812¢ profit on each sale sounds great to the dealers who 
q already stock MAK-O-WASHER. To get this profit you need 
only stock this one item. This streamlined product makes 
unnecessary the stocking of countless sizes and shapes of 
old-fashioned washers which it replaces. Cut out your 
washer inventory and put a real money making item on 


MIXING FAUCET 


your shelves! You'll like it and so will your customers. 
‘ 7 MAK-O-WASHER is simple and easy to use . . . just wind 
, it into the fitting . . . tightening compresses it/into a solid, 


lead-like, self-lubricating washer; the exact size and shape 
of the inside of the fitting. Easy to follow directions are 
4 printed on every box. 

Don’t expect MAK-O-WASHER to last long on your shelves. 
This revolutionary product sells on sight. MAK-O-WASHER 
comes in an attractive set-up carton for easy counter dis- 


GARDEN HOSE 


RUSH ME MY ORDER... 





SHOWER HEAD 
PER BOX AND A FREE WINDOW STREAMER. 


HEE GUNUME Siseosssisscsviveses 
SP eI 3iis crv sxnedaupenewiadsintecivalstlavctlenecesioseeds . odes 


MY DISTRIBUTOR IS . . 
eM IIIT scvsecevssevesenctacsivesvesrosesocsesors 
Bar. FO cscrccenicsssscsoncessassers 


SLIP JOINT FLEXROCK COMPANY 


10 





FLEXROCK COMPANY 


Filbert & Cuthbert Sts., Phila. 4, Pa. 
NO MORE WASHER INVENTORY FOR ME 


PLEASE HAVE MY DISTRIBUTOR SHIP & BILL ME FOR ONE DISPLAY 
CARTON CONTAINING 36 BOXES OF MAK-O-WASHER AT 16%¢ 


A FLEXROCK PRODUCT 
play with a window streamer for point-of-sale merchan- 
dising. Mail the order coupon or we'll send you a sample 
on request. But by all means see MAK-O-WASHER, the 
fastest selling, profit making item to hit the hardware 
trade in a long time. Remember, it’s new, it’s different, 
and it’s uses are endless. Your customers will buy on 
sight . . . Your profit is waiting for you ... Write today. 


MAK-O-WASHER has successfully replaced all sizes and 
shapes of: 
Garden Hose Washers 
Showerhead Washers 
Spray Hose Washers 
Slip-Joint Washers Gate Valve Packing 
Union Washers Globe Valve Packing, ete. 
WE INVITE DISTRIBUTOR INQUIRIES 


Top Bonnett Washers 
Strainer Washers 
Radiator Valve Packing 







A FAST 

SELLER 

AT... 
YOUR PRICE............ 16%¢ 
YOUR PROFIT............ 


3641 Cuthbert St., Philo. 4, Pa. 
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KROCK CO. 


6, 1949 








PLEASE ACCEPT THIS GHECK 


—_and YOU fill in the amount! 


For a limited time only—you 
get $1.00 for EACH Good-aire 
Anniversary deal Purchased 











—— 


XXX DOLLARS 00 CENTS 














Se ey ae mae. and Displayed! 
guoew : BrpcEront Brass Comrane 
YOURTOWN noni ACCOUNT 
‘ U. S. A. 4 YA Ue -~ bs 
usT CO. PRES(DENT 





ND TR 
IRST NATIONAL BANK A! 
TO THE F SRSGEFORT. CONN, 


" Buid@port® GOOD-AIRE’S. Big 
Anniversary Offer 
Boosts Your Profits and Sales! 


Purchase fast-selling Good-aire, the 
sensational new household deodo 
rant, now! In just one year it’s be- 
come a consumer demand item! Take 
advantage of the attractive display 
allowance you get with each Good- 
aire Anniversary deal! This offer is 








HERE’S THE GOOD-AIRE 
ANNIVERSARY DEAL! 


You purchase: 
6 large 12 oz. Good-aire for $7.60 


and 
6 regular 31/2 oz. Good-aire for 4.00 


Total 11.60 
made to encourage you to act fast — : 
so you'll be all set when Good-aire's - | "*Reguiar promt 222.222. 3.62 
great, new advertising campaign Plus display bonus ........ 1.00 
breaks this fall. Order several deals 3814% Profit........ 6.62 








from your wholesaler — today! 















“advertising ut 
Ss ever! Stock up! ne 
——~ CASH INT 


BRIDGEPORT BRASS COMPANY, BRIDGEPORT 2, CONN. 
World’s Leading Producer of Aer-a-sol Products 


Brid Residual Insecticid Bri rt Moth Proof 
2 MORE SPECIAL BRIDGEPORT INTRODUCTORY OFFERS: ceaiti-astLacchenet | Buy li -est 1 ao charge! 
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C2080... By the World’s Largest 
KETS! 
Manufacturer of TACKLE BOXES and MINNOW BUC 


he New and Peyoluttonanry 
Me ee) DUAL AUTOMATIC 


Another 


This Amazing 
New Development 
in Tackle Box Design 
Promises to Catapult Sales! 








No stock is complete without this new, vastly im- 
proved My Buddy. Also carry this style with galvan- 
ized body and trays and sell the salt water fishermen. 


Your customers need no longer fear rain injuring 
recious tackle! All cover edges overlap inside edges, 
orming perfect “water-shed”. 


It’s roomy, rigid and durable . . . cannot possibly 
leak. All parts are drawn from one piece of steel. 
No sharp edges . . . All metal is rolled and turned 
under for greater safety. Trays are covered with 
rayon flock to completely protect tackle. 


Wire or write for descriptive literature featuring 
My Buddy No. 517 and No. 517G. 









YOU'LL ALWAYS BE ABLE TO SATISFY YOUR CUSTOMERS... 
YOU'LL MAKE MORE SALES...AND, YOU'LL PROFIT MORE WITH 


Manufacturing Division 


Sy U-Vace)\ mast ti cc] ae we Ts 


P.O. Box 1859 Louisville, Kentucky 
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WBRICANT 


*The Nationally 
Advertised White 
Lubricant—attractively 


packaged in counter 


display cartons! 
In demand by 
your trade! 


Lubriplate is a semi-fluid lubricant to use in place of 
ordinary oils and greases . . . It's the finest made for 
use on guns, fishing reels, outboard motor gears and 
innumerable household uses. It’s white and clean, water- 
proof, prevents rust and corrosion, reduces friction and 
wear... Lasts longer because it does not run off. There 
is no other lubricant like it. 


Now! in 3 Sizes! 


A” TUBE—% x32 INCHES—designed primarily for hunters and 
fishermen, with a tube nozzle tapered to fit the smallest grease or oil 
ports—handy to carry in the gun case and tackle box. Packed three 
dozen to a counter display. 





B’’ TUBE—1x6 INCHES—for general household and sporting 
uses, lawn mowers, bicycles, toys, hardware, washing machines, mixers, 
home workshop tools, etc. Packed one dozen to a counter display. 


“C’" TUBE—2 x 8 INCHES —large economy size designed primarily 
for use in underwater gear cases of outboard motors. It is also ideal for 
general uses where larger quantities are needed. Packed in individual 
boxes, 3 dozen to the shipping carton. Display easel on request. 


JOBBERS’ inquiries invited! 
DEALERS, send for the name of your nearest jobber! 


Fiske Brothers Refining Company 


129 Lockwood Street, Newark 5, New Jersey 
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Sell It All In One Package 


Your customer wants to buy all of the items and all of the services embodied in the sensational new multi- 
service Everhot Roaster Ensemble. She wants the freedom that only such complete equipment can give her. 
She wants the handy convenience that meets every—not just one or two—culinary requirement of modern 
family life. 

Why make her come back again and again? Why put the burden of repeated 

effort against a sale that can be made in one presentation? All the 

different units in the Everhot Roaster Ensemble belong together, 
work together, complement each other, but some women 
never live long enough to enjoy them all because you 
have been selling them one at a time, days, 
months, years apart—some are almost worn out 
before others are purchased. Sell this ultra 
modern, Everhot Ensemble and give your cus- 
tomer everything—not merely a part—of what 

she wants. 













An integrated ensemble 
of specialized cooking units. 


The Everhot ROASTER ENSEMBLE embodies in one 
magnificent assembly of almost infinite versatility the 
following specialized units: 

% The well-known Everhot Roaster-Oven improved, 
refined, modernized. y Everhot all-steel cabinet pro- 
viding ample storage space. Exclusive, secure ee 
catch. Cooking guide. Four sturdy swivel casters. 
% Everhot Electric Timer Clock. Simplified, one-knob 
on and off setting. Readily mune Tis many other 
uses—decorated panel slips into its place. y% Everhot 
Broiler-Griddle Set. Heavy aluminum frying griddle. 
Reflector serves as broiler pan and cookie sheet. 
% Five-piece Pyrex Everhot dish set. Cleverly styled. 
Guaranteed against breakage for one year. > Handy, 
adjustable Elevator Rack provides double deck cook- 
ing. Automatically remains raised for easy serving. 


THE NEW MULTI-SERVICE | uy 


€VE€RHOT 


ROASTER ENSEMBLE 








Everhot Roaster Ensemble 


SPECIFICATIONS 
Cooks a complete meal No. 950 Roaster Oven UT 365 Price $39.95 
for up to 10 persons, No. 951 Cabinet ” 17.95 
No. 927 Timer Clock y 10.95* 
No. 946 Broiler-Griddle Set bir 7.95 
Total $76.80* 


*Plus $2.19 Tax 





Full Margins—Quick Turnover. 
Immediate Delivery. Phone, Wire, Write. 


THE SWARTZBAUGH MFG. CO., Toledo 6, Ohio 


Advanced Portable Electric Cooking Appliances. 
Heaters, Blankets. 


Quick, easy broiling 
or toasting. 


@ The various units com- 
poe the Everhot Roaster 
nsemble are designed and 
made to constitute integral 
_. of the complete ensem- 
but each can be pur- 
chased and operated inde- 
pendently of the others. 


we, 


| ‘ - A package hitches 
New ease and better results Bacon and eges or hot cabet Canning, preserving and Freedom for the housewife. Carry bot foods to Jor rumpus room, 
in baking. and sausage at their best, om mening. picnic parties. cottage or camp. 
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HAR 


$39.95 

17.95 
10.95* 

7.95 
$76.80* 
2.19 Tax 


cottage or camp. 


6, 1949 


No other hamper gives a woman 
so much to talk about! 


eee eae 
DON’T CRY, DEARI YOU CAN PRO- 
TECT LAUNDRY FROM MILDEW! BUY % 
A PEARL-WICK SELF-VENTILATING 
HAMPER MADE OF STEEL-RIBBED 


DUROWEVE... 15,000 NON-CLOG § 
AIR VENTS BAR MILDEW - 
& ODOR! 


(A 


. OR Btunp oes 

- Guoradtved by - 
Good Housekeeping J 
Soy 


ry 
45 aovearisty Wt al 
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YES, JANE, | BOUGHT MY PEARL-WICKI 
I'VE CUT COSTS ON SHEETS, SHIRTS, 
ALL LAUNDRY... THERE’S NO MILDEW 
DAMAGE IN A SELF-VENTILATING 
PEARL-WICK ... THE MOST PRACTICAL 
HAMPER IN THE WORLD! 


EVERY % OF AN INCH, STEEL-RIBS 
ARE WOVEN-INI MY PEARL-WICK 
WON'T DENT, BULGE OR BEND! 
HANDSOME, TOO |! LIGHTWEIGHT, 
SNAGPRKOOF AND RUSTPROOF! 
AND SO EASY TO KEEP CLEAN! 


and, what women 
talk about. 
they BUY! 





CORD SET 


NO-SHOR EXTENSION 





with self-closing outlets 


Safeguards 


FAMILY & HOME 


Prevents 


TRAGIC ACCIDENTS 






4 
% > 















Revolutionizing 
Electrical 
Goods Sales! 


NO-SHOK Safety Extension Cord 
Sets open up a complete new sales ——— " 
market for you! NO-SHOK fool-proof a: aaa 


safety construction (nationally ad- q bi \ —15 ft. Brown orlvory, \ Q 
vertised) is bringing thousands of _ . ye NX > \ 


new customers into stores the coun- 






















FIRE HAZARDS 





Each packaged in smart, 










try over. Promote SAFETY in your 
store, and promote PROFITS, day in 
and day out! 











How No-Shok Saves Lives 




























ee 
Sells AAU Year “Round INSERT PLUG —MAKE 
4% | % TURN TO RIGHT— _ 
. . Gvenyuhere _ PUSH PLUG IN 
When plug is withdrawn, rotary dial cap 
snops shut, preventing insertion of hair- 
One person tells another... there is no pins, wires, etc., into current-carrying parts. e Tc 
1st O8 4 ay o> 
season for safety! Indispensable in Universally Approved Pinar’ > — 
homes, offices and on farms. By Leading Insurance Companies, S28 soveanas Chin 
Power Companies and Safety Organizations. : ee 
natic 


cat | 
yon —so 


"i ay re ‘Re ia “nat 
le ~g ~ s% ~ > 4 Fe SS = + id 
‘S. a v “~ Sa &. . i 





WINNER 





ANNUAL PACKAGING AWARD CONTEST NO-SHOK Safety NO-SHOK Safety NO-SHOK Safety 
This package, the only award winner from the DUPLEX RECEPTACLES CURRENT TAPS TABLE TAPS 
entire electrical and hardware division! Recog- : 

nized impulse buying appeal! Individually carded in colorful award-winning package illustrated. 






Order Today! BELL ELECTRIC COMPANY Edw 


1844 W. 21st ST. , CHICAGO 8, ILLINOIS 
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) 
[DENTS 
ZARDS 


kaged in smart, 
display contain- 
t aD Ft,—12 ft 
. Brown orlyory, 





6, 1949 





Edwards Company, Inc., Norwalk, Conn. 
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A wheel ge) 


| Epwarps 
Chordelle 





? 






...- and sweet Christmas 


music for your store... 






as long as caller pushes but- 
ton... tone purity guaran- 
teed by exclusive Sonoscope 
test ... styled by famous de- 
signer, Lurelle Guild. In 
chrome and white or mahog- 
any and brass. 


GIFT PACKAGED 


$77.95 


RETAIL 





@ To customers looking for something “different”. . . 
something “special,” Edwards CHORDETTE 111 Electric Door 
Chime is a gift item that sells on sight—and sound! Fact is 
—CHORDETTE III is pre-sold for you by the most consistent 
national promotion in the field! And it comes gift-packaged 









—so you have no wrapping worries! Yes, sir, it’s a Christmas 





“natural” in your store! Order from your distributor today. 








Electric Door Chime 


Unbeatable combination of selling values: 
exclusive 3-way signal . . . sustained tone 


iil 















Door Chime... 
She Satvfax 


Musical hit of the Christmas 
season is this non-electric 
chime that looks like a 
door knocker, but sings 
out “Welcome” in sweet, 
chiming tones! Gift 
packaged to sell at $7-95 


WARDS 









Ls 











In Canada, Edwards of Canada, Ltd. 


Fastest Selling Mechanicai 







































: @ 
‘ 2 


~ Hiatal 
OFFER #1 _ 


* 
4 CASCO ELECTR-0-TOOLS 


(IN NEW PLASTIC CHEST ~ CAT. NO. G-15) 


= BUY: 2 CASCO DeLuxe ELECTROMATICS 
(CAT. NO. G-25) 
1 CASCO TOOL 'N’ RAK SET 


(CAT. NO. G-26) 


TOTAL RETAIL VALUE 1328 
your cost *7059 





The market is huge! Every father, ev 


wants. one for hobbies and fun. Every we 


an wants one for her man, so he 


im handy at h 


makes the 


bm day of the 





cUPnUF T OFFERS FOR 49 


LUM ALES! FAST TURNOVER! RECORD esky 


om, 
* gale 
OFFER #2 ies: 2 


* 


oe 4 TR ly: 2 CASCO ELECTR-0-TOOLS 
j NEW PLASTIC CHEST —-CAT. NO. G-15) 
a. ae Bu. 1 cASCO DeLuxe ELECTROMATICS 
} 
4 


NO. G-25) 


1 ASCO TOOL 'N’ RAK SET 


(CAT. NO. G-26) 


| . 
“fo? ELECTR-0-T0O] fyb 


TOTAL RETAIL VALUE °8275 





your cost *4668 


YOUR PROFIT ‘36" 


YOU MAKE basi 6% 


n. Eve + iohes the on al ste pane Dio te Sliey 
so he can day of the year! (oe 
~ Ht sharpens! ”t fmt 








Now! Sell Christmas | 


CHRISTMAS 
LAMPS 


FLOODS OF PROFITS! General 
Electric PAR-38 projector 
lamps—flood or spot types. 
Built-in reflector, weather- 
proof hard glass bulb. 150 watts. 


SELL EM IN DOZENS for outdoor 
decorations! General Electric 
type S-11, 10 watts. Weather- 
resisting enamel coatings in 
seven brilliant colors. 


MORE OPPORTUNITIES THAN EVER 
Berore: General Electric Type 
C-9% outdoor Christmas tree 
lamps. 5 colors. This year 
get plenty —they’ll sell fast! 


a 


PLENTY OF CHRISTMAS TREE LAMPS! 
Popular low-priced “Series” 
type C-6, or “Multiple” type 
C-744.With* Multiple” there’s no 
hunting for burned out lamps. 


Get set for holiday lighting sales with 
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g for indoors and out...with th 























PyIHIS year you can sell Christmas lamps by the 
houseful — for complete home decoration, inside 
and out! 





This year make your house say 
ar aan i 
a iny Gbeitoam will, Lyf 


Everybody likes to dress up the house for Christmas 
and this year we’re showing ’em how in a big way! 
Heading the promotion is a big, double-page full color 
advertisement in the November 26 Saturday Evening 
Post. It’s filled with ideas on Christmas lighting that 
will make your customers want to buy lamps and Christ- 
mas lighting fixtures as they’ve never bought before. 








To help you cash in on this tremendous 1949 
Christmas lighting market, there’s a big G-E display 
package that includes colorful price cards, hand-out 
folders, a display banner and a new booklet packed 
with Christmas lighting suggestions for you to show 
your customers. Ask your G-E lamp supplier for your 
complete package! 


Above are window streamer, 2-page Post ad, 
1-page Life ad and 2 counter displays. 


GENERAL @@ ELECTRIC 








a 


UNpis SIFTS For | 
| SNDER THE tree: 





— 





Pu M : 
AMPS! STANDARD BASE DECORATIVELAMPS— INCREASE SALES OF REGULAR LAMPS by dis- Si * Gener al Electr; | 
. ai y 1s Un and He ic i 
Ties Type A-19, 25 watts, in 10 playing the new General Electric four G-E Sun} a amps, too! f 
type colors for either indoororout- lamp package — sells 4 lamps instead summert @MPS give that glow; 4 | 
e’sno door use. Type F-15 flame shape of one! Easy to display —easy to sell! Only, . an look all year they 
mps. is for indoor use only. And every lamp is pre-tested! = = §| aA, "tree... $8.50, 


Ss 


achesa d pains. Hote Muscular 


With red filter *"48lass mode} 











all these G-E lamps! 
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FEDERAL 








£- 
No. 517 Anodized Aluminum Tumbler Set 


Handsome gift iten for Christmas...or any occasion! These Federal 
Anodized Aluminum tumblers give service almost forever. Colors are 
permanent... virtually scratch-proof under normal usage. Eight tum- 
blers in all, each in a different gleaming metallic color; light weight, 
yet generous in size (full 13-o0z. capacity); each tumbler snugly fitted in 
its Own sanitary coaster of bright, sturdy plastic. Special disposable 
coaster liners —smooth-cut discs of heavy absorbent paper — catch 
moisture and prevent dripping. (Extra coaster liners available in packs 
of 50 for repeat sales.) 

Beautifully gift-boxed with clear acetate cover for full 
tid rrcdbenebetenwesceemenecbeed to retail at $6.95 


No. 924 6-Piece Gift Set 


Gay, appealing gift-combination of 6 popular Federal 
Practical Housewares. Set includes Hostesset (all-plastic 
creamer, sugar server, twin pairs of salt and pepper shakers 
on matching plastic tray) for bright table service... 
Federal’s Deluxe Onion Chopper, Deluxe Nut Meat Chop- 
per and Mist Maker Sprayer... 13-o0z. No-Drip Server 
with plastic top and metal slide ... handy nickel-plated 
Fork’n Spoon Tongs. 


Gift-packed in smart red and yellow re-use 
Sstedsubnscdenidintamenee to retail at $3.75 








No. 861 SUNMASTER JR. Automatic Clothes Line 


A truly practical item that’s popular for gift occasions or 
personal use...the modern, workable solution to indoor 
clothesline problems. 40 feet (2 lengths of 20’ each) of strong 
tight-knitted rope unroll easily from compact wall-mounted 
metal case; lock securely, rewind automatically with smooth 
spring roller action when released. Pull-out bar hooks on opposite wall. Choice of 
attractive colors..++++++ to retail at $4.95 





* 


Larger model Sunmaster for outdoor use provides 110 feet — 2 lengths of 55’ each — 
of galvanized braided steel line in compact weather-proof aluminum case .. Retails 


at $24.95 


For complete details, see our representative... see your jobber... or write for illustrated 
catalog sheets and price list. 


REPRESENTATIVES IN: New York, St. Louis, Memphis, Seattle, Louisville, Pittsburgh, Detroit, Atlanta, Minneapolis, Dallas, Kansas City, Los Angeles, Emmitsburg, Md. 


FEDERAL TOOL CORP., 3600 W. PRATT BLVD., CHICAGO 45, ILL. 
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Pear! « 


P 2 VISIT BOOTHS 
4 . #459 and 460 
} National Hardware 


ff | Show 


a r 


New STYLE - New COLORS - 


AT THE INDUSTRY'S 
LOWEST PRICE 


"PEARLTONE" 
Pearltone White DECORATOR 
Pearltone Black COL ORS 


Pearltone Blue 
eteldtielal-We C1a-t218) 


Pearltone Peach DEALER 
Pearltone Rose 
MATS 





a 


‘ Scars, ruastic SEAT DIVISION 
i. _===) HERCULEAN APPLIANCE CORPORATION 


Look For Our 


GUARANTEE Distributors of 
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New EYE APPEAL 


Retailing at 


Slightly higher 
Denver an d 
far West 


NEWS- 
PAPER 


ADVERTISING 







_ HERCULEAN PRODUCTS + 12 WEST 37th ST., NEW YORK 
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This cop’ 
millions 
in design 
Adjustat 
from bak 
patented 


spectacul 


~ Fits i 
am, trunk 
.o —& an when fe 


‘ee 
npn? By, Ne, 
NO ear A. 


. 
‘ 
. 


~S/ 
eee and, yoo NVA ¢g@¢@ ....with Aladdin HY-LO Vacuum 


Bottles advertised again and again in 

















LIFE 5,435,735 circulation, 

LADIES’ HOME JOURNAL 4,628,265 circulation, 

THE SATURDAY EVENING POST 4,022,104 circulation, 
HOLIDAY 831,770 circulation, 

TODAY’S WOMAN $992,702 circulation... 


your customers will want to be sure that’s what they’re getting! 





Think it over, Mr. Dealer. Extra support from Aladdin Brand Name 
product advertising in those great-circulation newspaper supplements THIS 
WEEK and PARADE swells the total to an astounding 72,755,436 advertising qi 
impressions SO... of de 







Patented 

BEY von MISS THIS HOT SALES OPPORTUNITY... * All st 
Call your favorite jobber (but quick) ... feature famous HY-LO * Skillf 

and make a great advertising campaign go to work for you! . a 

ront 

* Extra 

* Lifel 

ALADDIN INDUSTRIES, INCORPORATED | ta: 

ots 

703 Murfreesboro Road, Nashville, Tennessee mg 
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This copyrighted slogan in our national ads will intrigue 
millions of readers. Startling, new and revolutionary 
indesign. Gives 3 times the service of ordinary strollers. 
Adjustable to 3 heights. Takes care of growing children 
from babyhood until they outgrow strollers. Exclusive 
patented features distinguish the JAHN as the most 
spectacular stroller-walker invention of the age. 


Fits inte 
trunk of ear\~ 






Touck a spring 
and it folds flat. 
Easy to carry. 
Takes up little 
storage space. 


aq masterpiece 


of design and performance 
Patented and Exclusive 


* All steel construction — no bolts, nuts or screws to lose. 


ance. Amazingly simple to maneuver. 
* Front play tray snaps out for quick cleaning. 
* Extra heavy, long wearing and smooth riding rubber tires. 


* Lifelong Dupont nylon self-lubricating, free-rolling 
bearings. Never need oiling. 

* White rubber bumpers in front and rear protect furni- 

ture and walls. 

* Beautifully finished in glossy red and ivory baked enamel. 

(Non-toxic — acid-resistant.) 





‘the stroller-walker that 


WS with your child!” 










* Skillfully and scientifically engineered for perfect bal- 














Specially designed, large capacity 
shopping bag made of heavy drill 
fabric. This makes the Jahn ideal 
for strolling and shopping. Inside 
pocket for personal accessories. 
The snap-on bag — on or off in a 
jiffy —is another exclusive Jahn 
innovation. 














Converts quickly 
intoa walker 


The New Sensational 
ADJUSTABLE 


STROLLER-WALKER 


f Natio 
| nal 
' Mothers e Wvertisin is aloes: 
| walk this newes a"erting America’ 
ers. On the ¢ and reates; €rICa’s 
| ad that ‘ TECt, eve of Stroller 
| Pytamids d ty JAH . 
| Profit. pees T sales at Sa livin 
Ask 1th o @ Worth 
your job ur FRE while 
™Mmediate] ut the JAH S. 
or Write u 
s 





2 W. Randolph Street 
PChicago 1, Illinois 














Finest 
Chinese Bristle 
Stucco Brushes 


















LOOK for a full stock of bris- 
tles. Even with a full stock of top 
grade Chinese bristles, finest per- 
formance is assured only when 
bristles have been blended, boiled 
and straightened by the Rubberset 





process for perfect uniformity. 


























LOOK for properly shaped han- 


dies on any brush you buy. 


LOOK to see how firmly bristles 


are locked in place. If it’s a Rubber- 





G LOOK for bristles with soft, 


flagged tips, such us you'll find in 





set brush, bristles are locked ever- Rubberset’s pure Chinese bristle Rubberset handles are specially 
lastingly in place by Rubberset’s brushes, for these lay down the designed to give better balance 
exclusive setting process. Try the smoothest, most uniform film— and “feel” for greater ease of 
‘pliers test’ and convince yourself, holds brushing out to a minimum, handling. Made of hard wood, they 


won’t splinter or shrink or warp. 
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Finest Chinese Bristle 
Wall Brushes 








LOOK at bristles on outside of 
brush. Too many short bristles 
cause splattering of paint. Rubber- 
set’s full stock of carefully selected 
lengths of bristles assures speedy 
flow of paint over large surfaces. 













Finest Chinese Bristle 
Flatting Brushes 








RUBBERSET 
BRUSHES 


ee ne eee MADE ONLY BY RUBBERSET COMPANY 


only Rubberset brushes have all 
these features that help you do a rt 


LOOK for the name, Rubberset 








set Company, 146 Haynes Ave., Newark 5, N. J., Established 1873. Factories: Newark, 


hetter job faster and easier—and N. J., Salisbury, Md., Gravenhurst, Ont., Canada — Branches: Los Angeles, Cal., Chicago, !'!. 
only a genuine Rubberset brush 


carries the Rubberset guarantee. 
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All retail prices 
. , t he Fai 
Gillette Blue Blades in Dispensers. i ' , 3 Me ar eas ~ 
Regular carton of 100 blades—five : ' , Fe 
20-blade Dispensers—with colorful 
holiday sleeve. 


Retail $4.90. Your cost $3.68 
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“Look what HOME-UTILITY 
has lined up for YOU 
this CHRISTMAS!” 


ing Line 
Selling nd Starring in ‘CHICAGO DEADLINE” 
of Tools a a Paramount picture 


: t 
Accessorie>: 
oe 





4 y: } | ° 
Sander-Polisher 


$29.95 


aa 8 wo 


oa 1 





%" Electric = 
Drill $35.95 6” Electric 


Saw 


$59.95 


PLUS Buffing & Polishing and 
Abrasive Kits, Horizontal and 
Vertical Bench Stands, Disc 
=. Sanding Table, etc. 
NI ro) 
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ESTAB. 1836 


HENRY CHENEY “cone. 


LITTLE FALLS, N. Y., U.S. A. Soles Representatives 


JOHN H. GRAHAM & CO., INC. 
NEW YORK, N. Y. 


SANFORD BROS. 
CHATTANOOGA, TENN. 
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> RETAILERS - HERE ARE 
INTRODUCTORY DEALS 
FOR REAL PROFITS - 
BETTER TOOLS FOR 
YOUR CUSTOMERS 










Sotit Moker Wo. 2 


1.25 Each 


NES 
44 BLOCK PLA 

1 423 BLOCK PLANE = 1-8 
3418 BLOCK PLANES — 2:57, 
2 #04 SMOOTH PLANES 2-50 

JACK PL 

3 4 % SMOOTH PLANES 5.30 
2414 JACK PLANES O70, 
34710 RATCHET BRACES S57, 
2 {1110 RATCHET BRACES > 


WwW 


" av"g 
Pieters Oe 


" BLOCK PLANE 
; t an SMOOTH PLANE er 
1 #05 JACK PLANE — 
1#710 RATCHET BRACE : 


rail GLG0 
qlers Cost 


Of Lnsced? 


STOP FIRST AT SHELTON TOOL 
SPACE 303, HARDWARE SHOW 
GRAND CENTRAL PALACE 


OCT. 12 TO 15,NEW YORK 


+ 
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Ask your jobber or send us _ 

your order to be shipped { 

through any jobber you 

specify. Available for limited time only. 


SHELTON 


PLANE « TOOL MFG. CO. 


SHELTON, CONN. 
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It takes 


OUTSTANDING Tools 


to make 


OUTSTANDING Profits! 


Plastering Trowel 








Brick Trowel 





a a 


Bricklayers’ and 
Stone Masons’ Jointers 


Sidewalk 
Edger 











Goldblatt 


Mason Tools \ 
Give YOU: 


. . . QUICKER TURNOVER y Bricklayers’ Level 
. . . MORE PROFITS jy 
. . . REPEAT CUSTOMERS 


Give YOUR CUSTOMERS: 


. + « FINEST QUALITY 
- . - GREATER VALUE 
. . » LONGER WEAR 


“i 
# 
% % 
tin 
& 
xy 
he 
on 
2 
* 
ey 
EP ee,” 
ae 
ee 
i: 
ee 
ie 
ed 
3 
Fe 
pi 
q 











“a . . 3 eee ee 








Plasterers’ Hawk 





Send Today For FREE Illustrated Catalog 


Write for your copy of Goldblatt’s illustrated catalog 
describing the largest and most complete line of y 


tools and supplies. 





_ 


a 


ATTRACTIVE 
DEALER DISCOUNTS 
Goldblatt sells direct to 
dealers, is therefore able to 


ster cpeccly wees Tl Goldblatt Tool Company 


1524 Walnut Street Kansas City 8, Missouri 


FIRST CHOICE OF THE TRADE FOR 64 YEARS 
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SINGLE BIT 
LP wale], Fu ae.® ¢ 


Ss 





PLUMB 





LIBERTY DOUBLE 
BIT WESTERN 


HAMMERS 
HATCHETS 

AXES 
FILES 











Whar fA 
olor Scheme ¥ 


would you 





Kyanize Color Recipes ARE YOUR ANSWER, MR. DEALER 





SURVEYS HAVE SHOWN over 


and over again that women will 
HERE’S HOW KYANIZE COLOR RECIPES WORK! : 
buy where they get decorating 
help. 

1. ' 

The greatest paint and color influences 
today are the color illustrations in 


National Magazines. sound, up-to-date, practical help, 


NOW Kyanize equips you to give 


thanks to Kyanize Color Recipes. 





s 











a 
-—-S Women may now select their paint color 4 > eer 
schemes from these magazines and obtain AX >| 
‘ si ‘ : 1 >. A As) 
specific Kyanize Color Recipes for them, TAN of 
If you are a Kyanize dealer, they will come / \ = 
‘ 


to you to secure them. 


3. 


Kyanize Color Recipes give 
easy directions for matching 
the paint color schemes that 

| have been chosen from the 
magazines, 








Kyanize offers Kyanize Color Recipes free at 
Kyanize Paint dealers through a powerful na- 
tional advertising campaign... helping dealers 
get new customers, sell more paint. 


st 








Mv 

Cc 

Cash in! Tie in! Write, wire or phone : 

for dealership information. i, G 

Boston Varnish Company + Everett Station - Boston 49, Mass. 4 : 
I 
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READ THIS LETTER! 
It points the way to bigger 
Lumite sales for you! 








PHONE caPiTOL 1272 


SANTA FE SUPPLY COMPANY 


* DATTERSON-SARGENT 
@ PARAMONT WALL PAPERS 
@ LINOLEUMS 


PAINTS 


August 16, 1949 


Mr. George H. Day il 
General Sales Manager 
Chicopee Manufacturing Corp. 


47 Worth Street 
New York 13, New York 


Dear Sir: 


You will be interested-to know of the succe 
in selling Lumite Screen Cloth in our store at 
Texas, of which Mr. Irie W. Jones is manager. 
rchased our f 


ars ago we pu 
stomers ha 


none of our cu 
n cloth, and we had to educate 
dvantages of Lumite. During 
es have become appro 
Customers ar 


About two ye 
At that time 
kind of scree 
purchaser to the a 

riod, however, Lum 
of all screen cloth 


pleased and repeat sales are numerous. 


Our sales people have become thoroughly S 
and strongly recommend Lumite for use 


climate. 
we are looking forward to increased sales of L 
sure that many of your customers W 

Lumite Screen Cloth a 


ience, if they will give 


ss we have had 
Houston, 


Office: 1422 Fannin St 
HOUSTON, TEXAS 


irst stock of Lumite. 
ever seen this new 

each prospective 
the two-year 
Zimately 90% 
e well 


old on your product 
this Gulf Coast 


umite and feel 
1 have a similar expeT- 
fair trial. 


Yours truly, 
SUPPLY COMPANY 
, 


eta happened at the 
— = Supply Company 
ae n Houston, Texas, 
. n LUMITE was introduced 
o its customers. 























It's the same won 
story eee 
tomers find out about LUMITE 
~ ye .. buy... buy! 

ust give them the 
that LUMITE is Beeston 
rustproof ... longer-lastin 
wont stain walls or tag fe 
can't sag or bulge... agear 
needs painting to prevent rust! 
‘ Just show them the nen 

ous impact strength and eas 
of installation of this wov 
= screening! < 
en watch 

sales start a ee 
Phgensr is really go for the 

e and money saving fea- 
tures of LUMITE and your r 
ord of sales and repeat ed 
will prove it! ' iii 










































































































































































SANTA FE 
Berwick c. O’Brien 
BCO’B:bob 
” Raunt Of StFune of 
“ +H eR EEE EET © Guarantond by © 
ET SET WITH LUMITE! ANAUOUESOUISSELSDES SORES RENE ene 
ITE : - sare 
eiteakl H un bad a Ad. r iT tly 
plans for the big 1950 LUM ous Ht o 
FA yee ITE season ahead uns 28 . » ° Yt 
samples ont nrtocionp sme today! Write for fen ose ue . : Ht 
- 
DIVISION, Chicopee amas doa es i 
Ge ring C = 
ae 47 Worth Street, New York 13,90. _— om = 
MITE 1S DIST an : : 
RIBUTED THROUGH HARDWARE. . —_ 
woven saran s¢ 
ran $ ; ans 
sslipiresubeeeteuabmnarets at 
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BUILDIN' 
|G SUPPLY AND WOODWORK WHOLESALERS. 


LUMITE DIVIS 
JON, CHICOPEE M 
ANUFACTURING C 
ORPORATION OF 


* Registered Trade-mark 


GEORGI 
A, 47 WORTH STREET, NEW YORK 13, N. ¥. 





Sales-wise hardware dealers everywhere 


are sold on LUMITE 


woven sara® 


HERE’S WHAT THEY’RE SAYING FROM COAST TO COAST! 


sowa 


“My sales are 95% LUMITE, and 
this year we will carry LUMITE 
only. We have never had a com- 
plaint and are now selling .. . 
to cover entire homes.” 


C. U. CHICKERING 
Waterloo Hardware Co. 
Waterloo, lowa 


gerst’ 


“Our sales show the increased 

consumer acceptance. Each year 

we sell twice as much LUMITE as 
the preceding year.” 

MILTON J. GALE 

Keyport Hardware Co. 

Keyport, N. J. 


new 


conne 


FLO 


‘My customers are telling others 
how good LUMITE is and there's 
nothing like satisfied customers for 
building sales.” 

SIMON KREISLER 
Montville Hardware Co. 


Uncasville, Conn. 
é 
Rid 


“The extensive advertising of 
LUMITE to the consumer is of mate- 
rial assistance in the dealer's 
merchandising.” 
WALDO A. CLARK 
Builder’s Hardware 
St. Petersburg, Fla. 


getnive 


Yes, hundreds of letters like these 
prove that smart dealers every- 
“All you need do to sell LUMITE where have learned the selling 


is to get one man in the neigh- qualities of Lumite! 
borhood fo try if.” — 
J. A. DOUGHTY 

Doughty Hardware Co. 
Beaumont, Texas 


1exAs 


* Registered Trade-mark 
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KAY-TITE in Colors Means 
More Cont “2, — 





















= A “SPANISH GUFF(8) 
‘ yy, ™ _—. 





FOR BASEMENTS »> 


Women, especially, approve the fact that they 
can get color effects and at the same time 
seal up damp masonry on basement walls with 
Kay-Tite. 











<4 HOUSES WITH STUCCO 


Can be re-newed—and in color—by applying 
Kay-Tite right over present stucco base. 


AT YOUR JOBBERS 














KAY- TITE comean 





WEST ORANGE NEW JERSEY 
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PHILLIPS DISPLAY 


Compact, colorful unit gives 
your customers the first chance 
to buy the famed PhillipsScrews, 
with the universal crossed re- 
cess, at retail. 4-color display 
card does real selling job. Con- 
tact your Jobber today. 


AMERICAN SCREW COMPANY 


Attractions 
RTA, 
for Retail 


G) 
CO) 


Stores 


These twin sales-builders 
enable. you to bring your 
customers a new conven- 
ience, anew reminder service 
in shopping for something— 
wood screws—that they always 
find themselves fresh out of 
when they need them. These 
colorful, compact displays of 
American Phillipsand Slotted 
Wood Screws will fit into 
any location in any store and 
give your cash register more 
real exercise. 





SLOTTED DISPLAY 


Same dimensions and color 
scheme as the Phillips display 
shown opposite. Puts the goods 
within easy reach of your cus- 
tomers—and makes them reach, 
too! Contact your Jobber today. 


PROVIDENCE 1, RHODE ISLAND 


Chicago 1: 589 E. Illinois Street 


38 


Norristown, Pa. 


Detroit 2: 502 Stephenson Building 
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© SELLS EASILY 








The Eagle #33 All-Purpose Pump Oiler is good-looking 
and made with precision—durable, light-weight, guaranteed 
against leakage. It’s the answer to the demand for a rea- 
sonably priced pump oiler. 

Has all the features folks are looking for—comfortable 
grip, easy to hold and operate, easy to il, right size, ejects 
one drop or a full stream under finger lever control. A good, 
all-around, modern, handy general purpose pump oiler. 

Nationally advertised in Popular Mechanics and Popular 


Science magazines. 


* SELLS QUICKLY * SELLS PROFITABLY 


Get in on Eagle #33 profits—Order Now from your Jobber—or write 


EAGLE MANUFACTURING COMPANY 


WELLSBURG, WEST VIRGINIA 
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~~ [n over half 
of all U. S. counties, 
Country Gentleman 


of the biggest weekly 
and biggest women’s 
magazine 


woninees 


circulation exceeds that - 






















“Two modgts selling 
for less than 310022 





























for every 
size 
B. FR WY PY 


; | j There’ S 
ae fit ~ 
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name of the nearest 
jobber.. 


ROIT 1, MICH. 


THE SUBJECT : COROAIRE 


Patented exclusive Venturi Tube — cast iron — 


lifetime service 


Five Times Greater Wiping surface than con- 
W7-vahitolale] Mm al-tehi-taFamell ame lat’ -101 through tubes in 


a spinning motion like a funnel spins water 


Sy felelel-1a-10 M10] ol -taael VET MM slo} Me lol{-T ME folie] «ir alep 
cole Mmaella.- Mm lalceltlo la Meal -tohme-> aslo] ile|-1aume Agel el: 
heat — five times longer flue travel. Minimum 


Siela am al-teh a lols > 


Does a complete job — automatically; engi- 
neered — designed for three-to-seven-room 
houses, apartments, shops, restaurants. Assures 
perfect circulation of filtered, humidified, no 
draft heat to all rooms with little or no tem- 
perature differential in even the most remote 


ae] dal-ia- 


These features assure savings of 20%-50% on 
fuel bills — heats for cost of light bill... con- 
clusive proof Coroaire is the most efficient 


heater. 


- + 
Postwar development 


Tens of thousands sold since the war 


Acclaimed by heating authorities, engineers and 
home owners nationally 


A complete system at a new low cost 


Beautiful and tough air cooled double cabinet 
finished in burled walnut — fits into any decora- 
tive scheme 


Simple installation—trouble free for all types of 
gases including butane and propane 


WRITE NOW! For complete franchise details, to: 


THE COROAIRE HEATER CORP. 
1422 Euclid Ave. + Cleveland 15, Ohio 


=) COROAIRE™:. 
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EpUCATIONAL... 


OIMENSIONS 
Overall — 
10°x7'A"x 8" 


PACKING 
Packed 6to a box 
—6 Ibs. each. 
Shipping wt. 
approx. 36 Ibs. 


“NATIONAL” nt Motor Driven 


JIG SAW 


- SANDER - 


FILING MACHINE 


Absolutely Safe for Boys and Girls! 
Ideal for the Home Work Shop! 


OF LIGHT WEIGHT 
CAST ALUMINUM 


*113> 
RETAIL 


Complete with 3 Project Patterns—3 Blades 
and Two 4” x 9” Pieces of Wood 


« POWERFUL ELECTRIC MOTOR— 
3000 revolutions per minute. 110- 
Volt, A.C. Self-aligning oilite bear- 
ings and ground - polished shaft. 
Heavy fly wheel 

« TABLE—4°x6" Tilts and rotates 
to cut at any angle Has protrac- 
tor guide 

« SANDING TABLE—Tilts through 
45° Sanding surface at edge moves 
at approx. 2000 surface ft. per min 


¢ SAW—Cuts to center of 16" circle 
May be rotated to any position to 
cut longer lengths. Saw arm may 
be removed and saber blade used for 
larger pieces. Saw strokes 3000— 
3% Strokes per minute. Only two 
moving parts (slide and drive block) 
Drive block of oilite 


¢ FULING—Merely remove saw blade 
and saw arm and use \”" diameter 
standard filing machine files 


« CORD—6 ft. molded rubber cord and plug type (POSJ-64) 





EVERY LITTLE GIRL'S DREAMS COME TRUE Many Mothers Want em, Joa! 
TIDY-MISS REAL ELECTRIC 


=x Vacuum Cleaner 
$Q95 ABSOLUTELY 


RETAIL SAFE! 


© POWERFUL ELECTRIC MOTOR—3400 + HANDSOME STREAMLINED DESIGN— 
revolutions per minute. 110-Volt, A.C Green and black base of finest quality 
* Automatic HANDLE CONTROLLED P!@stic 30 inch etuminum handle 
OFF-AND-ON SWITCH—and HEADLIGHT. — & . 


TESTED AND APPROVED 
6Y UNDERWRITERS’ 
LABORATORIES 


Fo" x ma = 3% VACUUMS AND CLEANS JUST 


LIKE MOTHER’S—THE ONLY 


PACKING DIFFERENCE IS THE SIZE! 


Each in individual box. 


Dor. to shipping carton. 
Wt. approx. 60 is. > j 





TIDY-MISS REAL ELECTRIC 
spin dry washer 


Actually Washes and Spin Dries: $ 1 495 
RETAIL 


DOLL CLOTHES! HOSIERY! HANKIES! LINGERIE! 
Just Like Mother's Big Washer! 

¢ DRAIN HOSE—Empties tub when 

lowered 


¢ ALUMINUM EXTERIOR—Clear plas- 


* WASHING BASKET—Revolves when UC cover 
drying and agitates during washing cycle. Holds approximately 1 Gal. of Water. 





« POWERFUL ELECTRIC MOTOR —3000 
revolutions per minute. 110-Volt, A C 
With polished motor shaft —_—-~— 
PACKING 
Each in individual box. Ys doz. 
to shipping carton. 
Weight approximately 45 pounds. 


NATIONAL SCIENTIFIC PRODUCTS CO. 


5013 North Kedzie Ave., Chicago 25, Hl. 














alm 


, 1442 Merchandise Mart, Chicago, Il! 1355 Market St, San Francisco, Calif 200 Fifth Ave 
¢ MAC DONALD & SHAW TED YOUNG ond DICK FRANKEN 


JH. EYERLY & ASSO., INC McCLELLAN & SIDEBOTTOM WEINBERG-WEIL 


New York, N. Y 


Southland Hotel, Dallas, Texas Dixie Sales Co., P.O. Box 489, Coral Gables, Fla 
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Another new Decoware pattern- 
“ROYAL ANNE CHERRY” 


Dey Continental’s designers have done it which permit easy handling. The “ROYAL ANNE 


again! They’ve come up with another new CHERRY” pattern will add color and sparkle to 
Decoware pattern that matches the sales-appeal any kitchen—and every housewife who sees it will 
of our other famous, fast-moving patterns. feel an urge to buy. 

We call it “ROYAL ANNE CHERRY.” It’s an eye- You'll find the “ROYAL ANNE CHERRY” meets 
pleasing design—done in beautiful life-like color today’s popular demand for a yellow trim. The 
with a soft yellow trim. Besides being extra good- colorful containers attract folks in your store just 
looking, the canisters feature recessed knobs as a bowl of cherries does at home. 


CONTINENTAL © Can COMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
Eastern Division: 122 East 42nd St., New York 17 * Central Division: 135 So. La Salle St., Chicago 3 » Pacific Division: Russ Bldg., San Francisco 4 
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MODEL No. 4938 
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cc; aalhenycenion 
/X<“|_“4/-—NEW FINISH... 


LORE. 









& = 
Two new Models that Strike Pay - Dirt! 


Your Customers are demanding better values . . . they want 
heating appliances with plenty of plus features. You can 
satisfy them with 49-ers . . . oil burning heaters of out- 
standing beauty and powerful capacity; designed and pro- 
duced by one of the early pioneer manufacturers of oil 
burning heaters. 


Write today for folder featuring these and other 
WASHINGTON Heating’ and Cooking Appliances. 


Plenty of Plus Features... 


Down-draft Hot-Blast tube spreads flame, increases heating capacity 
on high fire, makes possible less oil consumption on low fire. 


Radiant heat is provided by Ray-Dors and grille in lower front. 


Three hot-air ducts in rectangular combustion chamber provide 
greater radiction surface, increase heating efficiency. 


Insta-Liter available for quick starting. 





*WORTHY OF THE NAME 


Waist-high oil control. Cheerful fire-glow window. 





Approved by Underwriter's Laboratories. ae ane 
oul a é, 
: x < ... Beautiful 
79 rs 

Established 1862 \& Blonde Model 

The GRAY and DUDLEY Co. ‘ A new light finish of 

: exquisite tone that har- 

Nashville 3, Tennessee monizes with modern a 
furnishings. MODEL No. 4926 
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No. 1440 


1! p-pimt Louble Bous 


No. 1445 
Chef Skillet 


x-in. | rench 


No. 172 
\ tensil 


LL MORE 


G Vows LL Ze 


hen peo 
EV ERYTHING | oe line. Make sure 
you have all the new numbers! 


Gursl Yum ily 


No. 1585 


1442 
6- qt. Dutch Oven 


2.nt. Double Boiler 


No 1 


\2-in. French 


No 1450 
ies French Chef Skillet 


@, 1723 Revere 
» | tenstl Rack 


Rack ™ 
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No. 3201 3-qt pistol-§ Taly No. 2201 2-qt. pistol Grip 7 2-at penthouss 
Whistling Tea Kettle Whistling Tea Kettle Whisthins fea Kettle 


No. 888 
Luxe bea Kettle 


No. 1438 


t Bail Handle Kettle 


No. 1434 No. 1436 
6-at Bail Handle Kettle 8-4 


it Bail Handle Kettle 


}- 


No. 1000 


ressure 
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HOBBYISTS . 
FARMERS <e Be eS 
\— Ay) A 1] 
Te ANISS Cleveland Drills are ‘highest quality (1 \ 
REPAIRMEN —and the biggest dollar value, too, ! 


because they give more holes per grind. \~ 


Best of all, they’re easy to sell when you ) 


feature a complete set in a handy, compact container. <> Below are illustrated © 
six of the popular C&celand Drill Sets. Fraction and wire gauge sizes 
—carbon or high speed steel. For full information and prices, ask 


your jobber or write to our nearest Stockroom. 





: Set No. 460. Wire SetNo.13.Bitstock Set No. 57, High Set No. 56, High 
Set No. 58, High Speed. gauge sizes No. 1 to carbon drills for Speed. (Set No. 26, Speed. (No. 22, Car- 
(No. 51, Carbon). Frac- No. 60. Also available metal or wood, in Carbon). Eight frac- bon). Contains 11 
tion sizes 4” to 14” by inotherassortmentsof clear plastic case. tion sizes—i,” to %”. drills, from 1%” to 
64ths. Also available in highspeedandcarbon 9 fraction sizes— \Y". Tough fiber 
_otherassortmentsofhigh drills. Vy” to %". cloth container rolls 
speed and carbon drills. up into a snug, flat 
package which fits 
in pocket size en- 
velope of same ma- 

terial. 


Set No. 84, High Speed. (No. 80, 
Carbon). All sizes of straight shank 
drills from No. 1 to 60. Holes in 
stand are plainly marked; even num- 
bers on one side, odd on other side. 





~ 


THE CLEVELAND TWIST DRILL CO. © 1242 East 49th Street © Cleveland 14, Ohio 
Stockrooms: New York 7 «* Detroit 2 * Chicago 6 ¢ Dallas 1 °* San Francisco 5 © Los Angeles 11 © London W. 3, England 


— 


WAAAY ao vane 
| = Y geste 


—_, 
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* Remedy 


for fastening troubles... 


ainer rolls 
snug, flat 
i fits 
size en- 
same ma- 


Fastening troubles disappear in a 


- (No. 80, ; 
iehe shank ; hurry when you specify REPUBLIC 

- Holes in a Fae 

even num- oe Upson Semi-Finished and Cold Punched 
other side. —- 


Nuts. Backed by a 95-year reputation 





14, Ohio for top-quality headed and threaded 
- 3, England = — products, they are made to turn up easily 
7 and hold tight indefinitely. Republic 
Steel Corporation... Bolt and Nut Division, 
Cleveland, Ohio, and Gadsden, Ala... Export 


Dept.: Chrysler Bldg., New York 17,N.Y. 
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NOTHING LIKE THE NATIONAL"200° 
OFFERED AT THE PRICE! 


HAS EVER BEEN 


provides information 


that makes money, 


as well as 
protection 
that 


saves 


money! 


“Halional 


The National ''200” is a modern cash register... .with a 
built-in adding mechanism. All at a price that brings 
simplified record-keeping within the reach of practically 
every retail business. 

It prevents mistakes...speeds service...shows the 
price of each item in a purchase and the mechanically- 
added total of all. 

It mechanizes cash-and-charge control... printsa record 
of every transaction...distributes the amounts auto- 


matically into separate columns for any desired classifi- 
a 


pays for 
itself 
and then 


pays 


you! 


cations—such as, departments, selling employees, serv- 

ices, commodities, etc. Notations may be written oppo- 

site any entry. And...the‘‘ 200” can be used for adding at 

any time without disturbing the accumulated cash total. 
See this modern ac- 

counting tool for today’s 

business—the National 

**200’’—at your local 

National Cash Register 

office, today. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 


50 
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A new star of first magnitude has burst 
upon the garden hose horizon! It’s 
SWANITE...the new rayon-reinforced 
plastic garden hose, made by Swan 
Rubber Company, world’s largest 
manufacturer of garden hose! 


SWANITE comes in full 1/2" and 5/8” 
inside diameter in beautiful colors of 
red or green. SWANITE is guaranteed 
in writing for 5 years! A 25-Ft. coil of 
1/2" SWANITE weighs only 4 lbs. You 
can retail a 50-Ft. coil of 1/2” inside 
diameter SWANITE for only $7.95! 
Ask your Swan Jobber for the full 
story of SWANITE today, and hitch 
on to fastest selling, most profitable 
line of garden hose on the market! 


SMARTLY PACKAGED 
FOR EASY DISPLAY... 
FASTER SALES... 
GREATER PROFITS! 


———— 
F Apguroeont rebiee 
dearnatend in writing 
fer 
S YEARS 


A strong display board 
printed in bright yellow, 
red and black holds coil 
securely...commands in- 
stant attention... packs a 
powerful sales punch! 
Back of card, printed in 
two colors, gives addi- 
tional product infor- 
mation, and written 
guarantee. 


This sturdy display 
easel in bright colors 
holds coil at correct 
angle for easy display 


in windows, on count- 


er, or floor. 


If your Swan Jobber has not shown 
you a copy of Swan’s new full color 
broadside describing the 1950 line of 
Swan Garden Hose, write direct to 
us for your free copy today. 


<——— FREE 


SWAN RUBBER COMPANY 


Bucyrus, 


World's Largest 
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REO MOTORS, INC., Lawn Mower Division, LANSING 20, MICHIGAN} 





He’s pushing 















more business your way 


6p farmer is taking steps to 


end soil erosion. The gully he 
is filling soon will be part of a 
money-making farm .. . then the 
farmer will have more money to 
spend for your products. 

By helping the farmers in your 
area plan necessary conservation 
programs, you not only secure the 
future of your business, but also 
open a market for immediate 
sales. For a soil conservation pro- 
gram usually means re-locating 
fences and building additional 
new fences to fence off gullies, 
ponds and wood lots, and to keep 
livestock out of reclaimed areas. 
For all of these uses, nothing sur- 
passes American Fence. 

Write for our booklet, “It’s 
Your Top Soil.” Its pictures and 
explanations of contouring, strip 
farming, terracing, and other ways 
of preventing soil erosion will help 
you to talk intelligently with 
farmers about starting a program 
in your area. 





You'll attract more customers when 
a complete soil conservation program 
is started in your area, so you'll want 
to have on hand a big supply of 
American Fence, Barbed Wire, Nails 
and Staples, and other American 
Wire Products . . . American is the 
brand most in demand. 


AMERICAN STEEL & WIRE COMPANY 
GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA STEEL COMPANY, SAN FRANCISCO 


TENNESSEE COAL, IRON & RAILROAD COMPANY 
BIRMINGHAM 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


Theres mote AMERICAN FENCE tn ue Wan amy her brand 


AMERICAN FENCE 
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Gardener... 
3 h. p. tractor for 
farmers, commercial 
growers, institutions. 







Service keynotes the Bolens sales 
policy — one reason BOLENS 
HUSKI is America’s largest sell- 
ing garden tractor line. And ser- 
vice continues long after you 
make your sale. Years from now, 
when your customers need spare 
parts to get still more service 
from their BOLENS HUSKI 
Tractors, you can supply them. 
BOLENS HUSKI Tractors built 
15 or 20 years ago are still do- 
ing their full share of the work. 





Handi-Ho eee 

1h. p. tractor with pivoted 
tool control steering for 
yard or garden. 


OLENS-HUSKI 


Tractors... 





This kind of service leads to sat- 
isfaction . . . and satisfaction 
leads to effective word-of-mouth 
advertising and more customers 
for you! 


Bolens, pioneer in power 
gardening equipment, is still the 
leader. BOLENS Tractors have 
served America since 1919, and 
they’re backed by a century of 
continuous manufacturing ex- 
perience. 


BOLENS PRODUCTS 


FOOD MACHINERY AND CHEMICAL CORPORATION 


283-A PARK 


SERVING 





STE esa F 7 
AMERICAN 


PORT 








WASHINGTON, 
AGRICULTURE 





5 h. p. tractor for big jobs on 
a small farm, and smaller jobs 
on a large one. 





Power= Ho eee 

1% h. p. tractor for small 
acreage and estates; a 
variable speed for every 
need. 


Fares Service Years (ran Now 
Means Volume Sales For You Today 


BOLENS HUSKI is the name 
your prospects know and re- 
spect, so it should be on the 
line you feature. 
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LEADING 
OUTDOORSMEN 


Everywhere! 


















ANDY DEVINE, currently ap- 
pearing in “Montana Belle,” 
a Republic picture, says: 
“My Coleman adds more 
hours of fun to each day!” 


Model 242 4 biTtTrrt 


"Floodlight 
LANTERNS 





JOE GODFREY, secretary- 


Coleman Floodlight Lanterns are hitting a new high record in sales. 
They are easier to sell because they are preferred by outdoorsmen. 
Hunters, fishermen, campers all provide you a sure-fire, year ’round 
Coleman Lantern market. Many other profitable markets are assured 
by farmers, dairymen, poultrymen, businessmen, truckers, industrial- 
ists, show people. Everyone who works and plays outdoors at night 
needs and uses Coleman Lanterns. Coleman is the fastest selling 

lantern in America! 


Demonstrate and sell these features: Flood- 
light 100-ft.area. Light instantly; make and burn 
their own gas from gasoline. Give 40 hours’ { 
light pergallon of fuel. Safe. Storm-proof. Three 

popular models. Model 242C (shown above) | 
—sportlight—only 12% in. high, weighs 3 lbs. 









Reflector 
Makes high 
power spotlight 
out of lantern 
—gives you 


extra sales. 
Reflectors for models 
242C and 220D. 


Model 220D — Powerful 
2-mantle lantern for 
every use. 


Model 228D — Same as 
220D, but with wide 
reflector top. 


founder of the Sportsman’s 
Club, says: “I wouldn’t be 
without my Coleman Lan- 
tern for a brighter camp.” 





MARK BURLINGAME, widely 
known outdoorsman, says: 
“On your outing trips in- 
clude a Coleman Lantern 
for plenty of light at night.” 





9160 


/ . The Coleman Line is Your PROFIT LINE Because More " 
People Buy Coleman Than Any Similar Line of Appliances 















Timely Products to Push for Profit Now—Order from Your Jobber | 
Folding Pocket Stove 

Camp ~ =, Speedmaster Fast seller—fits in fs 

Stove ee | Stove hunting jacket RS 
Cooks like a Good eats ‘ a, SS id 
city gas range; fast — : ° & I" 
folds up, igtcenie Marine Stove | 
carries like anon Better meals, more convenience for boat || 
a suitcase. adie a ae’ «=o owners: afloat or ashore. Two burners. Ker- | 

osene and alcohol models. 











Mee: THE COLEMAN COMPANY, Inc., Wichita, ‘Kansas 
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POWER TO SCORE SALES FOR YOU WITH 


QUAKER LAWN HOSE 


“Here's the sales winning team to join now . . . to bring you real profits next Spring! Offerea 
to. y6u to build sales of hose—Quaker Lawn Hose—in your store. 

A new merchandising campaign developed with one goal... . to bring more traffic into 
your store .. . to include everything you need to create prospects and then turn them into 
customers. The new Quaker Fifty Campaign includes: 





1E, widely . 
nan, says: ¢ COUNTER FOLDERS e COUNTER DISPLAY CARDS e DIRECT MAIL 
» 8 et e WINDOW STREAMERS e RADIO COMMERCIALS e HAND BILLS 
esate gS e SALES PULLING PACKAGES 

9160 BIG NATIONAL ADVERTISING CAMPAIGN—ads during March, April, May, June and 





July: Big-cids in Better Homes and Gardens . . . and House and Garden. 










=< 

eS) UNCONDITIONALLY GUARANTEED . . . every foot is unconditionally guaranteed against 
: defects in workmanship and materials. Phildell and Qua-Lastic guaranteed five years... 

Surprise for ten years .. . and Quaker brand for fifteen years. 

~VGpt.set to score that sales touchdown now! Join this Quaker sales winning team and 

you'll firid yourself crossing the goal line next Spring with real sales and profits. Write, 

wire 6#phéne for broadside on "THE BIG PUSH FOR '50.”’ 


Pr} 


ae! 
a wag 





~~ 


PHILADELPHIA 24, PA. - New York 7 - Cleveland 15 - Chicago 16 + Houston 1 
Western Territory 
—s QUAKER PACIFIC RUBBER CO. - San Francisco 10 - Los Angeles 21 - Seattle 4 
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GIVES YOU 
© Biggest Profits 

© Skilled Workmanship 
© Smart Styling 

© Consumer Demand 
© Popular Prices 

© Ingraham Guarantee 


STOCK SENTINELS! 





@ THESE consumer tested items are 
what people want, at prices they want 
to pay. Sentinel Clocks and Watches 
are nationally advertised in LIFE, SAT- 
URDAY EVENING POST, and LOOK. Many 
smart merchants standardize on 
Sentinels because they give them the 
BIGGEST PROFITS and the least trouble. 
This line is guaranteed, Fair Traded 
in states where applicable, and made 
in America by American workmen. 
Stock and display Sentinels! 





THE E. INGRAHAM COMPANY 
Bristol, Connecticut—Established 1831 







In Canada—Toronto 14, Ontario 
Prices plus taxes, subject to change 
slightly higher in Canada 





58 








SENTINEL COMET: 30H MR-34. New 
1-day Alarm Clock at lower price. 
Silver and cream dial. Ivory case 
of durable “Styron.” Smart de- 
sign. Big value. Retail $2.25. 





SENTINEL PRINCE RADIUM: 1D-0-17. 
1-day Alarm Clock, Radium dial 
and hands. Single wind for time 
and alarm. 314” case, ivory baked 
enamel. Retail $4.50. PRINCE: 
1D-o-16. Plain dial. Retail $3.50. 


a 
SENTINEL CLICK: PW-200. Newly 
designed, moderately priced 
Pocket Watch. Chrome plated 
case. Raised gilt numeral dial; 
rotary second indicator. A popu- 
lar favorite. Retail $2.50. 





SENTINEL DIAMOND GOLD: WW- 
141. Wrist Watch, Case front, 10 
kt, rolled gold plate; chromium 
plated back. Retail $4.95. 


DIAMOND CHROME: WW-142. 


Chromium plated. Retail $4.50. 


SENTINEL CAMEO GOLD: WW-123. 
Wrist Watch, 10 kt. rolled gold 
plate case front, stainless steel 
back. Retail $5.95. CAMEO 
CHROME: WW-138. Retail $4.95. 


















SENTINEL LIBERATOR: 8D-182. 
8-day Alarm Clock. Wind only 
once a week. Watch-type escape- 
ment. Clear bell alarm. Ivory 
baked enamel case. Retail $4.50, 


é . Ane 
SENTINEL AUTOCRAT: PW-12 
Pocket Watch. Chromium plated 
case. Black enamel numeral dial, 
non-breakable crystal. Rotary sec- 
ond indicator, A dependable 
timekeeper. Retail $2.75. 





ptt 





SENTINEL KITCHENETTE: SK-137. 
Self-starting electric Kitchen 
Clock. Modern, easy-to-clean 
white or red “Lustrex” case. For- 
ward tilt for easy vision. Conven- 
ient bottom set. Retail $4.95. 





SENTINEL PRINCESS: 1D-0-13. 1-day 
Alarm Clock, 314” square. Single 
wind for time and alarm. A big 
value! Retail $2.50. PRINCESS 
RADIUM: 1D-0-15. With radium 
dial and hands. Retail $3.50. 





SENTINEL SIGNAL: SA-15. Chime 
Alarm Clock, self-starting elec- 
tric. Rings 1-2-3 and repeats. 
Clear dial. 37%” high. Brown 
plastic case, Retail $4.50. 
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When you sell Zippo 


windproof lighters as 





Christmas gifts... 
guaranteed customer 

satisfaction is an 
additional profit for you 


No. 200—Brush finish 
chrome, $3 retail. No. 250 
—Bright finish, $4 retoil. 















No. 350—Engine turned 
chrome, $5 retail, No. 20 
—Engine turned sterling 
silver, $20* retail. No. 73 
—Engine turned 14 kara 
gold, $175* retail. 


“Town and Country.” At- 
tractive designs engraved 
and hand-painted in te- 
ramic. colors on high-polish: 
chrome. 8 designs: Pheas® 
ont, Geese, Setter, Sloop, 
Horse, Mallard, Lily Pond, 
Trout. $7.50 retail. 


No. 15—Sterling silver, 
$15* retail. No. 165—14 
korot gold, $165* retail. 


* 





Zippo Lighters are priced to retail prof- 
itably from $3 to $175.* Order through 
your dealer or write direct to Zippo. 
Factory engraving of initials, signature 
or message, $1 additional, retail. 


*Plus tax on sterling silver and 
solid gold models only. , 


(PPC 









No, 10—Deluxe Table 


Model. High-polish chrome. 
$10 retail. 


x 
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WINDPROOF LIGHTER 


ZIPPO MANUFACTURING COMPANY, BRADFORD, PA. 







The Famous WYTEFACE Steel Tapes 


plus an eye-catching 


ounter Display Unit 


are creating hardware-profit NEWS! At 








KE 


Drafting, 
Reproduction, 
Surveying Equipment 
and Materials, 
Slide Rules, 
Measuring Tapes. 


WYTEFACE* Steel Tapes are famous among hardware 
dealers for their obvious superiority . . . for the way 
exacting Customers demand them. 

WYTEFACE Steel Tapes are easier to read in any light 
with their black markings on white background. The 
white surface will not crack, chip or peel. 

But K&E Does Even More 

To Help Build Your Profits! 

You can sell WYTEFACE with one of the most 
merchandising-minded metal counter displays in the 
business. It dramatically sells WYTEFACE Tapes... 


o 


eid WH WE 


al TTEFACE 





“fF 






Saves you inventory space ... makes your counter work 
easier. For instance... 











Te 
2. 
3. 
4. 


Your customers see the actual easy-to-read, black-on-white tapes. 
The glass front protects the tapes from handling and loss. 

Stock is held in the roomy back compartment. 

Sales features printed on the back help clerks. 





Next time you order WY TEFACE Steel Tapes and Tape 
Rules and Refills, ask your jobber for one of the two 
assortments which come packed in this handsome dis- 
play. You'll sell more much faster. 

*Trade Mark. W yteface Steel Tapes are protected by U.S. Patent 2,089,209. 


KEUFFEL & ESSER CO. 


EST. 1867 
DETROIT ° 


NEW YORK °¢ CHICAGO ¢ ST.LOUIS ° 


60 


HOBOKEN, N.J. ° 


SAN FRANCISCO © LOS ANGELES ©* MONTREAL 
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TO MORE PEOPLE... MORE OFTEN 


More people have more reasons to rent a Sterling 
Sander from you more often! This handy light- 
weight, easy-to-operate portable electric sander has 
hundreds of uses about the home and in the shop. 


Wives redecorating furniture; husbands building 
bunk-beds for the twins; carpenters remodeling; 
painters refinishing; hobbycrafters—amateurs and 
professionals alike—all will rent it. All like the 
smooth, uniform surfaces it quickly produces. 


Small, compact, fast and safe, the Sterling is 
easiest to display, demonstrate, operate and carry. 
Let the multi-purpose Sterling start earning rental 


profits and selling related lines for your store now! 
Send coupon below! 


STERLING 


MODEL 1000 PORTABLE ELECTRIC 


SANDER 


ater work 


white tapes. 
ss. >. es <7) OO 
2 hs fi i i hate to sand by Bulid rental profits with your Sterlings ond 


e's co natural “plus” rentel mar- sell more paint, varnish, brushes, etc. through 
ket for your Sterlings. increased store traffic. 


STERLING TOOL PRODUCTS COMPANY 


and Tape 
the two oe 1338-A Milwaukee Avenue, Chicago 22, Illinois 

: < : ol 19 «minal Warehouse Bldg., Dept. 39, Toronto |, Ontario 
ome dis- Se — Send me full information on Sterling's complete kit of “rental-boosting” 


Hundreds of Uses, Such as sanding window merchandising materials. 
sills, stair treads and trim; smoothing plaster 

t 2,089,209. patches; sanding dry wall joints, doors, boats, STORE NAME 
built-in furniture; sanding small tables, book- 
cases and refinishing antique furniture. ATTENTION 
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Don't miss the BIG PROFIT 
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“Carborundum” is a registered trademark which indicates manufacture by The Carborundum Company 
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OPPORTUNITY in 
FLOORSANDING RENTALS © 


With a littie organized effort, you can easily 

build up a big list of new customers for floorsanding 
rentals... with plenty of extra profit from every 

name on the list. You get the machine rental. You sell 
the sheets and discs that go with it. You pick up 

still more profit from filler, varnish, shellac, and wax. 
Chances are, too, that you'll add still more profits 
from sales of paint, brushes, and other items needed to 
do a complete redecorating job. And, it’s easy 

to cash in on this profit opportunity when you make 
full use of these forceful sales aids... 














A Colorful New 
Counter Display 


Put this eye-catching display 

on your counter where customers 
can spot it. It literally coaxes 
shoppers into reaching for one 
of the helpful booklets. 


Easy-to-read Booklets 


These booklets contain the answers to every 
question a customer is liable to ask about how to 

refinish floors. Simply written, well illustrated, they help 
convince the home owner that he 
can do an excellent refinishing 
job at low cost. 


YOUR JOBBER 


has these sales aids as well as 

standard packages of floorsanding 
sheets and discs. He will gladly 

show you how to use them ellectively. 
The Carborundum Company, 

Niagara Falls, New York. 





Abrasives by CARBORUNDUM 


Your own experience will tell you that 

the trademark CARBORUNDUM is a sales 
clincher. Many years of advertising and millions 

of satisfied customers have put this name into 
every man’s vocabulary. When he thinks of 
abrasives he thinks of The Carborundum Company 
products. Conveniently packaged sheets and discs 
make it easy and economical for you to supply 

just what your customers need. 


TRADE MARK 
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fits like the paper on 





fF tits your customers’ needs 


Every decorator needs this famous REX trio to do 
a better job. Whether it’s taking paper off. . . pre- 


paring the wall...or putting paper on —there’s a 
REX product to do the job quickly, easily and 
economically! 





LQ fits your selling picture 


Years of advertising—plus years of proven perform- 
ance—have established the REX name as the quality 
leader with your customers. Old reliable Rex Paste 
... dependable Rex Wall Size ...and the work- 
saving Rex Wallpaper Remover are well known to 
your customers. They sell themselves—and customers 
come back again and again! 













NATIONALLY ADVERTISED 
TO YOUR BEST CUSTOMERS! 


ORDER FROM YOUR JOBBER 





i * MIXES 








i, * Qcary maine — 

7 STMNONN WaLtenPEE core PASTE PATENT CEREALS COMPANY 

SAE We wor set SHY G N.Y 

’ NOT stain enevda, 7 

e Makers of Dic-A-Doo Paint Brush Bath 
ete and Dic-A-Doo Cleaners 
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Introduce your customers to 


>the easiest floor care ever 


tad 
i 


Show ‘em how aad 


and they’ll introduce you to 


the easiest double-profit sales ever | 


Actual experience has proved that demonstrating Bruce 
Floor Cleaner and the Doozit together is indeed a profit- 
able investment. 

On the original sale alone, it means two profits in- 
stead of one. But that’s only the beginning. Because 
every Doozit correctly sold creates a continuing repeat 
demand for Bruce Floor Cleaner, Doozit Pads and other 
Bruce Floor Products. 

Try demonstrating Bruce floor care this way to a few 
of your own customers. Be sure to remind them that this 
is the same wonderful new kind of floor care they’ve 
been reading about in color pages of Life, Ladies’ Home 








ANY 





















Journal, and Better Homes and Gardens. 

If your experience matches those of the many other 
retailers who are sel/ing Bruce Floor Products by dem- 
onstration, you'll find that’s all it takes. Except, of course 
for ringing up the sales and banking the profits. 


Liquid, Paste, Self-Polishing Waxes, Floor Finish, Asphalt Tile Cleaner 
E. L. BRUCE CO. + MEMPHIS 1, TENNESSEE 
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Hardware Sales of 


Rubbermaid Houseware 





are up 131% 





over 1948! 





\ 


Everybody’s buying Rubbermaid these days! 
Sales of Rubbermaid are skyrocketing! It’s the 
line that makes cash registers sing with sales... 
sales...SALES! 


Get your share of this big Rubbermaid House- 
ware business... 


STOCK the complete Rubbermaid line . . . get 
every sale you can by stocking every item and 
color. 


DISPLAY the complete Rubbermaid line. . . 
profit from impulse sales. Women buy what they 
see, when they see it! 


FEATURE the complete Rubbermaid line . . . 
show Rubbermaid in your advertising . . . let 
women know you have every item in this popular 
line! 


Big, full color advertisements in home magazines 
have created a tremendous demand for Rubber- 
maid. Women want the line that is home-en- 


gineered for specific jobs . . . that resists scalding 
water, grease, soap and wear. 
It’s an extra big profit line for you . . . don’t 


pass up sales. . . stock the complete Rubbermaid 
line and push it! 





The quality home-engineered brand that assures long life, 
resistance to soap, grease, heat and wear. 


THE WOOSTER RUBBER COMPANY 
Department HA-7, Wooster, Ohio 
IN CANADA: RUBBERMAID PRODUCTS, INC., TORONTO 











NOW...» 


MOPSTICK 


WITH A 


Ve Steel 
Handle 


« LIGHTWEIGHT 
ITARY 


@ FIRM GRIP 
@ NO MORE SLIVERS 
@ STEEL BLUE FINISH 


opstick for hos- 
















the ideal my . 
an ; 3 
jtuti - ieee a mopstick he 
ogee to “take it. This 
Handle Mop = - 
built for years = = 
is light enoug 


Here is 
itals. 





all length 


wide, overt 





WHITE MOP WRINGER CoO. 
FULTONVILLE, NEW YORK 


MANUFACTURERS OF 
A Complete Line of Floor Cleaning Equipment 
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See Bors at 
BOOTH 106 


AP. 
\ . . 4! 
National Hardware Show COl OR PAGE 
bat x 
0 at ; 
3 of Or wl 3 a 
ot By Og HOTT iene y 
ot os ie wey y 
6 ge eo ave ‘s 
on eo sot Win YF git 
v - awe aM ae ~ F 
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Borg again leads the way, to BIG Christmas 
sales of bathroom scales! Borg beauty has 
made bathroom scales a gift item—and this 
FULL-COLOR PAGE in LIFE shows 
26,000,000 readers beautiful Borg Scales in 
natural colors, for Christmas-gift selection. 
More than 1 out of every 5 American adults 
now read LIFE... that’s traffic! Plan your 
tie-in now. Ad appears Nov. 28 (onsale Nov. 25). 



















When you concentrate on Borg, you con- 
centrate on volume. Only Borg offers Borg 


DISPLAY STAND FREE 
WITH 6-SCALE DEAL 


design, guaranteed accuracy, and Fair Trade 
price protection with assured profit, plus 
LIFE advertising in full color. 


Free metal display stand gives vou a scale department NO OTHER SCALE 3S MADE LIKE A 


in 13” floor space. Scales in deal include 
all models and colors shown in LIFE ad. Ask your 
wholesaler today. Borg-Erickson Corp., Chicago 11 
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* 
on the holiday 
demand for roasters 
ve rT | 
with this a for promotion 
~~ Club Aluminum 


HAMMERCRAFT WATERLESS COOKWARE 


ALUMINUM 


15-inch Oval Roaster 
plus 
6'%4-inch Open Fry Pan 


for price of the 
roaster alone... 
$895 


WMED 
+ f» 


Club 
Altiniitum 


MAMMERCRAFT Cognwant 
TRADE-MARK REGISTERED 


Two best sellers 
for the price of one! 


Thousands of women have gladly paid $8.95 for this Club 
15-inch Oval Roaster. So, with roasters in season, natu- 
rally it means a quick turnover and fast profits when you 
can offer them the Roaster plus Club’s popular 64-inch 
Fry Pan (regularly $1.95) at no increase in cost! 


Club Aluminum is the famous cookware that looks like 
silver, cooks like magic, lasts a lifetime. Backed by na- 
tional advertising, and offering sure-fire promotions like 
this, Club is just what the doctor ordered for your cook- 
wares section. See your jobber, or write 


This trade-mark a ars on bollom , ° ° ° 
of every Club Aluminum utensit_ Club Aluminum Products Co., 1250 Fullerton Avenue, Chicago 14, Illinois ©1949 CAPCe. 
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ANDROCK Beater 
for PYREX Measure 





am” 12.) eye 
a % & s* 


SS pee SET No. 1532 


Consists of : 
Easy-running 
ANDROCK Beater 


J 
Bei No. 532... 


of ) Red wooden handles. 
<. i > 


Ie: 
Ge 2 > Splash-proof cover. 


rf Nickel-plated metal 
( parts. 


l-qt. liquid measure 
No. 532... 


Permanent red mark- 






The only beater that 
fits the PYREX measure! 


ings measure ounces, 





i: 
= FY/ cups, pints, quarts. 


bet} 
iz 


Heat resistant. 








For the first time,..a beater with splash-proof 


- to fit the Pyrex unned Designed we NEW SELLING HELPS 
priced for volume sales. Sell this easy-running 
Androck beater with its Pyrex companion as NOW AVAILABLE 


a unique, new kitchen helper. Or sell the 


beater alone to cooks who already own Pyrex Newspaper Ad Mats 


quart measures. A fast-selling item for house- Colorful Displays 
ware and glassware departments. 


ising Ideas 
See your jobler salesman... OR WRITE, WIRE OR Merchand g 


PHONE HIM FOR COMPLETE DETAILS. 











“—Sa”—C THHE WASHBURN COMPANY 


WORCESTER, MASS. © ROCKFORD, ILL. 
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Kimble Deluxe Glass Bars Crystal glass, 
full %" in diameter—sturdy fittings with heavy 
chrome plate—18" and 24" lengths. 


A S| 


—= 

Kimble Bent-End Glass Bars Crys/al or opal 
glass %" in diameter. Strong metal fittings of 
modern design—18" and 24" lengths. 








nr — 


_—— 


ee ee 
Kimble Double-Purpose Glass Bars Crystal 
glass bar with adjustable fittings for full-length 
use or projecting ends. 24" long. 


| a | 


Kimble Button-End Glass Bars Crysfal or 
opal glass with sturdy metal fittings. Available 
in 18" length. 
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KIMBLE GLASS TOLEDO 1, OHIO 





Here, at no added cost to you, is a new sales-getting 
display that puts your Kimble Glass Bars right up 
front and center. Use it on the counter, in the 
window, on island tables. 


Customers see 8 ways to make good use of these bars. 
They see the handsome chrome-plate fittings, the clear 
gracefully curved crystal bars that never lose their new look. 

This display, highlighting the quality of Kimble 
Glass Bars, plus their attractive prices, is sure to 
stimulate sales—increase your profits. 

Order this display now from your wholesaler, 
your distributor, or write direct to us. 


A GLASS BAR FOR EVERY PURPOSE 





Division of Owens-Illinois Glass Company 








Jim Owen says: 





“PVE FOUND 
YOUR PRODUCTS 


A New 


HURD 


PROFIT- MAKING 


COMBINATION 















White River Jim Owen, 
° Ozark float trip outfitter, 































bh Branson, Missouri, has been ° 
‘ outfitting camping parties on Ozark rivers many years. « CASTER 
Jim Owen relies on American Gas Machine Company - 
* products to outfit his trips. He says: “I have found - 
’ — Readylite lanterns always dependable to supply + 
* light for my guests in camp. Some Readylite lanterns « 
* Ihave used for as long as fifteen years. ° 
* s 
S READYLITE js the original gasoline lantern. Tested ° 
and proved by over 50 years of use. Single or double ° 
° mantle aide. Sturdily constructed, foolproof. Na- , 
. tionally advertised. It will pay you to stock and fea- 
M ture Readylite. ° 
. 
° - 
- . 
3 . 
a * 
- . 
* 
* KAMPKOOK ° 
° The only stove of its kind that a 
e burns leaded gasoline—a Lig sell- 
- ing advantage. For 35 years Kamp- ° 
ook has been the sportsman’s ° 
* stove, known to all, easy to sell. 
e Two burners, widely spaced. Not : 
~ much larger than a brief case when ° SUPER 
folded. Weighs only 14 pounds. * 
‘ ; : : “ CASTER 
+ E | x Ais $4500 
. | a) "9 —_— 
. KAMPKOLD. America’s most popular or e \ Price includes rod, 
= able refrigerator! Ten pounds of ice will last aR reel, carrying case 
> 30 hours in 80° temperature. Separate com- . ee and Federal Tax. 
© partment for ice. Completely watertight. Well ¢ ee 
insulated. Removable rustproof gal- ° . 
7 vanized steel and aluminum lining. 
° Sportsmen use it to take food afield,, ° -, 
* to preserve fish and game on return. ° 
Retails at a popular price. e | dy 
° 
| : . an 
7 e | FE 
° | A vastly broader market for 
+ ae Hurd fishing equipment has 
7 g equip 
} Fe been opened up by the intro- 
_ ° duction of the NewHurd Caster 
° ° which sells for only $27.50. 
. KAMPKOLD, JR. ’ Like the Super Caster, this new 
« Asmaller portable ice-box, for taking beverages . - i P 2 headend 
. 08 food in outoenstite, boats, ete. Only 74, by = in-built reel and interchange- 
10% by 10 inches oroughly insulat on- " ° 
* venient handle, bottle opener attached. Popu- e able rod combination offers 
e _ larly priced—a big seller everywhere—good prof- ° many modern, exclusive 
it margin for you " ° 
. features with unusual sales 
+ 
° appeal. Consult your local 
e . ° ° 
" . oun sempeal ‘ jobber about this profit- 
MERICAN GAS MACHI . . 
x making opportunit 
- Albert Lea, Minnesota \f 9 OPP ve 
~ * zi - 4 ——= was Bh bee 25. Other Pats. Pending. The right to make 
s Please send me information on your outdoor appliances | = n changes is reserved, without obligation 
. and the name of my nearest jobber. 4 = 





SPORTING GOODS DIVISION 


- HURD Lock AND MANUFACTURING COMPANY 
: Mew Conter Boiling + Oetrel 2, Michigan 


Be Beene 7 Ws ee eee 
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NEW WAYS T0 SELL 
MORE SPORTING GUNS! 





HERE’S HOW: The buyer’s market will soon 
be here! To hold up sales volume, dealers 
must find more new buyers for their goods. 
That’s why The Marlin Firearms Company 
has developed a live-wire merchandising 
plan that will back you up and build your 


firearms sales. 


We'll give you tools to do the job. Use 
them as suggested and you'll be able to chalk 
up a banner sales year for your gun depart- 
ment. Just send us your name and address 
and we'll do the rest. Of course, 
if you'll care to tell us about your 
selling problems we'll be-able to 
help you more—but don’t let this 
delay you in getting started. 


COMPLETE SALES KIT: As soon as 

we get your name and address we will ship 
to you counter cards, window display unit 
and other materials which will enable you 
to plan your fall sales campaign. Here’s what 


you will get: 


1. Four-color window display unit 
2. Booklets “More fun with your 22 rifle” 


3. Booklets “Small Bore Shooting’’ and “‘Shot- 
gun Shooting”’ 


THE MARLIN FIREARMS CO. 


General Sales Office: 17 EAST 42nd ST., NEW YORK 17 
FINE GUNS SINCE 1870 
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4. Booklets “How to be an N. R. A. Ranger” 
for youth market 


5. Supply of illustrated Marlin Gun catalogs, 
price sheets and specifications 













FREE TO 
MARLIN 
DEALERS 


TIE IN WITH HARD-HITTING 
NATIONAL ADVERTISING CAMPAIGN! 


This fall fifteen leading outdoor, farm and gen- 
eral magazines will carry powerful Marlin adver- 
tising reaching over twelve million prospects who 
will put their “names on the line” by sending for 
catalogs and names of local Marlin dealers. Re- 
prints of Marlin ads will be available to you on 
request. Use them for enclosure with your letters. 
They’re real sales boosters. 


Write us today! 











ee ee ee ee eee a ee ee 7 
J THE MARLIN FIREARMS CO. | 
! 17 East 42nd St., New York 17 | 
J Put me down for your sales-making kit. | 
| | 
| NAME eat | 
l | 
| ADDRESS i. | 
! | 
Ss sce scans “Genicom ‘cs nb bbb SO: a aes ds leh MaRS “edn les vals ns “ne Sas ew a Sl af 
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Show your customers the trade-mark ‘‘ Thermos” 
when you sell vacuum ware. 

The word “Thermos” is not a bottle name bu 
a trade-mark—a brand name applying exclusively 
to products of The American Thermos Bottle 
Company, so branded, and to nothing else. 

It’s the accepted standard of vacuum-insulated 
products ...the name your customers know 
and trust... the brand they specifically request. 

This old American trade-mark is stamped on 
the bottom of every “Thermos” brand vacuum- 


insulated container. It’s on the filler, too. 


THERMDs 


TRADE MARK REG. U.S. PAT. OFFICE 


BRAND VACUUM BOTTLES 


THE AMERICAN THERMOS BOTTLE COMPANY + NORWICH, CONNECTICUT 
Thermos Bottle Co., Ltd., Toronto Thermos Limited, London 
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emai Sturdier! Better than ever! 


NOW YOU CAN offer your youngest customers 
slick, fully-equipped bikes, with the most important 
feature of “big brother’s bike—the Therm-O-Matic 
Frame—the frame with the smoothest, cleanest joints 
known in\the industry! This means a stronger, hand- 
somer, even more grown-up looking bicycle... and 
even more, compelling sales appeal to parents! 


we FULLY EQUIPPED JUVENILES 


(15” Frames) 


Both 13” and 15” frames are available equipped 
with horn, light, chain guard, kick stand, and chrome 
truss rods. Tanks, too, on three models. Enough to 
warm the heart of any kid! Of course these handsome 
Juveniles are only part of the complete line of bicycles 
by Columbia...all best sellers...all. deserving the 
name of America’s FIRST Bicycle! 


THE WESTFIELD MANUFACTURING COMPANY 
Westfield, Massachusetts 


BICYCLES BY 





SINCE 1877... AMERICA’S FIRST BICYCLE 
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single -Double- Treble 
at NEW LOW PRICES 


No. 1850 Assortment 
The No. 1850 Assortment, 


Millions of famous DeWitt American-Made Fish 


Hooks are carried in stock for prompt delivery —from shown above, is only one of 

’ 3 many popular resale and dis- 

the largest to the smallest popular sizes — in all popular play assortments — all designed 

; ee an . for quicker, easier, more profit- 

styles and finishes — at new popular prices. ible selling. Loose hooks also 

" available in complete range © 

All hooks, heat-treated steel or “7” Nickel, are patterns. For a profitable hook 

, : business, stock and display 

tough — hold their shape —have sharp points that stay DeWitt ’American-Made Fish 
Hooks. 


sharp — the kind of hooks your customers like to buy — 


and keep buying. 















Popular Pyra-Shell Boxes 


A thousand uses — small tools, fishing lures and 
hooks, hardware, thread, coins, stamps—make these 
husky, lightweight boxes popular-sellers. Transpar- 
ent or colored, in a complete selection of sizes and 
compartment arrangements. 


Write for Catalogo 


See them at the HARDWARE SHOW 
Booths 722 and 723 


Gill DeWitt w. 


211 CLARK ST., AUBURN, N.- Y. 


R 
“home Fo Goneae,,, REPRESENTATIVES IN ATTENDANCE 


336 Shadeland Ave M. E. Gene 


Jrexe g iT) > 
Drexel Hill, Pa $345 Mission Me xwiler 


Wooster, Johnson & Dooley 


S< : . " >< . : 

in Francisco, Cal ag Chemical Bldg. —_ Hewlett 

16 . Louis, Mo, abd a St. 
-ampa, Fla. 
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When new, most steel traps look a lot 
alike. All of the best-selling numbers are 
built around the basic patterns of the long 
spring and the under spring--patterns which 
have been in vogue for scores of years. 


After months of wear, under identical 
conditions, similarity of appearance as well 
as of performance often disappears. One 
brand may retain all of its snap and grip 
while another has become frozen, lifeless 
and useless. It is then that the tempering 
of the metal, which could not be seen in 
the new traps, stands out in bold relief. 


And it is then that the trapper usually 
makes up his mind to buy his fresh supply 
of Blake & Lamb from the hardware dealer 
--who sold him traps which could stand the 
test of time and exposure. 








BLAKE& LAMB 


Yu Stee/ Trap of the Hardware Trade 
THE HAWKINS COMPANY | 


America’s Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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SEE HOW STANLEY SELLS your best prospective 
tool buying customers...over 2 million of 
them, hobbyists, with cash to spend...all 
readers of MECHANIX ILLUSTRATED every month. 
Display the name Stanley...it's a sign that 
you carry quality merchandise. 


NICHOLS 
FILES pit da 





NICHOLSON SMOOTHS THE WAY to bigger sales 
for you...advertisements like these are 
consistently pre-selling the millions of 
tool-minded men who turn to MECHANIX 
ILLUSTRATED regularly. 






ONLY 5199.50 ton, 9 RUGGED 
| COMPLETE PowER 0 —~..... MER TOOLS ty 1/ 
= WORKSHOP e : x 






BULL BUFFER BUILDS BUYERS...month after month 
these ads tell more than 720,000 M.I. families 
about the many uses of this trusted product. 
And backed-up with point-of-sale aids like this, 
Bull Buffers are really geared to sell... 


SHOPSMITH'S POWERFUL SALES-MAKER...this big 
double spread ad in MECHANIX ILLUSTRATED... 


just one of the many ways Shopsmith helps Fy abate NIX 
steer power tool buyers into your store. For LUSTRATED 


sure sales demonstrate this fine product. 





67 West 44th Street, 


New York 18, N.Y. 


A Fawcett Publication 
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36 ONE INCH BRUSHES 











36 ONE INCH BRUSHES 


Worth I5¢ each or $5.40 
(equivalent to an 18% dis- 
count) with every "SURE- 
FIRE" Assortment. These pure 
bristle brushes have attrac- 
tively finished lacquered han- 
dles, in color. 


DO — SS 


SURE FIRE RETAIL DISPLAY 


@ This big, beautiful display package—in blue and gold—contains a brush assortment 
designed to attract a wide market. The brushes, finished in blue and gold, range 
from '/2 inch to 4 inches in size, and are made of pure black Chinese bristle, vul- 
canized in rubber. 





SELL FOR $47.80 2 dozen OK 12” brushes to retail @ .15 1/2 dozen OK 212” brushes to retail @ .90 
BUY FOR 31.07 1 dozen OK 1” brushes to retail @ .30 1/3 dozen HYGRADE brushes to retail @ 1.45 
PROFIT $16.73 1 dozen OK 112” brushes to retail @ .45 1/3 dozen HYGRADE brushes to retail @ 1.90 
r month (With free brushes, 1 dozen OK 2” brushes to retail @ .65 1/3 dozen HYGRADE brushes to retail @ 2.15 
families profit is $22.13) 
oduct. Sell Jacobus long bristle and nylon painter 
ke this, tools—best since 1835 





'  A.G. JACOBUS’ SONS, INC. 


Order TODAY from your Jobber, or send coupon: 


A. G. JACOBUS' SONS INC. 
770 Bloomfield Avenue, Verona, N. J. 


Please ship at once: 
(} Sure-Fire Display cartons @ $31.07 
|} Free catalog 






fine 
SeteCe brush 4) OPS 


JACOBUS 








Name .. 
Address 
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Everybody Needs _ .. 
DU PONT PRO-TEK 


REG. U. &. PAT. OFF, 


Hand Protective Cream 





Guards the skin against 
paint, oil and grime 





| 
| 
| 
| 
| 
| 
l 
! 
| 
| 
| EVERYBODY who works 
| with his hands... the 
| painter,mechanic, motor- 
| ist, housewife and factory 
| worker . . . is your market 
| for Du Pont PRO-TEK 
| hand protective cream. 
Rubbed on before work, 
| it guards the skin against 
|} paint, oil, grime and 
| stains. Washes off easily 
| | —takes the grime with it. 
| For EXTRA sales, dis- 
| play PRO-TEK ... tell 
! your customers about it 
| . and watch it move. 
| Order PRO-TEK today! 
i E.I.du Pont de Nemours 
| ge (ine.), Wilmington ‘ 
| , Delaware. fe idl), 









REG. U. 5. PAT. OFF 
Better Things for Better Living 
.. » Through Chemistry 


PRO-TEK 


HAND PROTECTIVE CREAM 
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Al PROFIT 1 DEPARTMENT 











PUTTY: 





ea a a a a re J 


KNIVES 
and 
SCRAPERS: 


HYDE 


MANUFACTURING 


COMPANY 
SOUTHBRIDGE 
MASS,, U.S.A. 


Hype orrers & 


A sturdy wood display cabinet for faster moving Hyde 
Putty Knives and Scrapers—at no cost to you—with 
allowance for a 50% profit margin! 

Products include one each of the items on display; 
2 dozen putty knives (stiff and elastic, 114” blades) ; 
15 scrapers in 3”, 314”, 4” and 5” blade widths. Stor- 
age space contains complete assortment. 





Total quantity: 39 items 
Suggested Retail Price: $40.44 
Cost to Retailer: 26.96 
PROFIT $13.48 


(50% on cost) 


Order today from your wen 








THEY REMEMBER AT HOME 
FORGET IN YOUR STORE! 





~INOLEUM 


SEAM AND EDGE BINDING 


GET EXTRA SALES WITH S & W’S 
SELF-SELLING DISPLAY! 





INDIVIDUAL 
12-FT. CARTONS 


12 feet of pliant, sil- 
very zinc in each small 


box .. . pre-shaped, 
prepunched with nail 
holes .. . plus all nec- 


essary nails. Available 
also in brass, steel and 
plastic in 75 ft. rolls. 
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Many a repair job gets neglected 
because the home owner forgets 
to make a purchase while in your 
store ... and you lose an extra 
sale! Put the S & W linoleum seam 
and edge binding displays near 
your cash register and watch them 
empty out. No cutting...no meas- 
uring. The customer pockets the 
handy box. You ring up the sale! 


WRITE FOR PRICES, LIVERATURE, 
AND JOBBER INFORMATION 


§ & W, MOULDING CO. 


ALSO MIRAPLAS WALL TILE AND MASTER MASTIC 
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bite Calk 


COMPOUND 





o Here’s a low-cost staple, designed 
Cdn. ow for volume and repeat business— 
a steady profit builder! 


VY ‘tal Calle Vital-Calk spouted cartridges are prac- 


tical! Ready to use—just snap into gun 
and caulk. No messy cleaning. Made by the oldest and largest 
manufacturers of caulking guns and accessories. Filled with 


top grade compound. 

Vit f_ 7. Vy The “‘skeleton’’ gun and spouted 
cartridge, originated by VITAL, is 

the hottest caulking combination on the market. It sells itself — 

get it on display and you'll see more caulk sales than you ever 

dreamed of. Thousands of dealers have proved it. Get your 
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supply at once! 





SEE YOUR JOBBER 
OR WRITE US TODAY 


PRODUCTS MANUFACTURING CO. 


CLEVELAND 4; OHIO 


ya Tolommettil, ton My.\'4 4, 18) 3 





ESTABLISHED 1909 
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Moree Seabed | CONGRESS PULLEYS 














of this extra-safe extra-handy | ee for 
Improved Stillson EINGREEE i.) HIGHER 
P | Si | PROFITS 
See us a 
ices FASTER 
meant Stem TURNOVER 
Oct. 12-15, 
Booths 85-87 @ 











GET THIS NEW DISPLAY 


Contains 50 individually boxed pulleys— 
in the popular fast-selling sizes and bores. 
You make higher profits and have faster 
turnover when using this handsome, new 
3-color Counter Assortment. 


BULLETIN! VISIT BOOTH 205-6 NATIONAL HARDWARE SHOW 
AND SEE CONGRESS TAKE THE WRAPS OFF OF THE NEWEST 
THING IN THE POWER TRANSMISSION FIELD. 


CATALOG ON REQUEST 













CONGRESS °*:::::° DRIVES 


| 3750 E. OUTER DRIVE, DETROIT 34, MICH. 


CARPENTERS’ and MASONS’ 


LEVELS 


WY Accurate v Dependable 


NEW! 


\ 
Catalog Available 
in Colors 


Cone Coil 
Safety Springs 


Inside Housing 





@ The RIGID -Improved 
Stillson, now finished with at- 
tractive baked-on red trim, 
pleases your customers be- 
cause it’s safer — cone-coil 
safety springs inside the 
housing replace old-style ex- 
posed flat springs that could 
break and cut the hand. No 
rivet hole to weaken handle, 
Handy pipe scale on hookjaw. 
High grade malleable frame, 
handle and hookjaw of strong 






Write for your 


heat-treated steel. Steel han- copy today 
dle, 6” to 48”; wood handle, with price 
list 


6" to 14.” For easy sales that 
repeat, order Improved Still- 
sons from your Supply House, 


Pussies a leader for over 30 years 
w 
i LEVEL & TOOL 
COMPANY 
STERLING, ILLINOIS 


WORK-SAVER PIPE TOOLS 
THE RIDGE TOOL CO. « ELYRIA, OHIO 
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your For ACTION SALES — 
par SEE YOUR JOBBER IMMEDIATELY! 
- “Engineered Quality at POPULAR PRICES” means volume sales! 
ehacksaws @handsaws © keyhole saws © hack saw frames 
sein © panel saws mitre saws © coping saw frames ® coping saws 
© pruning saws @ wood chisels © screw drivers © compass saws & nests 
@ block planes @ fore planes © jack planes © smooth planes 
Lote) 5 


NY 


es GREAT NECK saw mers.. inc. « mineola, New Yor 


6, 1949 
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YOUR FASTEST $1 SELLER FOR FALL! 





TURNS ANY 
SCREEN DOOR 
INTO A 
STORM DOOR 


Saves Fuel 


¢ WIND-PROOF 
¢ COLD-PROOF 
¢ STORM-PROOF 


This is storm wou cover appued to 
screen door w.th tacks and moiJ.ag. 








Nationally Advertised 
OVER 7 MILLION HAVE BEEN SOLD 


PRO-TEX-MOR 


(potented! 


SCREEN DOOR COVER 


One size fits any screen door. Heavy, spe- 
cially treated, golden colored, kraft paper 
with eye-level transparent plastic window. 
Goes on in a few minutes. Complete with 
molding strips, tacks and simple instructions. 
Consumer tested and proven. 


Shipping carton 
holds 25 covers. 








OVER HALF OF YOUR CUSTOMERS* ARE 
PROSPECTS FOR THIS POPULAR 


Write for full information 


CENTRAL STATES PAPER AND BAG CO. 


ST. LOUIS 15, MO. 


Cleveland 


5221 NATURAL BRIDGE 


New York Chicago Detroit Philadelphia 


Quickly sets up as 


an attractive 
floor display. 


ITEM 


*National average 





Cincinnati 



































New 


WRIGHT Galvanized Wire Strand on 6l/,” steel 
spools. A product of many uses — guy wire for 
radio and television antennae and many other 
installations where a strong brace wire is needed 
—cmergency repairs, binding and strapping, tem- 
porary enclosures—electric fences, clothesline. 























Tr mar cc woveEN 
CHEMICALLY aot mann” §PUN GLASS 
TRE 


KINDLETS 


FOR OIL BURNING WICKLESS STOVES, 
RANGES AND HEATERS 


we ae 
$10% ceabas wort waits Pa 








atias aset 


America’s finest wick! Most efficient, most economical. The 
original wicking made of spun glass, it provides instant, 
clean intense heat. Outlasts other wicks many times over. 
Stocked by practically every leading jobber in America. 








GE WRIGHT wee co 


WORCESTER: MASS, 








‘MAKERS OF NOLASoR FLAMEMASIER, TOP NOTCH ‘AND victory V AincKs 
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HIGHEST QUALITY - LOWESTRI 


The ZACELLALI 


POWER MOWERS e HAND] 







SHOW EXCELLO WITH PRIDE SELL 
1950'S GREATEST POWER MOWER VALUE 


Combining lowest price with the utmost in 
quality materials and workmanship, Excello 
21” popular size power lawn mower is the 


C El L 0g 2 | ad outstanding buy for the 1950 season. 


BGS S 1.6 HP. Excello 21” has everything that impels 
quick and favorable consumer acceptance, 
Eye appeal . . . buy appeal . . . and 
the stamina to stand up under years of 
heavy usage . . . which means consumef 
satisfaction. Its famous Briggs and Strat 
ton, 1.6 hp. air cooled, four cycle engine has 
power to spare. It has a full 21” cutting 
width with five self-sharpening, heat treat 
ed, crucible reel blades . . . %” chrome 
steel reel shaft, Timken bearing equipped 
- . . crucible tool steel bed knife . .. 
bronze bearing equipped jack shaft and 
wheels . . . positive clutch and throttle 
control levers . . . idler pulley clutch 
and every superior quality feature that 
makes for long lasting trouble-free, easy- 
action service. It’s 1950’s best seller. 





1 EINEKE & company 


SINCE 1902 SPRINGFIELD - ILLINOIS © 


SELL EXCELLO WITH CONFIDENCE 
NCELLO-- GREATER SALES AND PROFITS 


utmost in EXCELLO line affords a complete range of 
ip, Excello Hawn mowing equipment. From every angle ... 
2wer is the ality, Performance, Price . . .° you'll step 
_ sales and your profits whet you feature EXCEL Lo 18” 

rpower .. . theirsturdiness . . . their BGS 1.) HP 

uty . their built-in balance that elim- P ; 
tes fatigue . . . their amazingly easy ma- 


ability . . . and their new, low prices. att 

ineering science has never produced better 
mowers than EXCELLO Power Lawn Mowers. 

over the nation thousands of satisfied and 
tathusiastic dealers and users attest EXCEL- 
O'S superior quality and performance. 
EXCELLO streamlined beauty and eye-appeal- 
ing colors command quick favorable attention. 
Its every superior quality feature that assures 
long lasting, trouble-free, easy action service 
¢reates consumer buying impulse . . . and makes 
ay favored — mower line for 1950. 








if EINEKE & company 


SINCE 1902 SPRINGFIELD - ILLINOIS 
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Exclusive Process Brings You 


WOOD SCREWS 


That Are 


GUARANTEED 
‘100% PERFECT 


It’s a fact! A unique manufactur- 
ing process developed by Southern 
Screw Company, now produces ab- 

$ solutely perfect screws. No chips. 
No blanks. No burrs. No refinished heads. 
Every box of Southern screws you sell con- 
tains a full measure of 100% usable fasten- 
ings. Think what this can mean to you in 
terms of satisfied customers and profitable 
repeat business! 


Southern wood screws are available in 
brass or steel, slotted or Phillips heads. 
Standard screws range from 1/4,” No. 2 to 
4” No. 20 in steel and 4” No. 16 in brass. 
Specials are made to order. All Southern 
fastenings have sharp gimlet points and clear 


cutting edges. They are made of high sul- , 


phur steel, to standard Federal specifications. 
And they are guaranteed 100% uniform and 
perfect! 


, hic , Write today for complete 
SOUTHERN’ .” information and prices on 
the profitable Southern 


ae line. 


SOUTHERN 


SCREW COMPANY 
STATESVILLE, N. C. 


serves the nation, 








FRICTI 









FRICTION 
TAPE 








Every foot is made to highest quality standards 
of manufacture and each roll contains guaran- 
teed footage. Available in various roll lengths, 
cellophane wrapped in tape-protecting attrac- 
tive boxes. Packaged also in ten roll containere 
for electrical and automotive buyers. 


ACCURATE 
FRICTION 
TAPE 


The rubber tape electricians and mechanics ask 
for by name. Individual rolls in several roll 
lengths featuring guaranteed footage and attrac- 
tive box packaging. Supplied also in extra long 
rolls in metal containers. 


ACCURATE 
RUBBER 
TAPE 





Widely used in electrical wiring for fast, neat 
connections. Combines the qualities of both 
Accurate Rubber and Accurate Friction Tapes. 
Speed Splice is available in individual 50 ft. 
rolls cellophane wrapped and boxed. 


CCURATE 
SPEED 
SPLICE 














ust ACCURATE put you into 
THE PROFITABLE TAPE BUSINESS 
Just drop us a line. We'll send complete de- 
fails and literature on the Accurate line 
along with the name of the outhorized Accu- 
rate distributor in your area. Tape is a valu- 
able part of your profit picture so don't wait. 
Write today. Accurate Mfg. Company, 
Garfield, New Jersey. 
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An original investment of as little as 
$150.92 can put you in the solid-profit fast turn- 


i* 
can be Te the over power tool business. The new DURO “Basic 
“ Power Tool Group” pictured here starts you in a 
new business... a profitable venture that requires 
very little extra space and best of all, a very small 


cd 
rofitable power ee 
Power Tool in this group is ‘‘work-tested,”’ preci- 


sion engineered. These are the kind of tools you 


e would buy for yourself. DURO craftsmanship and 
eye) | bu = | n PASTS rc quality is instantly evident in the silent, effortless 
operation, the fast, easy adjustments, the smooth 


“professional” performance of every tool. Check 


$ pmpetitive price tags on these great DURO 
only 150 order now for profitable Christmas 
* 


rRIC TiO# 
TAPE 


Te 


= These DURO 
Power Tools 
are Basic... 


they make it possible for you to 
start a new and really profit- 
able business with an invest- 


ment of only $150.92! 
(Freight allowed) 


ast, neat 
of both 
n Tapes, 


DURO 


een building 
‘ion tools 
> e Press 
for over - 


‘This priceless design Motor Extra 
and production = 


5 el ODAY FOR DETAILS! 


Send in now for full details about this amazing new DURO Power 
Tool offer. See how easy it is for you to be in a new and profitable 


wer “ oat? 
- business. Write in today to: 


“Ys, < jonally advertised Duro-Chrome Hand Tools D U R Oo M E TA L P R oO D U Cc T “ Cc oO. 
makers of Nationa 


2661 N. Kildare, Chicago 39, Ill. 
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COSTS MORE - 
WORTH MORE 


ONE 





HAND 
OPERATION 


Opens with a Flick 
of the Thumb 


DIFFERENT 


JAWS 
743) ALWAYS 


Right Size and Pressure 
for Every Job 


PARALLEL 


For Better 
Work-Holding 


Today's customers want their money’s worth before they buy. 
You can give them a full-value plier-wrench only if you have 
BMC Pressure Lock Wrenches. Here’s why your customers 
want, and why you can sell more, BMC Pressure Lock 
Wrenches: Only the BMC Pressure Lock Wrench has all these 


Write for name of nearest BMC Jobber. 


HIGH 
@ 11:10), ig 
STEEL 


Smooth Black 
Finish 


ADDED 
GRIPPING 
POWER 


Up to 1% Tons 
Better Leverage 


CALIBRATED 
SCALE 


Shows Jaw 
Opening Size 





extra values . . . it’s six tools in one . . . adjustable pliers, pipe 
wrench, locking clamp, gripping tool, monkey wrench, and 
hand vise. The cost is but a few cents more, No. 7 — %” Jaw, 
$2.29; No. 9—1” Jaw, $2.59; No. 11—1'2" Jaw, $4.89 Re- 
tail. Fair Traded. Give your customers extra value for their 
money with attractively packaged, fast counter selling BMC 
Pressure Lock Wrenches. Red plastic or steel handle grips. 
Free sales helps. 


MANUFACTURING CORPORATION, BINGHAMTON, N. Y. 












GET WAY OUT IN FRONT 
SYSTEM BUSINESS 


IN THE WATER 


"BST. 
1856 


_M£Donald 








satisfaction. 


Heavy duty shallow well systems. 600 
to 3000 gallons per hour. Series 480 
illustrated. 


BOOST your PROFITS 
witH MCDONALD 


There’s a gold mine in the water system busi- 
ness — if you'll do a little digging. It only takes 
a little time to dig up live prospects and you 
hit real pay dirt when you offer McDonald. 

There is a dependable McDonald Water System 
of just the right size and type for every domestic 
need. Shallow well, deep well, combination 
shallow and deep-well Hydro-Jet systems. All 
backed by a 93 year record for service and 


Dig into the facts now. Ask your McDonald 
jobber for complete profit-making details. 


A. Y. MCDONALD MFG. CO. 


DUBUQUE, IOWA 
© PUMPS 

© PLUMBER’S BRASS 
© O1L EQUIPMENT 





tems for shallow 
or deep wells. 


lons per hour. 







Shallow well recip- 
rocating type sys- 
tems. 250 to 650 
allons per hour. 
Series 420 shown. 


Deep well re- 
ciprocating 
type systems. 
160 to 1875 
gallons per 
hour. Series 
400 and 600 
illustrated. 


@ AMERICA’S FINEST FULL LINE FARM AND DOMESTIC WATER SYSTEMS @& 


90 
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ep wells. 
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Sales-wise dealers know 






... IN BIT BRACES 
(T'S MILLERS FALLS 


For greater sales appeal and prohits . . . for satisfied 
customers every time — make Millers Falls your bit 
brace line. Accepted for years as tops the world over, 
there’s a Millers Falls brace that’s right for every 
purpose and every pocketbook. 

Take, for instance, the deluxe No. 5010 illustrated 
at left. It’s the model to offer men who really love 
fine tools and can afford to buy the best. From its 
glossy, indestructible Permaloid head to its full ball 
bearing chuck, there's life-long performance in every 
feature .. . beauty in every line. 

Then, there’s the greatest favorite of them all — 
Millers Falls famous No. 32. With its fine construc- 
tion, gleaming Nickel finish and tropical hardwood 
sweep handle and head, it’s the country’s standard 
10-inch quality brace. 

Model by model, right through the line, Millers 
Falls Bit Braces meet and surpass competition, feature 
by feature. Let a customer compare brands for design, 
feel, quality and finish. You'll find Millers Falls is the 
choice time after time. : 

That's why the Millers Falls line is the best and 
most profitable to sell . .. why so many dealers who 
have stocked all types, say: “In bit braces, you just 
can’t beat Millers Falls!” 


MILLERS FALLS COMPANY @ GREENFIELD, MAss. 


Millers Falls 
Tools 


9] 








HERE’S WHY IT’S PROFITABLE 


1 The most complete 
home shop line! 


2 Big market— 
Big profit margin! 


3 Strong advertising 
and merchandising 


SEND FOR THESE FREE 


TIE-IN MATERIALS! 


Special Christmas Ad Mats 
Window Streamers 
Price Tags - Sales Helpers 


Here’s a complete, new line with all 
the selling force of the famous SKILSAW 
name. With SKIL Home Shop Tools, 
you satisfy all your customer demands 
for % and % inch drills, 2% inch belt 
sanders, 6 inch saws and saw tables, 
sander-polishers, bench stands. They’re 
everything your customers want for 
home shop work... for wonderful 
Christmas gifts. 


SKIL Home Shop Tools offer the 
right combination for Christmas selling. 
Phone or write your wholesaler now— 
don’t lose another profitable day. 
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6 in. SKIL 
Home Shop Saw 


6 inch blade. Only low-priced saw 

that adjusts for bevel and depth of 

cut. Rips and cross cuts up to 2-inch 

a dressed lumber. Fast, sturdy, 
dependable. Cuts metals, com- 
positions, scores stone with 
SKIL accessories. 


MODEL 520—retail $5950 


SKIL Home Shop Saw Table 


© Converts SKIL Home Shop Saw to tilting arbor 
aw, easily and economically. With special ac- 
essory kit also does shaping, tongue and 
grooving, drum sanding. All steel construction 
with precision ground top, mitre guide and rip 


guide. 
MODEL 497—retail $9 9° 


MODEL 5600—sander and shaper kit 





Come to Booths 
No. 256-257 
<™~, NATIONAL 
HARDWARE 


% in. SKIL 
Home Shop Drill 


A power-packed drill priced for home % in. SKIL 

and farm. Drills 2 inch in steel, 1 inch . 
in hard wood, drives 2/2 inch hole saw. Home Shop Drill 
Easy to handle. Powerful. 


MODEL 522—with Jacobs hex gg 
key chuck—retail in. in hard wood. 


MODEL 542—with Jacobs geared MODEL 518—with Jacobs hex 
chuck— retail i key chuck—retail 


6 in. SKIL Home Shop , 
Sander-Polisher , 


Sands — cleans — polishes — drills. An 
outstanding all-around tool for hun- 
dreds of jobs in the shop and around the 
home. Sold with rubber disc pad, Allen 
disc pad wrench, 3 assorted sanding 
discs, lambswool polishing bonnet. 


MODEL 517—retail $3450 


21% in. SKIL Home Shop 
Belt Sander 


Full-powered, industrial type belt sander 
of ideal weight and size for small work- 
shop use. Superior construction and 
power. For standard or odd voltages 
without extra cost. 


MODEL 525—retail $6450 


Light and compact, beautifully designed. 
Plenty of power for ‘4 in. drilling in steel, V2 


MODEL 549—with Jacobs geared chuck—retail $21.45 
MODEL 549—with complete drill kit—retail $39.95 


SKILSAW, INC. SKIL Home Shop Bench Stands 


Sturdily made tubular stands that quickly convert SKIL Home Shop 
Drills into drill presses. Provide great accuracy, plenty of leverage. 


$4145 < 


$17.45 


Stand for Y% in. drill—retail. 
Stand for 2 in. drill—retail 
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NEW TYPE 
MAIL BOX 





Holds ALL 
the Mail 


even Magazines 
and Newspapers 


poem 


FULL DUTY oS 


Mailmen Love It! 
Home owners prefer It! 


—no wonder \T SELLS! 


NOW! — a mail box designed as a mail box should bel 
Long enough to hold EVERYTHING, including magazines 


and newspapers. 


A swell item to feature because it is 


different and better! 


OPENS and CLOSES WITH A TOUCH — Mail can be 
placed in box, or removed with one hand. 

NO CATCHES OR SPRINGS—No danger of injury to 
hands. 

STORM-PROOF — Top extends beyond front cover, fully 
protecting mail from rain and snow. 
DURABLE — Constructed of heavy gauge sheet steel. All 
seams electric-welded. Designed for surplus strength. Will 
last for many years in all kinds of weather. 

ATTRACTIVE FINISH—Beautifully finished in green wrinkle 
baked enamel. Harmonizes with any exterior color scheme 
of house. 

FULL 1534" long, 3'/2" deep, and 6!/44" high. 

RETAILS at only $3.50. 


Order from your Jobber Now 


DUTTON-LAINSON CO. 


Dept. 6 


94 


Hastings, Nebr. 


















Good Things Come 


...and youll LIKE P&C 
Brand New Tool Packages! 


Streamlined designs in eve-appealing blue 
color; metal reinforced edges for strength; 
sturdy construction for easy stacking, and 
plainly printed labels for instant identifica- 
tion are some of the reasons why P& Cs 
new packages will be a welcome addition to 
your store. Each box holds six quality P & C 
tools to save space for you. Stack them on 
any shelf and these boxes sit steady and 


true. A mass display of P & C packages in 





your window, on your counter or shelf will 





be a fast tool-sales builder. Place an order 
for P & C Quality Tools now—you'll like 


their new dress. Write for a catalog. 


P & C HAND FORGED TOOL CO. 


Box G, Milwaukie P. O., Portland 2, Oregon 
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3 reasons Tru-Fit 


tools are money-makers, too! 


QUALITY— in the special steel used in forging Tru-Fit 
tools. This premium steel, plus expert design, makes 
Tru-Fit tools thinner and lighter without sacrificing 
strength. And our precision production methods insure 
tools which will fit perfectly and last longer. 


SALES APPEAL—in the gleam of the mirror polished 
double plated chrome finish on Tru-Fit tools, and their 
trim, business-like lines. Tru-Fit offers additional sales 
appeal with the distinctive new two color display 
cartons, counter tool display boards, and other mer- 


chandising aids. 


WIDER PROFIT MARGIN—in the /ower Tru-Fit 
prices. Compare the quality, the appearance or any 
other characteristic of Tru-Fit tools with the most ex- 














pensive line you now carry in stock. Then compare the 
prices .. . see for yourself the wider profit margin our 
prices will allow, and you'll buy Tru-Fit! For additional 
information and prices, contact your jobber, or fill out 


the coupon below. 
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45° BOX END WRENCHES 
3000 SERIES 


High quality forged steel wrench, 
hardened and finished in double 
plated chrome with polished 
ends. Precision broached I2 point 
openings, offset 45° for knuckle 
protection. The 3100 Series are 
the same pattern, plated but 
not polished. 


Ad 


(Smee % 


45° BOX END WRENCHES— 
SHORT PATTERN 
5000 SERIES 


Same high quality as the 3000 
Series, but are shorter for work 
in close quarters. 5000 Series 
chrome plated with polished 
ends. 5100 Series finished in un- 
polished chrome. 


Ms. cnnienieneis sneeeiieeeee 
f [Ween ad oy 
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15° BOX END WRENCHES 
300 SERIES 


Companion set to the 3000 and 
5000 Series wrenches. Made from 
tough Tru-Fit forgings. Double 
plated chrome with polished 
ends. 


10° BOX END WRENCHES 
2000 SERIES 


Heads of these forged wrenches 
offset 10° allowing use of either 
side of the wrench. Heat treated 
and finished in double plated 
chrome with polished ends. 2109 
Series plated but not polished 
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OPEN END WRENCHES 
4000 SERIES 


Very popular line of forged 
wrenches. Lighter in weight than 
similar wrenches, but stronger. 
Double plated chrome with poi- 
ished ends. Also available, in 
sets only, plated but not pol- 
ished, or with black oil treated 
finish 


a a — 
“a — es, 


COMBINATION WRENCHES 


Combine the advantages of the 
box end and the open end 
wrench in one tcol. Either end 
will fit the same nut. Lasting 
double plated chrome finish with 
mirror polished ends. 


COMBINATION PLIERS 
Tru-Fit's newest and fastest mov- 
ing line. Made in all the popu- 
lar sizes, 5", 6", 8'', and 10" 
Sharp, deep milled teeth, hard- 
ened for extra long service. 
Knurled handles and a hardened 
bolt, located to give additional 
leverage for stronger gripping 
and easier cutting. Available in 
three different double plated 
chrome finishes: unpolished, pol- 
ished nose, or polished face. 


COMBINATION PLIERS 
THIN NOSE 


Extra thin nose for getting at 
those hard-to-reach places. Drop 
forged construction with a hard- 
ened bolt and cutting edge 
Sharp, deep milled teeth for a 
sure grip. Double plated chrome 
finish, available unpolished, with 
nose only polished, or with 
polished face. 





BATTERY PLIERS 
No. 1100 


High quality pressed steel plier 
with a head angle especially de- 
signed for access to battery 
nuts. Hardened, deep milled 
teeth. Fully chrome plated. 
8/,"" long. 


AME “2\ 


ALL PURPOSE PLIERS 
No. 10 WPC 


Sturdy drop forged plier that 
will handle many jobs ordinarily 
requiring a small pipe wrench. 
Sharp, deep teeth, heat treated 
for a firm grip on a pipe or a 
nut. Five jaw adjustments. Fully 
chrome plated with highly pol- 
ished head. 





17 CP HUB 

AND DUST CAP TOOL 
Special forged steel tool de- 
signed for removing hub caps 
and front wheel grease cups 
from all model cars from 1933 
to the latest model. Completely 
universal, easy to use, requires 
no adjustments. Polished dou- 
ble plated chrome finish. 





PIPE WRENCHES 


Powerful Stitlson type pipe 
wrench designed for long, trou- 
ble free service. Forged Alloy 
steel head and handle with heat 
treated jaws. Hardened, deep- 
milled teeth. 





FOUR WAY RIM WRENCHES 


A thoroughly dependable tool, 
available in either two piece or 
one piece ferged construction. 
Choice of polished chrome or 
enameled finish. 





OTHER TRU-FIT TOOLS 


Tru-Fit also manufactures many 
other tools, including starter 
and manifold wrenches, drain 
plug, transmission and differen- 
tial wrenches, brake adjustment 
wrenches, tappet wrenches, bat- 
tery wrenches, water pump pliers, 
ignition pliers, etc 


<— ve maid 
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Don't Miss tr 
Nationa Hordwa 
York, Oct. 12 thru 


Gr 


Tru-Fit Booth—at 
snd Central Pal 


LECTROLITE CORPORATION 
Department 810, Defiance, Ohio, U.S.A. 


Please send me the latest Tru-Fit catalogue and prices today. 


NAME 
COMPANY 
ADDRESS 
CITY 














a well-made product. 


the way to public preference. 


Write us for them. 





(Im Canada, Port Hope, Ont.) 
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Two THINGS—consistently high 
quality and persistent advertising—have 
made Nicholson and Black Diamond the 
world’s largest selling file brands. They 
prove the value of a well-known name on 


Because of these things they enable you, 
the hardware retailer, to sell more files, 
more easily, more quickly, and at full profit 
margin. Turnover is rapid—your stock 
doesn’t get old and shopworn when 
“Nicholson” or “Black Diamond” points 


Let your wholesaler help you line up 
the assortment of types, cuts and sizes 
best suited to your trading area. Our 
catalog (on either brand) and our free 
book, “File Filosophy,” are further aids. 


NICHOLSON FILE CO., 25 Acorn St, Providence 1, R. 1 


NICHOLSON 
FLLES. tyes, 




































































a Nicholson file 





choles, D 
P2ra.* and 
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for every purpose 


World’s largest selling file brands 
— available at good hardware, im- 
plement and industrial-supply 
dealers. 


1949 
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- AMERICAN cote human 


MADE IN 


*““SALES-MAKER” 


TPSiwieinwtapeye 


@ AMERICAN CHAIN offers 
the popular‘‘Sales-Maker’’ 
—the most efficient means 
ever found for demonstrat- 
ing and selling chain at re- 
tail. It’s a salesman and a 
complete ‘‘chain department” in less than two 
square feet of floor space. 

Your American Chain distributor will give 
you the details of the ‘‘Sales-Maker”’ plan; tell 
you what assortments of popular patterns of 
chain are now available. 


~beial 
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AMERICAN— - 





E. J. FLOOD 
has been with this company 
since 1919; 

is now Chicago District 
Sales Manager 





co York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, 
Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE 


mark \Y )// In Business for Your Safety 
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lnformal Editorial Comments 


By Charles J. Heale 





Keep the Tax the Co-ops’ Campaign Active 


Congress expected to resume hearings and also to give consideration to the 

proposed Noah Mason Bill early in January, 1950. Now is the time to bombard 

your two Senators and your Representative in Congress with your desires in 
this matter. Get others to do the same. NOW! 


LTHOUGH many factors are 
A constant in their efforts to 
have the Co-operatives 
taxed on the same basis as the 
many businesses with which they 
compete, it has seemed, recently, 
that Congress was not continuing 
its study on the subject very ac- 
tively. 

Early in the year a bill which 
would impose such taxation was 
introduced in the House of Rep- 
resentatives. It was immediately 
bitterly opposed by Rep. Wright 
Patman (D., Texas), chairman of 
the House Small Business Com- 
mittee. The chief claim he made 
in opposing this measure was that 
proponents of such tax legisla- 
tion were “stooges” for big busi- 
ness interests and he questioned 
whether or not they actually rep- 
resented small business wishes and 
needs. 

This is a strange attack proce- 
dure for Mr. Patman to pursue. 
especially in view of his many 
vears of effort that culminated in 
the Robinson-Patman Law. The 
latter placed all competing factors 
on a buying parity where quan- 
tities, terms, quality, conditions, 
etc., were alike. In principle the 
proposal to “tax the tax exempt” 
is closely akin to Mr. Patman’s 
own bill, as it does not seek penal- 
ties against any group. On the 
contrary it seeks parallel tax levies 
on competing factors, just as Mr. 
Patman’s bill sought parallel buy- 


ing opportunities among com- 
petitors. 

Four or five weeks ago, a one- 
day hearing was held on the pro- 
posal to tax the co-operatives, just 
as those who compete with Co-ops 
are taxed. There is nothing unfair 
about that—it merely would re- 
move an existing unfair penalty 
suffered by tax-paying businesses. 

As to the charge of “stooges for 
big business interests’—that is 
utterly ridiculous as almost every- 
one knows. Surely, no group of 
retailers, wholesalers. or manufac- 
turers suffer more from the com- 
petition of the partially tax-exempt 
Co-ops than do the smaller oper- 
ators with at best limited volume 
potentials. That is an obvious fact 
to those in business. 

Although Harpware AGE and 
scores of other important business 
papers. in the hardware and other 
fields, along with a legion of trade 
associations have, for many years, 
vigorously fought to bring about 
tax equality, only a few daily 
newspapers or other consumer 
periodicals have given more than 
casual attention to this subject. 

As our readers know the July 
14, 1949 issue of Harpware Acer, 
on page 22, reported that Con- 
gressman Noah M. Mason (R., 
Ill.) had proposed to the House of 
Representatives a workable, dou- 
ble-barreled method of stimulating 
business by repealing the wartime 
excise taxes and making up the 
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loss in revenue by taxing the tax- 
exempts. 

As Mr. Mason puts it, his pro- 
posal would “wrap tax equality 
and excise tax repeal in one pack- 
age—and kill two birds with a 
single stone.” Lifting of the excise 
taxes would cost the government 
about $700.000,000 annually, but 
Mr. Mason estimated that his bill 
(HR 5064) would bring in more 
than $1.000,000,000 of new rev- 
enue through the imposition of in- 
come taxes on the business earn- 





ings of foundations, schools, co- 
operatives and other mutual and 
altruistic organizations which are 
now legally exempt. 

Emphasizing the acute need for 
enactment 6f his proposed legisla- 
tion, Mr. Mason said that in his 
mail, and in the mail of other 
members of the Ways and Means 
Committee. the biggest present de- 
mands from taxpayers were for 
“immediate repeal of the wartime 
excise taxes and the plugging of 
loopholes in our tax laws through 
which a steadily increasing num- 
ber of corporations now escape 
payment of federal income tax on 
billions of dollars worth of com- 
petitive commercial business.” 

“These two demands dovetail 
perfectly.” Mr. Mason told the 
House. “Put them together in one 
piece of legislation and we have 
the effective solution of two per- 
plexing problems. Taxpayers will 
be pleased. Business will find new 
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incentive to go forward. The Trea- 
sury will gain in revenue. We 
shall ease the tax load that now 
rests so heavily upon the over- 
taxed. 

“And no one will be hurt, be- 
cause not a dime of additional tax 
will be imposed upon those indi- 
viduals and corporations that are 
now paying their full share, while 
the taxdodgers will be called upon 
to pay only at the same rates that 
their competitors now pay.” 

Citing the fact that 51 bills pro- 
posing reduction or repeal of war- 
time excise taxes are now before 
the Ways and Means Committee. 
Mr. Mason said, “They are good 
bills. Business will improve when 
those taxes are removed. Business 
will take new courage, too,” he 
went on, “when it can once more 
meet competition on an even basis 
—when it knows that the present- 
ly tax-dodging storekeeper down 
the street is paying the same 
taxes.” 

Our latest information from our 
own Washington Bureau is that 
Representative Mason’s proposed 
bill is definitely on the docket of 
the House Ways and Means Com- 
mittee for attention early in Janu- 
ary, 1950. 

Too many newspapers give just 
scant news stories on this subject 
providing little or no real infor- 


mation. Often such stories hint 
that the entire movement to “tax 
the tax exempt” is basically a de- 
sire to “rob the consuming pub- 
lic” of price advantages. This too 
is so ridiculous that it merits no 
consideration. Often such news- 
paper accounts minimize the im- 
portance of the co-ops as substan- 
tial competitors, implying that 
their gross volume is relatively 
insignificant. Seldom do such stor- 
ies give any clear idea, to the pub- 
lic at large, that the co-op set-up 
is really big business in a really 
big way. Therefore I was par- 
ticularly interested in reading a 
full column story in a recent edi- 
tion of The New York World- 
Telegram, signed by Roger Stuart. 
a staff writer, who prefaced the 
news account as follows: 

“Efforts to determine whether 
co-operatives can and should 
pay additional taxes—and, if so. 
how this would affect their com- 
petitive position in relation to 
tax-paying private businesses— 
have descended into the realm 
of name calling. 

“Co-ops have become big 
business. There are more than 
32,000 co-operative organiza- 
tions with more than 20 million 
members in the United States. 
Their activities range from the 
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manufacturing to the whole- 
sale and consumers levels. Pri- 
vate business organizations for 
years have claimed that the co- 
ops occupy a preferred com. 
petitive position because they 
do not have to pay certain taxes 
levied on privately owned con- 
cerns.” 

It is apparent that further hear- 
ings will take place in connection 
with the proposal to tax the co- 
ops but definitely not until earl; 
in January of next year. 

This delay on both matters has 
its advantages in that those wish- 
ing affirmative action have about 
90 days more to work harder for 
successful _ realization of this 
worthy cause. 

Even though no conclusive ac- 
tion can be expected until January 
a constant barrage of wires, let- 
ters, phone calls and personal vis- 
its from now until that time should 
help greatly. Don’t be content 
with your own efforts alone. Get 
your fellow townsmen interested 
and contact your Representative 
and your two Senators and keep 
pounding away relentlessly so that 
members of both houses in Con- 
gress will realize where you and 
many others stand on the subject 
of taxing the co-ops as they should 
be taxed—the same as you are 
taxed. 


Devaluation of Foreign Currency 


HE announcement that Great 

Britain had devalued the pound 
from $4.03 to $2.80 was followed 
closely by similar action from 24 
other countries. In fact, it all took 
place in about 24 hours. While this 
expected development did cause 
a stir and endless published and 
spoken opinions it was something 
less, to date, than a bombshell. 

It is too early to come to any very 
accurate conclusions and. so far, 
all that I have heard and read on 
the subject leave me very much in 
the dark. In another 30 days we 
should all have some better apprais- 
als of the impact this action will 
have on our own national economy, 
the international economy and more 
directly on our own individual busi- 
ness pursuits. Until then Jet’s keep 
on working and see what happens. 

For your information the 25 coun- 
tries that have made the adjustments 
are shown in the attached table 
taken from the New York Times: 
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Country Currency 
Australia Peund 
Belgium Franc 
Burma Rupee 
Canada Dollar 
Ceylon Rupee 
Denmark Krona 
Egypt Pound 
France Franc 
Finland Mark 
Great Britain Pound 
Greece Drachma 
Ireland Pound 
Israel Pound 
Iraq Dinar 
India Rupee 
Iceland Krona 
Jordan Pound 
Luxembourg Franc 
Malaya Straits dollar 
Netherlands Guilder 
New Zealand Pound 
Norway Krone 
Portugal Escudo 
South Africa Pound 
Sweden Krona 


Old Rate New Rate 
$3.22 $2.24 
.023 02 
303 21 
1.00 .90 
.30 21 
.2015 14 
4.183 2.871 
.00303 .0028 
.00625 .00431 
4.03 2.80 
.00010 .00007 
4.03 2.80 
3.03 2.80 
4.03 2.80 
303 21 
.153 106 
4.03 2.80 
.023 02 
465 3250 
.3773 .2632 
4.03 2.80 
2015 14 
04 .0348 
4.03 2.80 
277 193 


HARDWARE AGE, OCTOBER 6, 1949 





ILC 


$@ 


ILCC 
has ac 
for all i 
right- 
intern: 
availal 


HARI 








he_ whole- 
evels. Pri. 
zations for 
at the co- 
rred com- 
ause they 
rtain taxes 
wned con- 


ther hear- 
-onnection 
x the co- 
intil early 


atters has 
lose _wish- 
ave about 
arder for 
of this 


usive ac- 
| January 
fires, let- 
sonal vis- 
1e should 

content 
ye. Get 
nterested 
sentative 
ind keep 
y so that 
in Con- 
you and 
| subject 
y should 
you are 














IN OVER-THE-COUNTER SALES 


02 ILCO Universal Door Closer, There’s one important selling ‘point about the ILCO 
21 has a complete range of bracket types and sizes UNIVERSAL DOOR CLOSER that no buyer can over- 
.90 for all installations . .. can be mounted on either look: An ILCO UNIVERSAL is always ready for any 


14 right- or left-hand doors without changing the inetalleti eet ieniien te tinh _- 
2871 internal mechanism. Hold-open attachments ne ae og SS eeEE—eeEeEeEE 


.0028 available. DELIVERIES ARE PROMPT 


Jew Rate 


So, your customers are quickly sold. Your clerks are 
relieved of all problems of installation. And you need 
j a stock only one line to cover every application. 

2.80 Guarantee LE You'll find plenty of prospects for ILCO UNIVERSAL 
oo ix DOOR CLOSERS among the stores and offices all over 


2.80 
The ILCO UNIVERSAL DOOR CLOSER is : ‘ 
=. eidtgmemaaiinienis tien town. Go after them with rugged, dependable ILCO 
; ; perform efficiently for any reasons (other than mis- UNIVERSALS. 
2.80 ae : ? oats ee 
application or misuse) during that time will be im- : 
a mediately adjusted. ie ances, 
° 0 i . Ny 






2.80 — 


a « 


2.80 i “oe 
"Neipar € 


80 INDEPENDENT LOCK COMPANY ° FITCHBURG, MASSACHUSETTS 
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Show windows of the store are set at an angle providing an open air display 
recess for showing a wide variety of outdoor needs for both young and old. 


Uses Customer's 
Language 
To Build 

His Business 


If Joe Oles' store hasn't got an item in stock 
the proprietor will get it. Perpetual inventory 
plan keeps stock in line with needs at all times 
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i. OLES operates a 
growing hardware business at 
4553 Van Nuys Boulevard in Sher- 
man Oaks, Cal. Several years ago 
he started from scratch and faced 
the skepticism of friends and 
acquaintances. But Joe Oles knew 
what he was doing. He entered 
business well armed with “know- 
how” and past experience as a 
wholesale hardware salesman cov- 
ering the north-eastern states. 


“The Biggest Little Store" 


Mr. Oles had a weather eye to 
the crystal ball of the future. He 
envisioned the rapid growth of 
California’s San Fernando Valley 
and saw the great, coming demand 
for hardware items. From a small 
beginning in a 12 by 18-ft. struc- 
ture which he once termed “The 
biggest little hardware store in the 
valley,” he has built a business 
reputation that has converted mere 
customers into hardware friends 
and has kept them coming back 
and recommending Joe Oles Hard- 
ware to others. 

Mr. Oles says. “The business | 
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have been successful in building is 
something any other hardware 
man can do. If there is any secret 
to my success, probably you might 
say it is talking ‘English’ to my 
customers.” By ‘talking English,’ 
he means speaking the customer’s 
language in terminology familiar 
to that individual. If the customer 
is a builder, then it is in building 
terms. If a homeowner, then in 
less technical terms. 

Building a reputation of having 
what the customer wanted when 
he wanted it meant that he had to 
make constant trips into Los An- 
geles wholesalers’ warehouses. For 
his customers’ convenience, he 
stretched the conventional 40 hour 
work week into one of longer hours 
on his own time. 


His First Store 


Joe Oles’ first store near his new 
location was a tiny building whose 
bulging stock gave it the appear- 
ance of being cluttered. But it had 
one thing—merchandise that both 
he and Mrs. Oles, who assisted 
him, knew where to find. And if it 
wasn’t in the little 12 by 18-ft. floor 
space, he had it in a warehouse 
some distance away. You .never 
waited long until he came in with 
it either. 

Mr. Oles gives much credit for 
his business progress to his wife 
who worked as untiringly as he 
did. He laughs now at how, when 
she was “green” to hardware, cus- 
tomers often had to draw out a 
tool they needed on a piece of 
paper. Then Mrs. Oles, who knew 
her stock by picture if not by 
name, would produce the item in 
short order. 


The New Establishment 


The new store is 30 ft. wide with 
a 50 ft. depth. All of the displays. 
shelves and counters were built by 
Mr. Oles and Jack Pipe, Joe’s as- 
sistant. The store proper is cen- 
tered between two sub walls built a 
few feet from either outside wall. 
This arrangement gives display 
space for large items in the general 
customer area with the backs of 
the sub-walls and the real walls 
being lined with shelves to hold a 
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Here is the old store which was located close to the site of 
the new establishment. This picture was taken in July 1946. 


large quantity of smaller and less tomer asks for them means that 
frequently called for kinds of mer- there must be constant reordering 
chandise. when stocks are low. The store 


handles this with a system of per- 
petual inventory cards. Each ma- 


Maintaining a reputation of hav- 
ing hardware items when the cus- 





Neatness is the keynote in the paint and related lines department. 


HARDWARE AGE, OCTOBER 6, 1949 103 








Little space is wasted and every effort is made to keep stock 
as neatly arranged as possible. Mrs. Oles is shown at the left. 





jor item has a card upon which is 
listed name, stock number, quan- 
tities in store stock and in ware- 
house storage. Instantly upon look- 
ing at any card Mr. Oles can tell 
exactly the quantity on hand and 
anticipating the sale of an item he 
can quickly decide upon reorder- 
ing and in what quantity. As an 
item is sold, the salesperson checks 
off the quantity on the inventory 
card. 

Mr. Oles’ most effective advertis- 
ing has come largely through the 
distribution of a stock hardware 
house catalog with his imprint on 
the back. Distribution of this 
small catalog comes both over the 
counter to existing customers and 
by house to house distribution in 
building tracts to prospective new 
customers. 


“By Their Works—" 


Milwaukee, Wis., merchant's group made last year's headlines 
by sponsoring Santa Claus visits with gifts to homes of 
bedridden children. It's now an annual event. 


Tee Upper Third Street 
Commercial Association of Mil- 
waukee, Wis., took another step 
forward in making last year’s 
Christmas a festival that no one 
will forget, particularly the group 
of bedridden children who re- 
ceived holiday calls and gifts from 
a real Santa Claus. Included in 
the association are two hardware 
firms, the J. Kornely Hardware 
and Reitsman Hardware. 


How It Started 


It all came about when the mem- 
bers felt the need for a Santa Claus 
idea that was different and would 
spread cheer in quarters too often 
forgotten by commercialized or in- 
stitutional projects. While Santas 
visited sick children in hospitals, it 
occurred to this group of Milwau- 
kee merchants that there were boys 
and girls, confined to their beds in 
their own homes, who might not 
get to see Santa at all. 

From that idea, this is the plan 
that was developed. A Santa Claus 
committee advertised for the 
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names of boys and girls who were 
bedridden and confined to their 
own homes. Next, a search was 
on for a properly sympathetic 
Santa who was found in the person 
of the principal of one of the Mil- 
waukee elementary schools and he 
chose as his assistant one of his 
teachers. Both were tremendously 
interested in, child psychology 
which made them specially fitted 
for the difficuft task of handling 
the children and their parents as 
well. 

The list was confined to boys 
and girls who were under 12 and 
had been confined to their homes 
for three months or longer. As for 
gifts, school officials were called on 
again to advise on three suitable 
gifts for each child. 


Project Was Successful 


The project was so successful 
and was received with such enthu- 
siasm both by children and par- 
ents, and the public generally, 
that now Santa’s personal appear- 
ances will be an annual event. 


Pages of newspaper publicity, in 
stories and photos, were accorded 
the Upper Third Street group’s 
activities. 


A Typical Story 


One such newspaper story, pub- 
lished last year, was front-page 
material under a banner head— 
“This Errand Moistens Santa’s 
Twinkling Eye.” The story related 
several visits, a typical one of 
which was described thus: 

“Santa knocked at the door of 
a three-year-old whose wide blue 
eyes leukemia has saddened. The 
wistful eyes, little tears hanging in 
the corners, look first at Santa, 
then at a tiny pair of white shoes 
in his hand. 

“The which she may 
never be able to wear. were all she 
had told her mother she wanted for 
Christmas. Her mother had handed 
them to Santa before he surprised 
her in her bedroom. The shoes and 
Billy the Brownie and a_ book 
which Santa brought her whisked 
away the tears.” 


shoes, 
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Horace Green & Sons, Long Beach, Cal., 
interested the ladies with this presenta- 
tion of dinnerware, crystal and table ap- 
pliances. The white-mantled fireplace 
with red candles gave it a homelike 
touch while the long table, completely 
set, emphasized the value of such gifts 
for Christmas time. 
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Appliances, of both major and table type, had 
the center of the stage as Christmas gifts in 
this window of Madsen & Howell, Inc., of 
Perth Amboy, N. J. "Snow" covered floor and 
big cut-out figure of Santa gave the display the 
real holiday atmosphere. Just inside the visual 
front at right is a Cellophane and ribbon- 
wrapped refrigerator—a gift of major size. 


This semi-enclosed, decorative- 
back window of Barrett's, Inc., 
Indianapolis, lnd:, was devoted 
chiefly to larger ‘units of sale for 
gifts for the small fry. The di‘- 
ferent levels and the icicle trim 
gave it eye-catching power. 
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Barrett's used this attractive win- 

dow early in the Christmas buying 

season to sell the idea of pur- 

chasing power tool equipment, in- 

cluding portable lines, on a lay- 

away plan and stressed the “lay 
it away today" thought. 





Toys, a year-round line at Ott Hard 
ware Co., Santa Barbara, Cal., were es- 
pecially stressed in this holiday window. 
A tall white panel at rear carried a 
blow-up of Santa's head and metallic 
ribbon and holly leaf clusters. Toys of the 
substantiq! type were attractively dis- 
played in this window. 


Decorative effects and the merchandise shown 
combined to make this Madsen & Howell, Inc. 
window an attractive one. "Snow" was upon the 
floor while holly and other decorative ma- 
terials were used to advantage. Gifts for men 
for use in den, hobby room or basement were 
featured and attracted both men and boys, as 
well as ladies seeking masculine presents. 





J. R. Westbrook Co., of 
Riverside, Cal., stressed 
toys which were shown 
against a red background 
with a life-size Santa on a 
pedestal in the center. 
Large panels on either side 
had grotesque figures on 
them and two large candy 
pillars supported a canopy. 
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This suspended reindeer emerging from a golden 
frame was characteristic of window displays used 
by Ernst Hardware Co., Seattle, Wash., for the 
holidays a year ago. This window showed a variety 
of sporting goods items. Many of the gifts were 
already wrapped and tied with attractive bows. 
The Yuletide spirit was very much in evidence in 
this window as was the case with others featured 
by this company. 
































Reindeer prancing through the air and 
suspended from wires carried out the 
motif in this toy window of the Ernst 
Hardware Co. Toys shown were primarily 
for younger children and were displayed 
in an extremely effective manner. Shelv- 
ing units helped display a maximum num- 
ber of items in a minimum amount of 
space without crowding in a manner that 
gave the showing height as well as depth. 
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Merchandise for the children on a "snow'-covered 
base took up most of this fully utilized window of 
Keller's Hardware & Electric Store, in Jefferson- 
ville, Ind. Icicle decorations around the top of the 
background and end wall and a large illustration 
of Santa Claus and an elf in a toy shop suggested 
the store as being a gift headquarters for the local 
youngsters. And it was. 


Douglas Hardware Co., of 
Janesville, Wis., increased 
interest in its toy window 
last year with a big mov- 
ing ferris wheel in a corner. 
Dolls and a number of 
other toys were shown rid- 
ing in the swings of the 
wheel. The display, ar- 
ranged by K. Albrecht, got 
the attention of children 
as well as their parents. 


"Gifts for Him" were emphasized in this window 
of the Hess Hardware Co., Santa Barbara, Cal., 
and tools and similar items took the spotlight 
there. Poinsettia-papered walls and a snow scene 
above the mantel added atmosphere. A red floor 
covering with cotton edging was a final touch. 


Another of Ernst's Yuletide windows 
played up cutlery and related lines ef- 
fectively. The reindeer motif was again 
in evidence while stars on the back- 
ground helped enhance the scene. 












Christmas 
Windows 










Tools and cutlery were the lines featured 
in this 1948 display of Horace Green & 
Sons, Long Beach, Cal. The head of a 
snowman, long candy canes and foliage 
were used to add the holiday atmosphere. 






The housewares division of Skandia Hardware Co., 

Rockford, Ill., played up dinnerware items in an 

attractive window at right. Two large red candles 

with electric lights were shown at each end of the 

display which included many items that appealed 
to the housewives of the city. 
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Save for the large cutout figure of Santc 
Claus, this window of the Lodge Hard- 
ware, Madison, Ind., shown at left, let 
major and table appliances tell their 
own story. Plenty of merchandise was 
shown in a limited space. 
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The window at the right, that of Black & 

Co., Rockford, Ill., utilized a step-up ar- 

rangement which permitted the showing 

of a large amount of merchandise in a 

limited space. Tools were the articles 
which were emphasized. 
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A border of tinsel is the window's only Christmas decoration but the wide 
variety of dolls and playthings sells the holiday idea to the youngsters. 








Lay-Away and Displays Help 
Attract All Types of Trade 


—_— emphasis 
on toys, the use of a local news- 
paper to advertise all kinds of play- 
things and adult giftwares and neat 
displays knit together help the 
Irvington Hardware Co., 5632 E. 
Washington St., Indianapolis, Ind., 
enjoy a worthwhile holiday 
volume. 

Toys are offered the year ‘round, 
but at Christmas time fully one- 
third of the store’s entire display 
space is devoted to these lines. 
Some items are priced as low as 15 
cents and are intended for Christ- 
mas stockings, parties and answer- 
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ing calls for inexpensive numbers 
to interest the small fry. There 
are. of course, very few really low 
priced wares in the holiday dis- 
plays. prices on goods for young- 


Irvington Hardware Co. becomes 
gift-minded at the approach of 
Yuletide and devotes one-third 
of entire store to toy display 


sters running as high as $50 in the 
wheel goods section. 

The store is about five miles 
from the center of the city and its 


(Continued on page 144) 


















They can't resist them. The Miller Hard- 

ware Co. built its reputation as Mt. 

Oliver's toy center on its very extensive 
line of dolls. 


| = have been de- 


veloped into a 15 per cent part of 
the business of the Miller Hard- 
ware Co.’s Mt. Oliver, Pa., store. 
In order to do such a sizable busi- 
ness, both profitably and_ effi- 
ciently, it is necessary to have a 
simple yet accurate stock control 
system. 


System Is Simple 


“Our system is practically fool- 
proof, still it’s quite simple,” says 
Paul J. Miller, one of the owners 
of the Miller Hardware Co., which 
operates a new suburban branch 
store in the Ruthfred Acres Shop- 
ping Center as well as the Mt. 
Oliver store, which is 60 years old 
and the oldest store in that com- 
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munity in the South Hills section 
of Pittsburgh. 

Mr. Miller devised his present 
stock control system after many 
busy Christmas seasons. 

The toy buying for both the 
Miller stores is largely done at the 
annual toy show of the wholesale 
hardware company from which 
they procure most of their mer- 
chandise. The wholesale firm pro- 
vides each dealer atiending the 
show with order blanks which list 
every item on display. The Miller 
Hardware Co. uses these same lists 
as the basis for its stock control 
system. 


Lists Copied 


Mr. Miller has these lists copied 
by typewriter, exactly like the 
wholesale firm’s toy lists, whether 
or not the Miller Hardware Co. 
has purchased all the items dis- 


No Fuss or Bother in This 


played at the show. A sample of 
one of the stores’ stock control 
sheets is shown on page 113. 

This control sheet provides the 
following information: 


Information in Sheet 


(Col. 1.) If the letter “T”’ is 
placed in this column it indicates 
to the store personnel that a price 
ticket should be attached to the 
article. 

(Col. 2.) In this column is en- 
tered the number of pieces of old 
stock that has been carried over 
from the previous year. After 
each piece has been checked for 
saleability, price, etc., the number 
is circled in pencil. 

(Col. 3.) This shows the num- 
ber of pieces of each toy, as they 
are received in stock. When the 
number is ringed it means that all 
the items have been price-marked. 
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Toy Stock Control System 





The Miller Hardware Co. contrived a simple 
yet effective way to keep a constant check on its 
large toy inventory. Firm does 15 per cent of 
year's volume on Christmas toy sales. Devotes 
— store to toys during holidays 


(Col. 4.) This line shows the 
quality of each toy that had been 
ordered initially. The numbers in 
this column are not circled until 
alter the merchandise has been 
checked against the bills from the 
supplier. 

(Col. 5.) Each kind of toy has 
its own code number, which is set 
down in this column. The first 
part of the number is the digits 
which have been given it by the 
store. This is followed by a dash 
and the factory number. 

(Col. 6.) Names of the toys. 

(Col. 7.) The cost price is set 
down in this line. : 

(Col. 8.) The store’s selling 


price. 








(Col. 9.) The numbers of the 
warehouse sections in which the 
toys are stored. 

(Col. 10.) This last column is 
used to show the quantity of each 
toy that is removed from ware- 
house stock and placed in store 


stock. When the numbers in this 
line equals the quantities shown in 


Col. 2 and 3 the stock of that item 


‘ should be depleted. 


With this simple bookkeeping 
method it is easy to tell the current 
inventory of toys at a glance. 


Christmas Toy Center 


The Mt. Oliver store has built 
an enviable reputation as a Christ- 
mas toy center on its most com- 
plete line of dolls, which has been 
outstanding in its community for 
about 15 years. About 40 dif- 
ferent types of dolls are stocked, 
ranging in price up to $15.95. 

In order to do the great volume 
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Sample stock control sheet with explanatory notes at the top. 












Boys of all ages "go" for trains. A wide variety of locomotives, cars 
and accessories can be well displayed in this set-up arrangement. 


This is the appliance sales room for more than !0 months of the 
year but it is devoted solely to toys during the holiday season. 








More dolls. Such mass displays cannot faij 


to attract little girls and their parents 
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of business that it does on toys, th 
Miller store found it necessary to 
give the line an abundance of dis 
play space. This it does by con 
verting its adjoining appliance 
store into a toy department. each 
Christmas season. The shelve- 
are filled with toys and dolls and 
the appliance store is properly 
decorated for the season. by No 
vember 1. 

The opening of the toy store is 
then announced by a large ad in 
the local newspaper. The store 
also distributes 4000 copies of a 
toy and Christmos gift catalog. 
which it buys from its supply firm, 
with the store name imprinted on 
the cover. An additional 2000 
copies are distributed by the Ruth- 
fred branch store. 


The Lay-Away Plan 


Another phase of the efficient 
system for handling toy sales is the 
lay-away plan. which is promi- 
nently featured in advertising. 

If a purchase is to be a lay- 
away a sales ticket is made out in 
triplicate. The original is filed 
alphabetically in the name of the 
customer. The second, or pink 
copy, is given to the customer as 
a receipt. The third, yel'ow. copy 
is fastened to the outside of the 
wrapped package which is then 
taken to the warehouse for stor- 
age. 

The number of the storage bin is 
clearly marked on the sales slips. 
so that the package can be found 
quickly when the customer comes 
in to make the final payment and 
to pick up the package. 

“In order to do a big toy busi- 
ness,” says Paul Miller, “it is most 
important to keep a good, fresh. 
up-to-date stock, and for this rea 
son we run a big clearance sale 
right after each Christmas, at 
which time the prices on toys are 
cut drastically in order to get them 
out of stock. 
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“We've now been conducting 
such clearance sales, each January, 
for the past five or six years and 
our customers now remember and 
expect them. 

“In addition to toys we include 
in our post-Christmas clearance 
sale odd colors of paint, ‘shelf 
warmers.’ and any other merchan- 
dise which hasn’t moved as fast 
as we had expected it to. We really 
move the stuff at a low profit and 
give good values.” 

The clearance sale runs for a 
week or two. at the end of which 
the toy department again becomes 
the appliance department. 


The main store of 





Much space is given to«holiday merchandise in the 
new branch store in the Ruthfred Shopping Center. 





This Display Suggested Presents for the Table 


with oversize Christmas tree 
ornaments, and a figure ringing a 
hell was this holiday display at Ott 
Hardware Co., Santa Barbara. 
Cal.. in which was featured a wide 
variety of table needs. Panels and 
folds of white cloth covered the 
background and in the center was 
a big arch of greenery studded 
with red berries. Suspended by 
white silk ropes, wound with holly 
foliage, were six large hollow balls 
—only two of which show in this 
illustration—and covered with me- 
tallic paper. 


Pegi E and colorful. 


HARDWARE AGE, OCTOBER 6, 


19149 


(Lay «f 
, "7 ’ 
Oc 20) ee 


ae 4 
uauss ae 


$ a = ¢ 














[. takes just a little time 
to put a lot of extra appeal into 
a gift wrapping program that will 
impress the Christmas gift seeker. 
And the beauty of it is, that prac- 
tically all the work can be done 
in advance of the season. Paper 
can be cut in several sizes that 
will take care of most calls. Bows 
can be made up in advance and 
stored and then merely gummed 
to the parcel or fastened with 
transparent adhesive tape. Vary- 
ing shapes of boxes can be ordered 
in advance. 

The diagrams on these pages il- 
lustrate a few simple procedures 
in arriving at an attractive pack- 
age and a well-wrapped one. The 
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Some suggested Christmas wrappings. 


square box in the illustrations 
holds an iron but can just as easily 
be made to hold an item of house- 
wares or a set of glasses. The box 
is done in spanking white tissue 
with a bright red “Texray” bow 
tie done in the always effective 
wheel bow. The use of seals is an 





Packages and wrappings, courtesy 

of The Dennison Mfg. Co., 411 

Fifth Ave., New York City; rib- 

bons, courtesy Freydberg Bros. 

Strauss, Inc., 419 Fourth Ave., 
New York City. 


inexpensive way of commemorat- 
ing the season. 

The large container was design- 
ed to hold a tool box, or games or 
other bulky items. Covered in a 
printed paper which says “Merry 
Christmas,” the package is tied 
with red and white striped “Tex- 
ray” in a diagonal closing. Spark- 
ling red Cellophane covers a third 
box. It is fastened with a new 
product called “Sattex,” a  self- 
sealing ribbon tape which is 
decorative and utilitarian. Fasten- 
ing as it seals, the tape may be 
used alone or in combination with 
ribbon. Colors can be selected to 
contrast with the paper. 

For odd shaped items, such as 
a saw, a baseball bat, etc., the co: 
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Wrapping gift purchases attractively means some advance 
planning and preparation but makes a lasting impression. 
Here are some tips on how to add personality to parcels. 


rugated wrapper offers the best 
solution. Once this has been roll- 
ed around and properly fastened, 
wrapping is easy. The illustrated 
package is covered in white paper 





Fig. |—Cut the paper to the size needed 
for the package, saving the remainder, 
for it may come in handy for the smaller 
packages. Place the box on the sheet 
of paper. Measure the depth of the box 
and the width being sure that it is wide 
enough to go around the box and over- 
lap about 1'/% in. on top. If most of the 
boxes to be wrapped are about the same 
size, it is advisable to cut several of 
them at once in order to save time. 


r—H 
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Fig. 2—Cut off the excess paper, leaving 
enough to extend about one-half the 
depth of the box. 








with gold lines and fastened with 
bright red “Sattex.” The small 
tailored bows can be made up 
ahead of time and are easy to keep 
fresh because they are flat. 


svwve 





How to Wrap Packages 


As far as gift wrapping is 

concerned it is not a matter 

of tricks or secrets, it's just 

practice and more practice 

using a few simple rules to 
guide you. 





Fig. 3—Place the box on the paper face 

down. Bring the paper around the box 

and overlap. To make clean edge, fold 

the overlapping edge in approximately 
\/ in. 
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Your local paper specialties 
dealer should be able to duplicate 
the items illustrated in these pack- 
aging suggestions, as well as of- 


fer a wide selection of other items. 








Fig. 4—Fold each side of the ends in 

neat creases at the edges. Fold in the 

top and bottom flaps and hol@ in place 
with matching seals. 


?.. p) 
KS 


Fig. 5—Showing the final steps in wrap- 

ping the package and putting on the 

| necessary seals. The next step to be con- 
sidered is tying the bows. 

| (Turn to the next page.) 
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hh How to Tie the Bows 





| Fig. 10—When you have the desired 

number of loops, cut end of ribbon and 

fasten in the center. Tie or paste it 
to the package. 


Fig. 6—For plain tying of the box, begin 
at the center top, bringing the ribbon 
around under the box, up at the side 
center and cross the ribbon as shown in 
the above illustration. 
Fig. 8—Make a loop between thumb and | 
first fingers, being sure to keep the rib- 
bon flat. 


Fig. |11—Flat tailored bows. 


A—Cut Guee loops, each | in. longer 
| than the other. Paste in center. 
} 
| B—Paste all three loops one on top of 
\ ” the other. 
\ | Fig. 9—Make a second loop the same | 
length by bringing it around from the | ’ ; , 
opposite side. Make additional loops in | / 
ii / 





















the same way. 


Fig. 7—After crossing the ribbon, bring | 
around the box in the opposite direction. | 
Then tie with long ends. 





C—Add a separate short piece of rib- 
bon around the center, pasting it on the 
underside. 








Billboards Catch the Eyes of Passing Prospects 


T. DILLMAN & SONS. 

* Crawfordsville, Ind., which 
uses billboards, the year ‘round, 
had this purely institutional bill- 
board to point out that its 12 de- 
partments offer over 60,000 items 
as part of last year’s Christmas ad- 
vertising campaign. The name and 
an illustration of the store front. 
a] 5 4 plus the above facts clearly pointed 
LLiM A esa bio out that the store was a good place 
HARDWARE DEPARTMENT STORE to find a wide variety of gift sug- 
gestions. The Dillman store uses 
billboards, 12 times a year, on a 
contract calling for a change once 
each month. These are on strategic 
highways leading into the city, in 
most instances, six different loca- 





(Courtesy Spangler Outdoor Adv. Service) tions being used for the store’s 
One of the billboards that brings business to Dillman's. messages. 


118 HARDWARE AGE, OCTOBER 6, 1949 











fer 
toy 
Ka 
Vie 


Ca 


oA 


desired 
bon and 
paste it 


YY 


. longer 
ter, 


wy 











This section of ‘‘Toy- 
land" is indicated by 
the sign suspended 
over the aisle. Poin- 
settia decorations on 
the pillars add the 
Yuletide touch to the 
built-up displays. 
Santa Claus’ shop is 
at the right. 





top of 
A It's a 36 
s a 36-Hour Week for Santa 
ya He's a hard working person at Kaufman's where 
they do 20 per cent of their annual business in 
|= story of the gift of- the Christmas merchandising season 
ferings—ranging all the way from 
toys to major appliances—at the ord, the store’s volume in Novem- dow displays, good stocks of tovs 
Kaufman Hardware Store. 701 ber and December accounts for and adult ciftwares, the use of car 
Meridian 5St., Anderson. Ind.. is one-fifth of its annual sales. And card adveftising, radio spot an- 
ONS carried over the _ i“ newspapers there are plenty of good reasons nouncements four times daily. 
JINS. and on the highways and byways for this, including interesting win- (Continued on page 152) 
rhich in and around that city. 7 . 
und, These campaigns of themselves 
bill- are among the most important 
» de- phases of the firm’s highly success- 
tems ful bid for worth while Christmas When Santa Claus 
; ad- volume. But the firm goes a step yt tag (Ago 
and further by having Santa Claus. on and gives them in- 
‘ont, hand in the store, each business dividual attention. A 
nted day. from the Friday after Thanks- a, heer 
lace siving Day to the afternoon of and a railing, help 
sug- Christmas Eve, from 11-5—or for control the flow of 
uses 36 hours each week. Santa Claus — 
na is a part time employee of the con- 
nce cern the rest of the year. 
>gic Fully half of the store’s first 
_ in floor display room is devoted to 
ca- merchandise having a Christmas 
re’s sift appeal and each item is plainly 
price marked. As a matter of rec- * 
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At Keller's Electric & Hardware Store, 
Jeffersonville, Ind., ledges atop all of 
the wall units were decorated with icicle- 
styled decorative material. The section 
here was given over largely to tree light- 
ing equipment, various tree accessories 
and religious goods. 


Decoration: 
for sore 


Center-of-the-store pillars pose problems as far as 
permanent displays are concerned but they may be 
made attractive at Yuletide. Dallman Hardware of 
Beloit, Wis., made good use of them by decorating 
them with green leaves and silver bows. The com- 
bination furnished a real holiday note. 





Madsen & Howell, Inc., Perth Amboy, 
N. J., decorated its store with garlands, 
sprigs of holly and various other simple 
yet effective types of embellishment— 
neat and dignified. 
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G. T. Dillman & Sons, Crawfordville, Ind., 
displayed a wide range of holiday goods 
for both children and adults on this 25 
by 8-ft., three level unit. Corrugated 
colored material was on the shelving 
which ran from the front door well toward 
the rear of the store. 


and Displays 


Wie nteriors 


Pillars in one section of the Douglas Hardware Co. 

storé in Janesville, Wis., were decorated in a novel 

manner. Plywood and cardboard boxes in appro- 

priate Christmas trim were placed around them 

while clown's faces and sticks of candy decorations 
were featured above the boxes. 








eN 
> 


Leaves, garlands and Christmas tree 
decorative items were used in this sec- 
tion of Madsen & Howell's. Bows on 
merchandise aided the general effect 
which was one of neatness. 











Decorati 

The 
© ref 
isplays ‘A 
anc 
lar: 
Ch 
Sporting goods and bicycle items had one 
the place of distinction in one of last fig 
year's displays at the store of Hoffman oe 

Hardware, Inc., Madison, Ind. The step- 

up table in foreground with corrugated 

white display material trim showed bi- 

cycle parts under a full cover of Cello- 

phane. The wall unit was decorated with 

icicle trim and decorative material. 

Toys were shown on 

this special table 

and shelves at the 

Fort Hardware, Fort 

Atkinson, Wis. Chil- 

dren could easily 

find whatever 

they wanted in this 

display. 
Hoffman Hardware, Inc., transformed be 
this section of its housewares depart- | 
ment into a miniature holiday shop. F 
Tinsel, Cellophane and the checkered l 
Christmas wrapping changed three 





shelves into a colorful spot for the 
smaller items. 
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The ribbon decked 
refrigerators and 
other maior appli- 
ances suggest these 
large units of sale as 
Christmas gifts. Dec- 
orative border and a 
figure of Santa add 
a turther holiday 
note. 








Yuletide Atmosphere Steps Up 


Sales of Appliances and Toys 


si ECAUSE stocky ards’ 


executives and office workers have 
money to spend and are good 
spenders at Christmas time, the 
Farmer’s & City Supply Co., Inc., 
1063 E. Main St.. Louisville. Ky.- 
directly opposite the famed Bour- 
bon Stock Yards—goes “all out” 
in its holiday merchandising cam- 
paigns. The store has and adver- 
tises a wide variety of Yuletide 
zift items and devotes fully half of 
its “L-shaped 30 by 40 ft. and 
60 by 40 ft. display room to juve- 
nile and adult gifts. It also uses 
considerable Yuletide decorative 
material to sell the idea that it is a 
good place to shop for gifts for all 
members of the family. 


Visual front type windows per- 
mit passers-by to view a wide ex- 
panse of gift suggestions. And the 
store’s strategic location is of itself 
a big card in attracting holiday 
trade. However it carries its holi- 


day offering advertising as far as 
30 and 40 miles from the city 
through its mailing list to which it 
sends circular matter on all man- 
ner of Christmas suggestions. Al. 


(Continued on page 144) 


Complete circularization of its area, Christmas 
decorations throughout store and good location 
build business for Farmer's & City Supply Co. 
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E vest BOHN, presi- 


dent of the Bohn Hardware Co. 
on the famous village square of 
Woodstock, IIl., leads off with a 
parade towards greater Christmas 
volume. Mr. Bohn is an old hand 
at putting Christmas parades for 
children, having put one every 
year, except during the war. 
Things begin to happen early 
in November when plans are made 
for holiday merchandising. Then 
about mid-November, after Christ- 
mas merchandise is in stock and 
gala displays set up, children re- 
ceive a radio invitation to write to 
Santa telling him what gifts they 
want. Their letters are read over 
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Pipe 


Santa passing out gifts to the costumed children who paraded with him to the store. 
Thereafter Santa is at hand at the store and also broadcasts over the radio. 





Children's Parade 


This hardware dealer invites youngsters to 
dress up in costume and parade with Santa 
leading as an opener for Christmas buying 


the radio. All this is a fore-run- 
ner for the huge parade, which 
lat year took place on Friday 
afternoon, November 26. 


The Parade 


Children who wished to partici- 
pate in the parade were asked to 
dress in costume and to come to 
the store to register and receive 
their instructions ‘for marching. 
When the parade ended, after be- 
ing viewed by thousands of peo- 
ple, it came to a halt in front of 
the store where Santa merrily 


passed out free gifts to all children 
in costume, who had paraded. 

After the gift presentation, sev- 
eral hundred children and parents 
followed him into the store, there 
to be tempted into buying by the 
merchandise displays. Thereafter 
Santa’s post was at the store until 
the end of the season. 

The store has a large basement 
section and practically all of it 
is devoted to Christmas displays. 
A feature last year was a train 
display which was kept almost con- 
tinually in motion. Another dis- 
play which attracted a great deal 
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At the foot of the stairway to the base- 

ment toy displays is a large rack con- 

taining juvenile gift book suggestions. 

The book department has become so 

popular that it is a year-round adjunct 
to other store lines. 





of juvenile interest was a low plat- 
form of wheel goods. 

Books were also featured in the 
basement department last Christ- 
mas, as in previous years and were 
purchased by many people as 
gifts. So popular has this depart- 
ment become, that it is maintained 
the year ‘round. 





ne store. 
® radio. 


le | Leads to 





As a promotion for sleds, last 
year, Mr. Bohn placed signs 
through the store offering to re- 
fund the price of all sleds sold if 


there was no snow by Christmas. 





Idren This created lots of interest be- 
cause up to December 20, no snow 
_ sev- had fallen. Consequently sales of 
rents sleds went along at a good pace 
there b and just two days before Christ- 
; the mas, heavy snow fell, saving the 
after situation for Mr. Bohn. But he be- 
until lieves that even if he had had to 
refund the price of the sleds, it 
nent still would have been profitable 
f it publicity for him. 
lays. In all of the store Christmas ad- 
rain vertising, the firm’s “Lay-a-Way” 
con- plan is stressed. It is looked upon 
a prises pyrene — ge gr builder be- Wallpaper makes a pleasing holiday gift window. The paper is 
s the store to do a pasted to window and cut to frame china and glass displays. 
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| GET OWE OF SANTA’S SURPRISE PACK : 
AGES — HEAR THE O'S AND AHS FRIDAY, NOVEMBER 26 i 
OF DELIGHT WHEN THEY OPEN THESE } ¢ 
FINE GIFTS FROM SANTA’S FULL BAG | AT 2 P. M. ' 
or ToYs. ———— 3 y PA by ” 
OmLY 25c EACH! One entire floor of é el 
+ just toys. Bring the 5 ats: 
2 children in to see this § 
WONDERLAND OF £& 
TOYS! 5 
é 
See our train se = ay — dol b 
village — doll b 
buggies - es — wag 
i ‘ . 
USE OUR — This advertisement 
CHRISTMAS £ announced the Toy- 








WOODSTOCKS LEAD‘NG ‘HAROWARE SToRt 








business be- 
fore December 1. Large quanti- 
ties of “Lay-a-Way” 
are kept in a special department 


large volume of toy 
5 ¢ 
merchandise 


on the second floor. 
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All articles are 






LAY-AWAY PLAN!! 


A 


“TOYLAND PARADE vx 





land Parade a year 
ago and succeeded 
in attracting many 
children to the event. 


DEPOSIT WILL HOLD 
YOUR PURCHASE 


BOYS! GIRLS! 
ENTER OUR BIG 


ee 


SANTA CLAUS PARADE 





santa will 


McHENRY COUNTY'S 
LARGEST AND MOST 
COMPLETE TOYLAND! 


ovember 26 and 27. 


. 
“ 
¢ 
” 
é 
: 
ed 

COME IN FOR MORE DETAILS | 
é 
e 
e 
6 
‘ 
; 


h child who has registered 





at our store 





WRITE A LETTER TO SANTA — MAIL} 
IT TO US. YOU WILL HEAR YOUR 
READ ON OUR RADIO PRO- 


LETTER | 
GRAM BY SANTA EACH EVENING AT 
5:45 ON WILA. 


b chteteh bites tbie tak tite tai Sak nh Sik tite dite dade aah 


properly wrapped and_ ticketed 
with notations as to the amounts 
of down payment and the amounts 
due. According to Mr. Bohn, “the 


earlier one contacts the potential 


Fi 


In the main floor selling room, banners of various departments offer gift 
suggestions. Tinsel festoons and Christmas wreaths are decorative notes. 





gift buyer, the more money he has 
to spend, and the more willing he 
is to select the right gift.” 

The stairway 
basement selling 
always decorated with appropriate 
Christmas trim as a lure for shop- 
pers. And, of course, the remainde: 
of the store is also suitably deco 


leading to the 


store’s room is 


rated. 


Mass Toy Displays 


Last year, one of the two store 
windows was used for a mass dis- 
The other 


decorated with at- 


play of toys. window 
was tastefully 
tractively 
pasted against the 


patterned — wallpaper, 


window. Portions of the paper 
were cut away to create pleasing 
frames for gift merchandise. such 


as glassware and china. 
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This "snowman," made by Milford W. Howe, helped dress up a Christmas window. A blanket 
of "snow" over "hills" was enhanced by the evergreens painted against the background. 
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Easily Constructed “Snowman’ 
P | Adds Holiday Touch to Window 


gf A figure of this type is always an asset to a 
Christmas window. This article tells how Milford 
W. Howe, Canton, N. Y., constructed one 


mesh chicken wire and form a tube 
- “snowman shown with about a 12-in. diameter. 


on this page was used last year to Fasten it together by clinching the 





dress up one of the windows ol 
the Milford W. Howe hardware 
store in Canton. N. Y.. a com- 
munity of about 4000 population. 

The snowman used by Mr. Howe 
stood 33 in. high with a 12-in. 
diameter body and was made of 
papier maché with a chicken wire 
foundation. Mr. Howe tells how 
he constructed this effective dis- 
play unit—step-by-step. He says. 
“Take a 12-in. wide strip of 1-in. 





The “snowman” at close range. 
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And here is how the two sections look on the inside. 


ends of the wires around the other 
end. Then kink the wires around 
the top and bottom to pull the 
diameter into about 10 in., with 
your fingers or with a pair of 
pliers. This is the body section. 


Legs and Feet 


“Take another strip of chicken 
wire and make a 9 or 10-in. diam- 
eter tube. Kink the tube in length- 
wise on one side to outline the legs. 
The two feet can be made by cut- 
ting a piece of wire in triangular 
shape, these being formed with 
your fingers. They should be fast- 
ened to the bottom section by 
clinching the cut ends of the wire 
over. The body is then fastened to 
the feet, with wire and the entire 
frame is then adjusted so that it 
will stand on its own “feet.” Two 
pieces of rectangular chicken wire 
are used to form the arms. As il- 
lustrated the ends are formed 
round but the balance is raised 
from the body portion and fast- 
ened in place by catching the 
wires to the body frame. Chicken 
wire can be easily bent and pulled 
to the shape you desire. As this 
figure is supposed to represent 
snow it is not necessary to have 
the details too fussy although too 
prominent bulges will later make 
it difficu't to fit the cotton ‘snow’ 
It is easier to make this body in 
two sections so we can proceed 
with the papier maché work. 

“Tear a bunch of newspapers in- 
to 2 or 3-in. vide strips. Then take 
some wall paper paste, mix it 
thick and coat each strip with 
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paste, apply it to the wire frame- 
work, If you have trouble get- 
ting the first strips to stay in place, 
try turning the ends in and around 
the wire to anchor it. Don’t try 
too much at a time but let each 
layer dry so that the next will be 
that much easier to apply. You 
will find that some places take 
smaller strips and others will take 
larger. Once you get started you 
will find that there is nothing to it. 
Build up the layers of paste and 
papers until you have enough to 
make a firm, rigid foundation 
which can be easily handled. If 
the feet seem to be too limp, pour 
some plaster of paris or patching 
plaster in the inside. This is a 
good idea anyway as it will lower 
the center of gravity and make 
the figure stand better. 


The Shoulders and Head 
“For the shoulders and head, 


cut a circular piece of chicken wire 
large enough to have about an inch 
or so lap on the top of the body. 
Form this into a dish shape by 
working and kinking the wires so 
that it will set on the body section 
easily. Thén form an oval ball by 
shaping a 7-in. diameter tube of 
wire. Pull in the top and bottom. 
Fasten this head to the shoulder 
section by wires. If you desire. 
this assembly can be wired to the 
body section and covered with 
papier maché or it can be left 
separate so that it can be lifted off 
for handling or storing the figure. 

“With the figure properly cov- 
ered and dry you are ready for 





the ‘snow.’ Get a roll of non-sur- 
gical cotton batting 12 in. wide 
and cut lengths long enough to go 
around the figure with the joint 
in the back. Now liberally apply 
some thick paste on the figure and 
apply the cotton pressing into 
place. With care the batting can 
be tucked into the crevices, formed 
by the legs and arms. On the 
other parts where it is necessary to 
piece the batting the joints can be 
run into each other by pulling the 
cotton together with the fingers. 
If the top section is left loose the 
batting will merge so that it is not 
visible. The eyes, nose and mouth 
are formed from showcard card- 
board, cut to shape and painted 
with black show card color and 
applied with paste. 


The Top Hat 


“Use some of this same card- 
board for the top hat. Cut an oval 
piece about 8 by 9 in. for the brim 
piece. Make a tube 4 in. in diam- 
eter, 5 in. high, by cementing the 
joint with household cement. When 
this has set, cut a circular piece 
that will fit tightly and then run 
cement around the edge for the 
top. Place the tube on the brim 
section and mark out the hole 
which is to be cut. Cement the 
tube to the brim. When dry, paint 
the hat with black showcard color 
and use a piece of Christmas wrap- 
ping ribbon for the hat band. 

“With top hat at a rakish angle 
you will have a very attractive dis- 


(Continued on page 158) 
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“‘Doc’’ Peters recommends: 
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THE EQUIPMENT YOU TAKE ON A HUNTING 
_TRIP 1S BETTER TODAY IN EVERY WAY 
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Everything points to a big fall hunting season for you! Surveys show that in 
most areas there is an improvement in game supply ...and that the large post- 
war increase in hunters is continuing. Why not dramatize the fact that hunting 
equipment is better than ever before with an eye-catching “Now and Then” win- 
dow display similar to the one illustrated? Borrow all the old-fashioned equip- 
ment you can: flintlock guns, powder horns, old-style hunting clothing, etc. 
By placing top modern brands beside these ancient relics in your window, you 
can invite comparison . . . and stimulate desire for the new merchandise you 


display! 


Here’s another way ro get set for big fall sales. 
Mail the coupon below for your handy Peters In- 
ventory Check Sheets. Use them both for taking 
inventory and listing what you need. Order now from 
your wholesaler, so you won’t be caught short 
when the hunting season begins. Remember — 
Peters is winning new customers... and keeping old 
customers whose experience with the high quality of 
Peters ammunition results in continued loyalty and re- 
peat sales, 





s 10 CaS0) MW 


on the (949 puting seasoli! 


(No. 13 in a series) 





Try this tested and proved good will 
builder now, in time for the hunting season. 
Fix up a “Rod & Gun Club” in the back of 
your store with a few comfortable chairs 
and a bulletin board. At small expense, you 
can even furnish a place for tying flies, 
cleaning guns, and repairing rods and reels. 
Then watch the sportsmen gather to swap 
yarns, consult the board, and work on 
gear. Moreover, by displaying sporting 
equipment such as Peters ammunition in 
this part of your store, you can suggest needs 
and stimulate sales. 





New, 2-color Peters window banner wil! 
letyourammunition-hungry customers know 
that you stock the Peters line—shotgun shells, 
and rim and center fire cartridges for every 
type game and gun. Mail the coupon below 
for your Banner .. . and your Peters Inven- 
tory Check Sheets. 


MAIL COUPON BELOW FOR THESE FREE AIDS 


PETERS 


Dealer's Name 


packs the ~, power 


City 


“Doc” Peters— Peters Cartridge Division, Dept. 1 

Remington Arms Company, Inc. 

Bridgeport 2, Conn. 

Please send me a supply of Peters Inventory Check Sheets plus 


the new, 2-color Peters Window Banner. 











PETERS CARTRIDGE DIVISION— Remington Arms Company, 





State 





Inc., Bridgeport 2, Conn.“‘High Velocity” is Reg. U.S. Pat. 
Of. by Peters Cartridge Division. 
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OW that we are once 
again in a buyers’ market, interior 
displays are extremely important. 
They attract attention right at the 
point of sale and sell goods. 

It is always a good idea to tie 
in interior displays with the same 
theme used in the windows. and in 
this case one of the cutout men’s 











Fig. A—Interior displays can carry the same promotional themes as windows. 


heads used in the window display 
drawings shown in our May 19, 
1949, issue. can also be used on 
the over-table sign to carry out the 
same promotipnal theme, “Gifts 
for Him.” (See Illustration A.) 
The same idea can also be used 
to promote the numerous “Gifts 
for Her” (/llustration B) which 


are carried in hardware. stores. 





Fig. B—The same idea can be used in "Gifts for Her" displays. 


130 


Note the drawing showing the 
smiling girl’s head complete with 
the squared-off sketch which will 
enable your local sign man to draw 
them in any required size. 

The one-step risers (A) and (B) 
can easily be made out of ply- 
wood, and the overtable sign 
should be tacked on to lengths of 
1 in. by 2 in. lumber attached to 
the riser (B) with metal angle 
irons. 

For this type of interior display 
a bank of two or more tables can 
be set back to back and equipped 
with standard bin glass and hard- 
ware. Note how space is left at 
both ends of the tables so that two 
feature disvlay bins can be set up. 


Canopied Displays 


Drawing C shows how a canopy 
can easily be built on two or four 
tables set back to back. This will 
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Ideas 








or Christmas 











Fig. C—Showing how a canopy can be constructed. 


be another ideal method to spot 
the “Gifts for Him” promotion in 
your store. 

Make the uprights and canopy 
out of 1 in. by 2 in. lumber, paint 
red, and then tack on a Yuletide 
design in corrugated display 
paper. Your local sign man can 
make the “Gifts for Him” signs 
complete with the eye-catching 
cutout of Santa. 


Plywood Risers 


Both the two-step riser (A) and 
the riser (B) can be built out of 
plywood and they will enable you 
to build up a very attractive dis- 
play of toys or “Gifts for Him” on 
the tables. 

Most hardware stores promote 
and sell tovs during the Christmas 
season and this type of canopy 
display can also be used to dress 
up the toy department in your 
store. Change the sign copy to 


read “Toys for All Ages” or any 
other suitable phrase. 

Our Display Editor recently re- 
ceived a letter from a hardware 
dealer who is doing an outstand- 
ing display job. He mentioned 
that he had arranged with some 
high school students in the art 
classes to produce all the signs 
and cardboard cutouts at a con- 
siderable saving. This might be a 
good idea for many other mer- 
chants who must operate on a lim- 
ited display budget. In most cases 
our display artist includes squared- 
off drawings of all the art work 
which will be found a decided help. 


Plan Ahead 


The smart merchant works out 
plans for his Christmas displays 
early in the season and_ these 
drawings have been designed to 
help you put the important Christ- 
mas gift season atmosphere in 
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your store windows and interiors. 

Many lines of hardware and 
sporting goods constitute ideal 
zifts for men of all ages, and with 
this in mind all these drawings 
were especially designed around a 
“Gifts for Him” theme. 


A Christmas Window 


Drawing D shows a Christmas 
window all ready to be trimmed 
with guns, tennis and golf equip- 
ment, fishing tackle, tools and 
power tool equipment for the home 
workshop and many other items 
which constitute “Ideal Gifts for 
Him.” 

One of your windows could also 
be devoted to “Gifts for Her” with 
a large sign bearing a woman’s 
head tacked in the center of the 
window, looking down with appro- 
hation at a beautiful display of all 
ananner of “Ideal Gifts for Her.” 

The two side panels can easily 
be built as shown in the small 
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Fig. D—Display fixtures for a "Gifts for Him" window display. 


construction detail Drawing E. 
Cover these panels with white 
paper and tack on the Christmas 
tree designs. These should be cut 
out of green foil card and tacked 
in position as shown. This green 
foil card can be obtained in indi- 
vidual sheets or rolls from any dis- 
play materials jobber. Paint the 
small adjustable wood shelves a 
bright Christmas red. 

Note how these two panels are 
set up in both corners of the win- 
dow brought forward a few inches 
to enable concealed light bulbs 
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hooked up on the floor to reflect 
light out into the center section 
of the window. 

Your local sign man can cut 
these heads out of heavy card to 
any required size by aid of the 
small squared-off drawings and 
then paint them in realistic colors. 


The Background 


The entire window background 
should be covered with royal blue, 
giant-width display paper with the 
heads nailed in position as shown. 
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Fig. E—Detail illustration of display shown at top of page. 
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The plywood slope is nailed in 
position, attached to the window 
background as shown and is then 
covered with white cotton. Dis- 
play all manner of hardware and 
sporting goods items, guns, fishing 
rods, tennis and golf equipment. 
etc., on the slope. The cutout men’s 
heads casting admiring glances 
down on them will tell the effective 
story at a glance. 

The small box displayers, com- 
plete with glass shelves, can easily 
be made in various heights and 
will be found to be useful props. 

Scatter a few bags of artificial 
snow onto the floor of the window 
to complete the trim. 


Santa Goes Modern 
T El Dorado, Ark., Santa ar- 


rived in a speedy jeep which 
his driver manipulated very well in 
the crowds. He distributed gifts 
to many children and the Chamber 
of Commerce also arranged to 
have presents distributed to sick 
children at hospitals and at their 
homes. Twelve city blocks of El 
Dorado were also decorated with 
evergreen roping and lights. 


Giant Candles 
Merchants at Little Rock, Ark. 


came up with something spectacu- 
lar in lights last year. Each light 
on Main St. was converted into a 
giant Christmas candle. A large 
triple candle unit hung in the cen- 
ter of each block. Three-foot il- 
luminated stars were placed along 
the street, four to the block and all 
units were tied together by the 
graceful draping of 3000 yds. of 


laurel. 
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Jobbers, dealers, users are universally enthusiastic 
over Cleveland’s new attractive plywood “Keg-ettes.” 
Here’s why: 

J Jobbers can stock chain in smaller space . . . then 
reship to dealers without repacking. 


2 £Easy-to-read stenciled labels help you handle stock 
faster .. . eliminate mistakes. 


3 “Keg-ettes” are ideal for retail store display. They 
put popular sizes of heavier chain out where cus- 
tomers can see—and buy! 


4 Uniformly high quality of Cleveland Chain guaran- 
tees customer safety and satisfaction with every link. 
“*Keg-ettes” are available for immediate shipment. Order 

yours now from your Cleveland Chain jobber. A-2378 


The Cleveland Reel Salesman turns the 
sales spotlight on chain. It holds 4 reels 
(or their equivalent in ¥2 or Ys reels) 
of popular small sizes of welded and 


weldiess chains. 
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CLEVELAND PROOF COIL OR BBB COIL 


Individual "Keg-ettes” contain one of the following 
quantities of chain (self-colored or hot galvanized). 
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Lhe Cleveland Chain & Yl Co. 
Cleveland ay Ohio 


Associate Companies: David Round & Son, 
Cleveland $, Ohio ¢ The Bridgeport Chain & Mfg. 
Co., Bridgeport 1, Conn. © Seattle Chain & Mfg. 
Co., Seattle 8, Wash. ¢ Round California Chain Co., 
So. San Francisco and Los Angeles 54, California 
Woodhouse Chain Works, Trenton 7, N. J. 











SHOP EARLY! 
at the Delafield Hardware 


STOCKS ARE MORE COMPLETE NOW. SELECTION 
1S BETTER THAN IT WILL BE LATER, 

WE HAVE A FULL LINE OF SMALL ELECTRICAL 
APPLIANCES, BIG GENERAL ELECTRIC AP- 
PLIANCES ARE ALSO AVAILABLE. 

SOMETHING IN REVERE WARE OR PYREX OR 
WEAREVER ALUMINUM COOKING UTENSILS 
WOULD BE A PRACTICAL GIFT — OR 3, 4 OR 6 
QUART PRESTO PRESSURE COOKERS. | 
BESIDES THAT WE HAVE SUCH THINGS AS SLEDS | 
FOR THE COMING WINTER — SKIS & ACCESSORIES 

— AND HUNDREDS OF GIFTS THAT WILL BE | 
REALLY APPRECIATED. 


S Gifts That Ge 
/¥eor Round Pleasure 
Delafield Hardware 














Simple, straightforward copy is all that 
was used to "put across” the gift sug- 
gestions of Delafield Hardware, of Dela- 
field, Wis. The “Shop Early" head is a 
good eye-stopper. The ad was two coi- 
umns in width and 5!/2 in. in height. 














news 
2 GOOD NEWS 7. - 6000 NEWS » 2 GOOD NEWS . 2 6000 
Ss. pe -GOOD NEWS- —_— NEWS 
G00D NEWS » «G00D NEWS « oOo . | 
GOOD NEWS « 2 G00D NEWS « « The headline on this 
— 7 


| 


ad at left catches 
2 1 thur. dec 23 th te 
monday dee 6 ti e eye first. 
OPEN —— 


o and SANTA CLAUS will be copy is laid out so 











As the Spirit of Christmas 
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that it carries atten- _— A 
dd ” os and bes 
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A Christmas of joy and content-. 
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q 4) > happiness—that is our wish 
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P) , 


* 98 uae O 


THIS WEEK'S | 








= 
Gikifor | 


eae £e™) Elkton Supply Co. 
VALUE a ithe fisherman €, ff 


ELKTON AND NORTHEAST 








Bowl "COVER | each be is ; 





roman 

$ BOOKS IN BOX -~—- 3 ne 
ine anstor {fe | | wino up TRAINS! —---ren reeet 
i , 


1 wots toe Oot . — $3.95 


, ansovacnt 


With this simple yet attractive type of 




















greeting ad, Elkton Supply Co., of Elk- 
Fr ton and Northeast, Md., wished its cus- 
tomers and friends the compliments of 
LYN DA LE = — the season. It measured 9 in. high and AMES 
HARDWARE wz $14.95 was three columns wide. 
PLEASANT 2410 = 
aoneneees Sales 
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TWINE + OAKUM - 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22,N.Y. + ROPE - 
Branch Factory: $T. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
© PHILADELPHIA 





Sales Offices: BOSTON * CHICAGO © HOUSTON NEW ORLEANS 
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Hardware Store Advertising for Christmas 
FYUPLWFUIUVFI2UFI?UFI VS a 













¥ : ; 
| Christmas Shoppers’ Guide 
Large Appliances 





‘ % SPECIAL” 







Refrigerator we ry she Sotele — 5 Sizes hal” a SERIES XMAS TREE 
to 
Frigidaire & Models $168.75 to $249.75 f° T SETS 
Water” Heaters - Washers - Driers - Ironers with Bulbs " 
Sinks - Freezers. 





MULTIPLE SETS 
EXTRA BULBS ~ NO LIMIT 
Series - 8 Multiple - 17¢ 


ASHERS — 3 Models —_ 124.95 to $179.95 
Maytag FREEZERS — Dutch Oven RANGES $269.95 
IRONRITE Ironers — 2 Models — $194.95 and $219. $s 
EUREKA Vacuum Sweepers, Garbage Dis; Uni 

CRICK! J PROCTOR, 






HE 
| VISIT OUR Toy sHop * 
BRING THE KIDDIES! 


Choose from our Vast Selection of Toys. , 


HARRISON Sinks Sioce. 
STROMBERC-CARLEON = and RCA RADIOS. 










Here are « few te show you our wilh. 






Me Spring Pop-Up Toasters 









EERE A EIELD. PROCTOR, SUNBEAM Wattle Irom Sets 
WARFLE E IRONS—G.-E, DOMINION, UNIVERSAL Food Mixers 
TELECHRON CLOCKS — FOOD-M “MIXERS XK Musical Tope 
PRESSURE COOKERS—Revere, Presto, Mirromatic -, Three Coin Cash Register Banks 
and General Mills, i, (Crees extomaticalty ar sitcom 







Skiis, Sleds, Toboggans, Skates, Hockey Sticks, Piczees, 
Goods, T: 


Pq Marx Electric Tra pee 
Tricycles, | Waggns. Gr Guns, Sporting i le Train. only $12.49 


+= aw 


Tornado Racors—Jet Propelled 






UTENSILS. j 


Easy Terms j Pet putt sound) 


CHRISTMAS TREE LIGHT SETS AND BULBS. j ae —_ LOPEN EvERy | 
RICHFIELD HARDWARE Inc. ; 4 Genesee _, euilaieen % 
Pine of the tors they 


HARDWARE 


OPEN FRIDAY AND SATURDAY EVEN INC. oe ot their a safety features, 
mie sais = Ample Parking - Pewaukee 


Wy Vv, Neg ot 







(18 mph for 125 feet; 



























In this ad Richfield Hardware, Inc., of 
Minneapolis, Minn., relied solely on mer- 
chandise listings to entice holiday cus- 
tomers into its store. Three columns wide 
by 8 in. high, the ad's use of bold, black 
type and decorative border made it 
stand out as a unit on the page. This four-column by 9!/2 in. ad for the 
Weber Hardware, Pewaukee, Wis., gave 

no brand names and mentioned prices 

asim on two lines only. Big, clear type and a 

‘ border of Christmas tree lighting equip- 
’ ment centered the attention of the 


saNT EST reader upon those lines. 
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XMAS GIFT SUGGESTIONS FROM 


NATIONAL CITY'S MOST INTERESTING STORE 
ae ’ DOLL ---aegaen FOR MOTHER y A S: 
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5 Ekco Copper sessed eae Ware 
Pan Sets of Refriger 
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670 Main St. ¥ ; Pinki oxes - Canister Sets 
inking Shears - Wiss & Griffon 
BUDGET LA ; si ; 0 din atin 
USE OUR = 2 FOR FATHER 
Tool Chest of Carpenter's tools Tool » 
navens r uffing Wheels & Compound 
, s - drawer 48 Compt. ori inder Heads 2 Arbors) c 
his, are excellent interest reels = lures = creels Car Polisher to f 111 
ds such as this, d Hardware, © Langley Deli ars = Bost anchors Car Pol seme 
Spot aas, d b The Jordan | r- Rifles & Shotguns & Air Pistols lectri 
sharpeners. As used by serves a dual pu Automotive Tools = Plomb & P&C i 
Willimantic, Conn.. Se on to introduce © 5 © POR THE HOND AND YAR 
. jona is @ Sprinklers 
pose—as —_— of Christmas oppecl hee ee Carts 
Z * e 5 i y Accessorie 
single line or ! lumns wide y 5 in. hig P i 
easured three co ronts x 
m hold water and 0 
Jack knives ¢ Sheath “ene ee ae rare Rifles © 1000 shot 
Electric Steam Dncines Footballs ore 
one Skates tricycles 
Prove gf ary ney RE haat Presstiqnes o ens, cot 
‘ i a Wrist Vat - lanterns: 
The M. C. Paterson store in National City, Cal, | rertiie bSicfine sets Senda e arene ond reels 
. . . . 4 1d , x. - nes 
used this simple list to show gift suggestions and | “Mitéren's Lunch sits Thermos Bottles 
mentioned a wide variety of items for all members M. C. PATERSON 
of the family as well as for "Home and Yard." It ii 
included some brand names but largely concerned | creezey 7-1)153 & 7-5262 18 th. & National Ave. Nationa? city ut 
itself with types of merchandise and was distributed OPEN EVERY WEEK DAY EVENING UuTIL 8 ; 
at the store and to various homes. ” General } 
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Meat the people 


om \ For Dad, who loves 
“ = " hot buttered toast, 


Give him what 





4 folka Dot Christmas 


as Bett, Crocker helps shoppers choose their gifts 


Have you heard the good word? In 
full page ads in 6 major magazines, 
Betty Crocker helps write your 
customers’ Christmas Lists. Yes, 
that’s the headline idea behind a 
new series of Christmas ads. And on 
Betty Crocker’s own “‘Magazine of 
the Air’, many another well-placed 
reminder will send shoppers out for 
General Mills Appliances. Count on 
customers to take the gift advice of 





America’s best known homemaking 
authority. She’ll be boosting your 
sales, so place your order early! 


Your customers 
will want to 
See appliances 
“SPONSORED a 










BIG SILVER- 
WARE OFFER 


MAKES GENERAL 
MILLS APPLIANCES 
DOUBLY ATTRACTIVE 





This year, for the first time 

General Mills appliance purchas- 
ers get big coupons for famous 
“Queen Bess’’ Pattern Silverware 
in Tudor Plate by Oneida Com- 
munity Silversmiths—the same 
exquisite silverware millions of 
women are already collecting with 
coupons from Wheaties, Kix, Gold 
Medal Flour, Bisquick and 10 
other General Mills food products. 








who have General Mills appliances on their minds... (taken from the full color ad to run on back cover of the 
Set. Eve. Post and in Better Homes and Gardens, Woman's Home Companion — black and white in Country 

















ul Farming and Household). Ask for colorful counter display cards (modeled on these ads). 


For Mom, who makes ff 
her family’s clothes, ‘ 





The iron with 





An aid for pressing 








as she SeWs. 
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Automatic Toaster - Trv- Heat low Steam ates tina 


General Mills Home Ap Dept., Mi polis 13, Minn. (for the Tru-Heat Iron) 
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THE MORNING AFTER 
the night 
Before Christmas .. . 


is the biggest day of the year! 
and tinsel, and the 


Your ers coffee tastes of spruce ni 






take 








o eedles 

is rent with youthful shrieks . . . 
7 ioe ween “He CAME! Good ole Santy.” 
last word on toy developments . . . cash registe: 

7 zipping across the ice, just im 
“Banta-approved” toys in biog ae Toyland. 

sure—see nD and more making 

Westlund’s their one-stop Toy Shopping Headquarters! ee 
Here are a few of the 


. 8."Claus ... really an expert in 
field . .. Knows all about tricycles and ins... Has the 


lor yourself why more 
AT A 
\ iricycles $7.35 up 
ment. 
8. Basketballs 
Senna $3.28 op 
with one of thess, 


C. Wind-Up Trains 
$4.95 up 
youngster wants & 

train. 


D. Table and Chair Sets 
.95 up 
Just the 
phe thing for drawing 


E. 
Deemed ends0 
well constructed 


WESTLUND 
HARDWARE 


1004 Tower Ave. 











The illustrations and copy at the top of this ad of the West- 

lund Hardware, Superior, Wis., are the interest centering 

devices. It combines institutional copy appeal with enough 

selling copy to induce people to visit the toy department. 
The original was four columns wide, 8 in. high. 
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* The Time Is NOW 


Need Something “Special” 
For Dad? 


A SET OF TOOLS 
A NEW FLY ROD 
A CASTING ROD, OF SPINNING ROD 


HAND TRAP AND nmEps” 


M 

R 

h 
coming In And 

or mare Semeiing 5 Soca ain Come Bae : 

to Baable You to Find Just What You Want : 


, 
Something “different” for Mom? 
A CORN Porres 
TOASTEB 
A NEW WAFFLE IRON 
MAYTAG WASHER 
A BEAUTIFUL new eTove 


For The Youngsters 


- SLEDS of ail sises 
TOYS, SKATES, BIKES, 5C 





spree — 
WE HAVE JUST THE PRESENT FOR 80) 
MUSICALLY INCLINED 


| A Used Stark ‘Piano 
, Accordion 


priced For 8 Quick Sale. This Will Mal 
j a Wonderful Christmas Present. 























"Yes, The Time is NOW 
PROCHASKA 
Quality Lennie _& 
= PRAIR 





Prochaska's, Prairie du Chien, 
Wis., used this two-column by 
|| 10-in. ad to sell the idea of 

prompt action in the purchase of 
Yuletide gifts and listed items of 
interest to all members of the 
i family. A holiday border and 
y large, clear type were used to 
i | catch the eye. 
| 
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Primarily a bid for early Christmas shop- 
ping, this two-column-wide by 9 in. high 
ad of Parkway Hardware, Indianapolis, 
Ind., shown below, pointed out some of 
the main classifications of giftwares of- 
fered. Reminders of this type often at- 
tract attention than complete lists. 


CEC EMOMCE CE CER CCM CECERCWECERCEKEErRE CECE! 
NOW OPEN... 
CHRISTMAS AT PARKWAY HARDWARE 
Y - 


¥ 
y 





a 
FSS 
VISIT OUR TOY DEPARTMENT 


GAMES — TOYS — BOOKS 


Bicycles — Tricycles — Scooters — Ete. 





Also Many Practical Gifts 


- Parkway Hardware 


ELECTRIC SUPPLIES — PAINT 
GLASS — TOOLS — 4 





Emerson at Michigan —_ BL. 0079 ; 








Hardware Store 


Advertising 


for 
Christmas 


K HR 





FOSTER 
18-IN. JIG SAW | 
342% 










FOSTER 
12-IN. BAND SAW 






ee OT 









FOSTER H 
8-IN. TABLE SAW } 





FOSTER 
GAP BED LATHE -.. 
Complete with face plate and spur center. Bed made of 


heavy cast semi-stee! precision ground. Fou speed pulley 
Minch distance between centers. Oilite bronze bearings 


MOTO-SAW ,/°7.., SCROLL SAW 













nev 
or tment. Light in weight 
Gets into hard-to-reach pieces. Operates on 
AC. curren’ *. Sandpaper or polishing pads ax 
can be changed in « few seconds. 


The Perter LM tcslmaal Gif ; 


for Your MR. FIX-IT / 








Featuring strictly utility gifts for the man 
of the house, this eye-catcher, three col- 
umns wide by 20 in. high ad sold plenty 
of merchandise for Barrett's, Indianapolis, 
Ind. Large and clear illustrations, prices 
and other data helped tell the story. 
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reap the benefit of powerful 
national advertising of plastics toys gf 



















GIN-RUMMY PLAY-KiT—Canasta: Complete 
card set. Molded by Tech-Art Plastics Com- 
pany, 35-42 42nd Street, Long Island City 1, 
New York. Distributed by Classic Products 
Company, 154-156 West 27th Street, New 
York 1, N. Y. 








PHOTO-ETTE CAMERA: Takes clear snap- 
shots. Uses No. 828 film. Melted and dis- 
tributed by Victory M 
1722-1724 Arcade Place, Chines 12, WM. 








MECHANICAL COUNTRY POLICEMAN: 
Wind-up toy that moves realistically. Molded 
and distributed by Irwin Corp., 200 Fifth 
Avenue, New York 10, N. Y. 





It's harvest time for smart buyers who reap 
increased profits through high volume sales 
of plastic toys “made of STYRON. 

Customers are looking and asking for these 
color-bright STYRON toys . . . Redied by 
impressive four-color advertisements — in 
The Saturday Evening Post, Ladies’ Home 


WORCESTER WARE DE LUXE CUPBOARD TEA 
SET: Hand decorated tea set in original cup- 
board type box. Molded by Dapol Plastics, 
Inc., 90 Grove Street, —— a Mass. 
Distrib fe oy pany, 








by 
Worcester, Mass. 


' Journal, Better Homes & Gardens, Good 


Housekeeping and Parents’ Magazine. 

Start now to build your Christmas pro- 
motions around these durable, safe, low cost 
toys bearing the “made of sryron”™ label. It’s 
your “buy-word” for better plastic products 
that you can buy and sell with confidence. 


Plastics Division TP-21—THE DOW CHEMICAL COMPANY e¢ MIDLAND, MICHIGAN 


New York - Boston - Philadelphia - Washington - Cleveland - Detroit - Chicage - St. Louis - Houston - San Francisce - Les Angeles - 
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Seattle - 





TOY CLARINET: Produces pleasing tones. 
Instruction booklet gives directions for 
varied tunes. Molded and distributed by 
Harmonic Reed Corp., 350 N. 16th Street, 
Philadelphia 2, Penna. 





HOT DOG WAGON: Realistic miniature of 
typical hot dog stand. Molded and dis- 
tributed by ideal Novelty & Toy + ee 
200 Fifth Avenue, New York 10, N 


if you have not received your copy of the 
Fall Toy Check List and promotion manval, 
send for it today. It’s your buying guide of 
the latest toys made of America’s No. 1 
Plastic . . . STYRON 
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Dow Chemical of Canada, Limited, Toronto, Canada 








MAKE 


MORE SALES... 
MORE PROFIT 


NOW you can get it through your 


MIRRO JOBBER 


See the complete line 
catalogued in the 1949 


HARDWARE AGE DIRECTORY 
pages 123 through 130 


Pre-sold by 
National Advertising 








Here are the utility dishes women call 
for all year round. Both the 10 and 16 
ounce sizes come in assorted solid 
colors, and in richly tinted mottles. 
Order these popular Mack Serving 
Bowls today — they’re in big demand. 
6 dozen to a shipping carton. 


CALL OR WRITE FOR PRICES 
AND THE COMPLETE CATALOGUE 
OF MACK PLASTICWARE 











| Serr . 
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Hardware Store Advertising 
For Christmas 
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: ng «THERESA 
VONNEGUT STORE 
. WEAR YOU 











SHOP 
. bh , 4 
for GIFTS *7% ey. / 
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si * COME IN AND a FoR THE MER 
e I aeie TOOLS 
& A Most Welcome 
CHRISTMAS \ 
~ GIFT 
aed ae 
DELTA 
BRING THE CHILDREN HOMECRAFT 











Jointed — Stand Alone — Crying 
Sleepy Eyed — And Soft Styles 


MANY PRACTICAL GIFTS “ 


FOR RELATIVES — FRIENDS — SWEETHEARTS 





Hetdquarters for 


ELECTRIC Ri 


The Gift Supreme 
For Traveling Men | 
nd Those At Home 


WITH YOU TO #4 » TOOLS 


TOYLAND 
OH! You Beautiful |. nx 





Junior and little sister have been looking 


| BICYCLES sf a Labor-Saving Gite for 
| "4 iv ife 

| A165 up | Metarried Daughter! 
‘Will make an _ 4 | Prices Start at $99.95 


Christmas prese! 


USE OUR LAYAWAY NOW __ 





teas Thrills Through whe Voore 
iene 
The eight stores of 
Vonnegut's, of In- 
dianapolis, Ind., used 
this four - column 


~ CIRCULAR SAW 


nit whole . 
Lora ee Kind tht the tok ones - wide, full page deep 
back to as being one of the “bestest” ye \ SCROLL SA : ad for last Christ- 
tA FOR < 
Beautifully Costumed Dells | 9 F cece tame even® mas. It contained 


many holiday decor- 
ations and numerous 
gift suggestions in 
addition to a lot of 
price information. In 


3 an 


ALUMINUM CLOCKS 





1, SG. = WARE ALARM AND fled. i 2 
ue, Kad | 2 : complete Yuletide 
PYREX' a shopping list. 
RY For Christmas Gifts| ROASTERS | ~ | 
. Every Day of the Year| PANS — ETC. \Sturdy - Reliable 


QUEEN WASHER 








Here's an institutional ad 
run last November by The 
Jordan Hardware, of Wil- 


limantic, Conn. 


Copy is 


bold and terse and it sells 
only two things—the store's 
"Toyland" and a familiar 
budget plan. It measured 
four columns wide and was 
8 in. high. 








Announcing 


2 
mila WILLIMANTIC’S 


YY. 





AT THE 


_ JORDAN HARDWARE 


670 


700 





USE OUR BUDGET 
LAY-AWAY PLAN 


A Wonderland of Christmas Toys for 
Girls and Boys of All Ages. Just the 
Place to Do All Your Christmas 
Shopping 





© WE DELIVER « 








Have Us Lay-It-Away and Then Deliver Before Christmas 
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MODEL 222 
CIRCULATOR OIL HEATER 


Underwriter’s Laboratories Inc., Inspected 


Jon... 


HEAT 





Name Reg yw IW in U.S. and Can. Pat. Off 


APS, you can broaden your saies and profits on 
WARM MORNING Heaters . . . supply every 
customer’s heating requirement! Whether the fuel 
preference is coal, gas or oil there now is a WARM 
MORNING Heater that will do an outstanding 
heating job. To the famous WARM MORNING Coal 


Heaters, new GAS and OIL Circulator Models of 


advanced design have been added. 

These new additions to the WARM MORNING 
line... the Model 222 Oil Circulator Heater and the 
Model 322 Gas Circulator Heater... are ’way ahead 
in design and efficiency. Exclusive interior construc- 
tion for exceptional heating performance. Large heat- 
ing capacity—with that “extra reserve” for coldest 
weather. Beautiful two-tone, walnut-brown cabinets 
—with porcelain enamel lifetime finish. Built for long, 
economical service. Nothing like them on the market! 


GAS 








LINE 


MODEL 322 
CIRCULATOR GAS HEATER 
A. G. A. APPROVED 


Here’s the Famous Line of WARM MORNING Coal Heaters 


Seven Models—40-lbs. to 200-Ibs. Coal comay 











Now Ready! ... 
New Triple Duty 


WARM MORNING 
COAL FURNACE 


* (A Packaged Unit) 











MODEL 
4 422 MODEL & MODEL s 
100 Ibs. 522 520-B 
Coal Cap. me Ibs. Pt ss 
Coal Cap oal Cap. 
os me 
1 
Same style Same —_ 
MODEL ---60 Ibs. —200 Ibs. 
818 > Coal Cap Coal Cap. 
100 lbs. 
Coal Cap = 
Same Style 
—40 Ibs. 
Coal Cap. 











No other heaters in the world like them! Exclusive, patented interior construction 
provides an abundance of heat at low-cost. Remember! .. . 
is the leading seller, famous the Nation over... 
by well-planned, sales-producing merchandising helps. Be well stocked . 
and sell the full line of WARM MORNING Heaters for more profits! 


Write, Wire or Phone Today! 
LOCKE STOVE CO., 114 West Lith St., 


WARM MORNING 
nationally advertised and backed 
.. display 


KANSAS CITY 6, MO 
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Hardware Store Advertising for Christmas 





¢ 10 Heres 
2» “ ErwsTHAR 









DWARE Co.:::"". 7 






Mave Store 








With this 12 by 9-in. portion of its advertising Ernst Hardware Co., 
Seattle, Wash., made a particular bid for the sale of sporting 
goods. Other ads by the firm and news helped fill the page. 
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EASY PAYMENTS IF DESIRED 


ToYs 


and TWO CHAIRS 





UNIVERSAL 
COFFEE MAKER 
9¢ Wy: zs, 7% 


9c 
6. E. COFFEE 
5178 | MAKER 












8 Or. 95.98 valve 83.09 
oe Vaive 


FOOTBALL 











ARCHERY SETS 
ae engage 








Wear Ever Aleminwm Rooster, © lhe 56.45 
Wear Ever Aleminem Roaster, 17 ie. 6.45 
Wear Ever Alominem Roaster, (6 ibs. 145 


Tools for Christmas 
Circular 


$i VALUE 536° 
i 40-110-10" Serelt Sou 431.89 
: $49.95 


A 
ta 
De. 



























" 
FT ORNL * 
37.1104" BELT. ‘a HP. to tM P., ie Stock 
HOMECRAPY JOUNTER $32.95 Bahl 
al 
MAIL ORDERS our 
ee te Pape 
Bee 810-12-14 Walnut Vi 9810 
_ 88 Tree 109 ©. Leningron, Indep. Mo 
~~ o oat 
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This compact ad of the Robisch 
Hardware Co., Jefferson, Wis., 
three columns wide and 14!/2 in. 
high, shown at the right, furnished 
an interesting touch in the un- 
usual signature cut used for the 
company name. ~ 


FOR AN 


ON THE 


Es z 
t ; 


4.50 to 7.5 





INSIDE TRACK 


450 5.25 5.95 | 


SKIS AND SKI-POLES | 


XMAS 
m TREE 
tN mores tones TT = OCNEY SEATES 


10¢ to 25¢ each 





3 sizes to 
hoose from 


13.75 15.00 
24.00 


WHAT EVERY CHILD WANTS 


A TRICYCLE 4 








SOOSON HHI SHAH HSS H SHAS HHO SHIH SSS S HAH S NS oN SHAH Vo ggg gggggggggargeornonggs 


<*> si 












LUND SKIS | 


FOR MEN AND LADIES 
iB 


Pi 10.50 


== 


2 
2 


TOASTMASTER AUTOMATIC. 


POPUP TOASTER 


21.50 
PERCOLAORS 
2 nae caer ten tee 
455 












Open 
Evenings 
Until 
Christmas 





Only 8 
Shopping 
Days "Til 
Christmas 











1% 

po! Imagine it! 

You pay $ weekly 
; s little as 


ooer 


She Wants 


Silver 


gone 
yet Hl 54q 
i iT. g, 


\ Wan aahen= 








FOR 
COMPLETE 
Gnest 


This attractive antitarnish 
chest, fitted with @ complete 
Service for 8 of fine silverplate 
+ + from the nation’s leading 
Manufacturers, may be yours 
for only $1.00 Per week! Select 
your pattern from our usual ex. 42 "ie 
tensive variety of distinctive 


Plecg 











Carlisle's, Springfi 

S, gfield, Mass., oft 

same edition of a newspaper ous 
department. This was four colu 


Bunting's, Kansas City, Mo., used an attractive identification 
head designed for the season on each of its Christmas ads 
last year. It served to give them an individual touch. 
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FOR EXTRA 
CHRISTMAS PROFITS 
FEATURE 


x-acto 


Dealers who’ve sold X-acto will tell 
you this famous line of handicraft 
knives and tools is a high-profit, 
full-profit line too .. . protected by 
the X-acto Fair Trade Policy! Your 
customers all know X-acto...want 
X-acto ... buy X-acto over other 
hobbycrafters’ lines. They’ve seen 
X-acto advertised in all the big 
magazines and they’Il take no other! 
Remember, there’s an X-acto knife 
or tool set for every hobbycrafter’s 
need ...so stock the full X-acto line 
from the 50-cent beginner’s knife to 
the super-deluxe ‘“Toolmaster’”’ 
Chest—X-acto No. 89, retailing for 
$50. Write now for complete details! 


NO. 86 X-ACTO HOBBY CHEST 


Contains 3 X-acto knives, 6 blades, 6 
gouges, 4 routers, 2 punches, 3 3-inch 
blades, balsa stripper, plane, sander, 
steel rule—all in handsome $10 


wooden chest . . . to retail for 
*Reg. U. S. Pat. Off. 


Alfred Field & Co. 

(Manufacturer’s Agents in the Hardware 

Field) 

93 Chambers Street, New York 7, N.Y. 
Please send me complete information on 

X-acto Knives and Tools. 


Oe 





2000806... 





CITY & ZONE STATE. 


My jobber is___ 








X-acto Crescent Products Co., Inc., 
440 Fourth Ave., New York 16, N.Y. 


In Canada: 


Handicraft Tools, Ltd., Hermant Bldg., Toronto 
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Yuletide Atmosphere Steps Up Sales of Appliances 


(Continued from page 123) 





The only pillar in the display room is equipped with four circular 
shelf units and makes an effective display spot for smaller gift 
items. Decorative shelf edging gives it a real holiday appearance. 


though many customers will mail 
or telephone their orders as the re- 
sult of this circularization, a con- 
siderable number do visit the store 
for holiday purchases. 

As the firm’s name indicates it 
does considerable trade with both 
city and farm residents, customers 
in both categories being good 
sources for sales of major units. 
About half of the store’s major ap- 
pliance sales are for cash, the bal- 


ance being handled through ar- 
rangements with a banking institu- 
tion. 

Christmas decorations through- 
out the big store included large 
Yuletide ribbons, making “pack- 
ages” of refrigerators and farm 
freezers, decorative borders along 
the tops of island and table units 
in the toy section and bordering 
specially erected holiday display 
units. 





Lay-Aways Attract All Types of Trade 


(Continued from page 111) 


owners pride themselves on having 
a variety of playthings exceeding 
that of some of the department 


stores. Early in the Christmas sea- 
son the firm tells people about its 
lay-away plan, with the result that 





Christmas decorations are used sparingly here but the neat displays 
against pastel shade backgrounds give an added holiday atmosphere. 
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numerous transactions are made 
on this basis. Down payment on a 
lay-away purchase is 25 per cent, 
with the balance to be paid by a 
full week before Christmas. Al- 
though very few lay-away sales are 
lost as a result of a customer’s 
“change of mind,” such situations 
are handled by granting a credit 
memo—no cash refunds being 
available on lay-away transactions. 


Attracts Youngsters 


The open back display ledge, 
featuring toys, dolls, games and 
other merchandise appealing to 
youngsters, shown in these pages, 
makes a strong bid for the atten- 
tion of people for miles around. 
Those pausing to look at the juve- 
nile gifts, also have their attention 
drawn to neatly arranged and col- 
orful displays of dinnerware, crys- 
talware, figurines and other mer- 
chandise having holiday gift 
appeal. 

In commenting on giftware dis- 
plays, the store’s proprietor says, 
“One of the first things window 
shoppers see, when looking into 
our store, is our display of gift- 
wares, and these lines are respon- 
sible for a large portion of our 
volume the year ’round. We use 
different pastel shades for differ- 
ent types of giftware displays, a 
help in making these displays at- 
tractive at Christmas as well as 
during the balance of the year. 
Neutral colored gift items are dis- 
played against a yellow back- 
ground, a rose-colored wall back- 
ground being used for crystal and 
blue ware. Color adds to the ap- 
pearance of this section. Use of 
different pastel shades for the va- 
rious sections of our giftware dis- 
play also helps to interest many 
gift customers in buying paint to 
copy these shades in their own 
homes.” 


Not Radically Changed 


Excepting for its toy showings, 
plus some Christmas decorations, 
the store’s gift showings are not 
radically changed for the holiday 
season. As to the variety of pot- 
tery and glassware items, as an ex- 
ample, the display shown in these 
pages includes numerous items 
priced as high as $10 each—a siz- 
able sale for a single item. 
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and nobody made any money 





Small rush shipments are fine in the jewelry business, 
but we’re talking about screws, nuts and bolts. In this 
business the small direct shipment can be a money 


loser for all parties. 


The USER loses because he needed the screws “‘yes- 
terday” and didn’t have them. 


The SCREW MANUFACTURER loses because he’s 


not rigged up to do a mail order business. 


The DISTRIBUTOR loses because he didn’t have the 
screws in stock and could not fill his customer’s order 
without a lot of special paper work. 

Gentlemen, let’s z/] make money in screws, nuts and 
bolts by upping our inventories. Standard fasteners 
can be put to work much faster when they’re on hand — 


than when they’re on order. 
ST-97 


CORBIN. 
eg ; CREW 
DIVISION 7 


THE AMERICAN HARDWARE CORPORATION ¢ NEW BRITAIN, CONN. 
Warehouses: New Britain * New York * Chicago 
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(Courtesy Clinton Chamber of Commerce) 


Evergreens, lights, bells and stars decorated the downtown business section of Clinton, lowa. 


Community Christmas Ideas 


cis and towns 


which are gaily bedecked with 
holiday trims and colorful light- 
ing usually attract additional 
Christmas shoppers. The same is 
true of those communities which 
have Santa Claus parties and 
tours, appealing to both young and 
old. 

But the staging of townwide 
decoration projects and Santa 


Community programs of decorations and events 
for the Christmas period are both profitable 
and attractive. Here are some that got results 


Claus programs is usually the 
work not of one, but of numerous 
merchants, all contributing cash, 
time and thought to such affairs. 
Following are a number of ideas 
which have been put on in the 
last few years in various communi- 


ties, with many hardware dealers 
pitching in and doing their share: 


Program at Clinton, lowa . 


The Christmas spirit really flour- 
ished at Clinton, Iowa, last year. 
Downtown streets were decorated 
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ss a ty (Courtesy Clinton Chamber of Commerce) 


This electrically-lighted Yuletide display drew crowds to Iten Park, Clinton, lowa. 
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A seo KRAEUTER'S 
See "EXHIBIT 
Booth 202 


ATIONAL 
HARDWARE SHOW 


Theres Profi 


Ls 








Display No. 110 Size 16” x 32” 
Dealers’ Cost $28.06... 
Retail Value $42.10 





Display No. 115 Size 16” x 32” 
Declers’ Cost $18.26... 
Retail Vaive $27.40 


Display No. 110_.._ESEs $28.06 | | 
Display No. 112... $20.19 Otepley Me. 130... 
KRAEUTER Display Circular___-_—- FREE 2 


“Ask Any Mechanic’ 
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Here they are . . . four of Kraeuter’s popular 
display panels of fast-selling tools! Get the FREE 
CIRCULAR showing all Kraeuter panels. If you 
need a special display, let us know your require- 
ments for the display you have in mind. 


@ INDUSTRIAL PLIERS... 


Wherever high quality tools are a necessity . . . on the 
production lines, in repair shops and garages, for gen- 
eral industrial maintenance .. . the KRAEUTER pliers 
shown here are specified. 


"K” LINE PLIERS... » 





The tools shown on this panel are a minimum selection Display No. 112 Size 16” x 32” 


of KRAEUTER’S popular priced line . . . dependable 
quality for occasional use in homes, farms or work 
shops. Ideal for neighborhood dealers. 


@i STEEL GooDs... 


Here is a fine selection of fast-selling tools .. . trip 
hammer forged chisels and punches. This handsome 
display will make it easier for your customers to select 
the specific tools they need. 


STANDARD PATTERN SNIPS ® 


Shown here are 3 Industrial Snips and 3 “K” Line Snips 
... a few sizes in a new KRAEUTER line made possible 
through the development of new grinding machinery 
and heat-treating equipment . . . KRAEUTER snips 
will give many more hours of cutting time than snips 
manufactured by earlier methods. 


Display No. 150 Size 16” x 32” 


Dealers’ Cost $20.19... 
Retail Value $30.30 





Dealers’ Cost $11.27... 
Retail Value $16.90 





Gentlemen: Please ship me merchandise checked below. 


Name 


KRAEUTER & CO., INC, 585 18th AVENUE, NEWARK 3, N. J., U.S.A 


$18.26 O 
$11.27 O 





Ada: 








City and State. 











Nome of wholesaler through whom you want order shipped and billed 








City and State. 























with evergreen strings which form- 
ed an impressive green arch be- 
tween stores on both sides of the 
street. Colored lights in the ever- 
green strings gave an excellent 
lighting effect. The strings were 
even wrapped around the lamp- 
posts along the streets. 

The second point of Clinton’s 
Yuletide program was a Santa 
Claus parade and party for chil- 
dren. Following the parade Santa 
gave candy to children and an- 
swered many of their questions. 
There was a big turnout for this 
affair. 

The nationally famous Iten 
Memorial Park in Clinton was the 
scene of some beautiful lighted dis- 
plays which are not seen in the 
average city. Thousands of visi- 
tors came from near and far to 
view this beautiful holiday dis- 
play which extended over several 
acres. 


Santa's Mailbox 


Despite a big street rebuilding 
program going on during the pre- 
Christmas season of 1948, in Rock- 
ford, Ill., merchants helped to lure 
Yuletide shoppers to their stores 
with a Santa Claus radio program. 
Youngsters were invited to send 
letters to Santa. For the con- 
venience of kiddies and_ their 
parents a large Santa mail box 
was placed right out in the street 
where the rebuilding project was 
taking place. A beautiful Christ- 
mas tree and a large cutout of 
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gd 8 


Santa Claus was on 
hand to greet young- 
sters after the city 
parade. This feature 
was extremely pop- 
ular with small fry in 
Clinton. 


Go 


Santa Claus were placed with the 
mail box to lend the proper atmos- 
phere. Lighted evenings and most 
of each afternoon the display 
brought thousands of adults and 
youngsters to State St. This was 
a good example of the ingenuity 
of merchants who will not be 
stumped by sales obstacles at 
Christmas. 


Santa in the Park 


Busy downtown streets are no 
place for Santa to hold confer- 
ences with anxious little young- 
sters about Christmas requests for 
gifts. Therefore, Waukesha, Wis., 
merchants arranged for Santa to 
spend two hours in Triangle Park, 
after the local parade, and two 
hours every week day thereafter 
until Christmas to talk to children 


oO 8 


A Christmas mail box 
attracted a great 
number of children 
as well as parents in 


Rockford, Ill. 


gw 


and visit with them. A colorful 
heated hut was provided for Santa, 
so that the cold weather didn’t 
bother either him or the children. 


Downtown Theater Party 


A downtown theater party for 
youngsters at Sioux City, Iowa, 
put on by merchants last year, at- 
tracted more than 1000 youngsters. 
Santa was there to give each child 
a free gift. The program of events 
was also broadcast by radio so that 
bedridden youngsters in hospitals 
and homes could tune in and en- 
joy some of the fun. 


Five-Week Program 


Last year merchants of Ypsi- 
lanti, Mich., staged their Christ- 
mas program over a five-week pe- 
riod, beginning Nov. 19th with 
a Merchandise Unveiling Program. 
Christmas window displays were 
unveiled at one time for the pub- 
lic. This brought many people 
downtown. A Santa Claus parade, 
Christmas music, plus fine street 
lighting, helped to make the Ypsi- 
lanti program very complete. 


Five Theaters for Parties 


Christmas parties are handled 
in a big way by the merchants of 
New Kensington, Pa. Five down- 
town theaters are taken over simul- 
taneously for Santa Claus parties. 
In this way more than 8000 kiddies 
can be given attention. They are 
entertained and given treats. These 
parties are some that children re- 
member for a long time. Mer- 
chants raise a fund of about $4,- 
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BOOTH NOS. 26-27 
NATIONAL HARDWARE SHOW 
New York City—October 12-15 


TOOLS WITH TRADITION SINCE 1869 at 
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500 to handle the cost of the par- 
ties. In addition, the merchants 
have fine street lighting. Last 
year they erected eight special 
billboards on incoming highways 
to tell the public New Kensington 
merchants’ Christmas story. 


The Christmas City 


Bethlehem, Pa., “The Christmas 
City of the United States” always 
puts on an elaborate Christmas 
program. One is a street lighting 
display that stretches for eight 
miles and to Bethlehem’s famous 
Hill to Hill Bridge at a reputed 
cost of $50,000. This display 
which practically “roofs” the city’s 
streets, contains millions of elec- 
tric bulbs with the star design pre- 
dominating. The big bridge, cov- 
ering a large area, is decorated 
with red and green lights, with a 
48 ft. high Christmas tree in the 
center. A 100 ft. electric star is 
also placed on top of South Moun- 
tain. Bethlehem nestles at the 





_ CHILDREN’S 
CHRISTMAS 
PARTY 


Sat., Dec, 18 
2:30 P.M. 


2,000 Sacks of 
CANDY for 
the Children! 


FAVORS for All! 





Christmas Music! 





bottom. The star can be seen 20 
iniles away. Christmas scenes are 
also depicted in local pageants. 


Lots of Candy 


For more than 10 years a Santa 
Claus hired by the Rock Island, 
Ill., Retail Bureau has been pass- 
ing out candy to children at Christ- 
mas time. This Santa visits every 
public and parochial grade school, 
and some rural schools, and gives 
each pupil a candy bar. Last year 
more than 6000 candy bars were 
given to children. He’s a Santa 
they'll surely remember. 


Parking Lot Santa 


It is not always feasible for a 
neighborhood merchants associa- 
tion to hold a Christmas parade, 
especially in view of crowded traf- 
fic conditions. This was the view 
of the officials of the 7th Street 
Business Association, Rockford, 
Ill., last year. They rented a huge 
parking lot in the area for one day 
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Santa Will Be There! 


Sponsored By 








i 7th Strect Business & Professional Men’s Association 


This ad in Rockford, Ill., papers last Yuletide told its own story. 
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These decorative lampposts added a 
holiday touch in Janesville, Wis. 


and put on their Santa Claus party 
there. Santa was on hand to talk 
to the kiddies and he handed out 
2000 sacks of candy to the young- 
sters. There were also favors for 
parents. Christmas music en- 
livened the party, as well. 


Lamppost Decorations 


During the last holiday season, 
the lampposts of the main business 
streets of Janesville, Wis., were 
decorated with some colorful can- 
dles of red and white with green 
holly and red berries. Evergreen 
wreaths and lighting were also 
used, but the uniformity of the 
many lamppost decorations was a 
very noticeable and pleasing sight 
to many shoppers. 


It Pulls Visitors 


More than 300,000 people visit- 
ed colorful Santa Claus, Ind., last 
Yuletide season, according to lo- 
cal officials, and more than 7,000,- 
000 pieces of mail were postmark- 
ed. from this tiny hamlet. Wil- 
liam Koch, who runs this enter- 
prise now has reindeer roaming 
the town to interest sightseers. 


Balloon Parade 


It is very doubtful if Santa Claus 
makes balloons at the North Pole 
toyshops, but merchants of Elmira. 
N. Y.. found that the inclusions of 
numerous balloons, small and 
large in its Christmas parade gave 
more gaiety to the occasion and 

Continued on page 155) 
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(aay EASIER TO SELL 





Mow EASIER TO HANDLE 









HARDWARE TOOLS BY 


WOODINGS 
VERONA 





Convenient cartons now help you to handle the line that has always 
been easier to sell. Your hardware wholesaler now stocks Woodings- 
Verona heavy hardware tools in sturdy compact cartons — each clearly 
marked and each proudly labeled with the Woodings-Verona name to 
further help you sell . . . for the name has stood for quality since 1873. 
Our No. 7 Verona picks (clay or railroad, point and chisel’ ends), as 
pictured, are now packed in 4% dozen lots—sizes 5, 6, 7, 8, or 9 lbs. Our 
No. 106 Verona mattocks (cutter) as pictured, are now packed in % 
dozen or dozen lots—sizes 3, 5 and 6 lbs. 


All Tools made in either VERONALLOY or Carbon Steel 

















Since 1873 









Jobbers throughout the United States 


WOODINGS-VERONA works 


VERONA, PENNSYLVANIA (Pittsburgh District) 
CHICAGO, ILLINOIS 










Send for Illustrated Hardware Tools Catalog 

on These Newly-Packaged Items: 
e ADZES e CHISELS @ WRENCHES | 
® HAMMERS (all types) @ PICKS (all types) 3 
® MATTOCKS, Cutter and Pick _  @ SLEDGES @ 
Other items not listed packaged to your requirements 
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EXAMPLE—The True Temper Tommy Axe. Combines the store’ 
utility of a heavy hatchet and light axe with powerful head to yo 
for driving nails and spikes, plus forged claws for ripping the m 
and pulling. Dynamic balance, exclusive design. Sante 
Eagerly accepted by farmers, craftsmen, homeowners, home 
outdoorsmen, as the tool of 1001 uses. Nationally : gives 
advertised, directing people to see and buy in other 
their home town hardware store. petus 
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It's a 36-Hour Week for Santa 


(Continued from page 119) 





Kitchen cabinets and sink as well as table appliances were featured 
in a window for a three-week period during the holidays last year. 


billboards in 10 different locations, 
newspaper ads (newspaper adver- 
tising totals 8000 inches a year) 
and enough Christmas decorations 
in the store to give holiday at- 
mosphere. 


On Main Floor 


With the exception of wheel 
goods, which are displayed on the 
store’s mezzanine, items of interest 
to youngsters are concentrated on 
the main floor, in the rear of which 
Santa Claus in his North Pole 
home greets the youngsters and 
gives them inexpensive toys and 
other souvenirs. As an added im- 
petus to proper selection of the 
proper toys, they are grouped as to 
types. “Old St. Nick” not only 
chats with the youngsters to learn 
what they want on Christmas, but 
also has a mail box in which 
youngsters may leave letters for 
him to peruse. 

In commenting on why the 
store’s merchandising of toys is so 
successful at Christmas time, B. G. 
McCullough says, “Toys were once 
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just a traffic builder for us, but 
now they represent real profit and 
volume. We go in only for higher 
priced toys since we aren’t in main 
traffic lanes and can’t get sufficient 
business in low priced items to 
make them pay. We have little 
competition in the higher quality 
lines and have studied what we can 


sell and concentrate on _ those 
goods.” 
The store’s sales volume, at 


Christmas time is, however, not 
limited to toys, for it also features 
kitchen appliances and equipment 
during that period. In fact the 
firm has taken pains to educate its 
sales staff in the proper selling 
technique required for the success- 
ful closing of orders for a wide 
variety of major kitchen units. 








CONGO Oh W 





| True TEMPER 


THE § STAR LINE 








Solid Shank and Dynami¢ Forged Socket 
«++ both forged in one piece from a bar of 
steel: “One ‘piece construction eliminates 
weak spots in shovel—doubles strength 


in 


relation to weight—greatly improves 


balance and hang. 





HAMMERS: Dynamic design (patented) 
steps up driving power and pulling 
leverage. 

HATCHETS: Patented, power centered 
Dynamic design. Value and quality 
unmatched. 

AXES: Perfect and Flint Edge. User pte 
ferred the world around. 

STEEL GOODS: Value leaders for more 
than 100 years. Fire-Hardened handles 
add extra utility, 

RODS AND BAITS: The Rod of Champions 
...+ The Lure of Experts. 

HEDGE AND PRUNING SHEARS: Designed 
and built by experts for vastly improved 
efficiency. 

GRASS CUTTING TOOLS: Complete line 
of quality tools produced by modern 
methods on modern equipment. 


TRUE TEMPER Corporation 


CLEVELAND 15 Onc 















Large cut-out figure straddling 
the entrance helped sell $2,000 
more: Christmas merchandise for 
Stoneham's Hardware last year 





Through this portal passed 
many happy youngsters. 


Ml 


HE Santa Claus 
brought me $2,000 worth of addi- 
tional sales last Christmas,” said 
Jack Zitrin, owner of Stoneham’s 
Hardware in the business center of 
South Orange, N. J., referring to 
the large cut-out which dominates 
the front of the store. 

“We did 20 per cent more busi- 
ness last Christmas than in any 
previous season and the only thing 
to which I could attribute it was 
the Santa Claus,” says Mr. Zitrin. 


Gave Children a Thrill 


“Many parents told us that their 
children begged them to bring 
them into the store just so that they 
could walk through Santa Claus’ 
legs. We suspect that many an 
older person did the same thing to 
satisfy a childish whim; but at any 
rate it was great for business.” 

The Santa Claus, which will 
again be erected about November 
25, caught the attention of many 
other merchants in different lines 
of trade, and a number of them 
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drove considerable distances to see 
it, and to learn how it was con- 
structed. Two out-of-town stores 
liked it so well that they ordered 
duplicates from the hardware 
store. 


Cost About $250 


Mr. Zitrin figures the cost of the 
plywood Santa at about $250, of 
which $150 was paid to the artist 
who spent about a week on it. 

The figure stands 25 ft. high 
and spans the large double doors 
of the store. Five sheets of 54-in. 
plywood, 4 by 8 ft., were required. 
The figure is made in two parts to 
facilitate storage and erection. The 
sheets are screwed to 1 by 4’s and 
are braced by 2 by 4’s. It is fast- 
ened to the building with lag 
screws. 

It requires about a day’s time to 
cut out the outline, on a band saw. 
Waterproof plywood was used. 
The cut-out was first given one 





MOUSEWA 


coat of shellac, one coat of primer 
was then painted and finally var- 
nished. The store will revarnish it 
each year. 

Mr. Zitrin claims that it more 
than paid for itself in the first year, 
and may be used over and over 
again, and will become more pop- 
ular with South Orange shoppers 
as time goes on. 

Two 12-ft. supports are attached 
to the front of the building, on 
each side of the Santa, for the 
lights which illuminate it at night. 
A floodlight illuminates the body 
and a spotlight brightens the face. 


Heavy Toy Business 


This South Orange store did an 
unusually heavy trade in toys last 
year, despite stiff competition from 
nearby stores that specialized in 
toys. This was due in large part 
to the large Santa that could be 
spotted a couple of blocks away by 
children. 
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make you 


MORE SALES 





You sell the line that’s priced to make 
customers buy when you sell Famous 
Ladders. Sound construction with 
thoroughly dry, seasoned woods .. . 
strong steel braces and hinges... 
smooth, clean finish. These features 
at the Famous low price make sales 

. . and satisfied cutomers. There is 
a Famous ladder for every need in the 
home, in industry, commercially and 
on the farm. 


BEST-SELLING FAMOUS LADDERS 





The SECURITY, a 
top-quality ladder 
at a selling price. 
All hardware fin- 
ished in Chinese 
Red. Other models 
in all price ranges. 


FRUIT STEP lad- 
der gives a steady 
stand even on 
rough ground. 


Pointed leg is 
hinged to go 
through branches 
or over limbs. 





COMBINATION 
TRESTLE and EX- 
TENSION ladder. 
A four purpose 
ladder can be used 
as a step ladder, 
trestle, extension 
or two single 
ladders. 








HOUSEHOLD 
STEP STOOL. At- 
tractive and low in 
price, this handy 
step stool is a sure 
seller. 






Be sure to write for this free 
catalog. It includes the com- 
plete line of Famous Ladders 
plus the Famous line of Iron- 
ing Tables. 


© GOSHEN CHURN & LADDER, INC. 
% Dept. t Goshen, Indiana 
$5 Leaders in Quality Woodenware over 48 years 





—_—* 
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Community Christmas 
Ideas 


(Continued from page 150) 


pleased many children and adults. 
Christmas music, carol singing, 
street lighting and candy for the 
children, rounded out an excellent 
Yuletide program. 


Many Decorations 
Lighted evergreen strings, 
wreaths, Santa Claus lamppost 
signs, plus a downtown Christmas 





This tree was only one of the 
Christmas decorations featured 
in Jefferson, Wis., last year. 


tree gave Jefferson, Wis., a fine 
holiday trim during the Christmas 
period in 1948. The Christmas 
tree was placed at the corner of a 
filling station lot where all could 
see, and was lighted at night. 


Santa Is Busy 

Santa Claus was a mighty busy 
person at Grass Valley, Calif. 
From Dec. 15 until Christmas Eve, 
carrying a huge sack of candy 
bags, he visited schools, hospitals, 
business sections, etc., every after- 
noon—wherever there were chil- 
distributed bags of 
In addition, he 


(Continued on page 164) 


dren—and 
candy to the:n. 














































Glance of the Eye 
UTILITY 
Fast selling items every- 
body wants—items that 
represent unmatched 
value! Super strong— “4 
super smooth! Precision 
cast for unexcelled im- 
pact and tensile strength. 
Handsomely finished in 
ebony, bright zinc, or 
cadmium, brass or 
chrome. Attractively 
shelf-packaged for fast 
identification. Write for 
catalog of complete line 
— ask your jobber to 
show you these money- 
moking items. 


HALL-WESSEL CO. 
PO 
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2116-26 W. NICHOLAS ST 
PHILADELPHIA 21, PA 
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“California 
Reversible” 
for heavy work 
| in the big woods 


They Cut Longer 


Between Sharpenings 


“Carpenters’ 
Expert” 
speeds 
construction jobs 


Since 1826, this trademark has 
represented the bést in axes 


COLLINS 


Axes and Hatchets 


The Collins Company, Collinsville, Conn. 


‘ 








Changes Suggested by N.W.H.A. Executive 
Committee in Packing Units to Enable 
Wholesalers to Reship Without Repacking 


ISTED below are a number of lines and items of merchandise dis. 
= tributed by hardware firms which were reviewed by members of the 
Executive Committee of the National Wholesale Hardware Association, 
suggesting that different packing than that now used by manufacturers. 
Although only a preliminary list, this includes numerous lines and items 
which wholesalers believe it would be advantageous for manufacturers 
to consider from a packing angle so that wholesalers could reship them 
to retail dealers without the need for repacking. 

In cases where one or two members of the executive committee sug- 
gested a packing which differs from the general suggestion, as indicated 
in the right hand column, the No. (1) or (2) appears in parenthesis 


before it. 
Item 
Aluminum Ware 


Ammunition 
Wash basins 


Standard flash light bat- 


teries 
Bolts 
Butts (popular sizes) 


Tin roof caps 
Tire chains 


Log chains 3/16” to 3%” 


Door checks 
Clevises 

Alarm clocks 
Hose couplings 
Stovepipe dampers 


Enamel dippers 
Enamel Ware 


Electric Switch plates 


Electric receptacles 
Electric shavers 
Electric switches 


Files (reduce quantity per 


shipping container) 
6”-8”-10”. 
12”. 
. 
Pipe fittings 
Flashlights 


Household oil and lighter 


fluid 


Beet, coal, coke and ensi- 


lage forks 
Screen door guards 


Storm window hangers 


Hammers 


Hammer handles 


Harness buckles 


Present Packing 


Large casks 


Bulk 
24 


Bulk 


200 


100 


12 to 200 in crtn. 


100 


Suggested Packing 

large items 1/3 doz. 

medium items % doz. 

small items 1 doz. 

(this is same as enameled ware) 


Y% doz. to 1 doz. 

192 per carton or 4 boxes of 48 

(1) 96 per carton or 2 boxes 
of 48 

500 to 1000 in popular sizes 

(1) less than 500 for larger bolts 

10 pr. per carton 

25 pr. per carton 

(1) 5 lb. cartons 

(1) individual bag 

(1) 3 pr. per carton 

100 Ib. kegs 

(1) 4 per carton 

1 per carton 

1 doz. or 2 doz. per carton 

6 or 12 per carton 

1 doz. per carton 

1 doz. per carton 

(2) 25 lbs. in carton 

2 doz. per carton 

Large items 1/3 doz. 

Medium items '% doz. 

Smali items 1 doz. 

(This is same as aluminum ware) 

50 per carton 

(1) 25 per carton 

25 to 30 

6 in carton 


25 to 30 


(1) 6 doz. per carton 
(1) 2 doz. per carton 
(1) 1 doz. per carton 
25 to 50 in popular sizes 
12 


1 doz. per carton 


¥% doz. in bundle 

(1) % doz. in bundle 

¥% doz. in carton 

(1) 1 doz. in carton 

1 doz. per carton 

(1) 6 doz. per carton 

Y% doz. 

(1) 1/3 doz. per box (4 boxes 
wired or taped) 

(1) 1/3 doz. best grade 

14 doz. competitive grade 

2 doz. 

(1) 1 doz. on high priced 

(1) 1 doz. to 3 doz. 
(Continued on page 158) 
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_ NOW! SAVAGE BRINGS YOU 





yy a 


1950 SAVAGE ; 


i / 
LISTS 
AT 
$109.50 
f.o.b. factory 
for this big de-luxe 
21"’ power mower 














ALSO IN 
DEMAND—THE 
SAVAGE 
POWER CHIEF 
with 1H. P. 


Briggs and Stratton Engine 
18” cutting width 
Lists at $89.50 
f.o.b. factory 





and the 
full line of 
SAVAGE 

HAND 
MOWERS 





Compare These YARD CHIEF Features 
With Any Other Power Mower! 


Briggs & Stratton 4-cycle, 112 h.p. Engine e Grass Guards to prevent clogging @ Larger 
Tires, Tractor Treads @ Enclosed Chain Drive * Sta-Temp’’ Blades, stay sharp longer « $ 
Positive Underknife Adjustments e Handy Oil Cups e Timken Reel Bearings @ Fingertip 
Clutch and Speed Controls e Extra Rugged Chassis @ 3-Piece Sectional Roller for easy 
steering @ Easy to Park in small space @ Free-Floating Handle to reduce ground shock. 


SAVAGE STANDS OUT BY COMPARISON 








When the 


“IRON HORSE” 
opened up the West... 








was a lusty 5-year old 


1864 was a magical year in American 
history. The Civil War had come to a 
close, and the United States stood on the 
threshold of a tremendous era of indus- 
trial and economic expansion. As an ex- 
ample, the first transcontinental railroad 
was linked up in 1869, and the epic de- 
velopment of the West began. 

Since 1864, P. Wall has been manu- 
facturing a line of soldering products 
which are unsurpassed for quality and 
serviceability. We are proud to have con- 
tributed to the astonishing growth which 
has made America a symbol of strength 
and progress throughout the world. 


Typical of P. Wall's complete line are the following products. 
’ 
i 


“DREADNAUGHT” 
Torch No. 41 


This gasoline blow torch 

features a drawn steel tank 

with all inlets brazed and 

bottom electrically seam 

welded to tank shell. Blow-proof pump, durable 
double coat brass gloss finish. Highly polished 
brass tank available. Attractively priced. 


“DREADNAUGHT” No. 2 
Alcohol Blow Torch 


The Decodacughe self- 
generating torch moves 
fast and brings quick prof- 
its. Triple chrome plated. 
Ideal for home workshops. Flame temperature 
1800°F ... just right for pre-heating work ...im- 
proving quality of soldering. Two sizes available. 








NOTE: Blow torches and soldering irons 
can be supplied in Christmas wrapping. 





Visit us at booth 25—Hardweare Show. If you 
can't make it, send for our NEW catalog. 


P. Wall Mfg. Co. 


202 ERIE STREET GROVE CITY, PA. 
Your Most Complete Line of Soldering Products 
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Item Present Packing 


Harness rings 
Harness snaps 
Hatchets 


Strap and tee hinges 


Hoes 1 doz. 
Electric irons 

Drawer knobs—all glass 

Electric lamps 


10 to 100 watts 120 
150 watts 60 
200 watts 60 
300 watts 24 
500 watts 12 


Thumb latches 

Clothes line 

Rimknob locks 
Common inside lock sets 
Lock sets 

Semi-finished nuts 

Paint (qts. and smaller) 


2% doz. 


Drip pans’ 
Railroad picks 
Pilasters and strips 


% to 1 gross 
% to 1 gross 


1 doz. bulk 


Suggested Packing 


% gross 

% gross 

1/3 doz. per box (4 boxes wired 
or taped) 

1 doz. per carton 

(1) 6 doz. per carton 3” to 4” 

2 doz. per carton 5” to 6” 

1 doz. 8-10-12” 

Y% doz. 

3 to 6 per carton 

1 doz. per package 


48 

30 

18 

12 

6 

1 doz. per carton 

1 doz. in carton 

1 doz. 

1 doz. per carton 

1 doz. per carton 

25 to 100 per package 
12 to carton 

6 on slow moving colors 


3 doz. in bundle 1 doz. 


(2) % doz. per carton 
100 ft. to bundle with screws. 
500 ft. per case 


Planes 
Block (1) 3 to 6 per carton 
Large (1) 2 to 4 per carton 
Metal and stove polishes 1 doz. per carton 
(1) 2 doz. 
(1) 2 doz. of 25¢ size: 3 doz. of 
10¢ 
Rakes 1 doz. in bundle #402. 
Hand Saws 1/3 doz. 
Cross cut saws 6 to 12 in carton 1 to 5 in carton 
Scooters 1/3 doz. 
(1) individually 
Scythes 1 doz. in carton % doz. 
Sledges 6 to carton 
Small snaps 2 doz. in carton 
Carpet sweepers 6 to box 2 to box 
(1) 1 to box 
Tool boxes individually 


Toys 
Wrapping twine 
Velocipedes 


Tinware , 
Weatherstrip (10 to 20 ft.) 


Stove wedges 


50 lbs. in a case 
(3) 1 to a carton 
(5) 1/6 doz. 
(1) % doz. 

1 doz. per carton 
12 to a carton 





Easily Constructed "Snowman" 
Adds Holiday Touch to Window 


(Continued from page 128) 


play piece,” says Mr. Howe. 
“Sprinkle a quantity of mica snow 
on the cotton and it will sparkle in 
nice shape. If the snowman is to 
stand around any length of time 
where it could get dusty or dirty, 
it is easy to make a cellophane 
cover to drop over it. This figure 
can be made in most any size us- 
ing the same technique and can be 


used year after year. One of these 
snowmen will also make a unique 
Christmas figure at home. The 
interior of it can be smoothed with 
water paint and used to put Christ- 
mas gifts in. Snowballs would 
make an excellent addition to these 
figures and they can be made in 
the same fashion as the ‘snow- 


man.’ ” 
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“ROYALITE” 
BUBBLING TREE 
22” high! 11 spark- 
ling Royalites! 
Flame - resistant 
GREEN or WHITE 
visea. Packed with 1 | 
extra lamp. j 


Tat ORY REFURD 
ne * >> 
© Guaranteed by * 


Good Housekeeping 
ia ‘J 
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Tews. 
“ROYALITE’ BUBBLING LAMPS 
9-lite miniature series set, in full- 
color display packages. Replacement 
lamps packed in corrugated sleeves. 
yz. of 
i? “ROYALITE” CANDLES 
’ 
> A complete range of candle sets, 
~ with and without halos. 
N 
. 
“ROYALITE” TREE SETS 
Indoor and outdoor sets, 
featuring new full-color 
display packaging. 
A COMPLETE LINE... A QUALITY LINE 
GENERAL ELECTRIC LAMPS USED EXCLUSIVELY 
ese 
ue 
‘he 
ith 
ist- 
ild 
rad ROYAL WREATHS eR ER Ee aaa 
in Of sparkling SOOTARO THE WHOLESALER 
w- red cellophane. 








ROYAL ELECTRIC CO. INC. ° PAWTUCKET, RHODE ISLAND | 
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Christmas Advertising Should Be Planned 


For The Most Effective Results 


Ad-Ventures 


by IRVING SETTEL 
Advertising Manager, 
Concord's, Inc. 


Instructor of Advertising, 
Pace College, New York City 


a problems encoun- 
tered by the hardware dealer in 
Christmas advertising are usually 
less complicated than they first ap- 
pear. If the promotion is well 
planned far enough in advance, 
the probability of success is greatly 
enhanced. 

Pre-planning is of vital impor- 
tance to all Christmas advertisers. 
In this way, mistakes are avoided, 
appropriations are put to work to 
their best advantage. Here, past 
records should act as a guide for 
action. 

It is wise to start your “blue- 
print” for Christmas advertising 
as early as possible. The earlier 
you plan the better the results will 
be. Besides your merchandising 
and buying problems, promotion 
confronts you in your planning. If 
you give yourself enough time, the 
probability of success can be maxi- 
mized. 


Consider the Steps 


Let us consider, step by step, 
what should be done to produce 
the most effective Christmas adver- 
tising possible: 

1. Determine an approximate 
Christmas advertising budget. It is 
difficult to advise exactly how 
much should be spent on your 
Christmas advertising. The amount 
varies with each individual store 
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There are a number of "angles" to Yuletide advertising that 
must be taken into consideration if you want fo do a first 
class job of promotion. This article outlines the problems 


and depends upon such factors as 
location, last year’s sales, potential 
sales, media costs, etc. According 
to the Retail Division of the Ameri- 
can Newspaper Publishers’ Asso- 
ciation, hardware stores spend for 
advertising on an average of about 
2 per cent of their net sales. This 
figure is for the entire year. The 
Christmas budget usually totals 
about 10 to 20 per cent of your 
annual budget. Your own records 
of last year will help you determine 
an appropriate amount. Consider 
the budget very flexible for there 
will he changes. 


Choose the Media 


2. Choose the advertising media 
to use. Expenditures alone will not 
produce results for the dealer who 
is advertising. Expenses should be 
carefully planned so that every 
dollar has the opportunity to bring 
the greatest possible returns in 
sales. Consequently, the choice of 
your media, the vehicles which 
carry your promotion, should be 
one of great care. 

Available to the hardware mer- 
chant are such media as _ news- 
papers, radio, direct mail and out- 
door advertising. Your choice 
should be determined primarily by 
past experience in your own town. 
You must choose the media which 
will do the biggest job for the 
money you spend. “Rate cards” of 
the various organizations con- 
cerned are helpful. From these, 





you can discover such important 
facts as circulation, cost, “waste” 
circulation, Milline rate, etc. 

Usually, newspaper advertising 
should lead the rest with about 50 
per cent of the hardware dealers’ 
total. Radio (in small towns where 
rates are low) follows with about 
20 per cent. The remaining 30 per 
cent is divided among direct mail, 
handbills, signs, displays, etc. “In- 
ternal store display” (window 
dressing, etc.) should be figured 
on a separate budget. 

Where budgets are extremely 
small, spreading the appropria- 
tions too thin all too often results 
in inadequate promotion. In such 
a case, newspaper advertising will 
probably best carry the burden. 

3. Use “media experts” for help 
and advice. Most newspapers, ra- 
dio stations, direct mail firms, etc., 
maintain a fairly complete ad- 
vertising department. Personnel 
within these departments are 
trained to assist advertisers in 
achieving the most effective ads 
possible. Let us examine each me- 
dium and determine the extent of 
the help you can get: 


Newspapers 


Newspapers. Most papers main- 
tain a complete advisory depart- 
ment. In addition, they usually 
subscribe to a “mat service,” a 
very helpful collection of current 
“stock” advertising material. 
These are for you to use. They of- 
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IDENTICALLY 
MATCHED COLORS 





























sell 247ce Ci777éS as fast... 
earn three times as much! 





Triple your sales... triple your profit opportunities with fast- 

FLATLUX gy moving BPS Identically Matched Colors. When a customer asks 

Toe mn s 3 for FLATLUX, the one-coat wall paint made with oil, suggest 

ee” ae immediately SATIN-LUX or GLOS-LUX as the perfectly 

matched finish for woodwork, doors and window frames. It’s a 

‘aie _ natural in combination selling ... one gets youtwo. two 

semi-gloss enamel for F gets you three. And don’t forget . . . BPS Identically Matched 
fc aes at g: Colors are exclusively yours for profit in your territory. 


a 


a THE PATTERSON-SARGENT CO. 
GLOS- LUX _ 1325 East 38th Street 
high gloss enamel for Cleveland 14, Ohio 


oe P 
a: Tay Sepbeards. weedwerk yr mil all Please send me more facts about Identically Matched Colors 
ae. i hi and your BPS exclusive territory franchise. 
‘F'@ M\ AM) 


NAME 


im ADDR ESS 
caATY. STATE 


THE PATTERSON \__-/ SARGENT (CO. 


BEST PAINT SOLO 
























































illustrations and copy in proof and 
mat form absolutely free. Visit 
your newspaper office far in ad- 
vance of Christmas and request 
assistance in planning your Christ- 
mas campaign. Be the first to take 
advantage of your newspaper’s mat 
service (it is available to all mer- 
chants) and choose the material 
you wish to use. You will discover 
great savings in production costs 
and wonderful ideas for successful 
promotions. 


Radio stations. Radio stations 
will offer complete radio cam- 
paigns including copy, scripts, etc., 
written to order. In most cases, 
this material and preliminary ser- 
vice is free of charge. 

Direct mail. Most printers will 
offer expert advice on subjects re- 
lated to direct mail pieces. If you 
can afford folders or catalogs for 
Christmas, use them by all means. 
However, for some hardware 
stores, this type of promotion is 
too expensive. If such is your case, 
use postcards for an inexpensive 
yet effective mailer. For around 
2 cents per card (cost of printing 
plus postage) you can reach your 
customers and prospects in a very 
efficient manner. 


Other Types 


Other types of advertising. If 


_your budget permits, use car cards, 


circulars and signs. Try to coordi- 
nate all your Christmas advertising 
into one great force that will bring 
customers into your store. 

Incidentally, a wealth of free 
Christmas advertising material and 
campaign ideas is usually available 
from larger manufacturers, whose 
wares you handle. These are gen- 
erally the finest type. created by 
top advertising specialists and de- 
signed specifically for the hard- 
ware merchant. Write to your 
manufacturers requesting all pro- 
motional material available. 

The important thing to remem- 
ber is that careful planning is 
essential to effective Christmas 
advertising. It can actually mean 
the difference between success and 
failure for you in your holiday 
season. 


fer complete ads including layouts, 





The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 





e METAL OR WOOD TRIGGER 
© FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 














SEE YOUR JOBBER 


HANSON SCALE CO. 


525 N. ADA ST., CHICAGO 22, ILLINOIS 
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Why you ll sell more 






















Because more women want this Rid-Jid All-Steel Air-Flow lron- 
ing Table. Its open mesh steel top lets heat flow 
through garments to iron ’em faster. Legs open, 
lock, close automatically. Many women like the 
standard model but tall and tiny ones always get 
the adjustable model that lets ’em choose the best 
ironing height. Ads in Better Homes and Gardens, 
American Home and Ladies’ Home Journal are all 
set to boost your fall business. 


Because Rid-Jid ladders give a 
sturdy, solid footing for high-up 
chores. Smooth, splinter- 
free woods, steel-braced, 
slip-proof steps and 
strong side pieces make 
Rid-Jid Ladders the 
largest-selling in the 
world. 


Because women need help to do lots of 
household chores. A Rid-Jid Space 
Saver Step Stool helps ’em reach 
those high-up shelves. Folds to 
little space for storage. 
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Because this Rid-Jid DeLuxe Ironing Table has a wood top that's 
specially treated and guaranteed not to warp! Its all-steel 
legs open easily, lock safely, fold flat automatical- 
ly. The Rid-Jid DeLuxe also comes in an adjust- 
able model that lets tall and tiny women choose 
the ironing height that’s most comfortable. 


Because even the best Ironing Table is better with a Rid-Jid 
Pad and Cover Set. Special designs for both the 
above tables fit like a glove. Select the Air-Flow 
breathing pad for the Air-Flow fully ventilated 
all-steel ironing table, and the Standard pad 
and cover set for the Rid-Jid DeLuxe and all 
other Rid-Jid wood tables. 





a 


HOUSEHOLD HELPERS | @ 






THE J. R. CLARK COMPANY itis 





Flasociation 
Rermeme rege Gand vs 
Mami PRODUCT POET 


Spring Park Minnesota 
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‘Save 
Safety ladder 





gutter 


Fits any style roof 


Attaches to side of 


Ladder spike 


4“ 


Alife 


house or any end pitch 


This is one item that will add new pro- 


fits, There is no competition... 


it 


sells twelve months of the year to home 
owners, roofers, painters, carpenters, 
contractors and industrial companies. 
Write today and get details on how 
you, too, may cash in on this new sen- 


sational product. 


LEWIS SKINNER 
COMPAN Y 


NEW BOSTON, N.H. 
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Community Christmas 
Ideas 


(Continued from page 155) 


appeared at a big theater Christ- 
mas party attended by 1500 chil- 
dren and passed out gifts provided 
by local merchants. 


Fine Caroling Program 


The Christmas celebration at 
Hot Springs National Park, Ark., 
featured caroling by a huge white 
robed choir of highly trained 
adult voices. The beauty of the 
observance was enhanced by four 
tableaux which also told the 
Christmas story. The National 
Park Service is co-sponsor of this 
annual event, which is staged on 
Christmas Eve. 


Novel Community Sing 


For one week prior to Christ- 
mas last year, the Johnstown, Pa., 
Ministerian Association, sponsored 
a downtown community sing, fea- 
turing carols in Community Park. 
Song sheets were passed to the pub- 
lic to help make the singing more 
effective. Large crowds attended. 
A large parade was also staged, 
with the merchants sending tele- 
grams to all teachers of the Ist, 
2nd and 3rd grades in the area, 
advising them of the time of the 
parade. This helped to get the 
youngsters to the parade in time. 


Art Figures Featured 


At Wauwatosa, Wis., a large 
suburb of Milwaukee, merchants 
placed art pdsters depicting vari- 
ous Christmas season scenes on 
the lampposts. Practically every 


lamppost for a two mile area show- 
ed a different scene, which nat- 





Three of the many posters upon 
the lampposts of Wauwatosa, Wis. 














FINGER GRIP 


ADJUSTABLE CLIPS 
FOR "PARKING" THINGS 





OUTSTANDING PATENTED FEATURE 
MILLIONS IN USE 


@ Adjusts for size, in a jiffy 

@ Holds everything with a handle 

@ Keeps shape permanently 

@ Favorite of Homeshop Fans 

@ All sizes—Small, Medium, Large 

@ Nickle plated—burnished finish 

@ Packed in attractive Display Boxes 
@ Priced right for profitable sales 


SEE YOUR JOBBER OR WRITE 








ARTHUR I. PLATT CO. 
Fairfield, Conn. 








The QUALITY 
LATCH for 


STORM & SCREEN DOORS 


Smartly styled in solid brass ... Touch closing 
action . .. Reversible without disassembling . . - 


Forged brass lever han- 





Grand Central Palace 
Oct. 12-15 





SEE US AT THE dies ...No knob screws 
Builder’s to loosen or lose..- 


. ee — Separate locking dead- 

New York, N. Y. bolt. .. Popularly priced. 
Oct. 4-5-6 Booth 457 

a—aemee NATIONALLY ADVERTISED 

a ~~peeee in Better Homes & Gardens 


and Saturday Evening Post. 


ORDER FROM YOUR 
JOBBER OR WRITE TO— 


New York, N. Y. 
Booth #239 











r 
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THE ENGINEERED PRODUCTS CO. 


Dept. HA FLINT 4, MICHIGAN 














HARDW. 





Uses only waste space — 
comes ready for easy in- 
stallation on your ceiling. 


Fackaged” 
Firtare Deoartment 


Large Proven profit=-maker 
finish for you! 


lay Boxes 


Overnight addition to your store gives 
you quick turnover, new customers, 
new profits — requires minimum space! 


Results already prove these new “packaged” show-rooms 
are a profit opportunity never before equalled in the light- 
ing fixture business, 

Cost is amazingly low. You pay only for the stock — 
the display unit is yours without extra charge. Results are 
fast. The unit comes ready for installation — goes up 
overnight. And it doesn’t upset your store, because it uses 
ceiling space now wasted. There’s no fear of adding over- 
head — Moe Light fixtures come individually packaged 
for easy handling as shelf items. 

And there’s no doubt of success! These units have ac- 
complished instant and remarkable records throughout the 
country. They are colorful, lighted, instant focal points 
for customers’ eyes — first-rate stoppers! The merchandise 
is in demand for new building and renovation. It gives 
you tremendous tie-in possibilities to build volume on re- 
lated lines. And MOE Light is a name-line, established 
by national advertising. 

Act now. Moe Light key distributors are everywhere. 
Order your beautiful, permanent Moe Light display from 
the top electrical wholesaler in your area today — by phone! 


Send for the new Moe Light 
Cataleg in full color and complete 
details on Moe Light “Packaged” Departments 


eel how | ey Tear out this coupon and mail today! 

nob screws 

or lose... i - MOE BROTHERS MANUFACTURING COMPANY 

king dead- : Dept. HA-10, Ft. Atkinson, Wisconsin 

larly priced. Send me complete details of the MOE Light Package Deal checked: 
- 0 M-5020 C1) M-5021 C] M-5022 C) M-5024 

ADVERT! Enclose also the name of your nearest Moe Light distributor and 

s & Gardens a copy of the new Moe Light Catalog. 


cc 


Evening Post, M¢ JE, AA 


Store Name, 


Address 


YDUCTS CO. 
, MICHIGAN 
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PUT rive 


1 
THREADING 


Costs 


Two Oster “TOM THUMB" Portable 
Power Pipe Threaders . . . No. 582 for 
STRAIGHT pipe . . . No. 592 for BENT 
and straight pipe . . . offer you a selec- 
tion to meet YOUR particular needs. 





‘No. 582 “TOM THUMB” 
equipped with STATIONARY type of 
quick-opening, individual, quick-change 
die-heads and dies, as desired. 





No. 592 “TOM THUMB” 


equipped with ROTARY type die-head 
and open type vise for fast accurate 
threading of BENT or straight pipe. 


Both machines are identical excepting 


the type of die-heads and work holding | 


(" devices, as noted above. 


Standard range (both machines) 4" to , 


| 2" pipe. Extra range 1/" pipe. Extended 
range of No. 582 "TOM THUMB" with 
drive shaft: 2'/2" to 8". Bolt range (both 
machines) '/4" to I!/2". 
Investigate the outstanding features of 


these two advanced machines. Either 
one you select is a SURE-FIRE profit- 


maker! Write for complete information. 


I BOSTER) 


THE OSTER MANUFACTURING CO. 


i 2028 EAST 61st STREET 
CLEVELAND, OHIO 
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urally gave the Wauwatosa area a 
different Christmas appeal. 


Two Lighting Programs 

At Boulder, Colo., last year, the 
downtown streets were well lighted 
for the holiday season, and the 
beautiful new courthouse also bore 
a Yuletide trim. Five lighted 
wreaths were on the face of the 
building, as were four large red 
candles. Above the doorway a 
large “Season’s Greetings” sign 
was placed. The resulting effect 
was a beautiful spectacle which at- 
tracted people from a considerable 
area. At Christmas Open House, 
the school band played and Santa 
then came down a bright red 
chimney placed on the courthouse, 
and came out to the crowd through 
the front door of the structure. 


Seaplane Landing 


Like Old King Neptune, Santa 
Claus came by seaplane at Jack- 
sonville, Fla., last year. He land- 
ed at a downtown dock which was 
jammed with people. Then he 
made a trip downtown where the 
Mayor made a welcoming speech 
and turned over a key to all the 
homes in Jacksonville to Santa. 
There was plenty of community 
singing, followed by a speech by 
Santa; 171 contributors paid $3,- 
200 for the Christmas program in 
this southern city. 


Bridge Decoration 
A bridge is always a good place 
on which to place Christmas street 
decorations, because plenty of traf- 
fic passes over them and visibility 
is usually excellent. Merchants of 
Fort Atkinson, Wis., had an at- 


tractive “Season’s Greetings” sign, 
framed with evergreens, above the 
center of the bridge, with other 
strings of green twined around the 
lampposts. 





Visitors to Fort Atkinson, Wis. 
were welcomed by Yuletide signs. 











DADO 
l { ‘7 SAWING 
WITH Lert WASHERS 


0 THEY? you BET ! 
ecu * Tyey DO 


When woodworkers and hobbyists see 
this amazing new invention in action 

. . they buy! The low price of $4.95, 
simplicity of operation, and accuracy 
of Micromatic adjustment—have sold 
Warren Washers everywhere, from 
Alaska to South Africa. Outstanding 
stopper display sells ’em right off your 
counter. National advertising and 
mobile demonstration units promote 
sales volume for you! Not a gadget=— 
it’s a woodworker’s dream! 


WRITE FOR INFORMATION 
WARREN DADO SAWING WASHERS CO. 


70 Medbury, Detroit 2, Michigan 








Ee ee ee ee ee ee 


“Sell SIMPLEX: 


peor cash in on every; 
* customer veo agg need ; 


he RATCHET JACKS 


Single or Double Acting 
1% to 35 Tons Cap. 
Safe, fast, powerful for all 
types of jacking in every field. 
Lift full capacity on cap or toe. 
Rugged construction for heavy 

duty. 


oe HYDRAULIC JACKS EM 
8 Models — 3 to 100 Tons Cap. 
Safety Tested to 50% Overload. 
The finest hydraulic jack you 
can sell! Neoprene packing 


seals—plhus many other exclusive Simplex 
features for safer, easier-to-use hydraulic 
jacking power. 


« SCREW JACKS se, 5 


88% Easier Lifting * 4-Way or 
Ratchet Head * Malleable Housings 
31 Models—10 to 24 Tons Cap. 
Asingle chrome-moly ball, nested 
under corrugated cap actually re- 
duces friction 88% — ball won't 
flatten; cap can’t slip. All purpose 
jacks for rugged action. 
SEND TODAY FOR SIMPLEX CATALOG 49-— 
Let the complete Simplex line show you the woy 
to more profits on every type of jack customer. 


Simplex 
SEVER - SCREW . NYDRAVLIC 
Jacks 
TEMPLETON, KENLY & COMPANY 
1056 S. Central Ave. Chicago 44, Illinors 





| seater aay, 


ese = = = «a & 
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CASTOMATIC- A NEW Power in Solder! 


Federated Metals has developed and patented 
a modern machine which is producing an 
entirely NEW and BETTER bar solder. Be- 
cause it’s better it will sell faster! 
CASTOMATIC solders are absolutely uni- 
form. Every portion of every bar melts at the same temperature and 
every bar gives the same results because casting is done automatically 
under pressure. Composition, size and weight are always the same for 





any one alloy because the machines measure the bars accurately. This 
is a selling aid. 

CASTOMATIC solders are permanently bright and shiny on the 
outside, fine-grained and free of voids on the inside. The completely 
closed CASTOMATIC system excludes harmful oxides . . . makes 
hand-cast bars seem frosty and dull by comparison. 

CASTOMATIC solders sell faster because they look 
better and are better. Bars of standard 11% lb. size are 
available in all commercial compositions. 


Seduce METALS DIVISION 


AMERICAN SMELTING AND REFINING COMPANY, 120 BROADWAY, NEW YORK 5, N.Y. 
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All aisles lead to Gilmer 


BOOTH 42 (AS USUAL) 


am qm NEW YORK CITY 


SHEAVES J 
BELTS WIRE OCTOBER 12, 13, 14, 15 


aD. ATLANTIC CITY 
oe J) 





Of 


yy 6 






OCTOBER 10, 11, 12 


You will be interested in the Gilmer 
Line of 5. We will be interested in 
helping you, on any points of mutual 
interest. Come talk with informed 
Gilmer men, alert to what the dealer 
trade is facing this minute. 





L. H. G Division of 
~ ILMER COMPANY ees siertosser convoy Philadelphia 35, Pa. 
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“A saucer and MOUSE seep” | See the new and expanded li 


‘ 7] |sfolold MC HAG EE. 1 an a 01 
is All you need | National seat al Show 


Oot co} ol-) a Oe Be! 


-and use yourself — this 
aucer and MOUSE SEED* 
s, traps or muss. Mice 
chemically treated 
an. Convenient. 


Offer your customers 
modern mice-killer. “As 
is all you need.” No bait 
kernels of the tiny, 
grain; then they die. Easy. Cle 
MousE SEED* has given excellent results for over 
50 years. Consistently advertised in newspapers 
and magazines to 26 million mice-hating homes. 

Pays you $1.50 profit on a { 
$2.00 investment. 

sist on MOUSE SEED* - 
made only by Reardon. Order 
now. If your wholesaler 
hasn't it, write Us, giving 


eat the 










In 
tt CCEA? ule 








j his name. 


‘Reg. U.S. Pat. Off. 


Priced Right 





for the 


i Fy ae CE Ba: 0-3 





Market 


| 
Wholesalers: write CARTON OF | 
‘ass for complete information. ¢ 06 PACHASES: 
. G. REARDON LABORATORIE 7 wee 
: s, Inc. i 
19 Mill Street, Port Chester, N.Y You moke $1.50 MELNOR 
i ake $1.50 METAL PRODUCT 
ee Ot ee Bd 

, 12 yette St N.Y. 13 
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This Year- 





You'll See an Old Srueud 


at the Show! 





=that Popular, 
PROFITABLE 





Look at these Sales Features! 


@ Automatic Clutch 


®@ Self-retrieving starter cord of genuine 
duPont nylon 

@ Exclusive Stearns traction-tread tires— 
solid or semi-pneumatic 


@ Rugged welded, heat-treated reel with 
husky 34” shaft 


@ Ingenious height adjustment 


®@ Briggs and Stratton 6S (11% HP) and 5S 
(1 HP) engines 


Wauny Others-See Them! 
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Come tn 
Shake tts Faudle! 


You'll find it’s the same sturdy, husky, easy-to-run 
machine that made it a best-seller — with new sales 
features and design improvements that will make it even 
more popular today. Be sure to see the Stearns line. 





ESTABLISHED 1864 Co 


SYRACUSE, N.Y. 


eo & 
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Window Holiday Gift 
Display Kit 

American Safety Razor Corp., 315 
Jay St., Brooklyn, N. Y., is distributing 
a 50 piece holiday gift suggestion mass 
merchandising window display kit with 
the purchase of a Gem gift set assort- 
ment. Kit contains a finely lithographed 
four color Santa Claus centerpiece 
measuring 14 by 20 in. and 19 two color 
side cards featuring a variety of sales 
aides. Thirty holiday type blank tickets 





are enclosed for hand pricing of prod- 
ucts. Also enclosed is a four page 
folder with smart easy-to-do but inex- 
pensive promotion and merchandising 
ideas. Dealers are offered newspaper 
mats on Gem gift sets plus extra ads 
to make stores Christmas gift head- 
quarters, without charge. Assortment 
includes five different sets ranging from 
$1.96 to $4.47. Total retail value is 
$17.34, retailers cost, $11.78. 


"Ad-On' Tree Lights 


Sproco Mfg. Inc., 16607 Halldale 
Ave., Gardena, Cal., offers a Christmas 
tree lighting set called “Ad-On-Lites” 
made up of eight single socket, cord 
and plug units. Each string is an outlet 
for two additional strings so you can 
“add on” lights from unit to unit. If 
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"Add on lights, 
covers Yow wan Tere 
bs eer Ae REOUNES 





one light burns out, rest stay lit. Ap- 
proved by Underwriters’ Laboratories, 
Inc., they are 100 per cent polarized 
and have no exposed contacts. Phenolic 
plastic is used in their construction. 
Packed in four color display box. Sug- 
gested to retail at $3.49 for starter sets 
of eight units, sets of three for $1.29. 


Plastic Kitchen Scale 


House-Proud Utilities, Inc., 2 W. 20th 
St., New York City 11, N. Y., offers the 
‘House-Proud’ plastic kitchen scale 
which is available in red, green and 
yellow with pans in matching colors or 
white. Packed individually in two-color 
display boxes. Shipped one doz. of any 
color per carton, weighing 17 lbs. Dis- 
play box is 8 by 8 by 5% in. Features 
removable pan for quick cleaning, eas- 





ily accessible zeroing knob, clear dial 
marked in oz. up to seven lbs. Sug- 
gested to retail for $2.98. 





Millers Falls Christmas 
Gift Dealer Helps 


To help dealers sell more tools for 
Christmas. gifts Millers Falls Co., 
Greenfield, Mass., is offering specially 
designed gift boxes in red and silver 
wrappings, for 11 of its tools or sets, 
each bearing a three color embossed 
label ready for use. Illustrated is the 
packaging for the company’s No. 9 
smooth plane, nine inches long, which 
has tool steel 2-in. cutter, rosewood 





knob and handle. Other numbers in 
the Christmas gift packages are: No. 
32 bit brace; No. 104 hand drill; No. 
185A automatic drill; No. 107 carving 
tool set; No. 8504 screw driver set; No. 
75 block plane; No. 1200 square; No. 
48 hack saw frame; No. 590 torpedo 
level and No. 61A spiral screw driver. 
Each deal also includes a four color 
Christmas consumer magazine ad _ re- 
production, framed for display use, a 
Christmas window streamer, with Santa 
Claus, the company’s trade mark and 
a Christmas greeting, plus other Yule 
tide decorations in red, green, black 
and white. These tools are all being 
featured in color ads in consumer pub- 
lications. The Millers Falls Christmas 
deal having a total suggested retail 
value of $45.32, costs the dealer $30.23 
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Whuy sHOULD Locks 
BE FREE OF DIE CAST PARTS? 


(or other soft metals) 
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specially 
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or sets, 
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Locks AND LaTcueEs see plenty of action during a lifetime 


of use, and moving parts have to be tough to stand up and 


D + XT a take it without wearing away or losing shape. That’s why 
you'll NEVER find a soft, short lived die cast working part 


in Dexter locks. Every inside moving part is made of hard, 


L O K y cold rolled steel that never folds up on the job. 





bers in : j : 

i The outside parts are solid brass, so Dexters never know 
‘Il. N e 
ill; No. give you MORE what it means to grow old. As a result, every Dexter carries 
carving ; 

set; No. a lifetime warranty . . . a guarantee of trouble-free service 
re; No. , : 

torpedo that means customer satisfaction for you. 

driver. 

ir color 

ad re- 

use, a 


n Santa NATIONAL BRASS COMPANY 


rk and 


r Yuk Grand Rapids, Michigan 
ack 
tat MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
veing AND SHELF HARDWARE 
= 9 Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
ristmas TAMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH CHICAGO 
retail CLEVELAND PHILADELPHIA SAN FRANCISCO LOS ANGELES OMAHA KNOXVILLE 
$30.23 In Canada: Dexter Lock Canada Ltd., Guelph, Ontario 
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mM 
with this [A CO 
FLOOR BRUSH 


DISPLAY KIT 















Featuring the 
LACO “’NU-PAC”’ 


DISPLAY PACKAGE 









@ Put floor brushes on display 
with a Laco “Nu-Pac” display kit 

sell every home, factory, store, 
office and institution—watch sales 
sweep in the profits. 





climb... 
Kit contains six LACO quality 
14 inch floor brushes packed in the 
“Nu-Pac” self selling display box 
shows 3 brushes at a time. 
Dense, heavy Tampico filller is 
dyed green for greater sales ap- 
peal. Handles are clear varnished 
and 54 inches long. 


Ask Your Jobber or Write 
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WHAT'S NEW 








Noma IIluminatd 
Display Package 
Noma Electric Co., 55 W. 13th St., 


New York City 11, offers a full color 
display, 32 by 44 in. Package includes 





six new items which cost the dealer 
at standard package prices $13.39 
plus postage. Display is free. Package 
includes also window streamers, full 
size reprints of national advertisements 
by Noma, hints on Christmas lighting, 
catalog, consumer booklet with hints 
on home lighting decoration and a 
resume of Noma’s television advertising 
schedule. 


Snow Foam Ornaments 


Nesbit Industries, Inc., 1823 Milwau- 
kee Ave., Chicago 47, IIL, offers 38 
Christmas favors including a_ center- 
piece with Santa Claus and tinselled 
reindeer pulling a gold-bronze sled; 





10 in. white snow foam bell with 
holiday trim and_ gilded clapper; 
weather-proof simulated candy cane 
32 in. long: and wreaths with clear- 
crystal diamond shapes inside a 10 in. 
snow foam holiday trimmed circle. 
White snow foam features light-reflect- 
ing quality. Maker says it may be 
washed, bounced or thrown without 
chipping and will withstand snow, rain, 


wind or ice. Retail prices range from 
10 cents to $3. Illustrated is one of thx 
eight snow foam display box assor! 
ments in a varied selection of orna 
ments. Includes tinsel, flashes of gold 
bronze, ribbons, spangles and chenille 
Red and green display boxes attract 
attention to the assortments, packed 48 
boxes to carton, 32 by 18 by 21% in.. 
weight 24 lbs. To retail for $1. per doz 


'Skeds' Child's 
Ski Trainer 


Poloron Products, Inc., New Rochelle. 
N. Y., offers “Skeds” a ski trainer for 
children which looks like a scooter on 
skis. Two steel backed aluminum faced 
runners attach at the tips to a steering 
mechanism while the feet slip into ad 
justable foot rests that act similar to 
air brakes. Said to give young skiers 
the comfort of steering and braking 
equipment and basic training in snow- 
plow and parallel ski technique in 
<chuszing and jumping. Steering device 





brings skedder forward into downhill 


racing position. Skedders feet are not 
attached to runners; in a fall, limbs and 
master stay together. To retail for 
$13.95 packed one to carton, shipping 
weight 26 lbs. 


Mechanical Fire Engine 


Nosco Plastics, Division of National 
Organ Supply Co., Erie, Pa., has a 
mechanical fire engine featuring a siren 
and swivel ladder that sells for 89 cents. 
Fire engine has rubber tires, steel axles 
and is equipped with a clock-type wind 
up motor that propels the truck over 
100 ft. at a rapid clip. Movable fire 
men and accessories are available. Can 
he moved in 24 different positions. 
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ARISTO-MAT DEALERS 
from coast-to-coast REPORT 


per square foot floor space 


than other household items 


FLORAL 
QUEEN 


¢¢ 
1% *Y 
oy 


bigs 
wae 


—s 










ARISTO-MATS are the finest quality stove and all-purpose 
utility mats in the world. ARISTO-MATS are first choice 
of your customers, because they know how well they protect 
fine surfaces from heat, scratches, spilled foods, knicks, chips 
and stains. Used by millions of housewives on stove tovs, 
table tops and under electrical appliances. Available in a 
wide selection of patterns and sizes—a size to fit every range 
—patterns to please every taste—in a price range to fit every 
pocketbook. And remember, only ARISTO-MATS HAVE 
SAFETY RINGED KANT-KUT-KORNERS. 


3 BRAND NEW NUMBERS 


FLORAL QUEEN —A beautiful, colorful 
floral arrangement. Precision built, de- 
signed in everlasting full color QUAD 
COAT DURO-PROCESS. Will not chip 
or peel. 





<<a we o 

‘= Guaranteed by > 
Good Housekeeping 
S hoy J 


» 
45 aovearisto WES 





STAINLESS QUEEN—Ever bright stainless 
steel, with a sparkling mirror-like finish 
that will never wear off. Wipe clean in a 
jiffy with a damp cloth. 


CANDY STRIPE—Rich and colorful pep- 
permint candy stripes, moderately priced 
for volume sales. 














NATIONALLY ADVERTISED 
In House Beautiful, House & Garden, American 
Home, McCalls Magazine, Woman’s Home Com- 
panion, Ladies’ Home Journal, Better Homes & 
Gardens, Good Housekeeping, Parents Magazine, 
Sunset Magazine, Guide For The Bride. 


CANDY 
STRIPE 


ARISTO-MATS ARE FAIR-TRADED 
WRITE FOR CATALOG 


-~> 
yy 


7 INlinois 


1315 West Conaress Street . Chicago 


e PHOENIX TABLE MAT COMPANY 
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IWIES 


Nou -Wortise 
DOOR LATCH 





Now Available for 
Prompt Delivery 


This time-tested door latch and 
good selier is now available for 
prompt delivery in solid brass or 
steel. The IVES Non-Mortise Latch 
is as easy to install as a rim latch... 
as neat in appearance as a mortise 
lock and is unsurpassed for easy 
latching. Perfected by the improve- 
ments listed below, the IVES latch 
will satisfy the demand for superior 
screen, storm and combination 
door hardware. 


1. 

Rugged construction ... larger 
handles . . . larger outside rose. 
2. 


Longer spindle... adjusts auto- 
matically from %” to 1%” doors and 
can be adjusted to 1%”. 


3. 


Redesigned strike... allows for 
sagging of door. 


A Your Jobber 
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WHAT'S NEW 








Sheffield Cutlery 


Sheffield Fine Cutlery Co., Inc., 92 
Ellsworth St., Worcester 3, Mass., sole 
distributors for B. Thomas Co., Thomas 





Lane, Sheffield, England, offers a carv- 
ing set featuring a permanent natural 
high polish. Knife and fork are made 
from stainless steel, specially hardened 
in the case of the knife to provide a 
keen edge, says maker. Guard of the 
fork is easily removed for cleaning. 
Thomas satin sharpening steel is chemi- 
cally hardened to provide an unusually 
hard surface, says maker. Maker claims 
the best method for obtaining good 
sharpening results is to hold the steel 
at a 20 deg. angle passing the blade 
over and under the sharpening instru- 
ment. 


‘Karousel' 

Kusan, Inc., 2716 Franklin Rd., Nash- 
ville, Tenn., offers the “Karousel.” Full 
color gift packaging forms a life like 





merry-go-round complete with striped 
canvas design top and horses, zebras 
and other prancing steeds on their 
mounted stanchions. It is jewel stud- 
ded with sparkling plastic spheres and 
the “KooZoo” blocks. Spheres, natural 
roly polys, enclose a collection of popu- 
lar circus animals with rattles to make 
them a hear as well as a see toy. 
Spheres float in the bathtub. Each 


sphere has a plastic eyelet so it may 
be hung on playpen or bed. “KooZoo” 
blocks are sturdy, sanitary plastic 
blocks with transparent walls of crystal 
enclosing statuettes of circus animals 
in colors. Blocks make a jingling sound 
as moved. Unit is enclosed in chip 
board sleeve during shipping. To retail 
for $1. 


Condensation Report 


Kaufmann Corp., 17210 Gable St., 
Detroit 12, Mich., has issued a two- 
page summary of a comprehensive re- 
port on condensation. This report is 
available to any who request it. 


‘Miracle Control Car' 


California Moulders, Inc., 814 E. 29th 
St., Los Angeles 11, Cal., offers the 
“miracle control car” at the end of a 





single 5% ft. cable. Convertible is 
12 in. long in red plastic with cream 
plastic upholstery. Retails for $2.98. 





Stanley Christmas Packing 


Stanley Tools, New Britain, Conn., 
offers a group of tools in special boxes 
for Christmas gifts. Tools are packed 
in Woodcraft boxes, pine grained with 
red trim. Tools included are: No. 4 
place, 915 bit brace, 1220 hand drill, 
51% hammer 750A chisel set, 2000A 
screw driver set, 133H “Handyman” 
screw driver, No. 110 plane, No. 122 
combination square, No. 3A rule set 
with “Pull-Push,” caliper, and extension 
rules, No. 71 expansive bit and No. 41 
“Yankee” push drill. 
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THESE ADS TELL 
$0 YOU CAN SELL 


These color ads in Better Homes & Gardens, 
American Home and Holland's Magazine, reach- 
ing 6,400,000 readers, are telling your custom- 
ers why aluminum is the best buy in screening. 

















4-+-}--4 





ENDS SCREEN STAIN 









Tell that to your customers and you're on the way THESE LEADING WEAVERS MAKE SCREENING 
to a sale. Aluminum screening retains its good OF ALCOA ALCLAD ALUMINUM 
looks, can’t stain light-colored paint or masonry, 


eliminates red rust-streaks. American Steel & Wire Co., Pacific Wire Products 
Cyclone Fence Division Company, Inc. 

















American Wire Fabrics Pennwoven, Inc. 


TOUGH, LONG-LASTING Corporation 


Hanover Wire Cloth Co. 


Made of the same Alcoa Alclad Aluminum that Standard Wire Cloth & 
Heilig Bros. Co., Inc. 
Screen Company 





Spargo Wire Company, Inc 






Aluminum Company of America developed for 






America’s fighting planes, this new screening will Keystone Wire Cloth Co. 

shill tnsapiapasdioe 9 Reynolds Wire Co. 
last for years. Sell screening made of Alcoa New York Wire Cloth 
Alclad Aluminum, and you sell the best. Company Wickwire Brothers, Inc. 
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ALCOA 













* 
ALUMINUM ose. 9. 


SCREENING M 






“ 7 " : 

> Be Ready for Screw Jie’ —Order trom Your Supplier NOW! 
senseessunsessssss: 

This tag identifies screening made of Alcoa Alclad Aluminum. 

Look for it on the screening you buy. Your customers will. 

Avuminum Company oF America, 1753K Gulf Building, Pittsburgh 19, Pa. 
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This colorful Caster Display 
is trim and attention-compelling. 
it's part of the 
new Bassick way 
To pep up and step 
up your selling! 


SHOW ’EM 
and 


ry = ed = | 
... with Bassick A 


New “Ten-Strike” 


Merchandising 


Package 





Take advantage of Bassick’s new time- 
saving, 
your caster sales at peak. You get: 


space saving plan 


to keep 


@ An assortment of ten of the most 


popular Bassick types and sizes— 
covering about 90% of your cus- 
tomers’ needs. 


@ An eye-catching display that shows 


these ten fast sellers in just 12” x 
61,” of space—a real, compact 
caster department. 


@ Every caster numbered for - 


identification 
searching. 


- no guesswork 


A small stock order will bring you the 
new Bassick Display without charge 


for a timely, profit-building tie-in 


with Bassick’s regular advertising to 
your customers in the SATURDAY 
EVENING POST. 
from your 


Full particulars 
distributor, or write to 


THE BASSICK COMPANY 
Bridgeport 2, Conn. 
DIVISION OF STEWART-WARNER CORP. 


BASSICK DIVISION 
Stewart-Warner-Alemite Corp., Ltd., Belleville, Ont 


Bassick 


In Canada 





| 
| 
MAKING MORE KINDS OF CASTERS 
- + » MAKING CASTERS DO MORE 
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Schimel Gas Pistol 


Schimel Sales, Ltd., 6053 Melrose 
Ave., Los Angeles 38, Cal., offers a gas 
pistol, model GP 22, .22 caliber, either 
ball shot or pellets. Maker claims it 
authentic luger type pistol. 


to be an 





Pistol is powered by gas from a com- 
mon CO 2 soda cylinder. Pistol is ham 
merless. Features new principle of gas 
release and of metering charges as well 


as newly designed compression cham- 


ber said to provide direct smashing 
power. No pumping needed. Said to 


require one movement to load and one 
to charge. Serially numbered, full fac- 
tory warranty. Single shot, shoots either 
.22 cal. pellets or .22 cal. lead ball shot. 
Molded grip plates, adjustable rear 
sight-precision built throughout. Bar- 
rel length 6 in., overall length 9%4 in. 
Maximum width 1% in., overall height 
5%& in. Finish in gun-blue. Individu- 
ally packaged, six per shipping carton. 
Maker claims 30 to 35 smashing charges 
from a single cylinder. Suggested to 
retail for $20. 


Fir Tree Candle 


Will & Baumer Candle Co., Inc.. 
Syracuse, N. Y., is introducing a Christ- 
mas fir tree candle that will sparkle 
from within. Dancing flames of a solid 
candle in the center of the design shine 
through the colorfully-designed exterior 





of the wax fir tree. Packed one to a 
box to retail for $2.19, the candle, 
49/263 is one of a holiday assortment 
offered. 


HARDWARE AGE, OCTOBER 6, 1949 





Known the World Over 





CLOSET ACCESSORIES. 


261 Fifth Ave., New York 











j GALVANIZED | 


STOVE PIPE WIRE 





ANNEALED 





THOUSAND 
USES! 





Handy 50 foot rolls of zine protected, 
18-19-20 gauge wire for use in home, 
garden or store. Packed in colorful dis- 
play cartons for quick, easy sale. This 
wire is also available in black rt 
finish, coated with rust inhibiter. Packed 
in plain carton. 


GALVANIZED OR 








This soft, pliable wire is. furnished in 
economical lengths. Comes in 5 |b 
spools; 1 lb., 2 Ib. or 5 Ib. coils. Supplied 
in W & M gauges 16 to 20. Ask your 
jobber for prices. 


PEKIN SPECIALTY CO. 


PEKIN, ILLINOIS 
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FOR NEW PROFITS. 


| 
Carvel Hall Cutlery Sets by Briddell | 
are the new sure-fire profit builders | 
in the hardware field. Your customers | 
have seen them advertised in Good | 


The blades are made of the finest | 
high-carbon, chrome-vanadium cut- 


Lustrex with sparkling chrome-plated 
trim. Two lines of packaging, deluxe 
and standard, show them off on your 
shelves and counters. 


Wide variety of pieces and sets 
helps you sell different price ranges. 
There are individual Steak Knives, 
Carving Knives, Carving Forks, Ham 
and Roast Slicers, Carvettes and | 
Sharpening Steels. Ask your jobber | 
to show you the new Briddell line 
and for a preview, see below. 


| 
| 
| 
| 





No. 64—4-Piece Carving Set 
..+- Carving Knife and Fork, 
Ham and Roast Slicer, Car- 
vette. Deluxe packaged 

in limed oak frame, A 
burgundy velvetyn 

lining, plastic ye 


Carving Set... 
Carving Knife, Fork, 
and Sharpening Steel 

in standard plastic 
"‘jewel-box”’ case. 


Famous Carvel Hall Steak 
Knives in ‘‘jewel-box’’ case. 
Sets of four (No. 54), six 


(No. 56), eight (No. 58). | 


. Way ; INCORPORATED 
“ene”  CRISFIELD, MARYLAND 


Fine Quality Cullery 


@ Briddell 
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THE OVENOLA* 
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No matter \' 
what your \\@ 
work 
plumbing, 
electrical, 
automotive, 
aviation, 
battery or 
ignition —there 
is a Channellock 
plier designed 
specifically for 
your job. If you use 
pliers... you need 
Channellock. 


The exclusive tonque and groove 
joint gives you these ‘‘plus”’ features: 
Greater Strength, Longer Wearing, 
Self-Cleaning, Closely Spaced Ad- 
justments, Visible Adjustments, No 
Wear on Joint Bolt. 
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Send for Catalog C-1 










ZRQOFFMZZr,rPIZO 





J 
AQOOFPrFmM2ZrIroO 





> 
z= 
a 
re) 
z 
oO 
m 
> 
az 
= 
m 
_ 
— 
—~ 
.e) 
Oo 
me 
eo) 


MEADVILLE + PA. 


Only 
Champion DeArment makes 








WHAT'S NEW 








'Gerlites' Tree Lights 


A Christmas tree light set which fea- 
tures a safety plug at the head of each 
strand of lights, is said to eliminate 





danger of overheating fires and short 
circuits. Available in Christmas dis- 
play boxes, each is equipped with three 
terminal blocks, four lateral wires and 
eight bulbs. Additional sets, or others 
can be interconnected. Lateral wires 
have two bulbs and an individual plug 
on each line. Six laterals can be 
plugged into one terminal block, says 
maker. Designed for standard 110 volt 
candelabra bulbs. Set retails for $3.95, 
box of six lateral outlets for $1. 
Gerlat Co., 2048 N. 31st St., Milwaukee, 
Wis. 


Junior Football 


A “Mite-T-Mite” junior football is 
available molded of sponge rubber in 
miniature model-to-scale of regulation 
balls. Said to be puncture proof, has 
no bladder or valve and is safe for 
children to play with, says maker. Ball 
is 6% in. long and 3% in. in diameter 
with a %§ in. thick pigskin texture 
surface. Ball is also waterproof and 
will not scuff. Packaged in cellophane 
12 to carton. Retails for $1. Atlas 
Sponge Rubber Co., 808 E. 61st St., 
Los Angeles, Cal. 


Tree 'Santastand' 


Christmas tree stand lights up in 
colors. Made of translucent plastic and 
metal and includes a water container. 





May be used as a night light, for store 
windows, regular tree platforms, card 
tables. Maker claims it will support 
any tree up to 3% in. in diameter and 
9 ft. high. Weighs less than two lbs. 
and packed six to carton. Retails for 
$3.98.—A. L. Hyde, Grenloch, N. J. 


'X-Acto’'s' Fortyniner 

X-acto Crescent Products Co., Inc., 
440 4th Ave., New York City 16, is in- 
troducing a tool chest No. 88 to retail 
for $25. “The Fortyniner” so named, 
because, the dealer says, it will bring 
the “gold” from them thar hills into 
the dealers’ stores. Some duplicating 
pliers, knives, tweezers and drill bits 
had been omitted for the “Fortyniner,” 
but some other tools, a small screw 
driver, bench vise, file and the X-acto 
spiral saw blades which cut in any di- 








rection, have been added. Contains 49 
tools, includes blades. Each of the tools 
has its place in a blondwood chest, 14 
in. high, 10 in. wide and 3% in. deep 
with book-type opening. 


Coffee Mills 

Olde-Thompson Corp., 509 Mission 
St., South Pasadena, Cal., is marketing 
a coffee mill, reproduction of grand- 





mother’s. Features a device that pro- 
vides adjustable grind to turn out 
coffee for any making method preferred, 
drip, silex or percolator. Box is finished 
in either Pennsylvania Dutch design or 
in an early American redwood style. 
Hopper and hardware on both models 
are black. Former model retails for 
$11.95, the latter, $8.95. 


HARDWARE AGE, OCTOBER 6, 1949 








WIC 


500 F 


HAR 


ht, for store 
forms, card 
vill support 
iameter and 
an two lbs. 
Retails for 
ch, N. J. 


Co., Inc., 
y 16, is in- 
8 to retail 
so named, 
will bring 
hills into 
luplicating 
drill bits 
ortyniner,” 
all screw 
he X-acto 
in any di- 








itains 49 
the tools 
chest, 14 
in. deep 


Mission 
arketing 
 grand- 


it pro- 
n out 
ferred, 
nished 
ign or 
style. 
nodels 
Is for 










4 ee 























a 


Ke 


1») I)", 
b FOR YOUR PLANT AND PERSONNEL 
WITH COBURN FIRE DOOR HARDWARE 
Increase fire protection by installing metal clad operated doors. All are equipped with auto- 
or Kalamine doors with Coburn Fire Door matic self-closing devices. Write for Catalog 
Hardware. Dependable, smooth-operating Co- #210 showing the full line of Coburn Fire Door 


burn Fire Door Hardware will save valuable Hardware; charts showing required headroom; 


goods and protect personnel...and your fire wall space and other vital information. 


insurance costs will be reduced. Engineering help is available without obliga- 
Coburn Fire Door Hardware is made to speci- __ tion. 
fications of The National Board of Fire Under- Other Coburn Products include #500 Swing- 


writers and, where necessary, bears the U.L.I. Over Garage Door Hardware Sets, overhead 
label. Special sets are available for single and trolleys and conveying systems for carrying 


double incline or level slide doors; vertically loads up to 3,000 Ibs. 


COBURN PRODUCTS DEPARTMENT (7p; | 


WICKWIRE SPENCER STEEL DIVISION - THE COLORADO FUEL & IRON CORP. |. t 
500 FIFTH aati, ton one 18, N. Y. 56 Pp ep nc No = 4] 


HARDWARE AGE, OCTOBER 6, 1949 














TWO NEW 
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PROFIT BUILDERS 
FOR YOU 


ROYAL PRESENTS THESE TWO NEW 
PROFIT MAKERS DESIGNED AND CON- 
STRUCTED JUST AS YOU ASKED. THEY 
WILL MOVE FAST—AND THEY ARE 
PRICED RIGHT FOR MAXIMUM PROFIT 


ROYAL CURTAIN SCREEN—The most out- 
standing curtain screen on the market to- 
day. Offers a sliding wire mesh screen in- 
corporated in a beautifully designed brass 
frame. Inner construction of sturdy angle 
iron. Graceful lines add charm to any fire- 
place. Any person with a fireplace is a 
potential buyer. Available in standard 31” 
height and in three popular widths, 32”, 38”, 
44". Special sizes at extra cost. 





ROYAL GAS LOG—Beauty beyond compar- 
ison. A replica of beautiful Tennessee Moun- 
tain Oak Logs. It graces any fireplace in 
summer or winter. A.G.A. approved for 
manufactured, natural, butane and propane 
gases. For convenience of installation, three 
orifices, for use with various gases, are in- 
cluded with each heater. Two sizes, L-22 
{20” width—22,000 B.T.U.) and L-30 (24” 
width—30,000 B.T.U.). 


SEE YOUR DISTRIBUTOR OR 
WRITE FOR CATALOG SHEETS. 


CHATTANOOGA IMPLEMENTAND 
MANUFACTURING COMPANY 


CHATTANOOGA 6, TENNESSEE 
Quality ...Sinee 1891 
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‘On-A-Lite’ Tree Lights 


On-A-Lite Corp., Portland, Ore., 
offers “On-A-Lite” Christmas tree lights, 
which maker claims, you can place any- 
where on any parallel cord. They at- 
tach with clips that secure sockets 
firmly to the branches. Additional 
sockets in both clip and suction type 
bases are available, plus bulbs of bril- 





liant colors or pastel shades. Also offers 
decorating possibilities for doors, man- 
tels, tables, all year round. Approved 
by Underwriter’s Laboratories, Inc. 





‘Mity-Mite' Steam Engine 

Model 303 steam engine has a red 
enameled steel body, die cast engine 
parts. Complete with pop-off valve, 
whistle, driving pulley. Generates oper- 
ating pressure in a few minutes from 
electric heat. Maker claims boiler will 
withstand many times the “pop-off” 
pressure. Element operates on 110 
volt AC or DC current. Each packed 
in a carton with colorful label showing 
engine. Packed a doz. per case, ship- 
ping weight per doz. 25 lbs. Suggested 
to retail for $4.95. Steam Engine In- 
dustries, 1320 Farnam St., Omaha 2, 
Neb. 








Chain, Pedal Driven Autos 


BMC Mfg. Corp., Binghamton, N. Y., 
is introducing a streamlined chain and 
pedal auto which is available in four 
models: Thunderbolt, Junior, pedal 
drive—Fire Chief Junior, pedal drive; 
Thunderbolt Senior, chain drive; Fire 
Chief Senior, chain drive. Body is one 
piece construction of heavy gage steel, 
chassis is all welded tubular steel with 
auto type front axle spindle. Tires are 
1144 in. semi-pneumatic on double steel 
8 in. disc wheels. Total of 10 ball 
bearings in chain models and six in 
pedal models. Bearings are in wheels, 
rear axle, sprocket and pedal hangers. 
Body is chemically treated against rust. 
Baked enamel finish. “Due-Seat” per- 
mits youngsters, whether three or eight 
years old, to drive without making any 
adjustments in seat. Pedal room is 26 
in.; seat width 12% in. Trailer hitch 
for BMC pull attachments is available. 


Doepke Sale Display 

Charles Wm. Doepke Mfg. Co., Inc., 
Kossmoyne, Ohio, offers a point of 
sales display which is said to display 
all the toys from all angles and eye 


MG. a 


(Model) f" 





levels. Permits customers to handle 
and work the toys. Maker says it will 
fit island tables, back counters, shelf- 
tops, counters and in windows. It is 
adaptable to multiple unit displays and 
being compact and light, it is easy to 
set up or knock down. Josts $13.95, 
$14.75 west of Denver. It includes a 
model road grader. Doepke line in- 
‘ludes road grader, crane bucket load- 
er, earth hauler and a concrete mixer. 
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Look for on Aluminum Ware —a 


Guarantee that means what it says!” 


e Today, thousands of dealers feature PRISCILLA 
WARE, knowing that any utensil in this fine quality, 
medium priced, attractively profitable line will be re- 
placed without question should a customer ever com- 


‘5 6 PERCOLATORS — 
oe From 2 to 16 
alt hitch Cups. Easy pour- 
vailable. ing — dripless 
spouts. 


0., Inc., 
pint of 
display 
nd eye 


plain on any score. 


PRISCILLA WARE dealers value the confidence 
in quality provided by this 100% Guarantee. And cus- 


tomers like to buy at stores offering merchandise with 
COMBINATION ; , 





COOKERS—2-Q1. such positive gualit y assurance. 
and 3-Qt. Sizes. 
Feature and stock PRISCILLA WARE — “Uncon- 
ditionally Guaranteed” — for turnover that remains 
OVAL ROASTERS steady and profitable throughout the year. 
—3 Sizes. Self- . 
Basting. Easy to 2 
va con LEYSE ALUMINUM COMPANY 
go Kewaunee, Wis. 
It is 


's and 

chp ANGEL FOOD 
13.95 = CAKE PANS — 
_ seh j eo With or Without 





des . Loose Bottoms. 

load- 

pred The Aluminum That’s Unconditionally Guaranteed 
1949 18I 
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RYERSON 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t carry in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We’ll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Plates © Sheets 
Tubing © Allegheny Stainless © Alloy 
Steel © Safety Floor Plate * Babbitt 
Solder © Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philadelphia, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, St. Louis, 
los Angeles, San Francisco 



























handle for 


tour 
Cow verage- 


powerful le 


Full length handle. 


No stooping: 
Foot power pedal 
for easy cutting. 


ening, 


-shar 
Self-sho gree 


Serrated, 

steel disc- 
Cast steel wheel 
hub for easy 
guiding: 


Be AW 


Write for the name of our representative in 
your area. 


KORN 


MANUFACTURING CO 
HOUSTON 4, TEXAS 
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WHAT'S NEW 











Silex Steam Iron 


Suggested to retail for $14.95 plus 
75 cents excise tax, this steam iron 
weighs 2% lbs. when unfilled and 16 
oz. more when water is added. Said 
to steam up to one and a half hrs. on 
single filling. Located in the nose 
of the iron, fill plug can be instantly 
removed and replaced. Bead chain 
keeps plug from being lost or mislaid. 
One fabric dial regulates heat for both 
steam and dry use. Maker claims the 
Y shaped grooves on sole plate permit 
uniformly even distribution of heat. 
Grooves are arranged so steam reaches 
all parts of the sole plate at all times. 
The Silex Co., Hartford 2, Conn. 





Self Merchandising Display 
For Christmas Lights 


Royal Electric Co., Inc., Pawtucket, 
R. IL. offers a self merchandising dis- 
play for its line of Christmas lighting 
sets. Display measures 14 in. wide, 
12% in. deep and 38% in. high. Said 
to require just a bit more than a sq. ft. 
of floor space Designed to be both a 
carton and display. May be set up for 
display in less than five minutes. Dis- 
play printed in blue and yellow. All 
four of the sets displayed can easily pe 
lighted. Display is free with the No. 5 
Christmas assortment of 17 staple sets 
and 187 G-E lamps. 














FINEST hand mower 
Blair ever made. The 
seventy years of 
experience behind 
every Blair mower 
is reflected in the 
satisfaction they 
guarantee your 
customers. 


The 
Pilgrim 





LAWN MOWERS 
BLAIR MANUFACTURING CO. 


Telephone 2-7449 
SPRINGFIELD 7, MASSACHUSETTS 








Write for 
NEW S-48 
catalog just 
released. 


“ARMSTRONG BROS.” Pipe Vises are built 
for lifetime service with unbreakable drop forged 
steel hooks. Other design improvements include: 
oval handle ends (will not pinch hands), re- 
placeable tool steel jaws with milled teeth, and 
on sizes 70 and 71, a solid 1-piece jaw that 
prevents kinking of small pipe. There are always 


extra quality features in an “ARMSTRONG 
BROS.” Pipe Tool. 
ARMSTRONG BROS. TOOL CoO. 






5214 W. Armstrong Ave., Chicago 30, 
U.S.A. 

Eastern Whse. and Sales: 199 La- 

fayette St., New York 12, N. Y. 

Pacific Whse. and Sales Office: 

1275 Mission St., San Francisco 


3, Calif. 
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Electric ‘Flameless’ Torch 


Kinetic Laboratories, 1720 Sansom 
St., Philadelphia 3, Pa., is offering 
model 400-W “Thermal-Jet” flameless 
torch which is said to project up to 
1200 deg. F. of radiant heat from its 
orifice and which can be used for most 
all the applications of a gasoline blow 
torch except for direct flame brazing 





or soldering. “Heat Gun” consists of 
an electric resistance embedded in 
ceramic encased in a steel container 
with radiating cooling fins, Proper 
electrical balancing of cord and con- 
nections claimed to permit sustained 
use without heating cord or plug. Con- 
tainer mounted to a pistol grip wooden 
handle, which, together with the fins, 
acts as a safety rest for the gun when 
not in use. Weight is about 2 lbs.; 
operates on 115 volt A.C. and uses 400 
watts. Construction is shockproof and 
approved by Underwriters Laboratories. 
Amount of heat applied to work is 
controlled by distance from work. 
Maker claims it can be used for burn- 
ing varnish, enamel, paint, etc., from 
wood, metal or canvas without scorch- 
ing or otherwise marring the surface. 
Radiant heat from unit penetrates the 
pigment and reduces it to an ash, it 
is claimed. Suggested to retail for 
$7.95. 


‘SuperVichek' Screw Driver 
Vichek Tool Co., Cleveland, Ohio, 


offers a “Super” screw driver equipped 
with an extra large handle of trans- 
parent amber plastic material. Said 
to be shockproof, non-inflammable, 


> ge 
Mee a.) we 
¢ ° ail 
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grease and oil resistant and durable 
to withstand abuse. All popular sizes, 
types and lengths are available in stand- 
ard blade as well as Phillips head bit. 
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STANLEY Pleading 


DOOR EQUIPMENT 


Get your share of the profitable garage hardware market 
Sell Stanley Floating Door Equipment . . . the modern, low- 
cost garage door hardware home buyers and builders want. 


Shown below are three types of Stanley Floating Door 
Equipment for doors of various sizes and weights ... a 
type for every budget. The Stanley ECON-O-MATIC for 
light residential openings; the Stanley SWING-UP for bet- 





ECON-O-MATIC — Stanley ter class residential and light commercial installations; 


i a ak 6 oy “4 and the Stanley HEAVY DUTY SWING-UP for large residen 
, ° ' ’ ° ° ° ° = . 
150 Ibs. 9 tial doors, commercial and industrial use. Each unit is 


packed with complete installation instructions—easy to 
handle and identify. 


Backed by a powerful advertising campaign to archi 
tects, builders and home owners. Stanley advertising brings 
in customers . .. directs them to YOU .. . the local Stanley 
SWING-UP — Stanley No. dealer. An easy “push” on Stanley Floating Door Equip- 
2732 For doors to 8’ square, . . r , pm 

50 Ibs. ment will pay off in good profits. For full details, write The 
Stanley Works, Garage Door Dept., New Britain, Conn. 





Copyrighted 


mea. [STANLEY] 


—Stanley No. 2730 For 
doors to 16’ wide, 12’ high, 
Ibs. Reg. U.S. Pat. Off. 











HARDWARE © HAND TOOLS ® ELECTRIC TOOLS * STEEL STRAPPING 


See the Stanley Exhibit at National Hardware Show, Booth 1, New York. (Oct. 12-15) 
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LITITZ, 


VICTOR RINGS UP 
MOUSE TRAP SALES 


with this 


HICKORY DICKORY DOCK 


Counter Dispenser 














Sen colorful Victor mouse trap 
display rings your sales bell again 
and again because it’s amusingly 
bright and gay. It’s a self-dispenser. 
Customers remove one Victor trap 
Takes 


little counter space and adds up 


and another falls into place. 


to more mouse trap sales for you. 
Your jobber can supply you with 
this smart Victor selling aid. 
(Counter Displays also available for 
Yoldfast and Auto-Set mouse traps.) 


ANIMAL TRAP COMPANY OF AMERICA 
PASCAGOULA, MISS. 


PA. ° 


Ants make the market. VICTOR ANT TRAPS 
make the profit. Order from your jobber. 


It pays to sell 


VICTOR 


the TRAPS that people know 
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FM Table Model Radio 


Zenith Radio Corp., 6001 W. Dickens 
Ave., Chicago 39, Ill., offers a straight 
FM table model radio with super-sensi- 


en, ae ammmmaam. Gem 





tivity of about 10 microvolts. Zenith- 
Armstrong FM tunes the entire band 
from 88 to 108 me. Special filter circuit 
is said to eliminate electric line noises 
but permits full electric power to- be 
fed into the set. Seven radio tubes 
plus selenium rectifier. Set is 614 in. 
high; 12% in. wide; and 5% in. deep. 
Built in FM light line antenna provides 
reception in areas of primary signal 
strength. Connection for outside dipole 
antenna if needed. Combined dial- 
speaker with large brass dial face and 
perforated speaker grille. White tuning 
indicator circles dial in 270 deg. arc. 
Swirl walnut plastic cabinet. Operates 
on AC or DC. 


Easy Way Ruffle Iron 


Rayco Mfg. Co., 4230 S. Emerald 
Ave., Chicago, IIl., offers an iron device 
which is designed to permit the garment 





itself to be moved over the iron, a 
feature said to eliminate pressed in 
pleats and wrinkles and the need of 
moving the iron in and out of pleats 
and irregularly gathered material. 
Fragile fabrics can be ironed with ease 
as the work is held between the hands 
and moved over the horn in full control 
and sight at all times. Ironer can sit 


as it is used. Maker says neckties can 
be pressed without danger of pressing 
through linings or folds. Maker claims 
any electric iron slips into position on 
the ruffle iron easily. Suggested to 
retail for $3.95. Display counter card 
20 by 22 in. printed in three colors 
which mounts on iron is available. 


Pilsner Glasses 


Libbey Glass, Division Owen-lllinois 
Glass Co., Toledo 1, Ohio, offers 10 oz. 
Pilsner glasses either plain or decorated 
in three colorful patterns. Patterns 
include: Sportsman, black etched-like 
design with 22K burnished gold rim; 
International, red and white design 
with “beer” inscribed in several lan- 
guages; and Huntsman, satin-etch pat- 


& 





Ty 
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tern of horsemen and forest with “K” 
burnished in gold rim. Plain Pilsners 
ideal for individual cut monograms or 
cresting, says maker. Packed in sets of 
eight, featuring Safedge guarantees of 
new glass if edge at drinking rim ever 
chips. Pre-packed in cartons suitable 
for delivery. Suggested to retail for 
$3.98 per set for decorated type and 
$3.40 for the plain. 


Posture-Back 
Kitchen Chair 


Hamilton Mfg. Corp., Columbus, Ind., 
is introducing a posture back kitchen 
chair, features a padded _back-rest 
curved to fit the body. Can be adjusted 
up and down to provide support where 
desired. Has a special rocker action 
which cradles the back in any position. 
Chair seat which measures 13% by 15 
by 3% in. deep slopes slightly from 
front to rear, being 25 in. high in front 
and 24% in. high where it joins the 
back. Both seat and back are uphol 
stered in stain resistant all plastic 
Duran. Construction is of tubular steel 
with all edges rounded or turned under. 
Legs are tipped with floor protecting 
gliders. Footrest is bolted between 
front legs. Chair finished in chromium 
and back and seat can be had in red 
green, yellow and black. 
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Toy Spin Dry Washer 
Jig Saw Sander Machine 


National Scientific 
Chicago, Ill., is offering the Tidy-Miss 
electric spin dry washer. Maker says 





it is an authentic model in miniature 
of an adult size machine. Has an 
electric motor, 3000 rpm, washing bas- 
ket that revolves when drying and 
agitates during the washing cycle, drain 
hose that empties the tub when lowered. 
Holds about a gal. of water. Exterior 
is of aluminum with clear plastic cover. 
Also available is a three in one electric 
jig saw-sander filing machine. Made 
of light weight cast aluminum and 
powered with a 30,000 rpm electric 
motor. Table tilts and rotates to cut 
at any angle, sanding table tilts 
through 45 deg. The saw which cuts 
to center of 16 in. circle may be rotated 
to any position to cut longer lengths, 
says maker. To convert for filing, saw 
blade and saw arm are removed and 
standard filing machine files inserted. 
Packaged complete with two project 
patterns and three 4 by 9 in. pieces of 
wood. Twenty project patterns may 
be had. 


Peppermint Design 
Christmas Wreaths 


Ever-Glow Mfg. Co., 95 McKibbin St., 
Brooklyn 6, N. Y., offers pepper- 
mint design Christmas wreaths which 
are available in 10 and 12 in. diameter 
with ribbon bow. Made both electrified 
and with a silver glass candle. All 
electric wiring approved by Underwrit- 
ers Laboratories. Packed in individual 
boxes. 


Yankee Offset Ratchet 
Handle, Adapter Kit 
North Bros. Mfg. Co., Philadelphia, 


Products Co., | 





Pa., division of Stanley Tools, offers a | 


pocket kit for its 3600 offset ratchet 
screwdriver and its adapters. Kit is 
made of red and transparent plastic 
with pockets to hold adapters. Ideal for 
the mechanic who needs a screwdriver 
\o fit various sizes of hollow head set 
screws and cap screws. Kit consists of: 
No. 3600 handle, 5/64 in., 3/32 in., 1/8 
in., 5/32 in., 7/32 in., 1/4 in., and 5/16 
in. key adapters, 
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Dealer-Proved for Quick Sales 
— Steady Turnover 


An instant hit with everyone who has ever 
tried to cook outdoors. Cooks everything, from 
a hamburger toa full meal —as easily as at 
home. Broils, grills, or fries without pans. No 
bulky equipment to carry. Big vented fire pan 
burns wood or charcoal, windguards confine 
heat, save fuel. To change heats you move 
the fire — not the food — with safe detachable 
handle. Hi-Lo sets up in a jiffy. Simply and 
ruggedly built. Complete with carrying case. 

CATALOG NO. HW 1300. 










EVERY HOUSEWIFE WwHO 





THE Midti-Line CLOTHES DRYER 


Provides full 50 feet of drying space, yet 
uses only 2‘ x 2’ of floor space. Light to 
carry, sets up in a jiffy, stores in a space 
only 7‘ deep. Women use it when they 
iron, wash—for drying baby clothes. It’s 
snag-proof, warp-proof— should last a life 
time. Easily-cleaned Kromolite plated finish. 
Shipping weight, 12 lbs., packed 3 toa carton. 

CATALOG NO. HW 1229. 


HESE RUBBISH BU 





















\ / 
r “ZIPPER TOP” 
Tr 
i ili The unique burner with non- 
Ht {| | losable “push-pull” top and 
HWA PINTAT sag-proof “Volcano” bottom 





that’s 300% stronger. Conical 
shape gives powerful draft for 
We complete burning. Shipped 
nested, dozen to a bundle. 














HOTTEST! 

4 HOTTER! 
HEATING HoT! 

LEVELS WARM! 


























Display the Hi-Lo and let it build 
sales of related picnic items 





SEES THIS Wael te) OAs. 


RNERS FOR QUIC 


“FOLD FLAT” 


Easy to display, easy to 
stock, easy to sell. Quick- 
Burn tunnel” draft lets air 
get under rubbish for com- 
plete, faster burning. Non- 
losable top opens at flick 
of a finger. Strong 1" mesh. 
Galvanized finish. 

CATALOG No. HW1310. 






WANTS IT! 





































TPA 
Y, 
Push Any A Yan . 
L | | LZ Folds down to 
Loop... , ty. 3134"' x 28x 142" 
IT’S CLOSED! i | for storage 


Two Models. Heavy Duty, HW303. 
Price Leader, HW1270. Both have 
rust-resisting galvanized finish. 





ALBION, 


Quick- Burn 
Draft for Per- 
fect Burning. 


UNION STEEL PRODUCTS COMPANY 


MICHIGAN 





















A complete line of all standard shapes, 
sizes and cuts of files and rasps... each 
one guaranteed to be of the top-notch fast- 
filing, long-wearing quality that will win 
customer satisfaction and repeat orders for 
you. Write for our AMSWISS Catalog, 
— and listing these profit-making 
too 


AMERICAN SWISS FILE & TOOL CO. 


410 TRUMBULL STREET, ELIZABETH 1, N. J. 


Also manufacturers of Swiss-Pattern files, milled curved tooth files, 
rotary files, and mechanics’ hand tools. 










A FAST SELLING FAVORITE 








PEERLESS 
— the 
Modern 
FREEZER 


Mr. and Mrs. Home-maker go for 
the modern styling and efficient op- 
eration of the Peerless. Makes de- 
liciously smooth ice cream. 


Household Sizes: 2 to 10 QOts. 
Hotel Sizes: 12 to 20 Ots. 











ASK YOUR JOBBER 
THE PEERLESS FREEZER Co., WINCHENDON, Mass. 

















WHAT'S NEW 


Heller's Multi-Level 
Island Display 


W. C. Heller & Co., Montpelier, 
Ohio, offers a Multi-Level display 
island. Base portion consists of four 
separate low base tables with a slant- 
ing front showcase for one end table, 











a rounded Multi-Level step insert for 
the other end table and Multi-Level 
steps for the center tables. Lower por- 
tion is enclosed with six side sliding 
doors, two on each side and two on one 
end. Rounded low base end table for 
display of bulky items. Tops of low 
base tables are 24 in. from the floor. 
Showcase, intended to display fishing 
tackle and cutlery items, is supplied 
with glass top, two frameless plate 
glass sliding doors in the slanting front 
and the interior is furnished with ad- 
justable glass shelves. Heller slant 
front showcase can be supplied with 
any Heller Multi-Level display island, 
end or side table. Catalogs may be had 
illustrating the entire Heller line upon 
request, 





Revised Western 
Ammunition Handbook 


Western Cartridge Co., division of 
Olin Industries, Inc., East Alton, IIL, 
has issued a revised edition of the 
“Western Ammunition Handbook” which 
includes shooting lore and hints, ballis- 
tic data and information on ammunition, 
shotgun and rifle performance. Tells 
which of today’s center fire cartridges 
are best for various species of game 
animals and makes a similar listing of 
shotgun shells for waterfowl and upland 
game birds. Last two pages are devoted 
to a glossary of terms which shooters 
should know. Science of trajectory is 
explained and diagrammed in easy lan- 
guage. Available upon request by writ- 
ing to department 200. 


"Mildew Is Murder" 
Hamper Campaign 


Pearl-Wick Co., Long Island City, 
N. Y., is offering dealers “Mildew is 
Murder” kits for tie-in promotion with 
its national campaign. Kits include 
large red and black window streamer, 
free mat service and suggestions for use 
of the functional display pieces and 
counter cards supplied to all dealers. 
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‘Lone Ranger’ 
Pocket Knife 


Camillus Cutlery Co., New York City 
17, offers the Lone Ranger pocket knife, 
featuring two blade boy’s knife with 





rawhide thong attached. Front side of 
knife is stamped with a picture of The 
Lone Ranger and his horse “Silver.” 
On the back of the knife is mounted 
a Half Round “silver bullet.” Knife 
comes assorted 1/3 doz. each of red with 
silver stamping and Nu-Pearl with blue 
stamping. Packed on a six-color dis- 
play card and with each doz. comes 
a six-color window streamer. Knife is 
made of cutlery steel—one cutlery 
blade and one screwdriver—pop bottle- 
opener blade. Knives have solid nickel 
silver tips and solid brass linings, un- 
breakable plastic handles and a nickel 
silver shackle riveted to the handle for 
the thong. Suggested to retail for 79 
cents. 


‘Dutch Windmill’ 
Kitchen Clock 


Forestville Clock Co., Inc., 521 Fifth 
\ve.. New York City, is making a 
“Dutch Windmill” kitchen clock with 








a china plate, imported. Clocks are 
available in delft blue or multicolor. 
The electric eight-day clock is 8% in. 
sq. and has an Ingram movement. Each 
is packaged in individual carton, 6 to 
shipping carton. Catalogs of complete 
line available upon request. Suggested 


to retail for $4.95. 
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ORDER YOUR 





M 


UNIVERSAL Sprayers 
NOW! 


The demand for UNIVERSAL Sprayers keeps right on going up 
—a mighty good indication of their basic superiority, their 
constantly increasing popularity with the consumer, and the 
extra sprayer sales dealers who handle this line are getting. 
Decide, NOW to switch to UNIVERSAL, its by long odds the 
best line to handle. Send in your order immediately to make 
sure you have them when you want them. If your jobber 
can't supply write to us direct. 





The MOBL-SPRAY — ‘Most asked- 
for'’ compressed air sprayer on 
the market; one of a complete 
line of compressed air and hand 
sprayers. 


| UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 





Why Not? Have your PERSONAL ACCIDENT 


COMMERCIAL TRAVELERS 


Mutual Association e@ Direct Purchase 


and HEALTH INSURANCE with... 


EASTERN 








Massachusetts Company, Incorporated 1894 


Hospital Confinement Not Necessary to Receive Benefits 


ACCIDENT POLICY PAYS 
$5,000.00—$10,000.00 $25.00—$50.00 $25.00 PER WEEK $10.00 PER WEEK 
FOR ACCIDENTAL FOR WEEKLY FOR CONFINING FOR NON-CONFINING 

DEATH DISABILITY SS SICKNESS 


Estimated Annual Cost $15 


No Branch Offices 





SICKNESS POLICY -PAYS 


SICKNE 
Estimated Annual Cost $24 





MORE THAN 50 YEARS OF FRATERNAL SERVICE 
Provides protection 24 hours a day when traveling, while at 
work, around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 
BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 











John 8S. Whittemore, Sec.-Treas. 
Eastern Commercial Travelers 
80 Federal St., Boston 
Without obligation, please send complete information and 
application for membership to 





PEE Sandan eederahis whcdedsecedweoonseebeses neecs<bbeune 
PND 6.6 6: 6:5:8: 500505 606.60660.006050000000000000405.000000s00000% 
Ge 10400069 -06.eungneedenenbeoseseneest DE ockaucmecs count 
HA-49 (No Solicitors Will Call) 



































V LIGULUEL EI 


THE PRODUCT—Test-O- 
Lite is the only pocket-size 
electrical tester with a pat- 
= ented safety feature .. . 
the favorite of engineers. 
TWO resistors in Test-O-Lite 
make it SAFE for electrical 
tests from 100 to 550 volts 
. . AC or DC. It's built of tough, sturdy 
bakelite, guaranteed to last a lifetime, 
and is the only tester designed for use 
with one hand when ladder work or con- 
fined quarters make trouble-shooting diffi- 
cult. And the handy vest-pocket clip holds 
the Test-O-Lite where you want it when 
you need it. 


THE PACKAGE—tThe 
Test-O-Lite Carton, designed 
for waH or counter display 
holds 20 Test-O-Lites color- 
fully boxed and coated with 
plastic lamination. It catches 
the customer's eye, and tells 
the whole Test-O-Lite story 
at a single glance. Actually 
turns browsers into buyers. 
Helps tie Test-O-Lites to other 
sales as well. 


NATIONAL ADVERTISING —Through 
the years advertising in such 
widely circulated magazines 
as POPULAR SCIENCE, 
POPULAR MECHANICS, 
MECHANIX ILLUSTRATED, 
RADIO NEWS, and leading 
trade publications has made 
Test-O-Lite a byword for find- 
ing and solving electrical 
troubles. Helps create sales 
even before customers step 
into your store. 


THE RIGHT PRICE keeps 
Test-O-Lite moving like 60! 
Increased volume and ex- 
panded production facilities 
have cut the price of the 
Test-O-Lité down 1/3 below 
Its pre-war cost. 








Order a supply of Test-O-Lites from your 
jobber now. Take advantage of these 
extra helps which mean a bigger Test- 
O-Lite turnover for you. 


L. §. BRACH MFG. CORP. 


‘200 Central Ave., Newark 4, W. J. 
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WHAT'S NEW 





t 


The "Pew (f Santa Siscee 


UNIVERSAL ¢*, 
ae 






2 COME IN AND 
4 SEE OUR GIFT 





Universal Christmas Displays 


Landers Frary « Clark, New Britain, 
Conn., is offering multi-colored life 
size Christmas tree display with Life 
ad base featuring an assortment of 
portable electric appliance for floor 
display as part of the Kris Kringle 
carnival featured in the Value Demon- 


7% 





stration Parade. Eight color Santa 
Claus “Pick pf the Pack” display is 
also available for window Life ad tie-in. 


Aluminum Pipe Wrench 


J. H. Williams & Co., 400 Vulcan 
St., Buffalo 7, N. Y., offers aluminum 
pipe wrenches fully drop forged from 
high tensile aluminum alloy, heat- 
treated, says maker. Weight has been 
reduced to almost half of previous 
models. Replaceable alloy steel jaw in- 
serts are interchangeable. Same insert 
fits handle or movable jaw. Dove-tail 
design and retaining screw is said to 
make assembly easy. Inserts are cad- 
mium plated. Steel adjusting nut is 
case-hardened, knurled for adjustment 


i (Ome) 






and cadmium plated. Movable jaw is 
suspended between two springs whose 
gripping action is said to be immediate 
and positive. Wrenches have natural 
satin finish. 


Steak Knife Set 


A six-piece block set features stain- 
less steel, full polished blade, sabre 
ground. Handles of the knives are 
made of pakkawood. The set will retail 
for under $8. Handles are said not to 
crack, warp. fade or burn. Blades are 
reported to resist chipping and can be 








re-edged with ease. Six knives are en- 
cased in a natural grain solid wood 
block. Packed in two-tone gift box. 
Imperial Knife Associated Co.’s, Inc., 
1776 Broadway, New York City 19. 





Salt, Pepper Shakers 
White Studios, 2421 McKinney. Dal- 


las, Tex., is offering salt and pepper 
shakers fashioned in pyramid style 
from northern hard maple. The shakers 
are hand decorated with red_ ripe 
cherries, strawberries, English Ivy and 





other such designs. These three designs 
are open stock pattern. Shakers may be 
had without decoration. 


Drill Jig 


Cast aluminum drill jig, steel inserts. 
said to cut door lock time installation. 
Weighs 2% Ibs. Sells for $3.95. 
Kwikset Locks, Anaheim, Cal. 
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Vour customers wa 


ainless Steel Utensils! 


Sell them the ONLY line that 


offers every single advantage of 
stainless steel — plus the unique 


“BUILT-IN Heat Distributor’ 








STAINLESS STEEL 


Percolator— 


Double Boilers— 
1% and 2%-qt. 


4, 6 and 8-qt. 





Covered Sauce Pans— 
1, 2, 3 and 4-qt. 
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Stainless Steel Utensils 


most women know the superiorities of stainless steel 
as well as you do—its easy cleaning —its ability to defy 
rust, grease and tarnish—its enduring beauty. 

But Nesco Evenheet Stainless Steel Utensils give more 
than these conventicnal advantages. Between their inside 
and outside stainless steel surfaces is a unique bxil/t-in 
heat distributor that spreads the heat even/y—avoids “‘spot 
scorching” —produces better results—conserves fuel. In 
addition, the concealed heat distributor means that a// 
utensil surfaces are of bright, easy-to-clean stainless steel. 

Nesco Evenheet Utensils have a host of other features 
that women want, too, but this one is the most dramatic 
and most important. So point it out to your customers. 
That’s what Nesco is doing in full page, full-color national 
magazine ads reaching over 28 million women this fall! 
Order competitively priced Nesco Evenheet Stainless Steel 
Utensils now and be ready to supply the demand! 


NATIONAL ENAMELING AND STAMPING COMPANY 
270 NORTH 12TH STREET, MILWAUKEE 1, WISCONSIN 
Sales Offices: 1430 Candler Bidg., Atlanta - 1166 Merchandise Mart, Chicago 
200 Fifth Ave., New York « Western Merchandise Mart, San Francisco 
901 Ambassador Bidg., St. Louis 


Ly go 
“ Pescut Fry Pons— 


Mixing Bowls— 7%", 8%," and 
1% and 21-qt. 10,” sizes 
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TWO 
STEPS TO 
SMOOTHER 
PROFITS! 





steel, galvanized and solid brass. 
DEPTH: %,”, %”, Vy”, %”, %”, %”, r 
CORRUGATIONS: 2, 3, 4, 5, 6, a etc. 


~SPECIAL SIZES TO ORDER 


tons of 500 or 1000. 









_ For Everyone! 








‘ 
“INS OF Connycart? 





Independent Metal Strap Co., Inc. 


ESTABLISHED 1907 


232 Third St., Brooklyn 15, N. Y. 
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@ FAST-SELLING 
ROYAL 
JOINT FASTENERS 











Divergent corrugations, saw style, drive across! 
or with grain. Available in tempered cold rolled! 


IN BULK: in kegs of 50 or 100 Ibs., and car. 


Most Popular Wood Joiner-- 





OW NATIONALLY ADVERTISED! 
See your jobber — or write direct! 





t 
«* *REG. U. S: PAT. OFF. 


WHAT'S NEW 

















True Temper 
Garden Club Tools 
Eight “Garden Club Tools,” lac- 


quered in golden rod, orange and laven- 
der are available. Heads and ferrules 





4 


~~ 





J. 














; i d 

| Ay ') 
~~. “8 

Me ity hue. . 








are gold bronze. All are full size and 
said to provide the essential tools for 
the average home gardener. Each is 
branded “True Temper” and decorated 
with a Garden Club label. True Tem- 
per Corp., 1623 Euclid Ave., Cleveland 
15, Ohio. 


Add Four Models to 
Frigidaire Range Line 


Frigidaire Division, General Motors 
Corp., Dayton 1, Ohio, is adding four 
models to its electric range line. Prices 
range from $154.75 for a small 21 in. 
model to $349.75 for the large 40 in. 
two oven range. Development which 
has been incorporated in all four, is 
a “Radiantube” surface cooking unit 
said to cook faster with less current. 
Unit is of single ring construction with 
self cleaning flat-top tube designed to 
fit the bottom of utensils. Maker says 





due to design, more heat goes directly 
in the foods. Utensils claimed to sit on 
unit without wobbling. Cooking units 
swing up and out of the way on con- 
cealed hinges for cleaning. Bowls be- 
neath can be removed also. Each unit 
has a retaining ring that snaps into 
place on cooking top locking it into 
position. Range illustrated has two 
ovens for broiling and baking at same 
time. Porcelain and chrome back panel 
protects walls from splashing and holds 
full width fluorescent lamp, electric 
clock, oven controls, appliance outlet, 
signal lights and a 6-60 time signal 
with two speeds. In base, full width 
utility drawer is said to move almost 
noiselessly on triple Nylon rollers at 
the touch of a finger. 


'‘Dynette’ Doilies 

Milwaukee Lace Paper Co., Milwau- 
kee, Wis., offers a package of doilies 
and place mats in the French lace pat- 
tern. Available in 5, 6, 8, 9, 10, and 
12 in. doilies and the 10% by 14% in. 








place mat. Unit counts vary according 


to size. Colorful package, wrapped in 
Cellophane. 


‘Dec-O-Tape’ 
Figurettes 


The Meyercord Co., 5323 W. Lake 
St., Chicago 44, IIL, offers Christmas 
“Dec-O-Tape” and “Figurettes” for 
gift-wrapping and holiday decorating. 
Former is available in red, silver, dark 
green, dark blue, each roll 200 in. long. 
Figurettes are 4 in. high, five sets per 
card, cellophane wrapped. Consists of 
red Santa, green stocking, red bow, 
green wreath, green leaf, red berries, 
green tree, red base. Colorful selling 
display shipped with each assortment. 
Header shows products use for fire- 





place, doors, walls, windows, accessories, 
etc. Two assortments available, Dot-X 
retailing for $30, dealer cost $19.50 
and Dot-XB assortment retailing for 
$18 and dealer cost, $11.70. 
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, HALLMARK 


WATCHE Se 


Timepieces of Superlative Quality 








SHOCK-PROTECTED QD DUST-PROTECTED 


All Hallmark Watches are Fully Guaranteed . . . 
MADE WITH STANDARDIZED, INTERCHANGEABLE PARTS 


ERE are watches of unsurpassed excellence that 
reach a new high of exquisite beauty. First 
introduced in 1924, HALLMARK watches have an 
enviable reputation for dependable accuracy. Now 
you can select a HALLMARK timepiece of rare love- 
liness that combines the newest technical improve- 
ments with years of watchmaking experience. 


Truly, HALLMARK watches are the ultimate in 
style and craftsmanship, each graced with a gleam- 
ing metal bracelet and packed in attractive modern 
presentation boxes. You'll see them advertised soon 
in your favorite national magazine. 


HALLMARK WATCHES ARE SOLD ONLY THROUGH WHOLESALERS 
WHOLESALERS’ ACCOUNTS ARE SOLICITED 
For Full Details, Write or Phone 


HALLMARK Watch Corporation 


Harry Aronson, President 


5 NORTH WABASH AVENUE, CHICAGO 2, ILLINOIS 
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BURNS 


SERRATED EDGE 


KNIFE SETS 


New wider choice of Sets, 
attractively packaged for gift 
giving. Every knife cuts swift 
and smooth — the Serrated 


SIMULATED STAG HANDLE 
6-piece steak knife set. An 
added complement to the Edge never dulls! Prepare 
now for increased Christmas 
business with these popular 


gift items. 


dinner place setting. 


No. 500 


HOUSEHOLD SET, in- 
cludes cleaver, bread 
knife, slicing knife, 
cook’s fork and paring 
knife. Efficient and 
long-lasting. 





No. 55 

Attractive display of 5- 
piece Set consisting of 
Paring knife, grapefruit 
knife, utility knife, 
bread knife, ham slicer. 





No. 2500 


LIFETIME CARVING 
SET consisting of carv- 
ing knife and fork with 
Formica ‘’pregwood’’ 
handles, guaranteed for 
life of purchaser. At- 
tractively boxed. 





No. 1500 

WALL RACK 5-piece 
Set includes 72” 
slicing knife, 8” 
bread knife, cook's 
fork, 5” utility knife, 
3” parer. In polished 





No. 1300 


3-PIECE SET of light 
mahogany wood. Fits in 
drawer. Handy, safe. 8” 
slicer, 3” parer, cook's 
fork. 








Write for catalogue showing Sets priced 
$4.00 to $10.00 retail 


The BURNS MANUFACTURING CO., Syracuse, N. Y. 
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THERE IS NO NETTING LIKE 


Netting made with the best corrosion-resisting open hearth copper bear- 
ing steel, with an extremely heavy galvanized finish, is what your customers 
want—for poultry netting or animal pen netting. The buy-word for depend- 
able wire netting is Cortland Brand—proved by satisfied customers since 1873. 


You can sell this proven brand in all types of netting: 


Hexagon Poultry Netting - made with an extra-long continuous 
twist; galvanized before or after weaving. In 1” and 2” Mesh; 20 Gauge; 
Standard Widths; 150-linear-foot bales. 


Animal Pen Netting - heavy grade hexagon netting galvanized after 
weaving for heavy-duty purposes. In 34”, 1”, 1/2” and 2” Mesh. 


Specify Cortland Brand for the wire netting sold by Hardware Dealers over 
three-quarters of a century. 


Hardware Cloth = For long hard wear and special usage. Uniformly 
woven, heavily galvanized, in all standard widths and meshes. 


Wire - Poultry Netting - Nails - Wire Screening 


LRAND 


WICKWIRE BROTHERS, INC., Cortland, N.Y. 
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WIRE NETTING 











BWHAT’S NEW 








Christmas Tape Promotion 


Minnesota Mining & Mfg. Co., 900 
Fauquier St., St. Paul 6, Minn., is pro- 
moting the idea of the “friendship tree” 
which consists of hanging the season’s 
greeting cards from friends of the fam- 
ily on the tree. Transparent Cellophane 
tape is used to hang cards invisibly 
and to avoid defacing cards. The maker 
is sponsoring a promotional campaign 
to spread the idea. 


Pocket Knife 


Schrade-Walden Cutlery Corp., Wal- 
den, New York, is making pocket 
knives, each gift packaged, suggested 
to retail for $5. Available in six differ- 
ent models. The “Executive” push-but- 
ton knife, 2% in. long. Embossed 
stainless steel handled, cutting blade, 
nail file. Flips open and locks at push 
of a button. “Esquire” has two blades, 
flexible nail file, unbreakable marine 
pearl handle, brass linings, milled 
back; “Whittier” one  saber-ground 
large blade, pen blade; square-end 
wood-carving blade, bone stag handle, 
milled back; “Westerner” professional 
rancher’s knife, 39/16 in. long, 3 keen 
stainless steel blades, clip, sheepfoot 
and spey, bone stag handle, stainless 
steel springs, nickel silver linings; 
“Cosmopolitan,” 2 blades, rigid nail 
file 2% in. long, marine pearl handle, 
shadow pattern, nickel silver linings, 
slim as a coin; and the “Sportster,” 
four blade utility knife, sturdy cutting 
blade, can opener, screw driver. bottle 
cap lifter. 
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York City 7, offers pinking shears with 
hot drop forged duralumium handles 


6 
and fine cutlery steel blades. Said to 
be tarnish resistant. Maker claims or é ,” 
shears are not harmed if dropped to | 
| 
| | ncLvoine 


4 Gy 


When the frost is on the pumpkin 
. or at any time of year... your 


Replaceable Blade P 

gee Cortlandt St., New res o perfect | 7 SS Gl we 
| 
| 


glove sales are brisker if you carry 
the Boss line of gloves . . . because 
with Boss Gloves there’s a wrist or 


cuff style for every need . . . and you've 









the floor due to alignment construction. ° 
| always got the right pattern or cut 
notion When necessary, blades can be replaced = © é 
or sharpened at factory for nominal | for your customer! Shown below 
g. Co., 900 cost. Weigh three oz. Entire 3 in. blade are two of the headliners from the 
inn., 18 . ong is s j : ing Sai 7 a : 
pro- length is used in cutting. aid to cut Jersey Gloves and Mittens group... 
idship tree with ease, nylons, pure silks singly or , Yuickl i j 
he season’s in layers. Claimed not to pull threads Quickly ordered, too, because 
of the fam- or chew fabrics. Maker guarantees | Boss jobbers are supplied by 
Cellophane pinker against defects in material or seven completely stocked Boss 
Is invisibly workmanship. Gift boxed. | 
warehouses across the country. 


The maker 
campaign 


| 
| 
‘Norrisware’ | 
Coffee Makers 
orp., Wal- sree : | 
ng pocket Norris Stamping & Mfg. Co., Los 
suggested Angeles, Cal., added to its line of } JERZY 
six difter- ‘Norrisware’ thermic ray copper bottom | 
’ push-but- stainless steel cookware, two cpffee- — 
| Knit wrist; clute 


eater makers, an 8-cup percolator and a six- 
cup drip model. Features of the units pattern: seal 
include no-drip pitcher pour spout, 
designed for ease of cleaning under hot 
water faucet. Bakelite handle with 
ample clearance for ~large or small 
hands, says maker. Percolator features 
a stainless steel pump and baskct as- 
sembly with easy to read marking lo- | 
cated under the handle for amount of 
of water. The drip coffee maker also 
has a matched cool bakelite handle to 
allow safe removal of dripper unit. 


ing blade, 
cs at push 
wo blades, 
le marine 
s, milled 
yer-ground 
;quare-end 
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ofessional 
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sheepfoot 
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WINNER 
407 
Slip-on style, 
double through- 
out; seal brown 


Jersey. 








THE BEST KNOWN NAME IN 


WORK GLOVES 


60TH YEAR —THE BOSS MANUFACTURING COMPANY 
KEWANEE, ILLINOIS 





Visual cup measure marking is behind 
handle so as not to mar its beauty. De- 
sign permits the use of both models for 
serving either hot or cold beverages. 
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Cit CHAIN 


INSWELL PROOF COIL 








INSWELL BBB COIL 


CM INSWELL CHAIN is nationally advertised... known 
and preferred by chain users in every type of business. 


—— sone - _ — oa. 


weed, —emeerne en We nat matt oe &. i nena A 


LIBERTY COIL STRAIGHT LINK 


A REGULAR SELLER 












SS 
LIBERTY COIL TWIST LINK 


CM INSWELL CHAIN is available in all standard 
welded chain types and sizes. 






= 


LIBERTY MACHINE STRAIGHT LINK 


AT A REGULAR PROFIT 


i ~ oe ee % : 
» _ ‘ a ad _» = _» _» _B ™ - a 


LIBERTY MAC@IINE TWIST LINK 





CM INSWELL CHAIN cold shuts, repair links, hooks 
and other accessory fittings make ours a “one-stop” 
chain supply service. 


COLUMBUS McKINNON 


CHAIN CORPORATION 


liated with Chisholm-Moore 


GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y. 
SALES OFFICES: NEW YORK ¢ CHICAGO e¢ CLEVELAND «© SAN FRANCISCO 


er Factories at Angolo, New York hanna S.A 
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Compare BLUE BIRD snips in finish, quality 
and price! Zi 
@ Machine hollow ground blades; heat treated; 
hand polished @ Blue Lacquered, Chip-Proof handles 
@ Every pair accurately adjusted 
@ Fully guaranteed against all defects 
See Our Complete Line 
NATIONAL HARDWARE SHOW 
Oct. 12, 13, 14, 15 = Booth 114 


B QCrgman too. mrs., co., inc. 


1573-1575 NIAGARA ST 





BUFFALO 13, N. Y. 





Grind-a- Leaf 


Extra Service, Rotary Power 
Mower 


IMPROVES LAWNS—ENRICHES SOIL— 
KEEPS YARD NEAT AND CLEAN—NO 
NEED TO RAKE, HAUL OR BURN 
LEAVES NOW-—EASY TO RUN-2 H.P. 





ENGINE—STURDY, ALL METAL MA- 
CHINE—BUILT FOR YEARS OF SERVICE. 


See your dealer 
or write for 


FREE 


Literature 


MOW-MASTER 
CUTS GRASS AND WEEDS, TOO 
Simply remove Grind-a-Leaf 


Attachment—Done in a jiffy sd 


PROPULSION ENGINE CORP. Dept. HR-13 


7th St. and White Eagle Rd Kansas City Kons 
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CO., INC. 


IAGARA ST 
Over 50 Years 


SERVICE. 


sur dealer 











WE ARE HERE AT THE SHOW 
BOOTH 469 





Introducing the 
frnest line 
Estate Signs and 
Weather: Vanes 
yel offered 


PHYSICIAN 








This New Line In Aluminum 
has better values and great- 
er profits for the dealer . . 
And yet we sell exclusively 
to the better dealers. 


See today or send for our 
1950 dealer catalogs. 





PIONEER BRASS MFG. COMPANY 
ALUMINUM DIVISION 
4317 North Hazel Street Chicago 13, Illinois 














Thousands of Myers Hand 
\ Pumps are sold every month 
’ for use as the main water 
supply, or as auxiliary pumps 
on electrified properties. Con- 
sult your Myers Hand Pump 
catalog for details of these 
and other Myers Pumps in the 
most complete line available. 
Dispiay your Myers Hand 
Pumps where customers can 
always see them. Then watch 
your sales increase. 


The F. E. MYERS & BRO. CO. 
Dept. P-51 — Ashland, Ohio 
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How To Put SELL | 
In DOOR KNOCKERS | 


mine eee" 
Give Your Customers 
Higher Qualities 
At Lower Selling 
Prices Without 
Sacrificing Profits 


BETTER QUALITY 
BOOSTS DEMAND, 
ADDS TO YOUR 

PROFIT 









Place 

your orders 
now for the 
attractive Christmas 
gift packed door 
knockers. 







< @ The Safe Door Knocker 
line consists of 14 dif- 
ferent numbers. 


* @ The Safe Guest Room 
4 and Apartment Door 
Knocker Display assort- 
ment in gift boxes are 
now available. 


Write for 
NEW SAFE 
CATALOG 


Contains 


OVER 700 
BUILDERS 
HARDWARE 
ITEMS 


Visit Our Booth No. 72 at the National Hardware Show 


SAFE PADLOCK wo HARDWARE on. 


| LANCASTER, 
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Read it in HARDWARENGE 


WEWS OF 








SEN. HARRY F. BYRD ONE OF SPEAKERS 
AT MANUFACTURERS’-JOBBERS’ CONVENTION 


Wholesalers will again devote much attention to 
sporting goods at joint A.H.M.A.-N.W.H.A. sessions, 
at Atlantic City, Oct. 9-13. Wholesalers will meet 
manufacturers in Contact Area Plan, Monday and 
Wednesday afternoons. Manufacturers will decide 
whether to continue this plan or have conference 


U. S. Senator Harry F. Byrd, 
of Virginia; Dr. Ralph C. Hutch- 
ison president of Lafayette Col- 
lege; and Walter Chamblin, Jr., 
vice president of the National As- 
sociation of Manufacturers, are 
among the headliners who will 
address the American Hardware 
Manufacturers Association and 
the National Wholesale Hardware 
Association, at the joint conven- 
tion, to be held Sunday, Oct. 9, 
to Thursday, Oct. 13, at the Marl- 
borough-Blenheim Hotel, Atlantic 
City. 

While sessions will not get 
under way until Monday morning, 
there will be a_pre-convention 
stag dinner and entertainment un- 
der the auspices of the Central 
States Hardware Club, Sunday at 
5 p.m., in the American Room. 
Hotel Traymore. Badges for mem- 
hers of A.H.M.A. and N.W.H.A. 
and manufacturers’ agents who 
registered by mail will be avail- 
able after 10 a. m. Sunday. 

The Contact Area plan, which 
was inaugurated at last year’s 
convention, will again be used 
Monday and Wednesday after- 
noons from 2 to 4 p.m. Under 
this plan the wholesalers have 
the opportunity to meet the prin- 
cipals of manufacturing concerns 
who will be located at desig- 
nated places in the hallways of 
the Marlborough and Blenheim 
hotels. 


Monday Activities 


A “Forty and Under Breakfast” 
will be served to the younger men 
of the trade attending the con- 
vention, Monday, at 8 a. m., in 
the Rose Room of the Blenheim. 
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The National Wholesale Hard- 
ware Association executive com- 
mittee and advisory board will 
hold a meeting at 9:30 a. m., in 
the Blenheim Card Room. The 
meeting of the executive commit- 
tee of the American Hardware 
Manufacturers Association will be 
held at the same hour in the 
West Solarium. 

Dr. Ralph C. Hutchison, presi- 
dent of Lafayette College, will 
address both associations at the 
opening joint session at 9 o’clock. 
Monday night. His subject will 
be “The Imperialism of Peace.” 


Tuesday Program 


President John H. Mize, secre- 
tary-treasurer, of Blish, Mize & 
Silliman Hardware Co., Atchison, 
Kan., wholesalers, will convene 
the N.W.H.A. at 10 a. m., after 
which the Secretary’s Report will 
be given by Thomas A. Fernley. 
Jr., executive secretary. The 
speakers at this session will be: 
Joe W. Pitts, president, Brown- 
Roberts Hardware & Supply Co., 
Ltd., Alexandria, La., who will 
discuss “The Importance of an 
Adequate Stock Control System 
in Reducing the Costs of Doing 
Business”; N. F. Van Hoogen- 
huyze, president and treasurer. 
Wm. Van Hoogenhuyze Hdwe. 
Co., San Antonio, Texas: and 
Fred P. Luthe, Luthe Hardware 
Co., Des Moines, Ia., will both 
speak on the subject, “Our New 
Warehouse and Equipment”; and 
Robert H. Russell, of J. Russell 
& Co., Holyoke, Mass., who will 
discuss “The Stability of the 
Hardware Retailer.” 


booths at future conventions 


Seth Marshall, chairman of the 
board of Marshall-Wells Co., 
Duluth, Minn., will give the re- 
port of the Committee on Co- 
operatives, as chairman of the 


committee, 


Tuesday Sessions 


One of the most important 
sessions of the A.H.M.A. conven- 
tion according to Arthur L. Fau- 
bel, secretary-treasurer, will be 
a New England town meeting 
type session, beginning at 10 
a. m., Tuesday, at which manu- 
facturers will express their views 
as to whether to continue the 
Contact Area Plan or to adopt 
the Conference Booth Plan at 
future conventions. The adoption 
of the Conference Booth Plan 
would require a large location 
such as the Atlantic City Audi- 
torium, where each member man- 
ufacturing firm would have a 
booth at which to meet whole- 
salers. 

Following this discussion Wal- 
ter Chamblin, Jr., vice president 
of the National Association of 
Manufacturers, will speak on the 
subject, “Industry and the Wash- 
ington Shadow.” 


Sheet Metal Sessions 


The National Association of 
Sheet Metal Distributors, which 
will also hold its annual conven 
tion in conjunction with the man- 
ufacturers and wholesalers, will 
meet at 10 a. m. and 2 p. m. 
Tuesday. John P. Speck, presi- 
dent, Tiffin Art Metal Co., Tiffin, 
Ohio, president of the associa- 
' tion, will preside. Mr. Fernley, 








who is also executive secretary 
of this organization, will report 
on the activities of his office 
during the past year. 

The Sheet Metal Distributors 
will devote the morning to dis- 
cussions on the following sub- 
jects: “Steps Which Have Been 
Helpful in Meeting Develop- 
ments of the Past Year”; 
“Methods Which Have Resulted 
in the Reduction of Overhead 
Expenses”; “To What Extent is 
a Handling Charge Being Made 
on Returned Merchandise?”; 
“What Steps Can Be Taken to 
Impress Upon Manufacturers the 
Need for Adequately Recogniz- 
ing the Functions and Services 
of the Wholesale Distributor?”; 
and “What Changes in Credit 
Policies Have Been Made?” A 
discussion of the general busi- 
ness outlook will follow. 

The subject and speakers at 
the afternoon meeting will be: 
“The Responsibility of Whole- 
salers and Manufacturers to 
Each Other,” by R. S. Ham- 
mond, vice president and gen- 
eral sales manager, Building 
Products Div., Johns-Manville 
Corp., New York City: “The 
Business Outlook,” by David C. 
Melnicoff, Associate Economist, 
Department of Research, Federal 
Reserve Bank of Philadelphia: 
“The Steel Situation,” by David 
C. Roscoe, assistant general man- 
ager of sales, Bethlehem Steel 
Co., Bethlehem, Pa. The meeting 
will be preceded by a luncheon 
of the executive committee of the 
sheet metal distributors, at 12:15 
p. m., in the Rose Room. 


X-Club Luncheon 
The X-Club luncheon will be 
held at 1 p. m. Tuesday, in the 
Chevy Chase Room, Marlborough- 
Blenheim. 
Old Guard Dinner 
The Old Guard dinner will be 
held at 6 o’clock Tuesday eve- 
ning, at the Brighton Hotel. 
An orchestral concert at 8:30 
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—————— 


p.m. Tuesday, in the Wedgewood 
Room, will be followed by a floor 
show. There will informal 
dancing from 10 to 12 p. m. 


be 


Wednesday Program 
The 
will devote its Wednesday morn- 


wholesalers’ association 


ing session, beginning at 9:30 
o'clock, in Ocean Hall, to discus- 


sions on sporting goods. The 
speakers at this meeting, and 
their subjects will be: R. H. 


Coleman, director of sales, The 
Remington Arms Co., Bridgeport, 
Conn., speaking on “How the 
Wholesaler Can Become a More 
Important Factor in the Distri- 
bution of Sporting Goods”; and 
Mrs. B. A. Coleman, vice presi- 
dent in charge of sales of the 
B. F. Gladding Co., South Ot- 
selic, N. Y. A luncheon for 
sporting goods buyers and other 
delegates interested in sporting 
goods will be held at 12:30 p. m. 
in the Chevy Chase Room. 

Senator Byrd will address both 
associations at 1] a. m. in the 
Wedgwood room. His address 
will be on “Big Government and 
Big Government Spending.” Har- 
old F. Seymour, president, Colum- 
bian Vise & Mfg. Co., Cleveland, 
president of the manufacturers’ 
association, and President Mize 
of the wholesalers’, will be co- 
chairmen. 

The annual ball will be held 
at 9 p. m., in the Blenheim ball- 
room, 


Thursday Activities 


Separate annual meetings of 
both associations will be held 
Thursday morning at 10 o’clock. 
The wholesalers’ organization. 
however, will conduct its business 
at the conclusion of a program 
of three talks and a discussion 
period. The speakers at this meet- 
ing, and their subjects, will be: 
W. N. Dixson, Brown-Rogers-Dix- 
son, Winston-Salem N. C., “Turn- 
over and What It Means to the 
Wholesaler”; John H. Stauffer. 
Herr & Co., Lancaster, Pa.. 
“What We Are Doing to Assist 
the Retailer’; and George W. | 
Welles, Kelley - How - Thomson 
Co., Duluth, Minn., “How Freicht 





Rates Are Affecting the Whole 


saler and Retailer.” | 





Other subjects which will be 
discussed at this session will be: 
“How We Believe Manufacturers 
Can More Closely Cooperate With 
the Wholesaler,” “Figures We 
Find Indispensable in Our Busi- 
We Are Taking 
Today to Closely Supervise 
Our Accounts Receivable,” and 
“Economies We Have Effected in 
Our Operation.” 

\ bridge tea will be held for 
the ladies, Tuesday afternoon at 
2:30 o'clock in the East Solarium. 
There will be free chair rides on 
the Boardwalk for the ladies of 
the convention from 10:30 a. m. 
to 5:30 p. m., Wednesday. 


ness,” “Steps 





ELECT L. W. CLARKE 
PHILIP CAREY DIRECTOR 

L. W. Clarke, vice president in 
charge of sales, the Philip Carey 
Mfg. Co., Cincinnati, Ohio, was 
elected a director of Carey at 


its board of directors’ regular 
quarterly meeting held Septem- 
ber 15. 


Mr. Clarke is a 1913 graduate 
of the United States Naval Acad- 
emy. He served as a line officer in 
the U. S. Navy until late 1919 
when he resigned to accept the 
position of assistant superintend- 
ing engineer of the New York 
Cuba Mail Steamship Co. 

From 1924 to 1935 he served 
first as an engineer and later as 
sales manager for the Robert A. 
Keasbey Co. He left Keasbey to 
join Carey as insulation depart- 
ment manager in the company’s 





L. W. CLARKE 
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New York office, becoming New 
York district manager in 1937. 
In 1946 he was appointed general 
sales manager and early this year 
was elevated to his present posi- 
tion. 


S. J. WOODWORTH HEADS 
WRIGHT HOIST SALES 


S. J. Woodworth has been ap- 


pointed sales manager of the 
Wright Hoist division of Ameri- 
can Chain & Cable Co., Inc., 


Bridgeport, 2, Conn., with head- 
quarters at York, Pa. He suc- 
ceeds A. R. Haskins who has re- 
signed from the company to es- 
tablish a business in Milwaukee, 
Wis. 

Mr. Woodworth has been with 
the Wright Hoist 
over 25 years, and has had wide 
experience with hoisting appli 


Division for 


cations and materials handling 
problems. 

ACE HARDWARE CORP. 

OPEN HOUSE—OCT. 23-25 


IN FIRM’S WAREHOUSE 


The regular Fall dealers meet- 
ing and an Open House session 
as well as some exhibits of new 
and seasonable goods will be 
held Oct. 23-25, inclusive, at the 
new warehouse and office of Ace 
Hardware Corp., 2355 S. Blue 
Island Ave., Chicago 8, Ill. E. G. 
Lindquist, vice president of the 
company is in charge of arrange- 
ments for the sessions. 





SARGENT APPOINTS 
WESTERN SALES MGR. 


Henry T. Bourne, vice-presi- 


dent and general sales manager 





ROBERT TREFCER 


of Sargent & Co., has announced 
the appointment of Robert Tref- 
cer to the new position of West- 
ern sales manager of the com- 
pany. 

Mr. Trefcer has spent his en 
tire business life with Sargent & 
Co. except for a period of three 
years in the armed services. He 
has most recently been the com- 
pany’s sales representative in the 
Pacific Northwest, where he will 
be succeeded by Stuart L. Owen 
of Seattle. 








H. H. Habbard Appointed Philco 
Range Div. Vice-President Gen. Mer. 


The appointment of Henry H. 
Hubbard as vice president and 
general manager of the Electro- 
master electric range division of 
Phileo at Mt. Mich., 
was announced recently by Wil- 
liam Balderston, president of 
Philco Corp. 

Mr. Hubbard been con- 
nected with Electromaster since 
it was organized in 1929 and he 


Clemens, 


has 


has had an extremely wide and 
valuable experience in the elec- 
tric range business. 

Mr. Hubbard 


joined [Electro 





master as purchasing agent and 
after serving in this capacity for 
several years elected 
president in charge of plant and 
manufacturing in 1935. He has 
continued to head this phase of 
operations since Philco acquired 
the of Electromaster in 
Feb., 1949. 

During the war Mr. Hubbard 
was named by the war depart 
ment as Chairman of the Integrat- 
ing Committee for nine Michigan 
manufacturers who were making 


was vice 


assets 


| special Ordnance materiel. 
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WILLIAM H. BOND 


CLIFFORD E. GLADER 


Universal Names Four Portable 
Electric Appliance District Managers 


The appointment of four dis- 
trict managers of the Portable 
Electric Appliance Division of 
Landers, Frary & Clark, New 
Britain, Conn., was announced 
recently. William H. Bond, who 
will handle Chicago, was recent- 
ly with Proctor Electric Co. His 
prior connections were with the 
Line Material Co., Milwaukee, 
and the Korsmeyer Co., Lincoln, 
Neb., in the capacity of sales 
manager for 19 years. 

Ray Primmer, who will direct 
Indianapolis activities, has been 
with Universal since 1947. He 
was with U. L. Grof Co., Detroit. 


The Milwaukee territory will 
be covered by Clifford E. Glader 
who was affiliated with the Na- 
tional Die Casting Co., Chicago. 
Ralph E. Woodard, Minneapolis 


WINCHESTER APPOINTS 


HARTLEY STAFF EXEC. | 


James C. Hartley, nationally 
known metallurgist, has been ap- 
pointed a staff executive at Win- 
chester Repeating Arms Co., 
Division of Olin Industries, Inc., 
East Alton, IL, it has been an- 
nounced by George L. Dawson, 
Olin regional manager. Mr. 
Hartley will handle special as- 
signments for the regional mana- 
ger. 

Mr. Hartley voes to New Haven 
from Canton, Ohio, where he was 
vice president and general mana- 
ger of the Barium Steel & Forge, 
Inc., after previously serving the 
company as chief metallurgist 
and sales manager. He had pre- 
viously been director of research 
for the Heppenstall Co., Pitts- 
burgh, for two years, and chief 
metallurgist of Aluminum Forg- 
ings, Inc., at Erie, Pa., also for 
two years. 
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RALPH E. WOODARD 





section manager, was formerly 
district representative for R.C.A. 
Victor, Camden, N. J. 


For a number of years Mr. 
Hartley maintained his own 
metallurgical consulting office ‘in 
New York, and also spent sev- 
eral years in the aeronautics 
field. 


MOWRY NAMED G.E. DIV 
APPLIANCE SALES MGR. 


Ralph J. Mowry has been ap- 
pointed manager of appliance 
sales for the General Electric 
Co., Washington, it has been an- 
nounced by Harold T. Hulett, 
Atlantic district manager of ap- 
pliance sales. 

Mr. Mowry has been connected 
with General Electric appliance 
sales since 1928, and has been 
directly affiliated with the com- 
pany since 1940. He was most 
recently sales manager for Gen- 
eral Electric Appliances, Inc., 
Bloomfield, N. J., distributor. 





IGOE BROTHERS 
OPEN NEW BRANCH 


Adding to its chain of nine 
branch warehouses now in opera- 
tion throughout the New York 
Metropolitan area, Igoe Brothers, 
Inc., wholesale distributors of 
hardware, has completed a new 
building at Plainville, Conn., to 
serve part of New England terri- 
tory. 

Bob Rose, formerly connected 
with the Newark, N. J., office, has 
been made manager of the Plain- 
ville branch. 

R. E. Doti, manager of the 
Stamford warehouse, has as- 
sumed new duties as sales pro- 
motion manager working from 
the Brooklyn office. The Stam- 
ford branch is now in charge of 
Joseph Mandry, who has been 
transferred from the Jamaica, L. 
I., sales force. Mr. Mandry’s 
territory in Long Island has been 
taken over by Louis Reiss who 
formally covered lower Manhat- 
tan area, 

APPOINT NORTHWEST 

AREA SALES MANAGER 

FOR SENSATION MOWER 


Russell B. Swanson has been 
appointed northwest regional 
sales manager for Sensation 
Mower, Inc., Ralston, Nebraska. 








RUSSELL B. SWANSON 


Mr. Swanson will direct the 
sales of Sensation products to 
wholesalers, distributors and deal- 
ers in the area comprised of 
North Dakota, South Dakota, 
Minnesota and part of Wisconsin. 
Mr. Swanson’s immediate primary 
concern will be the introduction 
of the new Sensation Snow-Blo. 

All merchandising activities on 
Sensation mowers, churns, floor 
polishing machines and wheels 
will be channeled through Mr. 
Swanson. 

Mr. Swanson is well acquainted 
with dealers and wholesalers in 
the northwest area. 


NEMA Section Renames Itself— 


Now Electric Housewares Section 


The manufacturers of so-called 
“small appliances,’ as _ repre- 
sented in the National Electrical 
Manufacturers Association, 155 
E. 44th St., New York City 17, 
have long felt the need for an 
industry name that would be both 
descriptive and uniformly used. 
Through common usage in the 
industry over many years, these 
appliances were known by various 
names such as not only “small 
appliances,” but “table appli- 
ances,” ‘‘traffic appliances,” 
“minor appliances,” and “plug-in 
appliances,” among others. The 
word “small” describes the size 
of some of the individual ap- 
pliances included, but in 1948 
they accounted for retail sales of 
more than $600,000,000. Such 
volume means that it has proved 
very much worth the while of 
hardware or appliance dealers, 
department stores, utilities, fur- 
niture stores and other retail out- 
lets to promote and merchandise 
these items actively. Stores with 
specialized departments featuring 
these appliances have found them 
to be a very profitable and self- 
sustaining part of the total ap- 
pliance business. 





About a year ago the Do- 
mestic Appliance Section of 
NEMA conducted a nation- 
wide poll of all segments of 
the electric appliance industry 
which brought in 2,400 ballots 
from dealers, distributors and the 
manufacturers themselves. The 
names were boiled down to a top 
four. The final choice of a new 
name was discussed in national 
manufacturer and distributor 
meetings and some of the sug: 
gestions were tried out. The final 
choice was “Electric House- 
wares.” It was voted to change 
the name of the NEMA Section 
to the Electric Housewares Sec: 
tion. It is felt that this name 
catalogs these items as electrified 
conveniences for the household 
and identifies them as products 
which are generally carried in the 
housewares departments of retail 
stores. It is the hope of the Elec- 
tric Housewares Section of 
NEMA that its adoption of this 
new name is only a first step 
which will lead rapidly to the 
general acceptance of this desig- 
nation for the industry and its 
product. 
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A TWIST and it’s OFF 


TO REMOVE FRAME 
TWIST CLOCKWISE 











No hinges... 
No latches .. . 
It’s easy to center 
Main Frame on 
Dasher Shaft! 


TO REPLACE FRAME 


THE EXCLUSIVE PORTER 
gt Fa 

| st 

: M 

A NEW FEATURE AVAILABLE ONLY ON THE 1950 


Dolly Madison 


ELECTRIC FREEZER 


during operation. Reverse the process 
to replace the frame. It’s off,—or on... 
as quick as a wink. 

The new “Twist-Lok’’ Main Frame 
brings new restyled beauty to the 1950 
Dolly Madison. Add to this a new color 





k 


IN FRAME 


TWIST COUNTERCLOCKWISE 









Model 440-50—4-QT. Size 


OTHER FAMOUS 
PORTER-MADE FREEZERS Again, Porter brings another improve- 
ment to ice cream freezer design! Another 
new refinement to prove Porter-made 
freezers are the best ever built! 

There’s never been a feature like 
“*Twist-Lok’’! No more fussing with 


1 HUSKY 


lam Hand | 


F : d g gg 
orpneal clumsy latches and hinges that make scheme of soft Grey and gleaming White 
Model 104-50 centering the frame on the dasher shaft... witha finish comparable to any other 
4-QT. Size a patience-trying chore. high-quality home appliance...and you 





have the greatest value in electric home 


. Just twist the ““Twist-Lok’’ Main Frame 
freezers ever offered! 


clockwise, slipping it out of the slotted 
receptacles that hold it firm and secure 


She SE. Poilere 


; HUSKY 
= Hand 
Freezer 
Medel 102-50 
2-QT. Size 


nen 2 On wo. weno) 
Manufacturers of America’s Favorite 
Ice Cream Freezers... 








YEARS OLD 


HOME OFFICE: OTTAWA, ILL.—EXPORT OFFICE AND DISPLAY ROOMS: 664 N. MICHIGAN AVE., CHICAGO, ILL. 
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Decatur & Hopkins Plays Host 
To 500 Dealers at New Showrooms; 
Announce New Price Book Service 





Officers and some of the executives of Decatur & Hopkins. 
Left to right, front row: James N. Jones, treasurer; Frank E. 
Hopkins, president; Gordon W. Farr, secretary; William F. 
Hopkins, vice president. Rear row department managers: Fred 
Waterman, plumbing; Fred Burns, sporting goods; Raymond 
C. Evans, housewares, and Albert P. Dodson, sales manager. 


To inaugurate its new offices | 


and showrooms at 93 Berkeley 
St., Boston, Mass., Decatur & 
Hopkins Co., hardware whole- 
salers, entertained more than 500 
hardware dealers, from all parts 
of New England and the portions 
of New York State it serves, at 
an open house, Sept. 12, 13 and 
14. The new permanent show- 
room, having a main floor space 
of 10,000 sq. ft., completely 
equipped with fluorescent light- 
ing features a complete display 
of hardware, housewares, sport- 
ing goods, toys and piumbing 
lines distributed by the com- 
pany. 

Exhibits, at the Open House, 
featured, where practical, com- 
plete lines of the various con- 
cerns supplying the company. 
The new and modern showroom, 





although subject to change in 
line with seasons, will remain as | 
a permanent part of the com- 
pany’s merchandising activities, | 


and will be used for various 
special showings the company 
plans to hold from time to time. 

For the three-day opening 38 
manufacturers had _ representa- 
tives or executives on hand to 
meet the company’s customers 
and to explain their individual 
lines of merchandise. Buffet 
lunches were served each even- 
ing and periodic tours through 
the entire plant were arranged 
by members of the concern’s 
staff. 

The company just recently an- 
nounced its issuance, on a 
monthly subscription basis, of a 
Price Book Service, to be printed 
in its own plant and to cover all 
lines which it distributes. De- 
catur & Hopkins is also issuing 
to all of its customers a series 
of monthly special sheets. 

Present officers of the com- 
pany, all of whom were on hand 
visiting dealers, are: 

Hopkins, presiderit; 


to greet 


Frank E. 





William F. Hopkins, vice-presi- 
dent; James N. Jones, treasurer 
and Gordon W. Farr, secretary 

The company, which recently 
made some improvements in its 
warehouse and office arrange- 
ment and procedure as well as 
in its other departments, has a 
main warehouse comprising 100,- 
000 sq. ft. in its six-floor and 
basement main building and has 
a staff of 140 employees, includ- 
ing 30 traveling salesmen. The 
business was founded in 1846, 
first being known as Flint & 
Carter, and after operating un- 
der several other partnerships 
became known as Brooks, Bald- 
win & Robbins in the early 
1880’s. In 1890 at which time 
the firm name was changed to 
Baldwin, Robbins & Co., Austir 
H. Decatur and William A. 
Hopkins became partners in the 
concern. Incorporated, in 1905 
as Baldwin, Robbins, Inc., the 
present corporation under the 
name Decatur & Hopkins Co., 
was formed in 1910. 

Arthur H. Decatur was active 
in the organization until his pass- 
ing in 1923. At that time 
James H. Jones, father of 
James N. Jones, the present 
treasurer of the company, became 
secretary of the corporation, in 
which capacity he served from 
1910 to 1924. William A. Hop- 
kins became president and treas- 
urer of the concern in 1924, at 
which time James H. Jones was 
elected vice-president. James H. 
Jones passed away in 1926 and 
William A. Hopkins in 1929. 
With the passing of William A. 
Hopkins, a second generation 
member of the family in the 
business, Frank E. Hopkins, his 
son, the present president of the 
corporation, was elected to that 
office. 

Arthur Briggs, who became 
treasurer in 1929, passed on in 
1938, at which time James N. 





Part of Decatur & Hopkins’ new and recently opened show room. 





Jones became treasurer of the 
organization, the office he now 
holds. James N. Jones became 
the company’s clerk in 1933, 
serving in that capacity until his 
election as treasurer. Gordon W, 
Farr, secretary of the company, 
became a member of the firm in 
1940 and William F. Hopkins, 
third generation member of the 
family to be a partner or officer 
of the company, was elected 
vice-president in 1945. 


FRIGIDAIRE APPOINTS 
EASTERN APPLIANCE 
SALES DIRECTOR 


Richard H. Smith, manager of 
appliance research, marketing re- 
search department, Frigidaire Di- 
vision of General Motors, Dayton, 
Ohio, has been appointed ap- 
pliance sales manager of the 
division’s Eastern Sales Region, 
it was announced. 





Mr. Smith will fill the regional 
post which was left vacant when 
H. M. Cline was promoted to 
New York Branch general sales 
manager recently. 

Associated with Frigidaire 
since 1946, Mr. Smith served as 
supervisor of distribution re- 
search, and supervisor of markets 
and product research before he 
was promoted to manager of ap- 
pliance research in 1947. 





CHICAGO SALES 
DIRECTOR FOR 
ATHENS STOVE 


Sol Goldin, associated with the 
stove industry for the past 20 
years, has been appointed Chi- 
cago area sales manager of the 
Athens Stove Works, inc, 
Athens, Tenn. 

Mr. Goldin will have his offices 
in the American Furniture Mart 
in Chicago. He recently resigned 
as a buyer of stoves for Sears, 


Roebuck and Co. 





HAGER HINGE APPOINTS 
FAR WEST SALESMAN 


F. E. (Ed) Hay has been 
named by the C. Hager & Sons 
Hinge Mfg. Co., St. Louis, Mo., 
to represent the company out of 
its San Francisco office into the 
Northern California, Nevada and 
Utah Territory. 

He was formerly associated 
with the contract hardware divi- 
sion of the National Mfg. Co. 
Sterling, Ill, hinge and door 
hardware manufacturers. He is 4 
graduate of the Naval Academy 
at Annapolis and was stationed 
at Pearl Harbor, attached to the 
U. S. Navy’s Pacific Fleet Head- 
quarters at the time of the Jap: 
anese attack in 1941, 
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THE DREAM PATTERN 


You can increase your sales volume materially during the 
holiday season by displaying and featuring Wallace silver- 
plate flatware. A wide variety of set combinations are avail- 
able to your customers this year, with several choices in fine 
chests, in a price range to suit every pocketbook. Order now 
—get the jump on holiday buying! 

Both of these handsome, popular designs are heavily 
plated with pure silver on an 18 per cent nickel-silver base. 


WALLACE BROTHERS 


Division of R. Wallace & Sons Mfg. Co. 
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THE LENOX PATTERN 


WALLINGFORD, 
CONNECTICUT 
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Sapplee-Biddle, Philadelphia, Holds 
12th Annual Merchandise Fair 


Factory representatives and 
salesmen of the 351 manufac- 
turing companies which ex- 
hibited at the 12th Annual 
Philadelphia Merchandise Fair 
of the Supplee-Biddle Co. of 
Philadelphia, Sept. 13 to 16, are 
shown at the preview dinner, the 


night before the opening of the | 


show, which was held in the dis- 
tributing company’s large new 
quarters at 5th and Bristol Sts., 
Philadelphia. 

The show exceeded every pre- 
vious one, in every respect, ac- 
cording to company officials, who 
reported that dealers were mak- 
ing their Fall and Christmas 
commitments at this show. At 
the show last Fall, many of the 
dealers “looking” rather 
than ordering. Wm. Geo. Steltz. 
Jr., assistant to the president, 
who managed the exhibition, 
estimated that about 5000 of the 
firm’s accounts attended. 


were 


The show had a country fair 


atmosphere and_ several large 
circus tents were used to house 
some of the 550 exhibits, all o 
which could not be accommo- 
dated in the new and commo- 
dious warehouse and permanent 
display hall. 

Vaughn Monroe, the singer, 
was on hand to open the show. 
In making the rounds of the 
exhibits he was particularly in- 
trigued by tool displays since he 
maintains a complete workshop 


in his home. Patty Berg, golfer, 
and Pauline Betz, tennis cham- 
pion, visited the show and spent 


considerable time at the perma- 
nent display of sporting goods 
and gave their autographs to 
dealers and members of their 
families. One of the fishing 
tackle exhibitors had Art Nuss, 
casting expert, on hand to give 
outdoor demonstrations of his 
accuracy. Miss Greater Phila- 
delphia, of the recent Atlantic 
City bathing beauty contest, at- 
tended and about 15 of Phila- 
prettiest models were 
present throughout the week. 
They handed orchids to every 
woman present. About 3000 of 
| the flowers had been flown in 
from Hawaii. 


| delphia’s 


ROGER BOLIN ADVANCED 
BY WESTINGHOUSE 
CONSUMER PRODUCTS 


Roger H. Bolin, formerly ad- 
vertising manager of the West- 
inghouse Electric Corp.’s Appli- 
ince Division at Mansfield, Ohio, 
has been named assistant to J. 
M. Mckibbin, vice president and 
general manager in charge of con- 
sumer products for Westinghouse, 
according to a recent announce- 
ment by Mr. McKibbin. 

As assistant to the vice presi- 
dent, Mr. Bolin will be respon- 
sible for working with the ap- 
pliance and home radio divisions 
of the company in the develop- 
ment of broad marketing plans on 
consumer products. Now located 
at Mansfield, he will make his 
headquarters at Pittsburgh within 
the near future. 





Mr. Bolin began his career with 
Westinghouse in 1925 as a grad- 
uate student trainee, and after 
completion of his training course 
joined the advertising depart- 
ment. 

Within a few 
supervising Westinghouse refrig- 
eration and air conditioning ad- 
vertising and, in 1937, was named 
advertising manager of the elec- 


years, he was 


tric appliance division. 

Mr. Bolin is a chairman of the 
electric range section, sales pro- 
motion committee of the National 
Electrical Manufacturers Associa- 
tion, and a member of the sales 


promotion committees of the 
household refrigerator, home 
freezer, and electrical water 


heater sections of that organiza- 
tion. 


CHICAGO PAINT MEN 
INSTALL OFFICERS 


The Paint Salesmen’s Club of 
Chicago installed new officers for 
1949-50 at its meeting on Thurs- 
day, Sept. 22, 1949, at the Fur- 
niture Club, 666 Lake Shore 
Drive. The following officers 
will serve the club for the en- 
suing year: President, Sam C. 
Friedman; vice-president, Les- 
ter F. Berger; secretary, Leroy 
B. Ross; treasurer, W. M. Lei- 
sen. The retiring president, W. 
W. Anderson, installed the new 
officers. 

This meeting was the Annual 
Ladies’ Night and the wives of 
members and guests attended. 
Appropriate and interesting en- 
tertainment was offered and each 
lady present received a gift as 
a memento of the occasion. 














Wm. Geo. Steltz, president, addressed the manufacturers’ representatives dinner, shown 
above. He was presented with a plaque, reading, ““To Wm. Geo. Steltz, President, from 
Participating Manufacturers, 12th Annual Merchandise Fair, Sept. 13-16." Al Wistert, 
star tackle and captain of the Philadelphia Eagles professional football team, made an 
informal talk on football at the dinner. 
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ORGILL DISTRIBUTES 
FOR DUO-THERM 


The appointment of Orgill 
Bros. & Co., Inc., Little Rock, 
Ark., as a distributor for its gas 
and fuel oil space heaters and gas 
and fuel oil burning water heat. 
ers has been announced by Duo. 
Therm Division of Motor Wheel 
Corp., Lansing, Mich. 

Orgill Brothers will 
distribution of the above Duo- 
Therm appliances in Central and 
Western Arkansas, Eastern Ok- 
lahoma, and one county in East- 
ern Texas. 


handle 


ROGERS PLASTIC MOVES 
TO WEST WARREN, MASS. 
Rogers Plastic North 
Wilbraham, Mass., has moved its 
entire plant to West Warren, 
Mass., about 12 miles east of the 
present property. Arnold C. 
Martinelli, president and general 
manager, has announced. 

Mr. Martinelli reports that his 
concern has leased two floors of 
18,000 square feet on each floor 
and the lease also includes an 
option to occupy a third floor of 
similar area. The new quarters, 
Mr. Martinelli said, are ideal for 
modern manufacturing and will 
provide for more efficient opera- 
tion. About 30 more employees 
will be added to the payroll and 
additional machinery will be in- 


Corp., 


stalled. 





T. W. TUNNEY REPRESENTS 
COLUMBIAN ENAMELING 


T. William Tunney has been 
appointed sales representative in 
Illinois and Wisconsin located in 
1497 Merchandise Mart, Chicago. 
for Columbian Enameling & 
Stamping Co., Inc., Terre Haute. 
Ind. He was formerly connected 
with Corning Glass Works. He 
will also represent Foley Mfg. 
Co. 

J. T. SCOTT MOVES 
SEATTLE, SAN FRANCISCO 
BRANCH OFFICES 


J. T. Scott & Co. has an- 
nounced the change in address 
of its offices in Seattle and San 
Francisco. The Seattle office with 
Jack Ogle as an associate will 
be located at 105 Orcas Street 
and the San Francisco office 
with Ralph Bowman will be at 
1355 Market Street. 

The company covers the Pa- 
cific Coast states of California, 
Washington, Oregon, Arizona 
and Nevada, currently repre- 
senting the Gardner Wire Co., 
Chicago, The D. C. May Co., 
Durham, N. €., The Leonard Co., 
Des Moines, Iowa, and the Mas- 
terset Brushes, Inc., Stamford, 
Conn. 
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Fastest Selling 


COOKING APPLIANCE 


With your biggest appliance selling season in full 95 
swing right now, make the most of Lectric Cook’s 20 
outstanding sales appeal! It’s a favorite gift item 

with a juicy profit for you! Holds 16 hamburgers, 
8 pancakes, or 4 toasted sandwiches. Automatic 
heat control, signal light, 


writers’ listed. 


Arvin 34GR Grids — An Easy Extra Sale 





ARVIN 4-Square Automatic Waffler 


























Arvin 
Lectric 


Big as three 
z 10” skillets! 
insulated base. Under- 


With every Lectric Cook sale, it’s a 
pushover to add an extra $4 with these 
jiffy snap-on waffle grids. Gives cus- 
tomer the benefit of two appliances in 
one. Converts Lectric Cook into , 490 
a fully automatic waffle baker. s4 


America’s finest automatic waffle baker 
gives you another direct wire to the 
pocketbooks of holiday shoppers! 
Makes 4 big waffles at a time, as light or 
as dark as desired, always uniformly de- 
licious. Insulated base; automatic heat 
control; signal light tells when to pour 
batter, tells when waffles are ready. 
Underwriters’ listed. 


All Nationally Advertised! 


(Heater prices slightly higher in Zone 2.) 
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|. Low Prices! 
°° 40% Profits! 

























Model 223—New stream- 
lined beauty, new colors, 
new convenience, NEW 
SAFETY, in the world’s 
finest fan-forced heater! 
Automatic Safe Guard 
switch shuts off current 
if heater is tilted or up- 
set. Handy toe switch. 
Operates on AC only. 


Underwriters’ o5 
listed. ¢ 17 ' 


Models 223A and 223B 
with deluxe finish and 
red glow light, $13.95 


Beautiful pastel green 
hammerloid finish. De- 
livers 42 cu. ft. of warm 
air per minute. Chrome 
guard rails. Operates on 


AC only. Under-_ Q° 5 


writers’ listed. 






Model 52 
ARVIN AC/DC 
RADIANT HEATER 







Actually a portable fireplace with instant ap- 
peal for homes, trailers, offices, ticket booths. 
Oversize heating element and brilliant corru- 
gated reflector; spreads heat over wide area. 
Operates on either AC or DC. 95 
Underwriters’ listed. 3! 


Write for Distributor's Name! 


NOBLITT-SPARKS 
INDUSTRIES, INC. 


Columbus, Indiana 
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GIBSON TO HOLD FOUR 
REGION MEETINGS TO 
SHOW 1950 LINES 


The 1950 lines of refrigerators, 
electric ranges, and home freezers 
will be shown to Gibson Refrig- 
erator Co. distributors during a 
series of four regional meetings 
to be held in four principal cities 
early this fall. According to J. 
L. Johnson, Gibson sales mana- 
ger, the meetings have been 
scheduled for Oct. 3-4 at New 
Orleans; Oct. 10-11, Grand 
Rapids; Oct. 17-18, New York 
City, and Oct, 24-25 at San Fran- 
cisco. 

The regional meetings have 
been designed to attract not only 
distributor principals, but also 
distributor personnel. “We be- 
lieve the distributors’ wholesale 
man, or field salesman, his pro- 
motion man, and his service man- 
ager, should all be given first 
hand information about Gibson 
products,’ Mr. Johnson said. 

Gibson executives who will 
participate in all four regional 
meetings include F. S. Gibson, 
Jr., secretary and treasurer; C. 
J. Gibson, Jr., assistant secretary 
and assistant treasurer; G. L. 
Rees, range sales manager; Paul 
H. Eckstein, assistant general 
sales manager; Gregory V. 
Drumm, manager, advertising 
and sales promotion; J. Bruce 
Croskery, manager, market de- 
velopment department; John 
Christensen, sales department; 
H. F. Powell, chief refrigesation 
engineer; Ed Ellingen, service 
manager; J. F. Klintworth and 
W. J. Browne, divisional sales 
managers; Gil Sutphen, assistant 
traffic manager; Gene Miller, ad- 
vertising and sales promotion; 
and Mr. Johnson, sales manager. 


PRATT & LAMBERT 
HOLDS PICNIC OUTING 


Buffalo and Fort Erie em- 
ployees and officials of Pratt & 
Lambert-Inc., paint manufac- 
turers, held their annual outing 
and basket picnic at Chestnut 
Ridge Park, recently. 

Games and contests, occupied 








Sales representatives of Newton Line Co., Inc., Homer, N. Y., met recently to study 
and discuss on the production line, innovations in the All*Star hace for 1950. Oppor- 
tunity was afforded for inspecting the comparatively new subsidiary plant and informal 


chats were interspersed with the more formal sessions with executives. 


William Carter, Dallas; Eugene Linxwiler, San Carlos, Cal.; 
dent; George Clement, sales manager; Isaac Weinberger, ‘New York; Leslie P. Stone, 


secretary-treasurer; James Ormond, Daytona Beach; H. A. Stedman, Chicago; 


Left to right: 
Robert E. O'Connell, presi- 


Harold 


Bordeleau, Homer, N. Y.; Fred Lamberton, St. Louis; Shelby Ross, St. Louis. 











the afternoon. Harold E. Web- 
ster, president of the company, 
was honorary chairman. Chester 
E. Solly was general chairman 
of the picnic, held under the aus- 
pices of the Pratt & Lambert- 
Inc. Employees’ Benevolent As- 
sociation. 


ALL NETWORKS TO 
CARRY TELECASTS 
OF ‘SERIES’ 


A. B. Chandler, commissioner 
of baseball, with representatives 
of the Gillette Safety Razor Co., 
and the Mutual Broadcasting Sys- 
tem announced recently that tele- 
casts of the 1949 World Series 
games will be carried by all 
television networks. 

The programs also will be 
available to all independent sta- 
tions which can be fed by the 
interconnected network. 

New techniques, involving more 
cameras than ever before used to 
televise a baseball game, making 
possible better views of all parts 
of the playing fields, are being 
explored. 

Each telecast will begin at 
12:45 P.M., in the city where 
the game is to be played. The 








series opened Oct. 5 in the 
city of the American League pen- 
nant winner. 

Radio broadcasts of all games 
will be carried coast to coast by 
the Mutual Network. 


SPONSOR EIGHT COURSES 
ON PAINT, VARNISH 


The Department of Education 
of Baltimore, Md., together with 
the Baltimore Paint, Varnish & 
Lacquer Association, Baltimore 
Paint Salesmen’s Club and the 
Baltimore Production Club, to 
assist paint dealers and_ their 
sales personnel to apply better 
salesmanship and merchandising 
in their daily work, is sponsoring 
a course covering a series of 
eight meetings on Wednesday 
nights, which started on Sept. 28 
and extends through Nov. 16. 

The subjects covered include: 
Basic Pigments, Drying Oils, Var- 
nishes and Thinners, Exterior 
Paints, their compositions and 
proper uses; Flat Wall Paints 
and Interior Undercoats; Semi- 
Gloss, Gloss Paints & Enamels; 
Paint Brushes, Merchandising; 
Industrial Maintenance Finishes; 
and Handling Paint Complaints. 





HACKENSACK POLICE 
SEEK ASSISTANCE 
IN TRACING TOOLS 


Police of Hackensack, N. J., 
have appealed to Harpware AcE 
for assistance in tracing some 
hand tools found at the scene of 
a burglary in that city. Although 
the Hackensack Police have de- 
termined the wholesale house 
which sold the tools, the depart- 
ment is now seeking the iden- 
tity of the dealer who made the 
retail sale to whoever left the 
tools at the scene of the burglary. 

Paul E. Boulais, Detective Ser- 
geant of Police, Hackensack, 
N. J., says, “Pursuant to an in- 
vestigation of Burglary (Safe), 
among the tools left at the scene 
was included a 3-lb. short-han- 
dled sledge hammer .. . and 
obviously of recent purchase. 
Written in pencil on the wooden 
handle was the retail price .. . 
and adjacent to same was the 
individual hardware dealer's 
code cost price, designated as 
‘VAL,’ or possibly ‘YAL’ 
, Ch. 

Detective Sergeant Boulais re- 
quests that any dealer using a 
code, which would include these 
code letters to notify him. 














HARDWARE SQUARE CLUB’S CLAM BAKE ATTENDED BY 250: The recent Hardware Square Club clam bake was 


held at Reinhard’s Park, Bayville, L. I., N 


About 250 men from the metropolitan hardware trade and guests were present. 


and the dinner started at 4:30 p.m. A baseball game was the main event of the gathering. 
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.. and clams, beer, hot dogs, chickens and lobsters were abundant in supply. 
The clam bar was open from 12 to 3 p.m. 
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Meeting widely felt needs for a complete 
line of decorative Waste Baskets, National 
Can now presents these new Oval and 
Round Basket designs. 

The Oval Baskets offer a variety of three 
floral designs—carnations, roses or gladioli 
with base pastel shades of either blue, green 
or pink, and interiors of rich gold. The 
Round Boudoir Baskets offer roses with blue 
background, snap dragons with pink and 
petunias with yellow. In both styles, you get 
color and floral combinations to satisfy every 


Shipments of these baskets can be made 
in combination with the popular National 
Can kitchenware designs from our central 
manufacturing plant. These boudoir baskets 
are sold in nests of three—each containing a 
single design in one color. All embody the 
famous National Can workmanship and 
lithography. 

Increase your houseware profits by adding 
these attractive fast-selling metal litho- 
graphed baskets. You can quickly get full 
details—just call or write Department HA- 
10, HOUSEW ARES DIVISION, 
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NATIONAL CAN Gancy Waste Bashets 
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IT'S A MODERN TOP-QUALITY LETTER BOX, 











THE 





TUDOR 
MAILTAINER 


DESCRIPTION 


Size: 13 x BY, x 3, including scroll, height 18". 
Material: 22 Gauge Galvannealed steel. 

Weight: 60 Ibs. per dozen. 

Packed: Each in corrugated carton. 


AVAILABLE IN THESE FINISHES 


Ebony Black ‘ 
Brushed Brass Finish 
Hammered Bronze Finish 
Hammered Aluminum Finish 


Equipped with Dualock—Combination Lock and Latch 
IMMEDIATE / | 
DELIVERY - 1] 


UNMATCHED FOR 
RUGGED CONSTRUCTION 
AND SERVICE. 


The Tudor Mailtainer is strik- 
ing in beauty—cleanly de- 
signed for every type of mod. 
ern or traditional residence. 
Handsomely finished. The mod- 
ern letter box that stands up 
under years of service. 


IT HAS BEAUTY 
AND QUALITY. 


Artistically designed to en- 
hance the entrance of the 
finest home. 





price list on the COMPLETE 
FULTON LINE 


PATENT NOVELTY CO. 


Pry LCTewnwtti, @tb4ee. 























REG. u.s, PAT: 












PAL - 275 
BARROW 


Superior 
Products 
Since 1876 


JACKSO 






‘| 





Ever alert to the demands of your 
customers, Jackmanco now offers 
this steel, all-purpose, home and 
farm barrow. Easier to handle, con- 
structed for long, hard usage—and 
popularly priced. A volume build- 


er—that's sure fire for sales success. 








REO IR BES SURE SANS LE ERED 
_—aee 






N MANUFACTURING CO. 


HARRISBURG ¢ PENNSYLVANIA 
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Franklin Hardware & Supply Co. Draws 
116 Member Stores to Fall Convention 


Owners and representatives of 
116 member stores from eastern 
Pennsylvania, New Jersey, Dela- 
ware and the Eastern Shore of 
Maryland attended the annual! 
Fal] convention of the Franklin 
Hardware & Supply Co., at its 
warehouse, 918 N. Delaware 
Ave., Philadelphia, on Wednes- 
day, Sept. 14. 

The hardware dealers and 
their employees spent most of 
the day viewing the newest mer- 
chandise of 40 selected manu- 
facturers, which was shown in 
two large tents as well as in the 
warehouse. 

After luncheon, which was 
served to 312 dealers and ex- 
hibitors, the stockholder-dealers 
were addressed by C. F. Parvis, 
president. The principal address 
was made by Walter Gorrell, 
who recently retired as_presi- 
dent of E. J. McAleer Co., 


.| Phoenix, 





housewares distributors in Phil- 
adelphia. Mr. Gorrell is presi 


dent of the Sheet Metal Institute 
of America and a former vice 
president of John Lucas & Co. 
paints. 
of an 








Mr. 


inspirational nature, on 


the subject, “Franklin and its 
Future.” 

F. Leon Herron, executive 
vice-president and general man- 
ager, reported on the business 
affairs of the company which 
now has 154 stockholding mem- 


ber stores. 
‘Arnold H. Gerberding, gen- 
eral manager of Houseware 


Inc., Fort Wayne, 
Ind., a dealer-owned wholesale 
firm, was a guest and attended 
to observe the show. Another 
guest was C. S. Gilbert, presi- 
dent of the Pratt Hardware Co.., 
Ariz., which will cele- 
brate its 50th anniversary next 
month. 


V holesalers, 


POLLOCK PAPER NAMES 
J. J. GLASS SALESMAN 


John J. Glass, who for many 
years was associated with the 
Dixie Cup Co., has become rep- 
resentative for the Pollock Paper 
Corp., waxed paper division. Mr. 





Gorrell’s talk was} dustry and well qualified for his 


new position with Pollock. 








The annual golf tournament and dinner of The Nutmeg- 
14, attracted more than 40 members and guests 
at the Wethersfield Country Club, Wethersfield, Conn., of 
whom 25 participated in golfing. Raymond Rose, Benj. Moore 
& Co., won the first leg of the Nutmeggers trophy, with a 
low gross of 82, and the winner of the kicker’s handicap was 


gers, Sept. 


Felix Atwood, Brush Division, Pittsburgh Plate Glass Co., 
with a net of 70. Second place in the kicker’s handicap with 
a 78 net was the card of R. J. Nagy, E. C. Atkins & Co. 
Festivities were directed by Dennis Shea, Riley-Shea Tire Co., 
Hartford, Conn. A steak dinner, with all the trimmings, was 
left, 


handicap winner and Raymond Rose, 


followed by a brief business meeting. In the photo are, 
Felix Atwood, kickers’ 
with the trophy of which he won the first leg and the mini- 


ature trophy of which he keeps possession. 












WITH OLYMPIC LOCKSET MARKERS 





SALES ees 
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standing advantages: 


(1) Marker for strike 
plate. Adjustable side 
guide permits perfect 
alignment for any door 
thickness. One or two 
strokes of hammer 
makes complete mor- 
tise to accurate depth. 


Complete set includes extra marker for short face plate. 
Retails for $2. na set. Packed one set to carton. Ship- 


ping weight 1 1 


HARDWARE AGE, OCTOBER 6, 1949 


sith the 


Olympic cylindrical locks and latches offer these out- 


1. Simple to Install — Only 2 holes required 
2. Key-in-the-knob convenience 
3. Pin tumbler operation for maximum security 
4. Available in solid brass or bronze trim 
5. Designed for smooth, positive operation 
6. Rugged construction — New low cost 
Now, with the development of the Olympic lockset face 


plate and strike plate markers, the Olympic becomes 
the fastest lock to install on the market. 








it es ee 


A 
2 i 


pone tf 


(2) Marker for face 
plate. Pilot aligns 
marker exactly in posi- 
tion. One or two strokes 
of hammer makes 
complete mortise to 
accurate depth. 


EVERY INSTALLATION IS FASTER, CLEANER, MORE ACCURATE AND WITHOUT A SPLINTER 







LET US GIVE YOU THE COMPLETE STORY. WRITE TODAY TO..... 








Pennsylvania Wholesalers Hear Plea 
For Greater Interest in Politics 


The two per cent cash dis- 
count, pension plans, employee 
vacations and problems incident 
to the sale of a variety of lines 
distributed through hardware 
wholesalers, were among. the 
topics considered at the 49th 
annual fall meeting of The 
Pennsylvania Wholesale Hard- 
ware & Supply Association, Sept. 
15 and 16, at the Benjamin 
Franklin Hotel, Philadelphia, 
Pa. More than 140 members and 
guests attended the banquet 
Thursday night, including repre- 
sentatives of the New York State 
Association of Hardware Job- 
bers—S. R. Rose, president, 
Barker, Rose & Kimball, Inc., 
Elmira, N. Y., and president of 
the New York group, and James 
Sherman, Roberts Hardware Co., 
Utica, N. Y. 

“Business Is Politics and Vice 
Versa” was the subject of an 
address, Thursday evening, by 
the Hon. Ralph W. Pitman, City 
Treasurer of Philadelphia, and 
president of the Charter Bank of 
that city. Mr. Pitman urged 
more businessmen to take an in- 
terest in political activities, to 
vote at each election and to 
strive against the encroachments 
of communism. In part, he said, 
“By not doing your duty as a 
citizen, you are risking your 
precious right to meet to- 
night. That, you all know, has 
happened in private groups in 
other parts of the world in 
your memory and mine. It is 
happening today. Men have been 
sentenced to death because they 
are Catholics or Jews or Prot- 
estants under other governments. 

“If that should happen here, 





you cannot fairly resent the men 
who accomplish these nefarious 
purposes because you will have 
put them in power by not doing 
your duty as a voting citizen, 
just as surely as if you had gone 
to the polls and voted for them.” 

In a discussion of pension 
plans, at the Friday session, one 
wholesaler said that his concern 
had one under which the em- 
ployer made payments to a fund, 
based on a percentage of annual 
profits, with no contribution be- 
ing made by employees. No ac- 
cess to company books is in- 
volved under the plan and its 
trustees are employees and one 
outside person. Although the 
committee has no voice in the 
hiring and firing of employees 
it does rule on the eligibility for 
pensions for all participants, 
with employees being eligible 
for participation only after three 
years of continuous employment. 
The company’s contributions to 
the fund are, it was pointed out, 
deductible from taxable income 
before taxes. 

Thomas A. Fernley, Jr., execu- 
tive secretary, National Whole- 
sale Hardware Association, spoke 
briefly on the two per cent cash 
discount. He reported that 9314 
per cent of the members of a 
list of manufacturers queried 
allow the two per cent cash dis- 
count and that there is a definite 
trend back toward that allow- 
ance. Members of the N.W.H.A., 
he stated, receive an average 


two per cent discount on ap- 
proximately 86 per cent of their 
dollar purchases. 


Officers of The Pennsylvania 





Wholesale Hardware & Supply 
Association are: R. J. Glock, 
president, Swank Hardware Co., 
Johnstown, Pa., and _ president 
of the association; John H. 
Stauffer, Herr & Co., Lancaster, 
Pa., first vice president; Elmer 
E. Steinbrunn, Pottsville Supply 
Co., Pottsville, Pa.; Samuel B. 
Smith, 517 W. Orange St., Lan- 
caster, Pa., secretary, and J. A. 
Aulenbach, Pottsville Supply 
Co., Pottsville, Pa., treasurer. 





HAMILTON APPOINTS 
PACIFIC FIELD SALESMAN 


Harry Moeller has been ap- 
pointed field representative for 
the Pacific Coast states of Ore- 
gon, Washington, and California, 
for Hamilton automatic clothes 
dryers, it has been announced by 
the Home Appliance Division, 
Hamilton Mfg. Co., Two Rivers, 
Wis. He will make his headquar- 
ters in Portland, Ore. Mr. Moeller 
has served as factory representa- 
tive, working with utilities and 
distributors on the Pacific Coast 
since 1919. For the past four 
years he has been sales manager 
of the F. B. Connelly Co., Port- 
land. 


RUSSELL MFG. TO OPEN 
SOUTH CAROLINA DIV. 


G. M. Williams, president of 
Russell Mfg. Co., Middletown, 
Conn., has announced that the 
company will open a_ branch 
plant in Bennettsville, S. C., 
about Jan. 1, 1950. 

A 54,000 sq. ft. building will 
be built at Bennettsville to be 
operated by a subsidiary known 
as Russell Products Co. The 
plant will employ 135 persons 
at the start and will produce 
certain types of narrow fabrics. 











Some of the officers of the Pennsylvania Wholesale Hardware & Supply Association 
and S. R. Rose, Barker, Rose & Kimball, Inc., Elmira, N. Y., president of the New York 
State Association of Hardware Jobbers. Left to right: Mr. Rose; and R. J. Glock, J. A. 


Aulenb 


association, respectively. 
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and Samuel B. Smith, president, treasurer and secretary of the Pennsylvania 
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RICHARDS LANCASTER 
NAMED TO REPRESENT 
HANOVER WIRE CLOTH 


The Hanover Wire Cloth Diy,, 
Continental Copper & Stee! In. 
dustries, Inc., has announced the 
appointment of Richards & Lan. 
caster Co., The Alvarado, Albu- 
querque, N. M., and The Am. 
bassador Athletic Club, 145 
South 5th East, Salt Lake City 2, 
Utah, as .sales representative in 
Arizona, Colorado, Idaho, Mon- 
tana, Nevada, New Mexico, Utah, 
Wyoming, Baker, Oregon and E| 
Paso, Texas. 


JOSEPH GRAZIANO HEADS 
FEDERATED METALS 
NEWARK BRANCH 


The appointment of Joseph 
Graziano of Woodridge, N. J., to 
the post of assistant manager at 
the Newark facility of Federated 
Metals Division, American Smelt- 
ing & Refining Co., was an- 
nounced by S. Turkus, Jr., plant 
manager. 

Mr. Graziano has been with 
Federated for 19 years, advane- 
ing through the ranks from his 
first position as office boy to his 
latest post. During that time he 
served as a bookkeeper, traveling 
auditor, member of the comp- 
troller’s staff and assistant to the 
general manager. 





PYRENE NAMES 
HOPEWELL TO SELL 
IN TWO STATES 


Robert J. Hopewell has been 
named sales representative for 
Western Pennsylvania and West 
Virginia by the Pyrene Mfg. Co., 
fire extinguisher manufacturers, 
Newark, N. J. Mr. Hopewell was 
formerly associated with the 
Brockway Motor Company, Inc. 
His headquarters will be in Pitts- 
burgh. 


UNION STEEL PRODUCTS 
NAMES TWO AGENTS 


Union Steel Products Co., Al- 
bion, Mich., recently appointed 
Harold Wright as hardware man- 
ufacturers’ representative cover- 
ing the Michigan territory and 
Toledo, Ohio. 

Previous to his Union Steel 
appointment, Mr. Wright was 
connected with the J. L. Hudson 
Co. from 1934 to 1940 and served 
as a manufacturers’ agent from 
1940 to the present time. Also an- 
nounced was the appointment of 
William Cairns as hardware mat- 
ufacturers’ representative covel- 
ing the Northern Indiana terrti- 
tory. He will handle USP’s line 
of rubbish burners, clothes dry- 
ers and picnic stoves, with head- 
quarters at Lakewood, Ohio. 


1949 








Housew 
Disp 
Again ou 
the New 
Show will 
Building, | 
creasing its 
than one-tk 
at the Hot 
Hildreth, d 
Cory Corp. 
man for th 
New Engla 
has annou 
will be hel 
through Sa 
The sho 
to move th 
Building |! 
demand for 
exhibitors, 
quests for 
exhibitors | 
other impt 
great intere 
plays in th 
chanics’ Bi 
out, it will 
show, with 
330 booths 
“China an 


BUCKE!] 
MAR 


The Bu 
122 Texa: 
said to be 
operating € 
port, obse 
day this y 
ing of EF 
hotel, rest: 
equipment 
cent to th 
announcec 

John E 
president 
great-gran 
W. F. Bu 
erations o 
sumed the 
John E. |] 
Mr. Huns 
and also 
Hardware 

The | 
equipmen 
three. Tk 
and buil 
ments, 7 
section’s : 
cludes as: 
to builde: 


APPL 

H 

The ( 
Dealers A 
Inc., 1597 
lyn 26, } 
annual in 
nic at the 


Hall in 


HARDW 





NCASTER 
PRESENT 
E CLOTH 


e Cloth Diy,, 


& Steel In. 
mounced the 
ards & Lan. 
arado, Albu- 
id The Am. 
Club, 145 
Lake City 2, 
psentative in 
Idaho, Mon. 
[exico, Utah, 
egon and E| 


YO HEADS 
IETALS 
ANCH 


of Joseph 
ge, N. J., to 
manager at 
f Federated 
rican Smelt- 
.» Was an- 
is, Jr., plant 


been with 
ars, advanc- 
ks from his 
boy to his 
hat time he 
er, traveling 
the comp- 
stant to the 


MES 
» SELL 
TES 


| has been 
ntative for 
and West 
> Mfg. Co., 
ufacturers, 
pewell was 
with the 
pany, Ine. 
de in Pitts- 


ODUCTS 
GENTS 

's Co., Al- 
appointed 
ware man- 
ive cover- 
itory and 


tion Steel 
right was 
L. Hudson 
and served 
gent from 
. Also an- 
ntment of 
ware man- 
ive cover: 
ana terri- 
JSP’s line 
othes dry- 
vith head- 
Yhio. 


6, 1949 





Housewares Club of New England Increases 
Display Show Space One-Third Over 1949 


Again outgrowing its quarters, 
the New England Housewares 
Show will move to Mechanics’ 
Building, Boston, in 1950, in- 
creasing its display space by more 
than one-third over the 1949 show 
at the Hotel Bradford. Jack R. 
Hildreth, district manager for the 
Cory Corp., Chicago, and chair- 
man for the Seventeenth Annual 
New England Housewares Show, 
has announced that the event 
will be held from Wed., Feb. 15 
through Sat., Feb. 18, 1950. 

The show committee decided 
to move the show to Mechanics’ 
Building because of persistent 
demand for display space by new 
exhibitors, and numerous re- 
quests for additional space by 
exhibitors of long standing. An- 
other important factor was the 
great interest in “open show” dis- 
plays in the 1949 show. At Me- 
chanics’ Building, it was pointed 
out, it will be a completely open 
show, with a layout calling for 
330 booths, all on one floor. A 
“China and Glass Row” will be 


a feature of the new floor plan. 

Encouraged by the expanded 
attendance brought by intensified 
promotion for last February’s 
show, the committee is makin« 
plans for even more effort di- 
rected at bringing buyers to Bos- 
ton for the event. 

A show committee office will 
be opened at Mechanics’ Build- 
ing, October 1, with Mrs. Jack 
R. Hildreth as general secretary. 
Members of Mr. Hildreth’s com- 
mittee are: Norman Altman, 
manufacturers’ representative; 
Ernest Bates, housewares buyer 
of Joseph Breck & Sons, Bosten; 
George Dinkel, manufacturers’ 
representative; Roger Moore, 
housewares buyer of Raymond’s, 
Inc., Boston; Irving Moulton, 
manufacturers’ _representative; 
Albert B. Patterson. manufac- 
turers’ representative: and Carl 
Masson of Paine’s of Boston 
advertising department serving as 
publicity chairman. The show 
is sponsored by the Housewares 


Club of New England. 








BUCKELEW HARDWARE 
MARKS 80th YEAR 


The Buckelew Hardware Co., 
122 Texas St., Shreveport, La., 
said to be the oldest continuously 
operating establishment in Shreve- 
port, observes its 80th birth- 
day this year. The formal open- 
ing of Buckelew’s modernistic 
hotel, restaurant and institutional 
equipment store which is adja- 
cent to the old building was also 
announced. 

John E. Hunsicker, Jr., vice- 
president and manager and 
great-grandson of the founder, 
W. F. Buckelew, directs the op- 
erations of the store, having as- 
sumed the duties from his father 
John E. Hunsicker, Sr. in 1945. 
Mr. Hunsicker, Sr., is president 
and also president of the Lee 
Hardware Co. 

The hotel and _ restaurant 
equipment department is one of 
three. The others are the retail 
and builders’ hardware depart- 
ments. The builders’ hardware 
section’s service to the public in- 
cludes assistance and suggestions 
to builders and contractors. 

APPLIANCE DEALERS 

HOLD PICNIC 


The Cooperating Appliance 
Dealers Association of Brooklyn, 
Inc., 1597 Nostrand Ave., Brook- 
lyn 26, N. Y., recently held its 
annual informal outing and pic- 
nic at the Grove and Recreation 
Hall in Heckscher State Park, 





which was attended by 320 
members and guests. Upon ar- 
rival the picnickers met at the 
grove, indulged in a few practice 
ball games and had lunch. After 
lunch many guests swam at the 
East Beach of the park while 
othets relaxed under the trees. 
The games were enjoyed by both 
participants and onlookers. Jo- 
seph J. Jones, 2842 Church Ave., 
was chairman of the outing. 


SAFETY CONGRESS IN 

CHICAGO, OCT. 24-28 

Talks by important business 
leaders in some of America’s 
largest companies will highlight 
the program of the 37th annual 
National Safety Congress and 
Exposition, to be held in Chi- 
cago, October 24-28. 

Nearly 12,000 safety-minded 
persons from the United States 
and Canada and other parts of 
the world will meet in Chicago 
for five days at the 37th annual 
convention of the National 
Safety Council. 

They will hear Gustav Metz- 
man, president of the New York 
Central System; James Tanham, 
vice president for industrial and 
public relations of the Texas Co. 
and chairman of the board of 
directors of the National Safety 
Council; James E. Trainer, vice 
president of Firestone Tire & 
Rubber Co., and Earl E. Moore, 
vice president for industrial re- 
lations of Carnegie-Illinois Steel 


Corp. 
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There will be more than 200 
sessions on all phases of safety 
and more than 500 program par- 
ticipants will take part in the dis- 
cussions, 

GOODRICH MAKES 

CHANGE IN L.A. TIRE 

SALES 


Two appointments in the Pa- 
cific Coast division of the replace- 
ment tire sales division B. F. 
Goodrich Co., Akron, Ohio, are 
agnounced by L. T. Greiner, divi- 
sion manager. J. E. Wacksmuth, 
Los Angeles district manager for 
the last 16 years, is named to the 
newly created post of dealer sales 
development manager. 





WOODHOUSE CHAIN 
OPENS PHILADELPHIA 
OFFICE 


The opening of a new district 
sales office in Philadelphia under 
the managership of Willis J. 
Keenan has been announced by 
Woodhouse Chain Works, Tren- 
ton, N. J. 

The new office will be located 
in the Western Savings Fund 
Building, at Broad and Chestnut 
Sts. 

Mr. Keenan was formerly af- 
filiated for 12 years with The 
Bridgeport Chain & Mfg. Co., 
which, like Woodhouse Chain, is 
an associate concern of The 


Cleveland Chain & Mfg. Co. 








OBITUARIES 








RUSSELL W. GRIFFEY 

Russell W. Griffey, wholesale 
representative for Belknap 
Hardware & Mfg. Co., Louisville, 
Ky., died recently in the Metho- 
dist Hospital in Indianapolis, Ind. 
He was a member of the Third 
Church of Christ, Scientist. His 
widow, Mrs. Verlie Griffey, sur- 
vives. 


GEORGE W. ANDERSON 

George W. Anderson, 67, presi- 
dent of American Wholesale 
Hardware Co., 1500 W. Anaheim 


<P 





GEORGE W. ANDERSON 


St., Long Beach, Cal., died re- 
cently. Mr. Anderson started 
with Howard Meyer, the Ander- 
son & Meyer Store, Imperial Val- 
ley, in 1907, which later became 
the Imperial Valley Hardware 
Co., and is now Imperial Hard- 
ware Co. He was president until 
he left in 1925 to join the Mc- 
everlast Co., for four years. Mr. 





Anderson became associated with 
American Wholesale Hardware 
Co., as general manager in 1932. 
He became president a year later. 

Mr. Anderson was a 32 deg. 
KCCH Scottish Rite and Knights’ 
Templar, and a past president of 
the Rotary Club in El Centro 
and a member in Long Beach. 
He also served as director of 
Long Beach Chamber of Com- 
merce. 

LEWIS L. MIDDLETON 

Lewis L. Middleton, 63, vice- 
president of the Sheffield Steel 
Corp., Kansas City, Mo., died re- 
cently in Hackley Hospital. Sur- 
vivors include his widow, Helen, 
a son Edward and two daughters. 


WILLIAM R. CUNNICK 

William R. Cunnick, 57, vice- 
president and general manager 
of the Great Lake Steel Corp., 
Detroit, died in Henry Ford Hos- 
pital, recently. He had previously 
been with Weirton Steel Co., 
West Virginia. 


OLIVER JOHNSTON 


Oliver Johnston, 75, retired 
hardware sales representative for 
Stratton & Terstegze Co., Louis- 
ville, Ky., hardware wholesalers, 
died after suffering a heart at- 
tack at his home in Lebanon. He 
had been with the company for 
35 years and retired 15 years ago. 





L. M. BROWNELL 
Louis M. Brownell, 63, indus- 
trial management consultant in 
Cleveland, died recently in that 
city. He was a former president 
of the Seeley Tube & Box Co., 
New Jersey, and at one time was 
manager of Hammacher, Schlem- 

mer & Co., New York City. 


209 








October 6, 1949 


Toaster — The Toastwell Co., 
St. Louis, Mo., recently reduced the 
suggested retail selling price of its No. 
22-” Toastwell two slice automatic pop- 
up toaster to $18.95, tax included, or a 
reduction $2.55, tax included. 

* + * 

Raises a washing machine 
price — General Electric Co. has 
raised the price of one automatic wash- 
ing machine model from $299.95 to 
$349.75. Its home laundry division 
said the increase “adjusted the price 
of this washer to bring it in line with 
the cost of manufacture.” 

* * 7 

Cork floor-tile—Dodge Cork 
Co., Inc., Lancaster, Pennsylvania, re- 
cently reduced prices of its vinyl-cork 
floor tile by 10 per cent to 20 per cent, 
effective at once. The company said 
the cuts in prices are the result of 
lower materials and production costs, 
“plus changes and consolidations in 
the line.” 

* « * 

Water Heaters — Immediate 
price reductions ranging from $4 to 
$12 on 13 models of electric water 
heaters have been announced by the 
Appliance Division, of the Westing- 
house Electric Corp., Mansfield, Ohio. 
The water heaters affected carry new 
suggested retail prices from $90.95 to 
$184.95 and have capacities from 10 
gal. up to 80 gal. Two table top models 
remain at their present prices, $127.95 
and $134.95. M. M. Feaman, manager 
of the company’s water heater and 
kitchen utilities department, said that 
there is price protection for dealers 
and distributors on 1949 models they 
have in stock. 

- * * 

Vacuum cleaners — Westing- 
house Electric Appliance Division, 
Mansfield, Ohio, has announced a re- 
duction of $10 in the suggested retail 
selling price of its deluxe upright 
vacuum cleaner, the new suggested 
price being $59.95. 
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Time switch—An 11 per cent 
reduction in the list price of the Gen- 
eral Electric Type T-47 handy time 
switch has been announced by the 
company’s Meter and Instrument Divi- 
sions. Formerly $12.45, the time switch 
now is priced at $10.98. 

* * - 


Cement price raised—Penn- 
Dixie Cement Co. has raised the price 
of cement by 10 cents a barrel, ef- 
fective Oct. 1. The advance will apply 
only in the East, the company said. 
Industry spokesmen declared higher 
cement prices are necessitated by in- 
creased labor costs. A 10-cent increase 
raises the price, f.o.b. Lehigh valley 
mills, to $2.40 a barrel in bulk from 
the present $2.30. This price has been 
in effect since cement firms changed 
over from the multiple-basing point 
system to an f.o.b. mill policy in July, 
1948. In packaged cement, a charge 
of 25 cents is added to take care of the 
cost of four paper bags which make 
up a barrel. 

. “ o 

Zinc—On Sept. 8, the price of 
zinc reverted t¢ 10 cents per pound 
East St. Louis. A dual 10 cent-10%% 
cent price that had prevailed at the 
close of the preceding week failed to 
attract buyers at the higher level. The 
10% cent quotation was established on 
Sept. 1 by two mid-west producers. 
Other major zinc sellers, however, kept 
their prices at 10 cents. As a result, 
the bulk of sales on succeeding busi- 
ness days were made at the 10 cent 
price. There was some improvement in 


sales noted. August shipments of zinc 
to domestic consumers totaling 68,659 
tons were the best reported for any 
month since Dec., 1946. 


* * * 


Lead—A demand for lead, 
while not as large as a month ago, 
remains excellent, trade authorities say. 
Sales each day are more than sufficient 
to take care of production. There has 
also been a fair pick-up in sales for 
October delivery, after producers 
opened their books for shipment dates 
next month. The lead price is firm at 
15144 cents per pound New York. 

* . a 


Copper—Demand for copper 
has reached the point where it is about 
in balance with the curtailed supply 
of domestic and foreign producers. 
Sales of copper to domestic consumers 
have been gaining steadily. August 
shipments are expected to total around 
85,000 tons, and may possibly exceed 
this figure. This about equals the pres- 
ent rate of domestic production plus 
estimated average imports. And, at the 
close of the first week in September, 
bookings made for shipment of refined 
copper to U. S. Consumers this month 
already totaled in excess of 62,000 tons. 
The price of refined copper has been 
holding firm at 1756 cents per pound. 

* * * 


Silver—On Sept. 12, foreign 
silver was sold in the New York market 
at 73% cents an ounce, an advance of 
a quarter cent. Foreign silver has 
moved up 1% cents an ounce since the 
current upturn started Aug. 23. The 
earlier price of 71%4 cents had held 
since Feb. 15. Silver authorities state 





ADVANCES 
Cement, Silver, One washing machine. 


DECLINES 
Some electric water heaters. Some vacuum cleaners. One model toaster. 


Some time switches. 


One make cork floor tile. 
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‘The product of 104 years’ experience 
in fastener manufacturing, 
sold through the finest distributors 
in the world. 


Assure satisfaction and dependability 
by selling RB&W Cap Screws and Square 
Head Cup Point Set Screws .. . the product 
of more than a century of continuous 
research and progressive development 

in fastener manufacturing . .. backed by 
the skill of four generations of 
RB&W men and women. 





Port Chester, N. Y., Coraopolis 
Hil los Anc 
offices at: Phila 
(Gl veliselilclel-[s Mm Ole] tiela 


Portland. Se 


THE CCMPLETE QUALITY LINE 


104 YEARS MAKING STRONG THE DISTRIBUTORS THAT MAKE AMERICA STRONG 


RUSSELL, BURDSALL & WARD 
BOLT AND NUT COMPANY 
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TIE IN WITH Goz4Z 
Perfection WINNERS! 


Both are 
PROFITABLE 
REPEA TERS @ 





1. Perfection DUBL-CHEM-FACED 
(Trade Mark) 


MILK FILTER DISCS 


2. Perfection SANIT-AIDS 


(Trade Mark) 


Ideal sanitary cleaners for washing milk pails, 
strainers, separators, milking machines, etc. 
also washing cows’ udders. (Pat. No. 2112963) 


NATIONALLY 

ADVERTISED 
More than 16 mil- 
lion ads this year 
to dairymen ... 
your customers! 
Stock up and 
Display them NOW! 











ASK YOUR SUPPLIER for Perfection 

DUBL-CHEM-FACED FILTER DISCS 

and the new Perfection SANIT-AIDS 
-.- modern 


SCHWARTZ MFG. CO., Two Rivers, Wis. 
AMERICA’S FOREMOST MANUFACTURER OF 
SANITARY FILTERING AIDS FOR DAIRYMEN 
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the improved demand is coming prin- 
cipally from makers of silverware 
goods. It was stated stocks of the 
metal in the hands of manufacturers, 
retailers and wholesalers of these prod- 
ucts had been sharply depleted. Mean- 
while, demand for silverware has in- 


creased. 
* - * 


Commodity prices on up- 
grade—In the week ended Sept. 13— 
and before the “jolt” of foreign cur- 
rencies devaluation, higher prices for 
some farm products and foods caused 
a rise of 1.2 per cent in the wholesale 
commodity price index of the Bureau 
of Labor Statistics. This increase over 
the preceding week brought the index 
figure to 154.6 per cent of the 1926 
average—1,8 per cent higher than four 
weeks ago, but still 9 per cent below 
the comparable week in 1948. In the 
latest week, all the nine categories 
which make up the index advanced, 
except metals and metal products, 
which remained unchanged from the 
previous week. 

* * * 

Tire prices—Tire companies, 
caught in a squeeze between high post- 
war costs and selling prices depressed 
to pre-war levels, are reluctant to take 
the logical way out: marking up prices. 
Price wars and strenuous competition 
for big sales volumes have marked the 
industry for years. The result has been 
a thin profit margin. Some small firms 
now have no earnings to count at all, 


and the larger concerns are finding 
earnings skimpier. “There isn’t a tire 
being sold on the replacement market 
today, at a profit,” says one small com. 
pany official. Since the war, manufac- 
turers have cut list prices on passenger 
car tires until by this June a first-line 
6.00 by 16 passenger car tire was 
forced down to $14.75—the same as in 


1941. And many sales-hungry dealers 
will shade that figure by $2 to $3, 
either by stepping up the trade-in al- 


lowance on old tires, or by an out-and- 
out price reduction. The rubber indus- 
try can give a dozen reasons why tire 
prices should be higher. Some smaller 
producers declare an increase must 
come before the year is over. But the 
bigger companies are dubious. Manu- 
facturing costs offer tire companies a 
good basis for arguing the necessity of 
higher prices. Labor, freight and over- 
head expenses have all gone up in the 
past year, more than offsetting slight 
reductions during the period in such 
materials as cotton, rayon and natural 
rubber. 
* * * 


Reserve utensil orders set 
record—lIncoming orders for Revere 
Ware, copper clad stainless steel cook- 
ing utensils, since July 15, have been 
greater than ever before in the com- 
pany’s experience, according to J. M. 
Kennedy, vice-president of Revere Cop- 
per and Brass, Inc. “The evidence is 
that the period of hand-to-mouth buy- 
ing and inventory reduction has ended, 





Appealed Directly to the Children 





JOHNNY JONES= 


BeNOA121 PD=NORTHPOLE VIA NORWICH CONN 102 





‘138 WASHINGTON ST NORWICH CONN# 


THIS YEAR MY CHRISTMAS GIFTS ARE AT EATON CHASE " THE TOY 
CENTER OF NORWICH ® = 129 MAIN STREET~ ALL THE TOYS AND 

GAMES YOU WANT FOR CHRISTMAS ARE HERE SO BRING MOMMY AND 
DADDY ALONG AND SHOW THEM WHAT YOU WANTs | HAVE YOUR NAME 
AND ADDRESS SO DO NOT FORGET TO BE GOOD AND | WILL VISIT 


YOUR HOUSE CHRISTMAS EVE= 
SANTA CLAUS=e~ 


By arrangement with Western Union, the Eaton Chase Co., Norwich, Conn., directed 

its appeal directly to local youngsters. Those school children, still of "Santa Claus” 

age, received a wire last year, "direct from the North Pole via Norwich". It not 

only got the youngsters excited about what Santa left for them at the hardware store, 
but proved an excellent means for getting parents to come in and shop. 
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Oh,No: 
ASBESTON — 


isn’t just VS 
another 
asbestos fabric 


\* 







e/t’s the original asbestos fabric designed for 
ironing board cover use. It was U.S. Rubber, 
you know, that originated and pioneered 
this new use for asbestos fabrics. 


e It’s the best asbestos fabric for ironing board 
covers. The yarns are spun by a special 
patented process for greater durability, and 
woven into a smooth surface fabric for 
better, easier ironing. 


e It’s the fastest selling asbestos fabric. Over 
3,000,000 ironing board covers made of 
ASBESTON have already been sold. Re- 
member that ASBESTON is the only name 
women know and can ask for when they 
want a cover that... 


e brings new safety into homes 
e makes ironing easier—faster—better 
e wears lots longer—burn-resistant 
Made by the Textile Division @ 
UNITED STATES RUBBER COMPANY 


1230 Avenueof the Americas. Rockefeller Center. New York 20. N.Y 


HARDWARE AGE, OCTOBER 6, 1949 





flee SCTCEN, 








THE © /Gecsereen, LUNE... 


...FOR ALL YOUR 
HEARTH FURNISHINGS 


REG. U.S. G CANADA PAT. OFF 


. the pace setter ... preferred woven metal fire 
curtain will bring you bigger-than-ever profits this 
year. Another hard-hitting national advertising cam- 
paign (our 17th consecutive) is adding to the loyal 
market that insists on Flexscreen. They'll demand 
Unipull .. . Flexscreen’s superior fabric ... the beauty, 
safety and convenience they find only in Flexscreen. 


FRAME 


.all the exclusive sales 
features of Flexscreen 
in an improved portable 
frame screen. Unipull 
slides the curtains open 
at the touch of one 
hand. Solid, attractive 
—with sizes for every 
customer. Nationally advertised 
this year—you’re surer than ever of volume sales. 





AND NOW 


. a sure-fire line of Fireplace Accessories, offered 
for the first time by Bennett-Ireland. Andirons, Fire- 
sets, Firelighters, and other accessories, specially 
designed as “companion pieces” to Flexscreen. 
With new items... national advertising ...eye and 
price appeal, the Flexscreen line will move faster 
than ever this year. Ask our representative to call, or 
write us for your catalog, at 1019 North Street. 


NORWICH 
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A New, Fast Selling Item 


VLCHER 


PUNCHES AND 
CHISELS 


* Punches and chisels forged 


from square bars of high car- | 


bon tool steel. Precision ground, 
edged, and heat-treated. 
Chrome plated. All 12 numbers 
corefully selected — should 
satisfy 90% of the demands — 
4 of each, a total of 48 pieces. 


The bright, red plastic display 
stand saves space—gets atten- 
tion and sells more. Price card 
is furnished which indicates the 
number, size and suggested re- 
tail price of each item. An ad- 
ditional card is supplied with 
prices omitted for the dealer 
who prefers to mark his own 
prices. 


These attractive punches and 
chisels, displayed in the hand- 
some colorful stand, sell on 
sight. One of our most popular 
items. Ask for descriptive liter- 
ature and prices. 


THE VLCHER TOOL CO. 


3001 EAST 87th STREET 
CLEVELAND 4, OHIO 
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and with nearly clean shelves, both 
retailers and wholesalers are stepping 
up orders,” Mr. Kennedy said. He 
added that even though the company 
is operating seven days a week, three 
shifts a day, in its kitchen utensils 
division, the big current demand for 
these products has resulted in a heavy 
backlog. He stated that for the first 
seven months of 1949, sales of Revere 
Ware were substantially ahead of the 
corresponding period a year ago. 


* * x 


Television news—Members of 
the Radio Manufacturers Association 
alone shipped 742,166 television re- 
ceivers in the first half of this year. 
Since Jan. 1, 1947, member companies 
have shipped a total of 1,706,372. Set 
manufacturers turned out 913,071 TV 
units during the first half of this year, 
but shipments lag behind production. 
Some of the largest shipments during 
the first half of 1949 were: New York 
City, 152,619 units; Chicago, 77,278; 
Philadelphia, 75,222; Los Angeles, 
60,407; Newark, 59,978, and Boston, 
49,286. Production of the new 1950 
Philco television sets is being increased 
to meet the demand, but indications 
are that the available supply of re- 
ceivers will have to he allocated for 
some time to come, William Balderston, 
president, Philco Corp., said recently. 
Radio Corp. of America says its color 
television system uses three cathode ray 
or viewing tubes in the receiving set. 
One tube produces a green image, one 
a red image and one a blue image. 
These are projected movie fashion onto 
a viewing screen where they are super- 
imposed as a single all-color image. 
Columbia Broadcasting System’s color 
television makes use of a single view- 
ing tube. The green, red and blue 
images are sent in rapid sequence so 
they blend as qgne. A color filter or 
wheel, divided into green, red and blue 
segments, spins rapidly in front of the 
viewing tube to produce the color effect. 
Both firms have redesigned their sys- 
tems to fit into the present black and 
white system and to make it possible 
to convert present type sets into color 
receivers. 


* 7 * 


In the “non-ferrous” group 
—Domestic demand for copper has 
been climbing steadily since the start 
of the second half of the year. It now 
is absorbing domestic output plus esti- 
mated imports. Improvement in cop- 
per buying has occurred, even though 
some important users of the metal have 
not re-entered the market for what is 
considered normal requirements. Ap- 





DEALERS: Request free 


sample on your letterhead. 


W. M. BARR & CO. 





Sell this new 


Paint Remover 





---and you 
sell more paint, 
too! 





Everybody Likes to Use Klean-Strip 


Paint, enamel or the toughest synthetic 
“peels off” like film, leaving a clean, 
dry surface for perfect re-painting. 
Klean-Strip is not an old-fashioned 
solvent: it does not “dissolve” the old 
finish but breaks the bond between 
old paint and the surface. Safe, fast 
and easy-to-use, Klean-Strip sells ... 
and it sells paint, too! 


Klean-Strip Demonstration Display 
Makes Sales Easy 
Compact counter kit of Klean-Strip 


and painted panel makes your custom- 
ers try it... and buy it! 














inflammable 











Needs No 
Afterwash 











KLEAN-SIRIP 


‘‘Peels Off Paint’’ , 


ln 
was 


2342 S. Lauderdale 
MEMPHIS, TENN. 
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FACTORY 


Are You a 
Good Enough 
Dealer to 


Sell This , 
Specialty | 


Range 
9 


If You Are, 





Here’s a Real Money-Maker 


IT’S UP TO YOU-—If you think you have what 
it takes to sell an unusually outstanding gas range 
—one that does not have competition, here’s the 
kind of money that’s in it for you: In 1948— 


Dealer A sold 392 Anderson Gas Ranges in a 
City of 55,328, GROSSED $117,600. 

Dealer B sold 445 in a City of 127,000, 
GROSSED $133,500. 

Dealer C sold 209 in a City of 18,966, 
GROSSED $62,700. 


OWNERS BECOME YOUR SALESMEN. It’s a 
tested fact that retained-heat-cooking fascinates 










: ANDERSON, INDIANA 


the users—they demonstrate it to their friends. 
Your job is to make the sales that will make more 
sales for you. Keep in mind that sealed-heat cook- 
ing is new to most of your prospects. To make 
volume sales, do just what your customers do— 
DEMONSTRATE THE FEATURES. 


THERE ARE SOME TERRITORIES OPEN to 
the right dealers on an exclusive basis. Remember 
that this range gives you a higher-than-average 
margin, and supports your selling with sales-train- 
ing material, sales promotion, advertising and 
direct-mail aides. If you have confidence in your 
own specialty-selling know-how, write. 


ONE OF THE 





PRODUCTS 





ANDERSON STOVE COMPANY ©° Sales Office: 41 SOUTH 6th STREET, NEWARK 7, N. J. 
A Subsidiary of Breeze Corporations, Inc. 
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@ Meil-Hoffmann offers youa complete 
and sales-proved line of matched kit- 
chen sets in two series... the deluxe 
“900 line” in opaque glass — and the 
new and popular “500 line” in clear, 
sparkling “see-through” glass. Gay kitchen colors and bright, attractive 
decal decorations . . . handy, individually fitted racks for carrying or mount- 
ing... jars with sun-burst design to prevent slipping... all these things 
help to make Mell-Hoffmann kitchen sets fast-selling, profit-making, de- 
pendable!...the very kind of full-value merchandise that appeals most 
to you and your customers. You'll also want to feature the pace-setting 
Mell-Hoffmann line of waxed paper and paper towel dispensers... and 
the popular new Radio and Accessory Shelf. ' 


SEE YOUR JOBBER 


No. 917 














parently these firms are still following 
plans to reduce inventories, industr; 
members believe. The buyers’ strike 
which developed in the second quarter 
brought about a drop of 7% cents a 
pound in the price of copper — from 
23% cents to 16 cents. In July the 
price recovered 15% cents a pound to 
the current level of 17% cents. If a 
strike closes down most of the steel in- 
dustry, this would have an adverse 
effect on copper demand, also. It would 
mean less steel for autos, refrigerators 
and many other industries that also 
are large users of copper. This would 
mean reduced output by such firms, 
and a smaller need for copper. Zinc 
demand has quieted recently. A strike 
in the steel idustry would have an al- 
most immediate effect on consumption 
of this metal also. The galvanizers 
have been the principal buyers of zinc, 
and a shutdown of the steel mills 
would stop production of the galva- 
nizers who coat steel sheets and other 
steel products with zinc. The price of 
the metal holds steady at 10 cents per 
pound, East St. Louis. In lead, too, 
consumer buying has quieted down 
from the hectic ordering of the past 
several months. Even so, consumer 
buying is sufficient to absorb the day- 
to-day output of mines and custom 
smelters, and there is a confident feel- 
ing in the industry. 


x x x 


Looking at August — Thi 
monthly survey of the Commerce De- 
partment says that industrial output 
picked up during August. reversing the 
drop recorded in July when factory 
operations were slowed by vacation 
shutdowns. Business purchasing, how- 
ever, was termed “generally cautious.” 
The Department said that manufac- 
turers’ inventories continued their drop 
in July, with a $600 million decline in 
book value, bringing the total reduc- 
tion in inventories since February to 
nearly $2 billion. Employment during 
August showed a “modest increase” 
from July, with the rise in industrial 
jobs nearly all offset by a seasonal de- 
cline in agriculture. Unemployment 
dropped back about 400,000 from the 
post-war high of 4,100,000 reached in 
July. Personal income in July was 
estimated at an annual rate of $209,700 


million. The survey said this was 
somewhat lower than the previous 
month because of a $3 billion decrease 


in income of farm owners. 


* * + 


Vacuum cleaners — Factory 
sales of standard-size household vacuum 
cleaners in August totaled 219,909 
units, an increase of 35.7 per cent over 
161,920 in July and down 7.3 per cen! 
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No. P-50 Assortment 
consists of: 





\ , | 
one 
, han [Ps age 








3 , fh, Om + 12 pes. 3’ clip paring knife 
: rae A v) 
a tarbeeahal i, f 6 pcs. 3’’ sheepfoot paring 
‘ knife 
9 pcs. 5” general utility 
knife 
6 pes. 5” serrated utility 
knife 


3 pes. 4’’ spreader 


Packed with display-dispenser 
and two small display cards. 





Now the greatest name in pocket knives—nationally advertised 
CAMILLUS—moves into the kitchen with the handsomest line of 
kitchen knives you ever saw. You can see the quality; housewives 
can see the quality, and that gleaming, streamlined smartness 
they can’t resist. Women will recognize them instantly for the bar- 
gains they are! And they will prove themselves in the kitchen. 


@ STAINLESS STEEL @ LASTING SHARPNESS 
@ STREAMLINED BEAUTY 
e @ TRANSPARENT PERMANENT ACETATE BLADE SHEATHS 


er" 








HERE’S FAST, 

PROFITABLE TURNOVER— 

on kitchen knives made 

so women will want them, 
and priced so women 
will buy them. 


Wall plaque holding all 5 styles. Set of 6 steak knives in handsome 
CAMILLUS CUTLERY COMPANY eth wood block. An ideal gift 


d dec i in an 
NEW YORK 17,N. Y. evened sai tiaras . item 
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APPLIANCES 


For More Than A Quarter Century This Trademark 
Has Stood For “QUALITY AT POPULAR PRICES” 





EMPIRE Electric PERCO-DRI 


@ Makes Better Coffee with- aioe 
out boiling —- 


Beautiful Modern Design 
Brilliant Polished Aluminum 
Cool Thermoplax Handle 


Patented Direct-Heat 
Emersion Unit 


Listed Underwriters’ Labo- 
ratories 


Fully Guaranteed No. 1802 


Suggested Retail 
Price, $4.75 


EMPIRE Aristocrat ELECTRIC TOASTER 


Smartly Styled 
Lustrous Chrome Finish 


In 5-cup and 9-cup Sizes 


Turns Toast Automat- 
ically by flip of door 
Extra Wide 
Toasts Uniformly 

Cool Ebonized Handles 


Listed, Underwriters 





EMPIRE Focal-Ray 
ELECTRIC LANTERN ' 


@ Handy for Sportsmen, Farmers, 
Motorists 


Focal Adjustment — Spot to 
Flood at turn of lens head 


All-Position Base beams light 
in any direction 


Sturdy, Precision Workmanship 
@ Easy-Grip Reed Handle 
@ Waterproof 


RETAIL PRICE SLIGHTLY HIGHER IN WEST 





Suggested Retail 
Price, $3.25 


TAL WARE CORPORATION 


Educational Toys 


CHICAGO 


Electric Appliances — Lonterns 


TWO RIVERS, WISCONSIN 


Manufacturers of 


NEW YORK 
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Toast-Warming Flat Top 


Element 


No. 769 Laboratories 
Suggested Retail @ Built for Long-Life Ser- 
Price, $3.95 vice 











from 237,202 cleaners sold in Aug, 
1948, according to industry-wide fig. 
ures announced by C. G. Frantz, sec. 
retary-treasurer, Vacuum Cleaner Man. 
ufacturers’ Association. Sales in the 
first eight months of this year amount. 
ed to 1,844,929 cleaners, a decrease of 
18.7 per cent from 2,270,152 in the 
same period in 1948. Sales reported 
thus far this year are 60 per cent 
higher than 1,151,908 in the compari- 
son period of 1941, which was the 
industry’s biggest prewar year, and 
exceed the total for all 1941, or 1, 
670,129 units, by 10.4 per cent. 
t t + 

Washing machines looking 
up—H. P. Nelligan, president of the 
American Home Laundry Manufactur- 
ers Association, says that a big in- 
crease in factory sales in recent weeks 
has completely changed the washing 
machine production outlook for the 
balance of the year. 

7 * * 

Electric toasters—A 30 per 
cent increase in toaster production and 
a return to the allocation system of 
distribution for the months of October, 
November and December has been de- 
cided upon by the Proctor Electric Co., 
Philadelphia. This disclosure was made 
by Joseph Tiers, sales manager for dis- 
tributor sales, in a letter sent to all 
distributors. With this production in- 
crease the plant is now operating at 
its maximum single shift capacity. 

t . * 

Construction — Various types 
of heavy construction for private ac- 
count have begun to fall below last 
season’s level, but public undertakings 
are still on the increase. The Labor 
Department reports a gain of 12 per 
cent in the number of housing units on 
which construction began in August, 
compared with that month last year. 
Construction started in August on 
about 98,000 houses or apartments. 
This was 2,000 more than in July and 
11,400 over August of last year. August 
was the fourth straight month in which 
new homes were started at about the 
100,000 rate. The monthly report of 
F. W. Dodge Corp. says that private 
building and engineering contract 
awards in August reversed a down- 
trend in the 37 eastern states, which it 
regularly surveys. The total of $589,- 
339,000 listed for August marked a 
gain of 11 per cent over July and was 
2 per cent above Aug., 1948. Resi- 
dential building contracts, both public 
and private, gained 16 per cent over 
July and 17 per cent over the like 
month a year ago. For the first eight 
months of 1949, the total of residential 
awards was 6 per cent under the simi- 
lar 1948 period, despite a jump in pub- 
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Important Notice 


to all of our customers: 


The Federal Seat Corporation has 
instituted suit against one of its 
competitors who has made false 
statements to wit: 


That the Federal Seat Corp. 
was going out of business. 


Our factory is operating 24 hours a day, 7 days a week, and our 


sales are greater than ever. 


PRES. 


FEDERAL SEAT CORP. 


LONG ISLAND CITY 1, 


L 
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MORE SALES! 
MORE PROFITS! 


z f m for you. 


Contains New 
IMPROVED FLEXISEAL 
CAULKING COMPOUND 


Demand by customers who 
wanted to do their own caulking 
repairs without the need of a 
gun created the new Flexiseal 


Collapsible Tube. 





It contains improved Flexiseal 
Caulking Compound in Brilliant 
White... the whitest white 
made. The Flexiseal tube will 
not crack or break; gives even 
pressure, and is air-tight to 
prevent oil loss or drying. 
Sturdy key with every tube 
a Ge SE ee eR GR mt em 
USE THIS SALES 
BOOSTING DISPLAY! 


Flexiseal Collapsible 
Tubes are shipped in 
self-displaying carton; 
place it on your coun- 
ter for bigger sales! 





NEW FLEXISEAL CARTRIDGE FITS ANY GUN! 
Another Flexiseal first! Only cartridge 
made to fit either 
skeleton type gun. ie) 

50¢ Brilliant White 


conventional or 
ne 


For extra sales and extra profits, order 
Flexiseal from your hardware or paint 
jobber today; or write us for informa- 
tion. 


WORKS 
MALDEN, MASS. 


LANDEN PUTTY 
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Private awards for the 
eight months were off 13 per cent from 
a year ago. 


lic contracts. 


*« ae * 


August sales reports—Sales 
of 17 chain store and mail order com- 
panies last month ranged from 21.4 per 
cent above to 17.3 per cent under 
Aug., 1948. Although sales generally 
were below the 1948 month, all com- 
panies but two made a better showing 
in the year-to-year comparisons than 
in July. Five of the reporting com- 
panies showed sales gains over a year 
ago. Sears, Roebuck & Co. had a 4.7 
per cent drop in sales from a year ago. 
For 1949 to date, its decline was 6.8 
per cent. Montgomery Ward & Co. re- 
ported August sales 12.3 per cent off 
from last year’s month, and its de- 
crease for the seven months was 13 per 
cent. Eight variety chain stores reported 
sales for August ranging from 21.4 per 
cent above the previous August to 5.1 
per cent below. W. T. Grant & Co.’s 
dollar volume was 6.4 per cent above 
a year ago and S. S. Kresge Co., showed 
F. W. Woolworth 
Co. had a decline of 0.6 per cent. 

* * * 


a 5.7 per cent rise. 


Whittling down inventories 
Total inventories of U. S. business firms 
decreased about $1,100 million during 
July, the 
ports. 


Commerce Department re- 
Stocks held by manufacturers 
and retailers declined substantially in 
that month, but wholesalers’ inventories 
remained around the June 30 level. 
+ os ca 

Many report better buying 
—A spurt in orders is stepping up the 
pace of quite a variety of production 
lines—though not all, by any means, 


are benefiting. Several industries—re- 
frigerators, furniture, paper clothing, 
lumber among them—report the up- 


swing seems to be more than seasonal. 
Others aren’t so sure, but at least pro- 
ducers of diverse items such as silver- 
ware, stoves, paint, washing machines 
and canned foods say they’ve snapped 
out of the hot weather lull, and are ex- 
periencing the kind of buying wave 
To learn 
what is behind the burst of buying, 


typical of pre-war autumns. 


a Wall Street Journal sampling of a 
score of industries shows most manu- 
think it is 
one of them calls “a replacement boom- 
let.” 


ish inventories that got 


facturers primarily what 
Retailers are rushing to replen- 
too low for 
comfort. But other factors enter the 
The 
many fabricators to pile up more metal. 
\ few—refrigerator producers and some 
clothing makers are among them—say 
they note a real pickup in consumer 
buying. In the furniture 
Grand Rapids manufacturers say their 


picture. steel situation induced 


industry, 


NOW AVAILABLE 


THE NEW 


| A L L Zinemal p 


BASKET 











STRONG "=" LIGHT 


@ 45% GREATER RESISTANCE 
AGAINST CORROSION. 


@ DOES NOT PEEL OR FLAKE. 


@ LASTS TWICE AS LONG AS 
ANY OTHER BASKET. 


@ RIVETED NOT WELDED. 
JOBBERS WRITE OR WIRE 


"HALL ENTERPRISES ‘%: 











LAWN SWEEPER 


CLEANS FASTER THAN 6 RAKES 
See Our Exhibit at the 


NATIONAL HARDWARE SHOW 


Booth #428—Grand Central Palace 
New York City—Oct. 12 thru 15 


HAND and POWER LAWN MOWERS 
LAWN SWEEPERS 
DEALERS—Get your share of this big de- 


mand. Jobber distributed. Write today 
for details. 


__ Model _ 
LS-240 


Width Capacity 


__ Width | _C Shpg. Wt. 
24" 6 bu. 


65 Ibs. 





WESTERN TOOL & STAMPING CO. 


2725 Second Ave. Des Moines 13, lowe 
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-hops are working at top speed to fill 
orders that have poured in during the 
past three or four weeks, with retailers 
replacing low stocks. Most orders are 
being taken now with no promise of 
delivery before 30 to 90 days. Refriger- 
ator manufacturers, notably, have in- 
creased output. They report a sharp 
upturn in demand from dealers and 
ultimate consumers, partly inspired by 
easier credit since the end of Regula- 
tion W. Washing machine and electric 
range shipments have picked up slightly 
recently, though apparently the year’s 
totals will lag behind 1948. In paint, 
Sherwin-Williams says its sales jump 
has amounted to about 30 per cent 
since the June low point. Officials con- 
sider about a third of this is seasonal, 
with the balance being caused by dealer 
buying to build up depleted stocks and 
consumer response to sharp price re- 
ductions which were effective in July. 
Lumber’s good showing is actually the 
reverse of the customary trend at this 


time of year. The sales manager for | 


one of the largest lumber companies in 
Oregon says orders are up 25 per cent 
from last May and well above a year 
ago. In the week to Sept. 3, the 165 
mills reporting to the West Coast 
Lumberman’s Association indicated 
their orders were running some 24 
per cent above production. Meanwhile, 
lumber prices are edging upward as 
dealers expand buying. In the big 


‘Oregon-Washington production center, 


No. 2 and better grades of two-by-fours 
now bring $50 to $51 a thousand feet. 
Three weeks ago the price was $18.50. 
Five weeks ago it was as low as $44 
and $45. 


Cost of living eases upward 
Preliminary figures for August indi- 
cate that the consumers’ price index 
compiled by the National Industrial 
Conference Board rose 0.1 per cent as 
against the preceding month, based on 
completed statistics for a number of 
selected cities. Food, the most heavily 
weighted item in the index, registered 
an increase of 0.1 per cent from July to 
August, to stand at 208.2, compared to 
the all-time high for the food com- 
ponent, in July, 1948, at 224.6. The 
estimated index figure for Aug., 1949, 
is 161.2 per cent (of the 1935-39 base) 
for the average of all items in the in- 
dex. In August, 1948, the index was 
166.5 per cent. 











7%e SYMBOL of QUALITY for 62 YEARS 


WASHERS ... Standard and Special, Every Type, Material, Purpose, 
Finish ... STAMPINGS of every Description . . . Blanking, Forming, 
Drawing, Extruding. 

Your most dependable source of supply — the world's largest manutac- 
turer of Washers, serving Industry since 1887. Over 22,000 sets of Dies. 


Submit your blueprints and quantity requirements for estimates. 


WROUGHT WASHER 
MANUFACTURING CO. 


The World's Largest Producer of Washers 
2218 $. BAY ST., MILWAUKEE 7, WIS 





Siphon-flow valve 
leaves less than table- 
spoon milk unused! 


] 


PAYS FOR ITSELF TWICE OVER 
FOR EVERY CALF FED as compared to 
any other Nipple Pail on the market! 





Every calf-raiser in your area can be your Customer 
for the revolutionary CALF-TERIA Nipple Pail, with 
its amazing milk-saving features! Dairymen feeding 
20 calves can save at least a full ton of whole milk! 
Farmers and dairymen everywhere are insisting on 
the genuine CALF-TERIA Nipple Pail, the finest, 
most efficient Nipple Pail sold. Get ready for the big 
calf-season just ahead! Write today! 


—---SEND FOR SAMPLE---- 

















1 

= a | The Calf-Teria Co., Dept. HA i 

| 1613 Edgewater " i 

ili : Fort Wayne 3, Indiana 

ag 08g neg rag alge | Send me, without cost or obligation, full details, prices 

August—Retail sales climbed back a . oo discounts on Calf-Teria Pails. Also, how I can get 

bit in August, but were still under last | sample pail. 

year, says the Commerce Department. Name — 

It reported that sales in August of 13,- 4 Address — | 

000 large independent retailers were | ae ie ol 

down 4 per cent, on the average, from eset angnercaignenersenaen ae pac eae 
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IT'S 
NIGHT- CIGHT 


SAVING TIME 


\LANTERNS” 






AN 


\ 


YUN 


—long winter nights ahead 
mean increased sales of 


DIETZ LANTERNS 


R.E. DIETZ COMPANY - 
. 7 40 
was NEW YORK 


GUTPUT DISTRIBUTED THROUGH THE JOBBING TRADE EXCLUSIVELY 











when the TEMPERATURE 


yy goes down 
v4 YOUR SG PROFITS 


GO UP 





55 advertisements in Farm Papers 
( across the country’s cold belt will 

tell the story of SMITH-GATES Elec- 
f trical Aids to Progressive Farmers 
UV . - how the SG (poultry and stock 
tank) Water Warmers (7 types) step 
vp egg and milk production .. . 
how SG Thermotape (7 numbers) 


keeps waterpipes, eaves troughs 
and down spouts open in the 
coldest weather how SG Ther- 


mostats (3 types) give complete 
automatic control of these units and 
cut the electrical consumption and 
save the farmer money 


Records show every SG product is a 
money-maker for the farmer To 
make them a money-maker for you 
we have colorful 8 page consumer 
folders and newspaper mats which 
are available free with orders. Use 
cowpon for literature on the entire 
SG line . cash in on the country- 
wide Farm Paper Campaign. 


THE SMITH-GATES CORP. 
PLAINVILLE, CONN. 





- Se eaiaadinicantasientasieientantetiantientiaentan 
Cae SMITH-GATES CORP., Plainville, Conn. | 
l Please send me detailed information and prices on the | 
1 SG Line of Electrical Aids to Progressive Farmers. | 
Compony imaieiatl 
| Street........... City State ; ; 
| Nome - J 
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August of last year, but were up about 
6 per cent over July. On the 13 major 
kinds of business covered in the sur- 
vey, only one, motor vehicle dealers, 
were up over August last year, with a 
jump of 12 per cent. The chief drops 
in the year-to-year comparison were for 
lumber and building materials dealers, 
down 14 per cent, jewelry stores, down 
12 per cent, and hardware and ap- 
parel stores, both down 11 per cent. 
+ - +. 


Department stores off — De- 
partment store dollar sales for the week 
ended Sept. 10 were 4 per cent below 
the like week last year. Sales in the 
week ended Sept. 3 also had run 4 per 
cent below the like 1948 week. For 
the period Jan. 1 through Sept. 10, the 
nation-wide drop, from a year ago, was 
5 per cent. In the latest week, the 
Philadelphia area showed a nice gain, 
with the Boston, New York, Richmond 
and Minneapolis districts also on the 
“plus” side. 

* * 

Flaxseed subsidy reduced 
for 1950—Surplus flaxseed has been a 
nightmare to federal price supporters. 
In crushed form this seed makes lin- 
To increase supplies of this 
staple, the government bolstered flax- 
seed at $6 per bushel (134 per cent of 
Then, seek- 
ing to get farmers to slow down pro- 


seed oil. 


parity) through last year. 


duction, officials dropped the support 
to $4 per bushel on this year’s crop. 
But even the $4 looked good to farm- 
ers, so they planted a 1949 acreage 65 
per cent bigger than the government 
The result has been a mam- 
moth 42-million-bushel crop this year— 
some 40 per cent above the 1938-47 
Federal holdings already 
amount to 36 million bushels, in seed 
and oil form, enough to meet all the 
nation’s needs for more than a year. 
The official support level next year will 


desired. 


average, 


be sliced to 60 per cent of parity, but 
Most of today’s 
huge U. S. holdings was acquired at $6 
per bushel. With flaxseed’s value now 
around $4 and headed lower, the U. S. 
taxpayer must underwrite a loss of at 


this cut somes late. 


least $2 on every bushel. 


* * * 


The corn surplus is looming 
The huge U. S. corn surplus will 
piling up across the midwest, 
when the 1949 harvest starts officially, 
in October. When the crop is all in 
the cribs, it is expected to total some 
3,538 million bushels. And that must 
be piled on top of some 805 million 


start 


bushels still on hand from last year, 
for a grand total of 343 million bushels. 
Never before has the nation had this 


much corn on its hands. End-of-har- 


vest total supplies are usually a little - 


| 











COLUMBIANA| 


Announces 
the New "ALL-IRON" 
PITCHER SPOUT PUMP 


© Mass production eeonemies make 
possible this sturdy 20-pound pump. 
Exclusive new features include a 
non-drip spout, easily-adjustable 
jj revolving bearer, anti-freeze se- 
tion. Cut-away base allows bucket 
to be placed direetly under spout. 
Painted green; height 18%”, 3” 
diameter cylinder, suction connec- 
= jo a sentens nee tap. Write 

Fig. 19, No. today for complete information on 
S19. No. 3 tis lew-prien high-quality pump. 


COLUMBIANA PUMP COMPANY 
COLUMBIANA, OHIO 











_ SoHi 


Circular Saws 
and Dado Heads 
SoHi TOOL CO., INC. 


OSHKOSH, WISCONSIN 





/ 


Brene 


cHAM 


MADE IN U.S.A. 


ASK YOUR JOBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 


GUNSHINE 
A groves 
















Over a Million Sold in 1948 
ALL-METAL 


COOKIE PRESS and 
CAKE DECORATOR SET 


Nickel Steel, 8 design discs, 
4 decorator tips, 1 nozsle. 
Makes 16 different cookies, 
noodles. Decorates cakes 14 
pieces in deseriptive bor 
with recipes. See your 
jobber, or write or wire fer 
details. 




















Speak to the right "class"—in 
the Classified Opportunities 
Section of 


HARDWARE AGE 
New York 17, N.Y. 
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BIA NA| more or less than 3,000 million bushels. 
sces Statisticians estimate that the country 
LL-IRON" cannot use (including exports) more 
ev wet than 3,276 million bushels of the grain est e ers 
Ag ~ =) mountain in the next 12 months. This | 
Fm neared means that when 1950 harvest time H H 
‘sions bck Bigatti A teeing tg na Dress Up Your Counters for Bigger Business 
ton caine a page of excess corn “a 
asmetten on iand. nd this allows for extremely No. 1011C 
aa heavy feeding of livestock in the com- eaneen wen 
ing year. Farmers are expected to ASSORTMENT 
— = feed some 2,900 million bushels of 1 dos. Clip Point 
7 corn, or some 500 million bushels Household Straight 
Trimmer Shears. 
above the 1938-47 average. Red, Blue and 
| * * * — Easel-backed 
Foreign currencies de- 
ws valued — On Sept. 18, England cut Retail at 
30% per cent off the official value of average 
2ads the British pound. All around the price 69¢ 
world, from Norway to India, 16 other of 
: INC. countries joined the rush to shrink the 
IN exchange value of their currencies in 


relation to the American dollar. Im- 












porters and industries depending on No. 1701 . \, KLEENCUT 
imports are pleased. Key commodities COUNTER MERCHANDISER « vy* KITCHEN SHEARS 
such as rubber, tin, coal, wool and 1 dex. Individually Carded 
hides will undoubtedly cost them a Kitchen Shears. Nickel-plated 


Blades, Red Enamel = 


good deal less. H. E. Humphries, dies. 8-in. Length. 


president of United States Rubber Co., | Black and White Box. 
predicted, for example, that a couple of Retail 
cents may be trimmed off the 18% at 987 


cents per pound price of natural rub- 
ber. 1.06 cents per pound came off, 
the first day. Hides, too, dropped about 





Nationally Advertised 
All Prices Slightly Higher Denver 


| a cent. Widespread devaluation of and West 

old in 1948 foreign currencies could exert pressure 

ETAL on the whole U. S. price structure. 

RESS and Government officials, however, were 

LATOR SET loath to predict just how strong and 

8 design dion, how lasting an influence it will be. No. 2401 

an cma 8 eshte ALL PURPOSE SCISSORS 
a oe Personal savings — The rate 1 doz. Sharp Points for bome, 
ite or wire fer office, school and shop. Three 6° 


of personal saving in the U. S. has Sharp Points; four 5” 


sharp Points; five 5” Sharp 
Points. Magenta, Dark Green 
and Yellow Easel-backed Card. 


started to level off, after a rapid rise 


HICAGO 30 between mid-1947 and the third quarter 


of 1948, according to the Commerce 


Retail at 



































7 Department. In a special study of average 49 
personal savings since the end of World price of 
HEARD War II, the Department said savings _— 
are now averaging 8 per cent of the No. 2451 ; ; 
individual’s total spendable income. CARDED SCHOOL SCISSORS 
This is about the same rate recorded 24 pairs 4-in. size. Forged Steel 
7 since the third quarter of last year, and — sage a ge 
compares with the post-war low of 3 backed Card. 
per cent in 1947. The Department de- 
) fines personal saving as the difference —_— 15¢ 
between a person’s income, less taxes, 
and his spending for consumption. The 
Department estimated total personal ee 
savings in this country at $8,600 million Visit us at Booth 2B 
in the first half of this year—over National Hardware Show 
twice the $4,100 million listed for the Grand Central Palace, New York 
= like period of 1948. 
—in 
- ae October 12th to 15th 
NTies 
Employment figures cheer- 
ing—Employment reached a new high The ACME SHEAR CO. BRIDGEPORT 1, CONN. 
for the year at 59,947,000 in August, : : d Sh 
2.0. the Commerce Department reported. World's Largest Manufacturer of Scissors an ears 
a This was an increase of 227,000 over 
6, 1949 
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It takes years of actual service on 
the job to create a popular buying 
trend for builders’ hardware. Smooth, 
friction-free service, year after year, 
has proved that NATIONAL Hard- 
ware possesses exceptional "built- 
in" stamina. 


The modern designs incorporated in 
this extensive line meet the require- 
ments of both present-day construc- 
tion and those of tomorrow. 


Attractive, protective finishes and 
neat packaging are further aids in 
building profitable repeat sales with 
National Hardware. 


NATIONAL 
MANUFACTURING COMPANY 


Sterling ° - Illinois 





SIZE MARKED 


PUMP LEATHERS 





Convenient! 


Size-marked at the factory, all Simplex 


pump leathers are pre-stamped to help you. 


They save the time of measuring each 


pump leather for size. Simplex size mark- 
ings are pressed into the leather, can’t be 
rubbed off through handling or use. 


In pump leathers make yours “Simplex.” 
Ask your jobber or write us 
for price list. 


MAN UFACTURIN G 


AUBURN, 
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the July level. Unemployment, which 
had risen almost steadily from the 
Oct., 1948, total of 1,642,000, dropped 
from a post-war high of 4,095,000 in 
July to 3,689,000 in August. Secretary 
Sawyer declared these figures on the 
job situation indicate “the end of the 
recession may be at hand.” But Edwin 
G. Nourse, chairman of the President’s 
Council of Economic Advisers, said 
that while business really had picked 
up in August, he does not think “dis- 
inflation has completely run its course.” 
Definitely, however, many large com- 
panies are calling back a lot of their 
earlier, laid-off workers. One example 
is General Electric Co., which has 
begun rehiring a “substantial number” 
of the 4000 employes laid off at its 
Erie, Pa., plant last May. G. E. said 
it needed a larger working force there 
because of a “pick-up in refrigerator 
business.” The company plans to con- 
tinue recalling workers over the next 
seven weeks, but does not believe it 
will be able to take back the entire 


4000. 
* * * 


“Personal income” lower in 
July — Dropping farm prices and 
the short work-week in the coal mines 
cut into the people’s “personal income” 
in July. The Commerce Department re- 
ported that personal income for that 
month was at an annual rate of $209,- 
700 million. In July of last year, per- 
sonal income was at an annual rate of 
$214,500 million. The Department did 
note, however, that for the first seven 
months of this year, personal income 
was running at an annual rate of $212.- 
700 million, $4 billion higher than the 
first seven months of 1948. Personal 
income includes wage and salary re- 
ceipts, net incomes of proprietorships 
and partnerships, dividends and _in- 
terest, net rents received by landlords 
and other typt§; of individual income. 
For the first seven months of this year, 
the drop in prices for farm products 
has cut farmers’ income about 13 per 
cent under the like period last year. 
Payrolls in trade and construction were 
just about the same in July and June, 
while domestic service employment was 
down slightly. The Commerce Depart- 
ment said factory wages were stable in 
July, but storekeepers’ income was 
under June, because of the drop in 
retail sales. 


* * * 


Another year of bumper 
crops — August growing conditions 
brought little change in prospects for 
bumper farm crops in 1949. The gov- 
ernment’s Crop Reporting Board re- 
peated a forecast of a month earlier, 
that U. S. farmers this year will pro- 








Let's See the Premax Line 





of Popular Price Rods 


Your customers have dollars to spend—to spend 
for good, popular-priced Rods—the kind Premax 
has made for years! Someone is going to sell 
them! It should be YOU! See the new line at 
the National Hardware Show, Grand Central 
Palace, New York City. 


PREMAX PRODUCTS 


5021 Highland Ave., Niagara Falls, N. Y. 
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Changes 


New products and new 
trade names are constantly 
being added to the list- 
ings for the next Directory 
Number of HARDWARE 
AGE. 


Therefore, if you do not 
find in the current issue of 
the Directory Number the 
product you are interested 
in, write to the “Who 
Makes It” Editor. He'll be 
glad to serve you. 
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SHOOTS A STAPLE WHEREVER 
A TACK CAN BE DRIVEN 


ARROW P-22 HAND STAPLER 


Heavy Duty Industrial Plier Type 
Reaches Into “HARD-TO-GET-AT” Places 
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. A POWERFUL Gun Tacker THAT 
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" INSULATORS 
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$s Same machine uses two size staples, 4” and 5/16” T-32 $8.50 See g ae 
id—to spend $6.00 (Slightly higher in the west and Canada) ; : 
kind Premax 
yo ger Profitable Dealer Items for Staple Repeat Business 3/16" 4/16" 5/16" 
Attractive window displays and other promotional mate- y - 
and Central rial are waiting for you. Write for our new catalog S4M@ machine takes 3 size staples 


sheets and brochure. Dept. HA 
Canadian Distributor: California Distributor ONE LOADING EQUAL TO 150 TACKS 


Lightstone Sales, Montreal B. Sternberg, Los Angeles Some open territories still available to manufacturers representatives. 
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MARK PRICES CLEARLY 
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new 
Plainly marked merchandise 
antly helps customers make up their minds, M c T A L M A R K E by 
list- saves time and trouble for your sales 
staff and increases your sales. Bound in 
ctory permanent book form, colorful, attrac- 
ARE tive Universal Price Markers provide L 
the utmost convenience in pricing. 
There is a Universal Price Marking 
System volume for Display Tickets, 
not Bin Tickets, Moulding Tickets, Sales ‘ 
Promotion, and Special Sets for quan- 7 
e of tity buyers. We carry a complete line H . 
the of display hardware. Write today for :-f Customers need not 
Prices and samples. a | guess, or wait to ask prices when articles are 
sted Pa? = clearly marked. Blaisdell Metal Markers 
Vho =} write legibly and easily on the smoothest 
ai surfaces—china, glass, plastics and metal. 
be | Marks are durable yet easily removed with 
x] a damp cloth. 
SPECIAL SETS wf Made in 792-T Thin Black and 795-T Thick 
FOR QUANTITY BUYERS MOULDING TICKETS ¥) Black. 
iy) ORDER FROM YOUR DEALER or Mail Coupon for Free Sample 
i i BLAISDELL PENCIL COMPANY 
mance SYSTEM : § 141 Berkley St., Phila. 44, Pa., Dept. H ‘ 
Send me sample of No ' 
G E H | NAME ano 
; ° PLEASE RINT 
] N.Y : : STRERT — : 
401 WASHINGTON ratieati vii MINNEAPOLIS 15, = H 
—o AVENUE SOUTH MINNESOTA ER: RPA ILIAD 
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ACCESSORY DISPLAY CASE 


Put it on your counter and ring up many 
profitable sales. Three each of the most 
popular accessories are drematically dis- 
played in this dustproof, theftproof case 
which is 23” high 16” wide 12” deep and 
has easy-sliding shelves and plenty of room 
in back for literature. 

Customers see your varied, clean stock— 
make their own selections—sell them- 
selves! 

THERE'S MONEY IN 


ACCESSORIES 


This new case will attract year-around 
tepeat business that means steady income 
and profits. There are 500 accessories in 
the Chicago line—the finest and largest 
line available—and made to fit all portable 
power tools. 


HANDEE TOOL OF 1001 USES 
The choice of home craftsmen, mechanics, 
hobbyists. Speed 25,000 r.p.m. AC or DC. 
First tool of this type and today’s finest 

work on metals, alloys, plastics, wood. 
horn, glass, etc. Grinds, drills, polishes, 
engraves, routs, sands, saws. Weighs only 
12 oz. and fits the hand comfortably. Na- 
tionally advertised with 40 accessories in 
case for $27.50. Handee with 7 accessories 
(no case) $20.50. 


PLASTIC-CRAFT KIT 
Contains everything needed for internal 
carving and coloring of plastics. For use 
with Handee or other portable tools. Re- 
tails for $6.95. 

DEALER AIDS — Fr mots, 
scripts, cleculars oa display jo ~ dimen 
Write for discounts and Special Offer on free 
Accessory Case. 

CHICAGO WHEEL & MFG. CO. 
1101 W. Monroe St., Dept. HA, Chicage 7, Ill. 


Send detaile of Free Accessory Case plan. 


BY rede oivaienauias Cause aes peta wx nese 


Address 











duce the second largest corn crop and 
the fourth largest wheat crop on record. 
The board forecast a corn crop of 
3,525,741,000 bushels, and a wheat 
crop of 1,129,081,000 bushels. The 1948 
corn crop was 3,650,548,000 bushels, 
a record. The wheat crop last year 
totaled 1,288,406,000 bushels. Although 
the corn crop this year did not come 
up to early expectations, Agriculture 
Department officials believe that, with 
an 800 million bushel carry-over, it 
will be big enough to warrant produc- 
tion controls next year. Sentiment 
among Department officials is swinging 
toward acreage allotments for corn in 
1950. Allotments, which are designed 
to control production by limiting 
acreage plantings, already have been 
ordered for the 1950 wheat crop. 
“Changes in most other crops—some 
up, some down—were relatively small,” 
the board reported, “as declines in 
areas of adverse conditions were more 
or less offset by improvement in favored 
areas. The total outturn of all crops, 
based on current estimates, is about 
130 per cent of the 1923-32 ten-year 
‘base’-—and second only to the 137 
per cent in 1948.” 


t * 


The cotton outlook—A 1949 
cotton crop of 14,943,000 bales was 
forecast by the Agriculture Department 
on the basis of Sept. 1 field conditions. 
This is 138,000 bales above its estimate 
a month ago, and compares with 1948 
production of 14,868,000 bales. The 
1938-47 yearly average was 11,306,000 
bales. This year’s prospective output is 
almost certain to mean acreage allot- 
ments and marketing quotas for the 
1950 crop, officials believe. 


* = 


Truck crops under last year 
--Truck crops—our fresh vegetables— 
are not too allundant this year. With 
summer-season harvesting nearly ended, 
official figures show growers produced 
3,162,000 tons of vegetables, 5 per cent 
less than a year ago. Late summer 
vegetables—snap beans, cabbage, can- 
taloups, cucumbers, onions, green pep- 
pers, tomatoes, and watermelons—ran 
an estimated 12 per cent below last 
year’s production level. Early estimates 
for the fall crop follow the same trend. 
Output is expected to be 18 per cent 
less than a year ago. The fall group 
includes lima beans, late snap beans, 
celery, lettuce, spinach and carrots. 
Onion eaters especially face slim 
pickings this winter. The onion crop 
is figured at only a little over 34 mil- 
lion sacks (50 pounds each), the small- 
est in seven years. Last year’s crop 
was over 41 million sacks. The shorter 
vegetable crops are holding prices up. 


YOU’‘LL HIT A NEW 





WITH ARCO 
WORKSHOP TOOLS! 


No talk of depression, recession—or whatever 
you might call it—at Arrow. Frankly, our 
sales are way up and yours will be too with 
ARCO Tools. Just look at our sales chart! 
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Sept. /47—Aug./48—!00% 
CHECK AND COMPARE THESE PRICES 
"HOME WORKSHOP" CIRCULAR SAW 
BLADES 


Made of TOUGH Special Purpose Steel. The lowest 
priced saw blades on the market. Ideal for Hobbyists! 
Dealer's Net Price 
BY GHINEME  cevccccscccccesccces $. 
6” Combination, Rip or Cross-cut. 006 

7” Combination, Rip or Cross-cut. 
8” Combination, Rip or Cross-cut..........- 1.33 





ar wal 
"HYCARBON’’ CIRCULAR SAW BLADES 


MASTER QUALITY, of finest TEMPERED HY- 
CARBON STEEL, HANDFILED. For Carpenters, 
Industry, Builders. 


A” CeetBEUR ccc cc ccccccsccccsccccccccos 
6” Combination, Rip or Cross-cut........-++ 

7” Combination, Rip or Cross-cut.......---- 1.67 
8” Combination, Rip or Cress-cut.......-+-+ 2.00 


ALL BLADES SUPPLIED WITH 1/.”, 54”, 3” BORE 
(‘‘Hycarbon"’ also for Mall, Skil, Thor Saws 20¢ more) 





EVERY ELECTRIC DRILL A SANDER 
AND POLISHER 


Simonize cars, sand floors, walls, furniture, remove 
paint, finish cabinet work. 

4°" ROTARY SURFACE SANDER—boxed with 
tube of cement and 12 sanding discs, '/4” or 4 
"ERECT LAE REIL Pe SECESSION $2.33 
Features: Sponge Rubber Cushion and Speed Cement 
for immediate replacement of discs. 

5°" POLISHING BONNET 

Made of superior quality High Pile Lambswool.. $ .83 
All ARCO Tools are backed by a national advertising 
campaign in Hobby Magazines. 

See us at the National Hardware Show—Grand 
Central Palace—BOOTH #423. 

DEALERS! Contact your Jobber today for our low, 














low prices or write direct for our new catalog sheets. 


ARROW METAL PRODUCTS CO. 


DEPT. C, 140 WEST BROADWAY 
NEW YORK 13, NEW YORK 
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RUBBER COVERED 


BASKETBALL 


No. DB-6—An extremely durable basketball, 





designed for playground and recreation use. 
Cord Wound and Laminated construction, rub- 
ber covered, channel seams. Water and mildew 
proof, easily cleaned with soap and water. Leak 
proof rubber valve for quick and easy lacing. 


Dealer cost $5.00 


THE DRAPER-MAYNARD COMPANY, 400 YORK ST., CINCINNATI 14, OHIO 


Suggested List $8.35 


Write your jobber for the Draper-Maynard Fall and 
Winter Catalog showing the complete line of D & M 
leather covered basketballs. 
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|HOPPE’S| 
LUBRICATING 
OIL 








Sell COMPLET 
Gun Cleaning 


Half a job is never a good job. Half a sale is seldom a satis- 
factory sale to either your gunner-customer or yourself. 
When a gun needs cleaning it needs thorough cleaning — 
renewed lubrication — trustworthy protection against rust. 


The Shooting Season 
is Here — NOW 


and bear this in mind. Hoppe Products are used and wanted 
by legions of gunners and Hoppe advertising is constantly 
reaching out to send new shooters to you. Your Jobber is 
just at the other end of your phone. Give him a ring and 
place your order — now. 


FRANK A. HOPPE, INC. 


2314A North 8th St., Philadelphia 33, Penna. 








for 


BETTER SALES 
BETTER PROFITS 
BETTER POLES 


| 
| 
Sell 


St. Croix 


| JOINTED 
| BAMBOO FISH POLES 


With the famous St. Croix rolled edge brass 
ferrules. A line of poles you can be proud of. 


ST. CROIX CORPORATION 
UNITY, WIS. 


“The Nation’s foremost manufacturer of fish 








poles jointed with brass ferrules.” 
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STAR DRILLS 


. 


Daico FORGED TOOLS 


BRICKLAYERS’ TOOLS 


PUNCHES 
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PLUMBERS’ TOOLS 





FLOOR CHISELS 


ARCH PUNCHES 
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SCREW DRIVERS 







ROCKFORD, ILLINOIS, U. S. A. 





DAMASCUS STEEL PRODUCTS CORPORATION e 
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Ace Hardware Corp., Fall Open 
House, at company headquarters, 2355 
S. Blue Island Ave., Chicago 8, IIL, 
Oct. 23-25, 1949. Annual convention 
and exhibit, Jan. 23-25, 1950, at Sher- 
man Hotel. E. G. Lindquist, vice-presi- 
dent and secretary is in charge of ar- 


rangements. 


Alabama, Retail Hardware As- 
sociation of, annual convention, May 
18-19, 1950, at the Tutwiler Hotel, 
Birmingham. Mrs. Euna G. Ramsey, 
509 North 19th St., Birmingham 3, 


secretary. 


American Hardware Manufac- 
turers Assn., 97th semi-annual con- 
vention to be held jointly with the 55th 
annual convention of the National 
Wholesale Hardware Assn., Oct. 
10-13, 1949, at the Marlborough-Blen- 
heim Hotel, Atlantic City, N. J. 
Arthur L. Faubel, 342 Madison Ave., 
New York City, is secretary-treasurer 
of the manufacturers’ association. 
Thomas A. Fernley, Jr., 505 Arch St., 
Philadelphia, is executive secretary of 
the wholesalers’ association. 


American Hardware Supply Co., 
annual merchandise fair and_ stock- 
holders’ meeting, Jan. 30-Feb. 1, 1950, 
at company headquarters, 41 Terminal 
Way, South Side, Pittsburgh 19, Pa. 
William M. Stout, executive vice-presi- 
dent and general manager. 


California Gift Show, Jan. 22-27, 
1950. Show information available from 
Woody C. Klinborg, director of trade 
shows for Los Angeles Trade Fair, Inc., 
1151 So. Broadway, Los Angeles, Calif. 


California Retail Hardware Asso- 
ciation, annual convention and exhibit, 
Feb. 20-22, 1950, at the St. Francis 
Hotel, San Francisco. LeRoy Smith, 
Room 262, Western Merchandise Mart, 
1355 Market St., San Francisco, secre- 
lary. 


Connecticut Hardware Assn., an- 
nual convention, Jan. 25-26, 1950, at 
the Hotel Bond, Hartford, Conn. Ned 
Russell, Harris Hdwe., Southport, 
Conn., is secretary. 


Florida Retail Hardware and 
Georgia Retail Hardware Associations 
will hold their annual convention joint- 
ly in May, 1950, at the Seminole Hotel, 
Jacksonville, Fla. William W. Howell, 
Waycross, Ga., secretary for both 
groups. 


Georgia Retail Hardware and Flor- 
ida Retail Hardware Associations will 
hold their annual convention jointly in 
May, 1950, at the Hotel Seminole, Jack- 
sonville, Fla. William W. Howell, Way- 
cross, Ga., secretary for both groups. 


Hardware Wholesalers, Inc., an- 
nual convention, Nov. 2-3, 1949, at com- 
pany headquarters, Nelson Road, Fort 
Wayne, Ind. Arnold H. Gerberding is 


manager. 


Illinois Retail Hardware Association 
annual convention and exhibit, Jan. 
16-18, 1950, at the Hotel Sherman, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54, secretary. 


Indiana Retail Hardware Associa- 
tion, annual convention, Jan. 2426, 
1950, at Indianapolis. Convention head- 
quarters, Hotel Lincoln; exhibit, Murat 
Temple. G. F. Sheely, 333 No. Penn- 
sylvania St., Indianapolis 4, secretary. 


Industrial Supply Convention, 
May 22-24, 1950, at Atlantic City, N. J. 
Conference booths at the Public Audi- 
torium. Convention is sponsored jointly 
by the American Supply & Machinery 
Manufacturers’ Assn., general manager, 
F. Kennedy Hanson, 1108 Clark Bldg., 
Pittsburgh 22, Pa.; National Supply & 
Machinery Distributors’ Assn., secre- 
tary-treasurer, Henry R. Rinehart, 505 
Arch St., Philadelphia 6, Pa.; Southern 
Supply & Machinery Distributors’ 
Assn., secretary-treasurer, E. L. Pugh, 
712 Volunteer Bldg., Atlanta, Ga. 


Industrial Supply Regional 
Forums, Oct. 14, Westchester Country 
Club, Rye, N. Y., Ist regional meeting 
under joint auspices of the Regional 
Meeting Committees of the American 
Supply & Machinery Manufacturers’ and 
the National Supply & Machinery Dis- 
tributors’ Associations. Nov. 15 — at 
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Light 
BUILDERS 
HARDWARE 


Cy GRIFFIN 





For more than 50 years Griffin 
hinges have been known for their 
fine materials and workman- 
ship. Griffin hinges are 

part of a wide variety of light 
builder’s hardware . . . 

, quality produced by 
i; . Griffin. 


nk 





Pesery DOOR NEEDS THREE! 


RIFFIN- 


anufacturing Company 
ERIE + PENNSYLVANIA 


SALES OFFICES 


45 Warren Street, New York 7, New York 
1639 Fargo Avenue, Chicago 26, Illinois 

9344 Woodward Avenue, Detroit, Michigan 
115 Broad Street, Boston, Massachusetts 

703 Market Street, San Franciseo 3, California 
917 St. Charies Avenue, Atlanta, Georgia 
308', North Harwood, Dallas, Texas 

4524 East 60th Street, Seattle, Washington 
785 North President Street, Jackson 6, Mississippi 
4638 Mill Creek, Kansas City, Missouri 

2611 Garrison Bivd., Baltimore 16, Maryland 
1620 Garfield Street, Denver 6, Colorado 


IN CANADA 
15 Wellwoed Avenue, Toronto, Ontario 





— 
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Assortment 






s 
2 Sizes 
FLY ROD SIZE 9/64 Through 22/ 6 
SMALL UNIT KIT STAND FILLED WITH 
GS FE ES Li 
42 FEATHERWEIGHT FERRULES $3270 

OR 
“2. lr 
Plus $2.50 or Stond. ” $29.70 
FLY ROD and SALT WATER SIZE 
10/64 through 40/64 
LARGE UNIT KIT STAND FILLED WITH 
WEIGHT FERRULES — In M Black 
ae... + oo “oe 
OR 
ROME canes — Plus $3.50 Net ‘ 
Sa woe us e oe : $48. 75 
OPEN. STOCK FERRULES 
AVAILABLE IN DOZEN LOTS OF EACH SIZE 





Cork handle swivels j 

to any degree offset 

desired. Z Patent 
Appl. For 








Revolutionary Collet will not let rod “wobble.” 
Extreme wide range of sizes, !/4" through 7716". 
One-fifth lighter than any other Universal 
Grip on the market. 

Rod tip action can be changed by co-ordinat- 
ing handle angle with finger tip adjustment. 


FLY ROD REEL SEAT 
with Double Lock Nut 
Heat Treated Aluminum Alloy, List $6 
SPINNING ROD HANDLE 


Complete with Ferrule 
With Polished Rings, List $4.25 Pair. With 
Anodized, Colored Rings, List $4.50 pair 





Prices Subject to Change Without Notice — F.O.B. Glendale 


At All Leading Jobbers and Wholesalers 


Or Direct Inquiries to: 


FEATHERWEIGHT PRODUCTS 


DIV. OF WESTERN GRINDERS 
3456 Ocean View Boulevard Glendale 8, Calif. 
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GET SET FOR BIG PROFITS 
IN YOUR TOY DEPARTMENT! 


The 1949 


tomotor *™ 





ORDER THIS SENSATIONAL 
TOY TODAY! 

. . complete power 

unit for action toys. 


(About % actual size) 


RETAILERS everywhere are set for big 

profits this year with the sensational 
Atomotor! It's a complete power unit oper- 
ating on two flashlight batteries. Packs 
plenty of power to operate mechanical toys. 
Motor housing and base is made of colorful 
plastic. Sells fast . . . lists for only $2.50. 
Conveniently warehoused for immediate de- 
livery anywhere! 





Beautiful, 3-color, me- 
chanical counter display 
FREE! . . . builds faster 
sales. 


TECHNICAL INDUSTRIES 


407 S. RAYMOND AVENUE 
PASADENA |, CALIFORNIA 
EASTERN WAREHOUSE — BALTIMORE, MD. 


Order at once from 
your jobber or 
write direct. 


























No. C-1458 
Chrome plated. 
With square 
nuts. For 
later model 
cars. 








Sharou 
LICENSE 
PLATE 
FASTENERS 





No. 012558 
Rust-proof. 
With wing 
nuts, For 
older 
model 
cars 
















At your 
favorite jobber 
or write direct 


x 2 
Shavou Bott anc / Serta’ Co 


BOSTON 10, MASS. 
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Coming Conventions and Events 


Congress Hotel, Chicago, IIll., Mid-West 
regional meeting of both associations. 
Jan. 12-13, 1950 — at Biloxi, Miss., 
southern regional meeting sponsored 
jointly by the Southern Supply & 
Machinery Distributors’ and the Amer- 
ican Supply & Machinery Manufac- 
turers’ Associations. 


Intermountain Association annual 
convention, Oct. 27-29, 1949, at Hotel 
Newhouse, Salt Lake City, Utah. Leon 
L. Weeks, 224 Continental Bldg., Boise, 
Idaho, secretary. 


Iowa Retail Hardware Association 
annual convention, Feb. 7-10, 1950, at 
Des Moines, Iowa. Convention head- 
quarters, Hotel Savery; exhibition, Poul- 
try Industries Bldg., Fairgrounds. Philip 
R. Jacobson, Mason City, secretary. 


Kentucky Retail Hardware Asso- 
ciation, annual convention and exhibit, 
Jan. 30-Feb. 1, 1950, at the Brown 
Hotel, Louisville, Ky. D. W. Laws, 501 
Republic Bldg., Louisville 2, secretary. 


Michigan Retail Hardware Associa- 
tion, annual convention, Feb. 21-23, 
1950, at Grand Rapids. Convention 
headquarters, Pantlind Hotel; exhibit, 
Auditorium. Harold W. Schumacher, 
1112 Olds Tower Bldg., Lansing 8, 
secretary. 


Minnesota Retail Hardware Asso- 
ciation, annual convention, Jan. 24-26, 
1950, at St. Paul. Convention head- 
quarters, St. Paul Hotel; exhibit, Au- 
ditorium, C. J. Christopher, Nicollet at 
24th, Minneapolis, secretary. 


Missouri Retail Hardware Associa- 
tion, annual convention and _ exhibit, 
March 7-9, 1950, at the Jefferson Hotel, 
St. Louis. Louis C. Kreh 1189 Arcade 
Bldg., 812 Olive St., St. Louis, secre- 
tary. 


Montana Implement and Hardware 
Association, annual convention, Oct. 
24-26, 1949, at Great Falls, Mont. Con- 
vention headquarters, Rainbow Hotel; 
exhibit, Civic Center Auditorium. Nor- 
man QO. Blevins, P. O. Box 1152, 


Helena, secretary. 


Mountain States Hardware and 
Implement Association, annual con- 
vention, Jan. 24-26, 1950, at the Cos- 
mopolitan Hotel, Denver, Colo. F. W. 
Reich, 1233 Spruce St., Boulder, Colo., 


secretary. 


National Hardware Show, Oct. 12- 
15, Grand Central Palace, New York 
City. Frank M. Yeager, 331 Madison 


Ave., New York City, is the director 
of the show. 


National Hardware Week, April 
28-May 6, 1950. Sponsored by the Na- 
tional Retail Hardware Association, 
Indianapolis, Ind. Rivers Peterson, man- 
aging director. 


National Housewares and Home 
Appliance Manufacturers’ Exhibit, 
Jan. 19-26, 1950, at the Navy Pier, 
Chicago, Ill. Sponsored by National 
Housewares Manufacturers Association, 
A. W. Buddenberg, executive secretary, 
1140 Merchandise Mart, Chicago. 


National Retail Hardware Asso- 
ciation annual congress, July 17-20, 
1950, at Seattle, Wash. Rivers Peter- 
son, 333 No. Pennsylvania St., Indi- 
anapolis 4, Ind., managing director. 


National Sporting Goods conven- 
tion and show, Jan. 22-26, 1950, at the 
Hotel Morrison, Chicago, Ill. Exhibits 
in booths and rooms. Sponsored by the 
National Sporting Goods Assn., One 
North LaSalle St., Chicago 2; G. Mar- 
vin Shutt, secretary. 


National Wholesale Hardware 
Assn., 55th annual convention held 
jointly with the 97th annual convention 
of the American Hardware Manu- 
facturers Assn., Oct. 10-13, 1949, at 
the Marlborough-Blenheim Hotel, At- 
lantic City, N. J. Thomas A. Fernley, 
Jr., 505 Arch St., Philadelphia 6, Pa., 
is executive secretary of the whole- 
salers’ association. Arthur L. Faubel, 
342 Madison Ave., New York City 17, 
is secretary-treasurer of the manufac- 
turers association. 


Nebraska Retail Hardware Asso- 
ciation, annual convention, Feb. 14-16, 
1950, at Omaha. Convention headquatr- 
ters, Paxton Hotel; exhibit, Auditorium. 
C. A. McCoy, 325 Insurance Bldg., Lin- 
coln 8, secretary. 


New England Hardware Dealers 
Association annual convention and ex- 
hibit, Feb. 21-23, 1950, at the Hotel 
Statler, Boston, Mass. Russell R. 
Meuller, 185 Dartmouth St., Boston 16, 
secretary. 


New York State Retail Hardware 
Association, annual convention, Feb. 14- 
16, 1950, at Buffalo. Convention head- 
quarters at Hotel Statler. Nicholas J. 
Kiley, 508 Hills Bldg., Syracuse 2, 
secretary. 

North Coast Retail Hardware Asso 


ciation, annual convention, Feb. 12-14 
1950, at Multnomah Hotel, Portland, 
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BEATRICE 


SELL AMERICA’S 


Complete LINE 


Watch your water system sales “come to 
life’ when you start handling DEMPSTER 
Water Supply Equipment. 

There is a huge rural and suburban de- 
mand for running water. By selling a com- 
plete line, and the kind of service that goes 
with it, you can be the dealer that taps this 
rich, ready made market. 


Get started right now. Team up with 
DEMPSTER, the name that has meant de- 
pendability to farmers for over 70 years. 


DEMPSTER MILL MFG. CO. 


NEBRASKA 








Irrigation Equipment 


tributors of Pipe, Fittings, and 


Plumbing Supplies 


7. 
« 
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Shallow and Deep Well Recip- 
rocating Pumps ® Shallow and 
Deep Well Ejector Type Pumps 
® Steel Tanks © Windmilis ® 


Tv 


AM IAM, 










© Dis- 





Deep Well atpenstien Pump 


Deep Well 
Ejector Type 
Pump 
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Shallow Well Reciprocating Pump 

















on 
Rove? dy pocket knife with 
J PERMA-LUBE 
BEARINGS ° 








As easy to open 


A—The only pocket knives in the world with bearings. 


Perma-Lube bearings never need oil. 


B—Clip pocket blade—sheepsfoot blade—and spey 
blade—all of high carbon chrome vanadium steel, 


hand-honed. 


C—Pocket-Eze sunk joints never tear or wear out 


pockets. 


D—Extra-strong nickel silver bolsters and linings. 
E—Unbreakable Plasti-stag handle, serpentine shape. 


Every Robeson pocket knife fully queenteed to sed satis- 
franc mark-up. 


faction. Get a Robeson direct fi ise—enjoy full 





ROBESON CUTLERY CO., 


INC., PERRY, 
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It's Back! 


The Famous 


ALLITH 


“LATCH (: si) 


is again available 


Improved with r 





| 
ae | 
| 
| 


STAINLESS STEEL SPRING 


For real convenience on straight sliding doors, 
these latches have no equal. The spring jaws 
catch automatically when the door is closed. 
They hold securely and yet open easily, from 
either side of the door. Eyes for padlock in 
convenient position. Made of malleable iron, 
reversible for right or left hand doors. 


"PRO TY, 
| DANVILLE, 


=m ¢€ 
ILLINOIS 
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~ FULLER 


RECESSED HEAD 






4 Deep Cut Flutes 






Enamel Finish 


mr Baked 





YOU'RE WELCOME! 


we'll be at the show 
again to say hello; please 
drop in— 


BOOTHS 251-252 


Knurled Heavy 
Ferrule 


4 Tempered Steel 








You’d never believe that 
anyone could turn out 

so fine a tool at so low 

a price! The handles are of 
glossy cherry red hard- 
wood, the blade of tem- 
pered steel, and points are 
available to fit all sizes 
of cross head screws. 


JOBBERS: Write to- 
day for wide-mar- 
gin catalog pages 
and free samples 
for your sales- 
men. 








NO. POINT 

1227 Point one fits #4 & smaller 
1228 Point two fits #4 to #10 

1229 Point two stub fits #4 to #10 I," x4" 


905 Faile Street 





qt": Spec. to fit 


all cross head screws 


BLADE 
3" x 3/16" 
4" xj" 


Every month we're promoting Fuller quality 


in ‘Popular Mechanics’ and ‘Popular Science”. 





FULLER TOOL CO., INC. 


World's Largest Producers of 
Unbreakable Amber Handle Tools 
New York 59 
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Coming Conventions and Events 


Ore. D. D. Stewart, 714 American Bank 
Bldg., Seattle 4, Wash., secretary. 


North Dakota Retail Hardware As- 
sociation, annual convention, March 21- 
23, 1950, at Bismarck. Convention head- 
quarters, Patterson Hotel; exhibit, Au- 
ditorium. Miss Clarine Sherwood, 24 
Clifford Bldg., Grand Forks, secretary. 


Ohio Hardware Association, annual 
convention, Feb. 7-9, 1950, at Cleveland. 
Convention headquarters, Hotel Statler; 
exhibit, Auditorium. John B. Conklin, 
198 So. High St., Columbus, secretary. 


Oklahoma Hardware and Implement 
Association, annual convention and ex- 
hibit, Feb. 7-9, 1950, at Municipal Au- 
ditorium, Oklahoma City. Robert K. 
Thomas, 711 Wright Bldg., Oklahoma 


2, secretary. 


Pacific Northwest Hardware and 
Implement Association, annual con- 
vention, Nov. 1-3, 1949, at the Mult- 
nomah Hotel, Portland, Ore., and 
Nov. 6-8, 1949, at the Davenport Hotel, 
Spokane, Wash. J. B. Channing, 615 
Empire State Bldg., Spokane, secretary. 


Pennsylvania & Atlantic Sea- 
board Hardware Association, annual 
convention, Jan. 23-26, 1950, at Phila- 
delphia, Pa. Convention headquarters, 
Bellevue-Stratford Hotel; exhibit at 
Convention Hall. W. Glenn Pearce, 
1616 Walnut St., Philadelphia 3, secre- 
tary. 


Retail Paint and Wallpaper Dis- 
tributors of America, Inc., conven- 
tion and exhibit, Nov. 9-12, 1949, at 
Hotel Sherman, Chicago, IIl. 


Sporting Goods Trade Show, In- 
ternational, Jan. 8-13, 1950, at the Hotel 
New Yorker, New York City. Under 
management of John Hatton, 609 Pick- 
wick Bldg., Kansas City, Mo. 


Sportsmen’s Shows: New England 
Sportsmen’s & Boat Show, Feb. 4-12, 
1950, at Mechanics Bldg., 
Mass.: National Sportsmen’s & Vaca- 
tion Show, Feb. 18-26, 1950, at Grand 
Centra! Palace, New York City; Jnter- 


Boston, 


national Sports & Outdoor Exposition, 
March 3-12, 1950, International Amphi- 
theatre, Chicago; Buffalo Sportsmen’s 
& Boat Show, March 17-24, 1950, at 
Memorial Auditorium, Buffalo, N. Y.: 
Detroit Congress Sportsmen's & Vaca- 
tion Show, March 25-April 2, 1950, at 
Fair Grounds, Detroit, Mich. 
sponsored by Campbell-Fairbanks Ex- 
positions, Inc., 929 Park Square Bldg., 
Boston 16; 139 E. 57th St., New York 
City 22; 28 E. Jackson Blvd., Chicago 


Shows 


4; 331 Andrews Bldg., Buffalo 2; 133] 
Majestic Bldg., Detroit 26. 


Southern California Retail Hard- 
ware Association, annual convention, 
Feb. 21-23, 1950, at Long Beach. Con- 
vention headquarters, Wilton Hotel; 
exhibit, Auditorium. A. C. Kammeier, 
416 W. 8th St., Los Angeles 14, secre. 


tary. 
South Dakota Retail 


Association, annual convention, March 
7-9, 1950, at Sioux Falls, S. D. Con- 
vention headquarters, Cataract Hotel: 
exhibit, Coliseum. O. R. Baily, 605 
So. Euclid Ave., Sioux Falls, secretary, 


Hardware 


Texas Hardware and Implement 
Assn., annual convention and exhibit, 
Jan. 23-25, 1950, at the Shamroek 
Hotel, Houston, Tex. R. M. Souder, 
814-15 Texas Bank Bldg., Dallas 2, 


is secretary. 


Tennessee Retail Hardware Asso- 
ciation, Feb. 20-21, 1950, at Nashville. 
Morris Jones, P. O. Box 784, Nashville 
2, secretary. 


Tri-State Hardware and Implement 
Association, annual convention and ex- 
hibit, Feb. 13-15, 1950, at Herring Ho- 
tel, Amarillo, Tex. W. D. Shephard, 
Canyon, Tex., secretary. 


Virginia Retail Hardware As 
sociation annual convention; March 
21-23, 1950, at Roanoke. Convention 
headquarters, Hotel Roanoke; exhibit, 
American Legion Auditorium. G. T. 
Omohundro, Jr., Scottsville, secretary. 


Western Retail Implement and 
Hardware Association, annual conven- 
tion, Jan. 16-20, 1950, at Kansas City, 
Mo. Convention headquarters, Hotel 
President; exhibit, Auditorium. Wil- 
liam J. Shaw, 224 Rialto Bldg., Kansas 


City 6, secretary. 


West Virginia Hardware Associa- 
tion, annual convention and _ exhibit, 
March 13-15, 1950, at the Greenbrier 
Hotel, White Sulphur Springs, W. Va. 
James C. Fielding, 1628 McClung St., 
Charleston 2, W. Va., secretary. 


Wisco annual merchandising school 
and sales show, Jan. 17-19, 1950, at 
Wisco Hardware Co. headquarters, 15 
So. Brearly St., Madison, Wis. Special 
25th anniversary program is planned. 


Wisconsin Retail Hardware Asso- 
ciation, annual convention, Feb. 7-9, 
1950, at Milwaukee. Convention head- 
quarters, Schroeder Hotel; exhibit, Au- 
ditorium. H. A. Lewis, Stevens Point, 
secretary-treasurer. 
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Sales Proven! 


ta LEADING DEPARTMENT STORES 


For THE houstwirst Fry nybe 


The FRYRYTE quickly 
AUTOMATIC ELECTRIC 


prepares golden brown 


platters of food—done to 
the satisfaction of the en- 
tire family! 
Cooks most anything in- 
cluding chicken shrimps, 
onions, potatoes, steaks, 
chops, vegetables, frog legs, 
nae ag fang mama Here’s the newest and easiest way 
to deep fry everything from chicken 
to donuts. The Fryryte—fill with 
oil, plug in, and it’s ready. Imagine! 
Deep frying as easy as boiling water 
—and fast! 
Sales are also fast with this newest 
of kitchen appliances. Over 37 lead- 
ing department stores in the coun- 
try have proven the Fryryte sales. 
It’s taking the country by storm. 


Completely NEW! DIFFERENT! 
| There's nothing like the FRYRYTE on the 
| market. It's a masterpiece of designing and 
engineering featuring patented thermostatic 

‘ control to insure uniform results every time. 
This means Golden- Brown Deliciousness 

every meal. 


































WHAT A GIFT! 
The Fryryte is truly the 
gift supreme! Needed 
in every home foreasier 
frying. As a wedding 
gitt— Christmas gift — 
or just for home use 
it’ll be appreciated, 


Fair Trade $24.95 


Retail Price... 


8550 WEST GRAND 
RIVER GROVE, ILLINOIS 


SELLER 


SEE YOUR 
JOBBER 
Call your jobber 
now or drop us 
a line. We'll be 
glad to send you 
complete infor- 
mation about the 

FRYRYTE. 


THE FRYRYTE 1S GUARANTEED 
for one full year! Guaranteed safe, 
too! No dangerous and messy 
handling. The cooking com- 
pound remains in fryer for re- 
peated use. Mirror-chrome finish 
wipes clean with damp cloth. 


Data Ne inc. 























EDLUND 
JUNIOR 
CAN OPENER 


THINK OF 


Edlund 


BETTER KITCHEN Lge eo} 5. 


EDLUND COMPANY BURLINGTON, VT. 
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More Profit 
in this distinctive kitchen 


7 y 
6 clock. Newly styled plastic 
“ case; oil-sealed electric move- 
ment for long service and split- 
| second accuracy. 



















More Volume 


in guaranteed Gilbert alarm 
clocks. 





Sales-proven designs; 40-hour move- 
ments. Feature luminous dials for 
higher dollar volume and wider profit 
margin during the winter months. 








Distributed 


thru the wholesaler 


THE Wan. L. GitBert CLOCK Corp. 
WINSTED, CONN. 


Laconia, N. H. 


551 FIFTH AVE 
NEW YORK 17, N.Y 


141 W. JACKSON BLVD 
CHICAGO 4, ILL. 


Clock makers to the nation 


Since 1807 
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HERE’S THE 


Smoothest Ohenating 


BEATER EVER MADE 


> ¢€ 


cere ec3@aeese @ 


Finest 


@eetees 4 - e ® : ih 





maz 


The new deluxe Supex- 
whirl has more sales ap- 
peal than ever. All 


new features include 


new die-cast drive gear, streamlined 

guard, new-shaped stainless 
steel floats and greater ease of 
operation. In design, construction 





and packaging nothing has been 
overlooked to create important 
selling advantages. Super- 
whirl has die-cast frame, 
stainless steel structural 
support, bright chrome 
finish and plastic han-’ 
dies that will not chip or 


crack. Write for prices 


g 


and information. 










aplenty in its 
beautiful 
NEW GIFT BOX 


THE TURNER & SEYMOUR MFG. CO., TORRINGTON, CONN. 
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THIS CHRISTMAS’ 


| MOST USEFUL GIFT... 
GENERAL’S LINE 


| of HOME KITCHEN SLICERS! 
| GS Stock & Feature NOW— 
for EXTRA Sies & Profits p Be» 


GENERAL Home Slicing 
Machines smashed all 
previous sales records in 
Christmas '48. This year, 
GENERAL'S demand is ' 
at an all time “high” 
Sales pulling national ad- 
vertising reaching over 
8,000,000 porential buy- 
ers PLUS nationwid 
consumer recognition of 
General’s time, labor and 
money saving advantages have made 
this a banner profit year for General of your customers. 
dealers everywhere. In Beautiful Porcenamel. .$12.95 Retail 
“Cash-in” on General's profit making  '!» Glistening Chrome (Illustrated) ; 
efficiency . . . NOW! Stock, feature : $19.95 Retail 
and merchandise 1949's MOST USE- [sete by Daal Indies oA 
a Lge nega 66 RO ies Gate occ ccccceees $24.95 Retoil 
ull |i - = 
| ERAL SLICING#® HOLIDAY WRAPPED 
MACHINES. a i 






MODEL 400 

THREE MODELS 
Feature the complete line of 
General Slicers . . . each de- 
signed to fill a specific need 












There's a GENERAL for 


ag every need . . . and 
117. for any size kitchen. 


SLICING / MACHINE CO., INC. - WALDEN, N.Y. 








| A DEALER-DES/GNED DEAL 
= —thati Cummins 
f PORTHBLE TOOLS 


Here's the line that's selling for dealers 
TODAY! Customers like the extra value 
they get for their dollars . .. from 
modern quality construction, to the 
leading features ofhigher-priced tools. 
Dealers like the broader markets, 
steady turnover, aggressive merchan- 
dising help, greater profits, that 
Cummins gives ‘em. It's a dealer- 
designed deal that's paying off NOW 
Interested? 














Model 150— 4 -inch 
| General Utility Drill—$20.95 












CUMMINS PORTABLE TOOLS 
4740 North Ravenswood Avenue 
Chicago 40, Mlinois 







Model 200 
Y2-inch Drill—$39.95 


Model 425 
Y%-inch Drill—$33.00 


ASK YOUR JOBBER! 


Model 607 BalanSaw—$62.50 
($68.00 with steel case) 








Rcccehamcicncicaeamema 
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The No. 40ST-O display features 
15 assorted pieces including couplings 
..» bearings ... pillow blocks... 
adjustable hangers . . . shaft collars, 
ete. all for f.h.p. drives. 


This display will make your store 
the headquarters for home, farm and 
factory transmission supplies . . . there 
are no dust catchers here . .. all items 
are proven sellers. 


Finished in red, white and blue and 
requiring @ wall space only 13" wide 
by 25" high this attractive display 
will sell for you. 


“armagcizD 


DISPLAYS. 


A COMPLETE POWER | 


TRANSMISSION 
DEPARTMENT 


‘Right at Your Fingertips” 
The No. 60ST-P pulley dis- 


play gives you a complete line | 


of the 57 fastest selling "A" sec- 
tion pulleys . . . sizes range from 
11," to 10" in diameter . . 


amefters. 

There's no more hunting thru 
drawers or on shelves .. . all items 
are clearly marked and in full 
view. 


This attractive display is finished | 
in red, white and blue, and re- | 


quires a wall space only 16" wide 
by 36” high. 








ee See 


The No. 80ST-M mandre/ 
display offers you 7 of the 
fastest selling mandrels. 


There are models for sow- 

.. for farm... home...and 
for form ... home... anz 
factory use. 


Featuring this display will 


increase not only mandrel sales 
. but pulley, belt, saw and 


32" high and is finished in red, 








white and blue enamel. 





MFG'D BY 


DIE CASTING MFG. CO. 


2510-14 WEST 
CHICAGO 12, 





MONROE STREET 


ILLINOIS 
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sizes come in /2"-5g"-%4" di- | 


buff sales will increase as well. | 
The display is 16" wide and | 
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‘MODERN DOOR LATCHING 


SNUG-TITE 





DUAL ACTION 
CATCHES 


520 SNUG-TITE 








Sé life f 


INSTALLATION 


S. ° ; B / e f 
OPERATION 


FOR DOORS OF 
ANY THICKNESS 


530 
LATCHES AT SNUG-TITE 


A TOUCH 
HOLDS SECURELY v 
OPENS "EASILY 
NYLON BOLT 


MORE QUIET, SURFACE TYPE 
MORE DURABLE Adjustable to any angle 








MORTISE TYPE 























SNUG-TITE Dual Action Catches are all 
purpose latches that can be quickly and 
easily mounted on any type of door that 
does not require locking. 


COMPANIONS TO THE 
FAMOUS SCREENMASTER 


SNUG-TITE Dual Action Catches, 
HARDWARE like the famous SCREENMASTER 
SHOW Screen and Storm Door Latch, are 
GRAND CENTRAL ae nage manufactured from the 
PALACE ighest quality materials. They are 
NEW YORK, N. Y designed to give years of depend- 
OCT. 12-15 able service. 


BOOTH No. 239 












SEE US AT THE 
NATIONAL 


For sales—for profits, stock and 
sell SNUG-TITE the simplified dual 
action door catch. 


rv) Order from Your Jobber or Write to— 


+ THE ENGINEERED PRODUCTS CO. 


DEPT. HA FLINT 4, MICHIGAN 
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SAFETY AUOLL 


Trade Mark Reg. U. S. Pat. Off. 


Wall Model Can Opener—with 
patented "DROP-A-WAY”’ feature 


The finest can opener for home use. 
Effortless and safe— it rolls the edge 
smooth as it holds and opens square, 
round or oval cans. New, improved 
design with heavier steel construction 
and new spring supported blade assure 
longer life. ‘DROP-A-WAY” feature 
allows opener to hang flush to wall 
when not in use and permits instant 
removal for cleaning. 


All metal parts bright nickel plated. 
Individually packed in attractive 
3-color carton complete with mounting 
bracket and screws. 


Retail price 89¢ 


baughan 


NOVELTY MANUFACTURING CO. 


3211 CARROLL AVE. © CHICAGO 24, ILL. 
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The Right Answer!!? 


wew: NEW! NEW! 
LL-IN-ONE SPACE SAVER 


| COMPACT STEEL FILING SYSTEM 


The complete filing system All-in-One Unit— records, 
i cards, correspondence, letters and storage unit—keeping 
j all records at finger-tip control with business efficiency. 


























| Space stretcher—space saver. Ideal for 101 uses. Preci- 
sion made—best furniture steel and finished in Futura Grey 
lustre-lite to lighten and brighten office work. Outside 
dimensions: 33”h. x 27” w. x 16d. 

Wt. 90 Ibs. 


| TREMENDOUS ¢ ...... 
VALUE! = @ work 


@ ROOMS 
LOW PRICED! 


@ HOME 

@ DENS 

@ sCcHOOLS 
@ CHURCHES 
* 

® 

* 





GARAGES 
SOLICITORS 
ETC. || 

No C.O.D.’s on Out-of-Town Orders 
Prices F.O.B. Brooklyn, N. Y. 
H. J. KANTOR, Inc. (Equipment Division) 
1188 President Street, Brooklyn 25, New York 












Mm LATEST CREATIONS 
of Lasting. Beauty. 


TA RCHITECTS 
T L\ ppreciate 


Solid Die Cast Handles & Knobs 
Mirro-Chrome Finish—Hand Polished 
Suggested Retail Price 


Handles 35¢ each Knobs 18c each 
SEE YOUR JOBBER OR ASK US FOR SAMPLES 


MY) AKRON HARDWARE MFG. CORP. 





World's Largest 
Manufacturer of 
Bottle Openers 
and Can Openers 
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(it Jhis Automatic Parker 
Hack Saw Salesman 


to work for You, 
withoul a penny’ cost / 












records, 
-keeping 
2ncy. 
Cut your Parker Hack Saw selling job in half with this 
s. Preci- Automatic Parker Salesman — sturdy, compact, eye-catching. 
ura Grey It's a salesman that won't cost you a penny! Display Parker's 
Outside four leading, popular Hack Saws — the H-80, H-60, H-40 and _ *  guanantess ov 
H-30, squarely in front of your customers. This outstanding a 
collection of quality Hack Saws will be your most profitable 
— sales builder. 
JE *The popular H-20 is included in this assortment 
1 THE SPECIAL AUTOMATIC SALESMAN ASSORTMENT to meet your customer’s demands for a low priced 
a : CONSISTS OF hack saw frame. H-100 may be substituted for H-80 
}}. if Butcher type saw is preferred. 








, 1949 


each 
each 
each 
each 
each 


H-20 
H-30 
H-40 
H-60 
H-80 


ONE PARKER HACK SAW SALESMAN COUNTER 
BOARD — Value $1.02 





WITH EACH ASSORTMENT WE SUPPLY WITHOUT CHARGE 


Please send us the name of your jobber if he does 
not stock this assortment. 


Fy th Parker |-4< 


PARKER MANUFACTURING CO. 
WORCESTER 1, MASS., U. S. A. 
ACKERMANN-STEFFAN DIVISION 


4532 Palmer St., Chicago, Ill. Manufacturers of 
famous Trojan Coping, Jig, and Jewelers‘ Saw Blades. 

















* & & PRESENTS * * * 


A UNIVERSAL REVERSIBLE SCREWDRIVER 


A Single Tool—A 5 Way Purpose 
To Retail For 75¢ 


The Amalite Reversible Screw- 
driver has a large Two Tone 
(Amber & Black) Plastic Handle 
made of the NEW SLO-BURN- 
ING TENITE. 

The Blade is made of 14” Tool 
Steel, having a Regular Cabinet 
tip at one end and a Recessed 
Point at the other end. This Re- 
cessed Point fits both the Phillips 
and Reed & Prince type screws re- 
quiring the No. 1 & No. 2 point 
screwdrivers. 


See your jobber for the tool 
with the Universal Use. 


¥FOR THE TOOL THAT'S RIGHT 
* BUY AMALITE * 


1884 Pitkin Ave. Brooklyn 12, N. Y. 
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Classified Advertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Allow Seven Words for Keyed Address 
or Your Address 








Set solid, maximum, 50 words....... $5.00 
Each additional word......... -10 
Positions Wanted 
a ¥ a set solid, maximum, 
eer err $2.00 
‘Each additional word......... 05 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 











Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. 
previous to date of publication, 


Address your correspondence and replies to 


100 East 42nd St., New York 17, N. Y. 


Classified forms close 15 days 


HARDWARE AGE 


Classified Opportunities Dept. 














I Help Wanted 





IF YOU HAVE INITIATIVE, ABILITY, 
FORCEFULNESS AND BACKGROUND you 
may be the man I am seeking to carry on and 
eventually own a Successful Store on Long Island 
North Shore. No cash required but desirable. 
Give every minute personal detail (strictest con- 
fidence) if you wish consideration. Address Box 
N-437, care of Harpwace Ace, 100 East 42nd 
Se., New York 7% Bw. %. 





Sales iwes Wanted 


SALESMEN WITH FOLLOWING AMONG 
RETAILERS WANTED by New York Whole- 
saler. Tools and Hardware. Good commission, no 
objection to non-conflicting line. Write Box N-472, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 





SALESMEN WANTED, RELIABLE ES- 
TABLISHED HARNESS, COLLAR AND 
SADDLERY HOUSE selling complete line in- 
eluding kindred items of saddlery, hardware, 
lankets, hames, chains and_ leather. Protected 
territories in States of New York, Pennsylvania, 
Wisconsin and New England as well as those 
west of the Mississippi River are available. Only 
substantial er men who are willing to 
work hard and on commission basis will be given 
consideration. Application by letter only. Give 
full information about yourself and your busi- 
ness activities over the past five years in first 

er. Southern Saddlery Company, Chattanooga 
2, Tennessee. 








SALESMEN 


to sell new invention revolutionizing paint 
industry. Patented CAN STRETCHER in- 
creases gallon can to hold one-third more 
paint. Indispensable for mixing colors, 
thinning paints, etc. Backed by national 
publicity and advertising. 

Sell to RETAILERS and JOBBERS of paint, 
hardwore and lumber. No competition. 
Commission basis. Full time or sideline. 
Give age, experience, references. Write: 


SAMSON METALS CO. 


1105 Sth St., Miami Beach 39, Fia. 














A] Sete Repent Werte 





THIS LONG ESTABLISHED HIGHLY RATED 
COMPANY offers 75 factory lines to salesmen 
covering retail stores outside of the larger 
cities. Here are seventy-five complete factory 
lines, and salesmen earn a good living handling 
them. It would take you a lifetime to assemble 
so varied an assortment. Write Sales Manager, 
Box N-I45, care of Hardwore Age, 100 East 
42nd St., New York 17, N. Y 














HIGHLY RATED MANUFACTURER 
OFFERS TOP QUALITY LINE 
MEDICINE CABINETS 


at 15% Commission to full time or side line Salesmen 

in protected territory. pe get full credits on all mail 

9 o~ room business if you produce in the territory. 
rite: 


STANDARD ART INDUSTRIES 


327 So. LaSalle St. Chicago 4, Illinois 














SALESMEN TO COVER RETAIL HARD- 
WARE TRADE for Old_ Established Concern 
manufacturing High Grade Line of Files, Butcher 
or Sharpening Steels, and Several Other Fast 
Selling Lines. These lines can be handled as 
side lines on a commission basis. Give full de- 
tails of lines now handled, as well as territory 
covered. Address Box N-459, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





WELL KNOWN HARDWARE JOBBER 


HAS OPENING for Experienced Salesman with 


} 


| sey; Westchester 


| 
| 


following in Bergen-Passaic Counties. New Jer- 
unty, Long Island, and Staten 
Island in New York. Replies will be kept confi- 
dential. Address Box N-428, care of HarDwArE 
Ace, 100 East 42nd St.. New York 17, N. Y. 








TOOL SALESMEN 


for the famous “Bull Buffer’ and Other Advertised 
Power Tool Attachments. Pretected territories in 
ee ae ~y4 ba Area on 10% commission basis, 

G dea lets. No on to other lines. 
Submit" details on pa te 


E. B. PACKARD CO., INC. 


(EXCLUSIVE DISTRIBUTORS) 
139 Cedar Street, New York 6, N. Y. 








| LEADS. 


[Sales Representatives Wanted| 


EARN EXTRA MONEY FOR SECURING 
If you are now calling on hardware, 
paint and wallpaper stores or lumber dealers in 
Midwestern Territory, you can create extra in- 
come simply by recommending our established line 
of Advertised Quality Paints. We close deals on 
leads provided by you and pay you a fixed sum 
and commission. All replies confidential. Address 
Box N-404, care of Harpware Acer, 100 East 
42nd St., New York 17, N. Y 








SALESMEN WANTED TO SELL RULE 
LEVEL, RULE AND LEVEL COMBINA- 
TION to Hardware Stores, Paint and Wallpaper 
and Department Stores, used by housewives, car- 
penters, sign painters, etc. 18” retails at 98 cents, 
and yard sells for $1.75. All territories opea, 
exclusive. Good commission. Address Mark 
ny Co., 360 E. Main St., Rochester 4, 


SALESMEN, VISITING HARDWARE AND 
VARIETY STORES WISHING TO _IN- 
CREASE THEIR INCOME, BY TAKING ON 
A_PROFITABLE AND EXTENSIVE LINE 
OF PAINT BRUSHES. We need very active 
men well acquainted in their territory. There 
is no limit to what you can make with this ad- 
ditional line; you do not have to go out of your 
way to sell them, you propose them to the same 
accounts you are visiting now. We supply you 
with the samples. A very liberal commission. 
Write today to Box N-453, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 
giving us references, the territory you cover and 
all other information with regard to yourself that 
you deem necessary. 





WANTED 
INSECTICIDE SALESMEN 
ALL TERRITORIES 


TO HANDLE COMPLETE LINE FOR 
GREENHOUSE, SEED, HARDWARE 
AND DEPARTMENT STORES. IN- 
CLUDING AEROSOL BOMBS. GOOD 
COMMISSION, RIGHT MEN CAN 
CLEAR $5,000 UP. SEND COMPLETE 
RESUME. OUR SALES STAFF KNOWS 
OF THIS AD. 


Address Box N-4/!, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 


— 
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SALESMEN CALLING ON HARDWARE 
AND ELECTRICAL DEALERS to sell Bolts, 
Nuts, Screws and Specialty Products. Commis- 
sion Basis Only. Protected territory. Address 
Box N-467, care of Harpware AGE, 100 East 
42nd St., New York 17, N. Y. 





EXPERIENCED SALESMAN WANTED- 
Covering Hardware, Electrical, Housefurnishings 
and Variety Stores in New York, Conn, or New 
Jersey for a Wholesale Distributor carrying a 
full line of Housewares, Hardware and Electrical. 
Commission and drawing. H. Berlind, 83 
Meserole St., Brooklyn, N. Y. 





SALESMEN WANTED, CALLING ON 
Hardware Trade and Lumber Yards to represent 
our Mitre Box Product, considerable territory 
open, straight commission basis, give experience 
and territory now covered in your reply. Address 
Arrowheart Industries, P. O. Box 456, Detroit 4, 
Michigan. 





HARDWARE SALESMAN — MANUFAC. 
TURER OF GARDEN IMPLEMENTS SEEKS 
SALESMAN with buying contacts among whole- 
sale and retail hardware firms, department stores, 
variety stores, seed stores, etc., in N. Y., N. J., 


and Pa. Eventually to become Eastern District 
Sales Manager. Drawing account against com- 
mission. Write Box N-463, care of HARDWARE 


Acz, 100 East 42nd St., New York 17, N. Y. 





AN ESTABLISHED NEW YORK CORD- 
AGE HOUSE is looking for Salesmen now 
selling to the Hardware, Mill Supply, Plumbing 
Supply, Lumber Dealers, Department Stores, 
Trades, etc. who would be interested in handling 
Twines, Cordage, Oakum and Packing in addi- 
tion to their regular line. Give references, ‘and 
territory now covered. Address Box N-473, care 
. [<a AceE,, 100 East 42nd St., New York 





SALESMAN WANTED PROMINENT NA- 
TIONAL PAINT BRUSH MANUFACTURER 
HAS OPEN TERRITORIES for men_ now call- 
ing on paint and hardware dealers, lumber yards, 
department stores, industrials, etc. Sideline men 
or manufacturers’ agents considered. Good com- 
missions. Territory protected. Write details of 
experience to Box M-672, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y. | 


MANUFACTURERS’ REPRESENTATIVES 

ANTED — PAINT BRUSH CLEANER, 
(Liquid) with exceptional two-in-one action, sat 
isfying thousands upon thousands of regular 
users. Steady repeat orders from dealers in ter- 
Mtories where established account for considerable 
volume, and show rapidly growing demand. Pro- 
duced by 35 year old firm of excellent reputation. 
Exclusive franchises available. Dealer aids. Com- 
mission. Address Box N-471, care of HARDWARE 
Acz, 100 East 42nd St., New York 17, N. Y. 





JOBBER SALESMAN WANTED. EXECU- 
TIVE CALIBER JOBBER SALESMAN to con- 
tact Major Wholesale Hardware and Wholesale 
Implement Firms located throughout the Middle 

est. Sales will consist of steel grain bins, hog 
feeders, stock watering tanks, and similar items 
Produced by the manufacturer of the most com- 
plete line of agricultural sheet metal products in 
the United States. When applying, state age, ex- | 
Perience, income expected, when available, and 
my other information you consider pertinent. | 
nidress Sioux Steel Company, Sioux Falls, S. 

5 


| Address 


| door Dryers—as jobbet 


| Hardware, 





[Sales Representatives Wanted] [Accounts Wanted 


NUMBER OF TERRITORIES OPEN FOR 
MANUFACTURERS REPRESENTATIVES 
calling on Hardware Stores to carry a Line of 
Woodenware. Address Box N-461, care of Harp- 
ge Ace, 100 East 42nd St., New York 17, 
aN. 





SALESMEN_ TO SELL NEW COMPACT 
DISPLAY AND ASSORTMENT OF HOUSE- 


| HOLD BRUSHES. 102 Items, 16 kinds, retails 


$33.35. Dealers 40%. Good commission. Address 
Cuyahoga Brush Co., 4206 Clark Avenue, Cleve- 
land 9, Ohio. 





WANTED MANUFACTURERS~ REPRE- 
SENTATIVE, COVERING STATE OF IN- 
DIANA. To handle line of Locksets and Builders 
Hardware sold to Retail Building Supply Trade. 

Box N-443, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y. 


REPRESENTATIVE: TO REPRESENT 
MANUFACTURER OF FULL LINE of Out- 
or distributor. Should 
have following among builders, department stores 
and hardware stores on Western Coast and in 
Southwestern United States. Write Box N-460, 
care of Harpware AcGgz, 100 East 42nd St., New 
York 17, N. Y. 


OLD ESTABLISHED TOOL MANUFAC- 
TURER DESIRES ONE OR TWO ADDI- 
TIONAL COMMISSION SALESMEN with 
established clientele among better grade hardware 
retailers and jobbers. Advise fully and state ter- 
ritory covered. Address Box N-451, care of Harp- 
o—_ Acz, 100 East 42nd St., New York 17, 





MANUFACTURERS REPRESENTATIVES. 
CHOICE TERRITORIES OPEN with Manu- 
facturer of Combination 6-in-1 Woodworking 
Power Tool. Quality product. Dealer item. Must 
have following in department and hardware 
stores. Commission basis. Excellent opportunity. 
Write Box N-462, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





SALES REPRESENTATIVES WANTED 


TO SELL NATIONALLY ADVERTISED LINE 
of Steel Products to Houseware, Hardware, 
Automotive and Sporting Goods Distributors. 
Also line for Chain and Variety Stores. Repre- 
sentation desired in Colorado, Wyoming, Mon- 
tana, Idaho, Utah, New Mexico and Arizona 
only. State lines now carried. All replies 
treated cenfidentially. Address Box N-457, care 
of HARDWARE AGE, 100 East 42nd St., New York 
: Se Se 














SIDE LINE HARDWARE REPRESENTA- 
TIVE—America’s Largest Distributor of Security 
and Locksmith Supplies, expanding 
sales force. You can add appreciably to your 
income if you now handle non-conflicting line. 
Many choice territories open. New 250 page cata- 
log furnished to both you and your customer. 
Every sales aid supplied. Write in your own 


| handwriting giving full qualifications, experience, 


line carried. Address Box N-458, care of Harp- 
a Ace, 100 East 42nd. St., New York 17, 
N. ta 


SELLING IS OUR BUSINESS. A complete 
sales force at your disposal SAM WEISMAN 
SALES ORGANIZATION. Direct factory rep 
resentatives. Established 1930. 200 Fifth Ave 


|nue, New York 10, N. Y 








1 St.. 


WE ARE INTERESTED IN REPRESENT- 
ING MANUFACTURERS of Hardware Items 
Wire Cloth & Fencing, Builders Hardware an 
Supplies of all types for distribution in the New 
York Area. Have large personal acquaintance 
with leading jobbers, builders & exporters. Rated 
concern, personal interview, references. Address 
H. L. Schwartz, Chart Merchandising Co., 213 
East 2nd Street, New York 9, N. Y. 








NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa. 
Branch Offices 
New York @ Philadelphia @ Detroit 
Cleveland @ Louisville 
Covering all classes of jobbers. We will carry 

the accounts or you can bill direct. 
Write for further information and references. 

















SOUTHEASTERN STATES 


Manufacturer’s Agents. [Established 1926. 
Staff of 5 men. Cover trade 4 times yearly. 
Commission basis. Inquiries invited. 


McCUTCHEN-SIMPSON, INC. 
9822 N. E. 2nd Avenue Miami 38, Florida 

















Attention Hardware Manufacturers 


Established Hardware Exporter with first 
rate accounts in Latin America, seeks Addi- 
tional and New Lines. We handle all 
export details, payments cash in New York. 


THE AMESCO CORPORATION 
154 Nassau St., New York 7, N. Y. 











SOUTHWESTERN STATES. NEWLY ES- 
TABLISHING TWO MAN AGENCY covering 
Arkansas, Louisiana, Oklahoma, Texas and New 
Mexico Hardware, Mill Supply, and Industrial 
Jobbers six to eight times annually will welcome 
inquiries from manufacturers desiring representa- 
tion in this area. Address Box N-474, care of 


Harpware Ace, 100 East 42nd St., New York 
7, ws B- 
MANUFACTURERS REPRESENTATIVE 


TRAVELING TWO MEN in the following terri- 
tory: Pennsylvania, Southern New Jersey, Dela- 
ware, Maryland, and The District of Columbia, 
selling to the Wholesale Hardware and Industrial 
Supply Trade, desires One Additional Good, 
Reputable Line. Well established and can furnish 
best of references from the few factories I now 
represent as well as the trade. Address Box 
N-466, care of Harpware Acr, 100 East 42nd 
New York 17, N. Y. 


(Classified Opportunities continued on page 240) 
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| Accounts Wanted | 


MANUFACTURERS REPRESENTATIVE 
NOW SELLING Jobbers, Chains Syndicates, 
Dept. Stores, Metropolitan New York wants Vol- 
ume Line, references. Address Box N-470, care 
of Harpware AGE, 100 East 42nd St., New York 
17, B. F 











MANUFACTURER’S REPRESENTATIVE, 
CALLING ON Lumber Dealers, Hardware and 
General Stores, wishes to take on Additional 
Lines in the State of Wisconsin, can handle ware- 
house stocks, experienced, reliable. Address Geo. 
D. Blesener, Box 111, Wisconsin Rapids, Wisc. 

| 





SALES REPRESENTATION — INTEREST- 
ED IN ADDING TOP STAPLE HARDWARE 
AND ELECTRICAL LINES to be sold through 
distributors. Territory: Virginia, West Virginia, 
N. Carolina, and S. Carolina. Well established. 
Address Box N-420, care of HarpwareE AGE, 100 
East 42nd St., New York 17, N. Y. 








a 


LINES WANTED. DESIRE HOUSE- 
WARES AND SPORTING GOODS LINES for 
representation in any one or all of the following 
areas: ~~ 5 North and South Dakota, 
Wisconsin and Iowa Excellent retail, chain and | 
wholesale connections. Address The Cirrus Cor- 


poration, 492 Sexton Bldg., Minneapolis 15, Minn. | 








| 

CHA TA £2T OD &z ITEM S| 
Sales Representative, New York, covering big | 
Syndicates, desires to contact manufacturers of | 
Hardware Specialties, or Housewares, suitable 
for 5¢ to $1.00 Chain Stores. Have 20 years 
experience, an extensive following, and can mar- 
ket your products in volume. Quick action, com- 
mission basis. Reply Box N-468, care of Harp- 
— Ace, 100 East 42nd St., New York 17, 

















WANTED—Sales Agency 
or Manufacturer's Representative 


Organization 
If you have Well Established Sales Agency or Manu- 
facturer’s Representative Organization and wish to [| 

expand, retire partially or altogether, experienced, con- 

genial party will consider purchase of part or all of 
business on cash or continued payment basis. New York | 
area preferred. | 
Address Box N-469, care of gm yt te nani } 
100 East 42nd Street, New York 17, N. | 
| 














FACTORIES ATTENTION—WANTED BY | 
LARGE WHOLESALE HARDWARE HOUSE | 
—Bargains in Closeouts, Seconds, Job Lots, etc., | 
large or small lots, write or call with samples. | 
Address Chas. ~~ Inc., 149 Chambers St., | 
New York 7, 





FOR SALE IN MIAMI, FLORIDA. Hard- 
ware, Paints, Plumbing and Major Appliances in | 
up and coming residential community. Over | 
8,000 homes have been built in this area since | 
1946 and are all owner occupied. New project | 
now under construction will run $250,000,000. 
Also excellent opportunity to sell to Builders, | 
Contractors and Hotel Owners in nearby Miami | 
Beach. New adobe brick building with modern | 
store front has over 17,000 ft. of display and | 
storage space. 15 year lease also plenty of living 
quarters in immediate area. Sales are in excess | 
of $15,000.00 per month and can be tripled in 
one year by experienced operators. This store will | 
net $1,000 per month on present sales above 
owners salary and expenses. Inventory $60,- | 
000.00. Truck, equipment and new fixtures 
$15,000.00 asking $90,000.00. There must be a 
very strong reason for selling this little ‘Gold 
Mine.” If you really want to live in Gods Coun- 
try and have a fine income as well investigate this | 
sound proposition. No brokers please. Principals | 
only need reply. Address Box N-465, care of 
a Acz, 190 East 42nd St., New York | 
7, BF , 
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Sales iwes Wanted 


ATTENTION MANUFACTURERS. 
Why not produce your own brand of items? A 
clearing house for inventors and manufacturers 
has a few hundred diversified meritorious hard- 
ware and household p d and items. 
These are now being offered to responsible man- 





| ufacturers on an exclusive license and royalty 


basis. Address Inventors & Manufacturers Asso- 
7 Beekman St., New York 7, N. Y. 





FOR SALE—HARDWARE STORE IN ONE 
ad THE LARGEST DAIRYING SECTIONS 
uth Central Missouri. This town has a 
$1, 000,000.00 Milk Plant. Also has diversified 
farming and timber interests. This stock is well 
assorted and clean, is on a discount basis and is 
in a healthy operating condition, will make money 
for any good hustler. Must sell on account of 
Physical Disability. Address any inquiries to 
Box N-436, care of Harpwace Ace, 100 East 
42nd St., New York 17, N. Y. 








[_ Business Opportunities | 





FOR SALE: HARDWARE STORE IN 4 
THRIVING JERSEY SHORE TOWN. Clean 
stock, well established business. Owner wishing 
to retire. Will also sell building if desired. Will 
sell at invoice. Living quarters included. $35,000 
to $40,000 cash needed. Must be seen to be 
appreciated. Shown by appointment. Address Box 
N-456, care of Harpware Acz, 100 East 42nd 
St., New York 17, N. 


A SUCCESSFUL HARDWARE, AND AP. 
PLIANCE BUSINESS in Southern California 
for over 39 years, desires to sell because of ill 
health of owner. Complete stock of standard 
lines, well assorted, good fixtures; 1948 sales 
$322,500.00. A good lease on location, in center 
of business district in a fast growing industrial 
city of over 40,000 population, near Los An- 
geles. Address Box N-464, care of HaArpware 
AcE, 100 East 42nd St., New York 17, N. Y. 





Your employees want 
iota) £0 help you build security 


HERE’S HOW 7,500,000 WORKERS ARE DOING IT 


More than 20,000 companies now maintain 
the Payroll Savings Plan, by which their 
employees invest in U. S. Savings Bonds 
automatically every pay day. This Plan 
builds security not only for the individual 
employees, but for their companies and for 
the nation! , 

As you know, Savings Bonds pay $4 at 
maturity for every $3 invested. Thus they 
help create a “rainy-day” fund for each 
Payroll Saver, increasing his security. 


How P.S.P. helps employers 


America’s leading corporations report these 
company benefits from the Payroll Savings 
Plan: As Bonds increase the worker's eco- 
nomic peace of mind, plant morale im- 
proves. Production increases—because 
absenteeism, labor turnover, and the acci- 
dent rate all decline. Relations improve 
between employer and employee. 





Savings Bond dollars are dollars re- 
moved from the spending stream. They are 
deferred purchasing power—an assurance 
of good business during the years to come. 
The Treasury uses net Savings Bond dollars 
to help reduce inflationary credit potential 
in the banking system by retiring short-term 
bank-held Federal securities. So Bonds in- 
crease the nation’s economic security, too! 


Proof that employees want P.S.P. 


Even with today's high prices, it has been 
proved that between 40% and 60% of 
America’s working millions—at any wage 
level—can and will buy Bonds through 
Payroll Savings if g t sp s the 
Plan and a fellow worker asks them fo sign up. 

It’s up to you whether they get the chance. 
All the help you need is available from your 
State Directer, U. S. Treasury Department, 
Savings Bonds Division. 





The Treasury Department acknowledges with appreciation 
the publication of this message 


This is an official U. S. Treasury advertisement prepared under the auspices 
of the Treasury Department and the Advertising Council, 
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RadDevil ¥ 
THE LEADER SINCE 1872 
Red Devil Glass Cutters and other glaziers’, 
painters’ tools and machines are designed to the 
times—there’s no substitute for quality 


Send for Catalog 19 
RED DEVIL TOOLS. Irvington 11,N.J.,U.5.A. 






















STORE IN A 
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Owner wishing 


MORE VALUE 
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6" individual salad bowls 


Compare these sensa- 
tional hard Maple 
bowls with any other 
brand on the market. 
They're sanded super- 
smooth and given a 
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hi-gloss_ finish. Only 
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Electric Churn. Model 
4-E-R. Glass Container. 
1 Gal. Gross Capacity. 
Y% Gal. Churning 
Capacity. 


2421 McKINNEY AVENUE 
DALLAS 4, TEXAS 











Today's improved ver- 
sion of the Dazey 
Churn Grandmother 
used. Churns up to 2 
gal. quickly, quietly 
and dependably. Easy 
to use and clean. 
Economical. Sensibly 
priced. See it at your 


Model 4-E-R.— 
1 Gal. Gross Capacity. 
115 Volt, A. C.—60 Cycle. 
Cylinder Rotor- Dasher. 


DAZEY ELECTRIC CHURN 
dealer's, or write: 
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Ge Sure 


Form a Dazey ye Chain 
of Kitchen Products « Can 
Opener « Knife Sharpener 
Juicer e¢ Ice Crusher 
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ROWER 
STIPPLER 


Model 4 
—1 Gal. Gross Capacity. 
Model 8 
—2 Gal. Gross Capacity. 


Model 66 
—6 Gal. Gross Capacity. 
Mode! 1010 

10 Gal. Gross 
Capacity. 110 Volt, A.C 
—60 Cycle. 


DAZEY CORPORATION «+ ST. LOUIS 7, MISSOURI 
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for PAINT BRUSHES write for our 
New Catalog and Price List. 
Attention Salesmen! Territories Oper 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY 


MARSHALLTOWN 











* MARSHALLTOWN, I!tOWA 











POPULAR PRICE «G . 
MARKET 


KINGSTON PRODUCTS CORP., Hwd. Div. A-9. 





FOR COMPLETE 
INFORMATION 


Kokomo, Ind. 











STATESMAN 


NYLON 


BAIT CASTING LINE 


Smoother... stronger ... smaller 
diameter ...and unaffected by 
salt water! Carefully made by a 
Norwich special process—in nine 
tests from 9 to 50 pounds. 

Ask your Jobber Salesman! 


WORVWEL]> 


LINE COMPANY, Inc. 
The Line of Champions 
NORWICH, N.Y. 











NEW FEATURES | 


@ A Roll-Up Key with Every Tube. 


@ Now packed 12 to a carton. 
play card in each master carton. 


SEAL RITE CALK-O-TUBE | 


Fills cracks around sinks and bathtubs. Fills seams in 
kitchen and bathroom tile — does not dry out and crack 
like tile cement. Seals openings around windows, doors, 
etc. Available in white or gray (same price). 


SEAL RITE CALKING CO.., Inc. 


Mfagrs. of 5 sizes of Caulking Guns 


LOS ANGELES 44, CALIF. DETROIT 21, MICH. BROOKLYN 22, N. Y. 
6001 So. Gramercy Place 6335 Lyndon 192 Green St. 


Free 2-color dis- 











World's Largest Producers of Caulking Materials 



















on cards 


Touch-Up Bronzing 
Marking Varnishing 
Enameling Lacquering 





Send for Descriptive Folder. 








SUPERIOR 
FAUCET 


INSERTS \’"/ 
Stop Faucet Leaks 






Make old faucets LS 
, a 
\4 


better than new 





SUPERIOR VALVE MFG. CO. 
CLEVELAND 15, OHIO 

















Order from your Jobber 








TS 


"U" flanged posts with self-fastening 
lugs. No Staples Required. 





DEALERS!) if your jobber cannot supply, 
write us. Attractive prices and 
delivery dates. 





Manufactured by 


RUDOLPH POULTRY EQUIPMENT CO. 
Vineland, N. J. 














CABINET HARDWARE 
BUILDERS HARDWARE 
CABINET LOCKS 
SCREWS AND BOLTS 
SASH HARDWARE 
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A quality line that means PROFITS for YOU! 


Strong . . . dependable. . . 
poles from quality materials. 
details on this profitable line. 


ES; The ANCHOR MFG. CO., 210 Water St., Piqua, Ohio 


File Handles Chisel Hondies 


well turned handles and window 
Coll your jobber or write for full 


les D 
Soldering iron — oer end Sash Stops 





Window Poles 








_Forming Too! Handles 
=>: R >I = = =—=SS=__5 














This self-selling display is a real profit maker. 
Eight different kinds of arbors are displayed 
—work arbors, wheel arbors, large and small 
chuck arbors, threaded taper-hole arbors, 
long threaded taper-hole arbors, threaded 
taper-chuck arbors, head-chuck arbors and 
lathe arbors. In all the practical sizes, there 
are 38 arbors. 


Cash in mow on this profitable business. 
Write for catalogue and special display deal. 


ARBORS ARE OUR 
SPECIALTY. 


PATTON 
TOOL COMPANY 


76 Merrick Street 
West Springfield, Mass 


TOOLS FOR THE CRAFTSMAN 


Ae cAlbaR +26 


CARTRIDGE CAULKING GUN! 


Here at last is a compact, lightweight Cartridge Caulking Gun 
designed and priced to appeal to thousands of home owners all 
over the country. It’s easy to load and operate —no fuss or 
cleaning —for the compound never touches the inside 
& of the gun when it is used with CALBAR ‘‘Hole-in- 
Top’’ Caulking Cartridges. It’s so convenient 

that contractors are buying it, too! 


Suggested Retail Price $1.95 


CALBAR PAINT 


& VARNISH CO. 


Manufacturers of Technical Products 
2612-26 No. Martha St. 
Philadelphia 25, Pa. 


Your Jobber Can Supply You 








ASK 
YOUR 
JOBBER 
TODAY! 





STYLED FOR BEAUTY « GUARANTEED FOR SERVICE 
See our Exhibit, National Hardware Show, Space 544-921 


Made exclusively for 


AMERICAN IMPORT CO., San Francisco, California 





HALL LEVEL & MFG. WORKS 














¥ 
— \ su 


are made to give 

extra strength. Available in 

adjustable and standard types...a 
level for every use. a 


ewe 
PRECISION LEVELS 
rom very ee 


AUSTIN, TEXAS 





EASIEST TO USE..---: 
HANDSAWS © CROSSCUT SAWS* 


ALL OTHER be | 


oe, ee a 
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CIRCULAR SAWS 
HACKSAWS ¢ KEYHOLE SAWS 


EASIEST TO a 2 9 See 





E. C. ATKINS AND COMPANY 
402 S. Ulinois $t., Indianapolis 9, Indiana 





Now It’s 10th Year! 
NULL TT 
MOP 


winow Brush WAG CXCR) ie eT 
and SQUEEGEE 


There’s a Minute Mop fast-seller to speed every house- 
hold cleaning job. Women want and BUY the popular 
Minute Dish Mop, Soap Bank, Bath Tub Brush, Win- 
dow Brush and Squeegee. Toi-La-Kleen, and the long 
famous standard size Minute Mop and Drainer, and 
also the new Jumbo Minute Mop for large floor areas. 
All made of Du-Pont Cellulose Sponge. Write or phone 
your jobber today. 


MINUTE MOP (CO. 







i3 E. 2a re... St. 
CHICAGO 16 ILL. 





6 TIMES AS FAST 
AS HAMMER & TACKS 





There’s no substitute 
for the Speed and Service of 


STAPL-ON 


INDUSTRIAL AND OFFICE 
STAPLING AND TACKING EQUIPMENT 
NORWALK, CONNECTICUT 


SELLS FASTER 


BECAUSE IT 


WORKS FASTER 































THIS BOW RAKE BUILDS 
HAPPY CUSTOMERS & PROFITS 
* HIGH CARBON STEEL 

* REINFORCED BOW—STRAIGHT BACK 
* LONG SLENDER CURVED TEETH 

* FULLY GUARANTEED 





No. 250 
List $1.70 





Write fer 
Catalog 


GARDEX, Inc., Michigan City, Ind. : b 2 


GARDEX Sot-Plow 








Since 


Americas Modern Garden | O @) LS 


With FRICTION-GRIP “NO WOBBLE” HANDLE SOCKET 











DOMES OF SILENCE 


Glide Softly, Smoothly, Silently over all floors 
a INSULATED 


One set 4 pieces on 
a two color Blue and 
Orange Counter Dis- 
play Card. Sells on 
sight. Packed 1 set on 
Sizes: 54”, 34” and 1” for all 











a card, 12 cards in a carton. 
wood furniture. Known for 40 years. Also manufacture all 


sizes and types for metal or wood furniture. For sale by 
all leading jobbers. If your jobber is not supplied, write us. 


ROBERT E. MILLER INC. Sole Mfg. 
35 Pearl St., New York 4, N. Y. 
Domes of Silence Division 
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Machine Graduated 
Steel and Aluminum Squares 


| Try Squares e 
? L7G, / | adie Bevel 


HOME PROTECTION See The Southington 


* ...is now coupled with z Line 
Skillman's decade after decad 7 
. | National Hardware Show 


beauty. Our Front Door Cylinder 
Handle sets are well-made, | ig Booth 1 10 Oct. 1 1-15 
well-designed enhancements of 
property values and build 

the pride of ownership. 


These sets will please 
your builders. They are } 
“rugged”; inspected 
twice before factory 
release; and carry the 
best finish of any on 
the American market. 
Compare our designs, 
finish and workmanship with any 
other make you care to. 


Metal Wood | 
Southington Hardware Mfg. Co. | 


Southington, Conn. 























THE ORIGINAL 
AUTOMATIC GRIP 








ALWAYS ON THE LEVEL 
@ Particular craftsmen like ROYAL 
CARPENTERS & LEVELS for they are quality tools, 
carefully tested to give years of ac- 
BUILDERS § curate performance. Available in: 


| ALUMINUM 
CONTRACTORS § Designed to combine strength with 
. % ease of handling. Precision manu- 
5 ‘ ae ENGINEERS facturing and close inspection 
They’re Nationally Ad- ~~ q assures accuracy and quality. Avail- 
a to millions of — >“ MASONS Pearce pode penal 
tool-usin ae 4 
re — - .~ PLASTERERS | Only the finest kiln-dried woods 
packed with Wanted MODELS FoR ; ; are used—weatherproofed and at- 
Features * available in S : tractively finished. Available in all 
Models for All Types of woe eS OP 4 TILE standard lengths with choice of 
ypes © RECESSED HEAD SCREWS SETTERS if aluminum end tips or full alumi- 


Screws ¥* backed by num bound. 
eye-catching Boxes and | Order from your jobber or write — 
Displays * unsurpassed 


in Quality. UPSON BROS., INC. ROYAL (oy:¥ 4 INDUSTRIES | 


: 


Order Thru Your Jobber! ROCHESTER 4, N.Y GRAND HAVEN, MICHIGAN : 
’ ' 
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